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in a sustainable circular economy.
BMW Group and its environmental
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In 2025, the BMW Group once again held the leading position worldwide as a premium manufacturer, and even gained additional market share, particularly in Europe and the United States. Its
young and attractive product portfolio with a broad offering of drivetrain technologies meets individual customer needs worldwide. With the all-electric BMW iX3" as the first representative of the
NEUE KLASSE, the all-new BMW model generation, the BMW Group has brought the next innovation leap to the road.

The BMW Group continues to follow its strategic course.

You can find more information on the BMW Group and reporting year 2025 in the following report.

KEY PERFORMANCE INDICATORS

* 2 Consumption and Carbon Disclosures.

EBIT MARGIN IN THE AUTOMOTIVE EBIT MARGIN IN THE MOTORCYCLES RoE IN THE FINANCIAL SERVICES
GROUP PROFIT/LOSS BEFORE TAX in € million SEGMENT in% SEGMENT in% SEGMENT in%
Slight decrease from previous year N Within the corridor of 5 to 7% Within the corridor of 5,5 to 7,5% Within the corridor of 13 to 16%
DELIVERIES IN THE AUTOMOTIVE DELIVERIES IN THE MOTORCYCLES SHARES OF ALL-ELECTRIC
EMPLOYEES OF THE GROUP at year-end SEGMENT in units SEGMENT in units CARS IN DELIVERIES in %
154,540 2,463,681 202,563 17.9
Slight decrease from previous year N Previous year's level 9 Slight decrease from previous year N\ Slight increase over previous year .|

This is a simplified presentation of the data. Detailed information on the performance figures
as well as the identification of the depth of the audit can be found in the respective chapters.

LINK TO CHAPTER
The BMW Group Strategy

-
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THE BMW GROUP'S STRATEGIC GOALS

FINANCIAL GOALS

Other Information

1t
11

| 2 i _Elj]_ EBIT margin in the | 2 i Return on capital employed
Group EBT margin Automotive segment of Automotive segment

>10% 8-10% >18%

NON-FINANCIAL GOALS - TARGETS FOR THE PERIOD UP TO 2030

™ Reduction CO,e emissions Reduction CO,e emissions Scope 3
Shares of all-electric Scope 1 and 2 compared to the Q)A 5 5 (supply chain and use phase)
(@] cars in deliveries base year 2019 compared to the base year 2019

>50% + > 0,5 milliont ¢ \\ > 40 milliont

\2

This is a simplified presentation of the data. Detailed information on the performance figures
as well as the identification of the depth of the audit can be found in the respective chapters.

LINK TO CHAPTER
The BMW Group Strategy

-
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About This Report

ABOUT THIS REPORT"

REPORTING CONCEPT

Reporting and corporate strategy

This report is intended to provide qualified insight into the
BMW Group and explain our activities in a transparent, compre-
hensible and measurable manner. We are keen to demonstrate
to our stakeholders how economic, ecological and social issues
affect what we do, and to identify the general external conditions
that influence the Company. For these reasons, we explain 7 The
BMW Group Strategy as well as the latest developments and the way
in which the business is managed on the basis of key financial
and non-financial indicators and targets 7 Dashboard. The Sus-
tainability Statement — a separate section of the Combined Man-
agement Report — also provides detailed insight into the key sus-
tainability topics facing the Group.

On 9 March 2026, the Financial Statements of BMW AG were
authorised for issue by the Board of Management and the Group
Financial Statements approved for publication. The BMW Group
Report (hereinafter also “the Report") combines the manage-
ment reports of Bayerische Motoren Werke Aktiengesellschaft
(BMW AQ) and the BMW Group in a Combined Management
Report.

Group Financial Statements Responsibility Statement and Auditor's Report

The report is divided into the following sections:

Remuneration Report Other Information 6

1 — To Our Stakeholders

2 — Combined Management Report

3 — Group Financial Statements

4 — Responsibility Statement and Auditor's Report

5 — Remuneration Report

6 — Other Information

I
0

FRAMEWORKS APPLIED

The BMW Group Report is based on the following reporting and
accounting standards.

Combined Management Report
The Combined Management Report is based on the following le-
gal frameworks:

— German Commercial Code (HGBY), including

— Content of the Management Report in accordance with
§§ 289 and 315 HGB

— Combined Non-Financial Statement (NFS) at Group and
Company level in accordance with 8§ 289 b and
315 b HGB (7 Sustainability Statement)

— German Accounting Standards (GAS 20) underpinning
HGB requirements

— (German Stock Corporation Act (AktG)

— Taxonomy Regulation (Regulation (EU) 2020/852 of the
European Parliament and of the Council on the Establish-
ment of a Framework to Facilitate Sustainable Investment,
and amending Regulation (EU) 2019/2088) and its dele-
gated acts (7 EU Taxonomy)

“ Part of the Combined Management Report.
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About This Report

The Non-Financial Statement (NFS), in the form of the Sustain-
ability Statement, is prepared based on the following regulations:

— Delegated Regulation (EU) 2023/2772 on the European
Sustainability Reporting Standards (ESRS)

— SASB Standards according to the Sustainable Accounting
Standards Board 7 SASB Index.

Further information on the application of the ESRS in the NFS
can be found in the 7 Principles and General Disclosures.

The Combined Management Report is also based on:

— Guidelines on Alternative Performance Measures issued by
the European Securities and Markets Authority (ESMA)

— German Corporate Governance Code (GCGC)

BMW AG Group Financial Statements

The Group Financial Statements of Bayerische Motoren Werke
Aktiengesellschaft for the year ended 31 December 2025 have
been prepared in accordance with International Financial Re-
porting Standards (IFRS) as endorsed by the European Union
(EU) and the supplementary requirements of § 315e HGB.

Combined Management Report

Group Financial Statements Responsibility Statement and Auditor's Report

ADDITIONAL INFORMATION
ON THE REPORT

Publication and scope

The BMW Group Report is published annually to coincide with
the BMW Group Annual Conference and is subsequently availa-
ble in both German and English on the BMW Group website. The
reporting period covers the financial year from 1 January to
371 December 2025. The statements made in the report gener-
ally relate to the BMW Group reporting entity. Any deviations are
marked accordingly. The BMW Group Report 2026 will be pub-
lished in March 2027.

External audit

The report, comprising the Combined Management Report and
the Group Financial Statements, has been subject to an annual
independent audit by PricewaterhouseCoopers GmbH
Wirtschaftsprifungsgesellschaft, Frankfurt am Main, Munich
branch ("PwC" or "Auditor"). Unaudited sections are marked ac-
cordingly. The external audit serves to underpin the reliability and
trustworthiness of the information contained therein for the pub-
lic. The external audit supports the Supervisory Board of
BMW AG in fulfilling its auditing duties. Any links and disclosures
that refer to information outside the BMW Group Report are not
part of the audit. The 7 Remuneration Report 2025 was prepared in
accordance with the requirements of § 162 of the German Stock
Corporation Act (AktG) and its content audited by PwC.

Remuneration Report

Other Information &
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PwC has audited the Group Financial Statements and the Com-
bined Management Report for reporting year 2025 and issued
an unqualified audit opinion thereupon. Further information is
provided in the 7 Independent Auditor's Report and the 7 Assurance
Report of the Independent German Public Auditor on non-financial disclo-
sures.

The general content of the Combined Management Report and
certain individual parts of the NFS were subjected to a reason-
able assurance engagement. The contents of the Sustainability
Statement, in accordance with 8§ 289b et seq. and 315b et seg.
HGB, were subjected to an audit to obtain limited assurance.

Sustainable Development Goals

With its business operations, the BMW Group is in a position to
contribute directly to the achievement of Sustainable Develop-
ment Goals (SDGs). Information about the importance of these
goals for the BMW Group is provided on our 7 website.

Forward-looking statements

This report contains various forward-looking statements con-
cerning future developments that are based on the current status
of the BMW Group's assumptions and forecasts. These state-
ments are therefore subject to a variety of predictable and unpre-
dictable risks, uncertainties and other factors, which means that
the actual outcome, including that of the BMW Group's net as-
sets, financial position and results of operations, its development
or performance, could differ considerably from those statements.


https://www.bmwgroup.com/en/sustainability.html
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About This Report

Preparation of non-financial performance figures

Certain non-financial performance figures reported by the
BMW Group are based on a significant number of estimates and
valuations. Some are complex and subjective in nature, or sub-
ject to uncertainty for other reasons. The BMW Group is also con-
tinuously updating the policies and procedures used to calculate
its non-financial performance figures. Although the methodology
used to calculate key figures is in line with standard practice,
some key figures are not directly comparable with the values re-
ported by other companies.

The BMW Group is also required to ensure that third parties re-
port relevant data to the BMW Group correctly. These third par-
ties include independent dealerships - the overwhelming major-
ity of which report vehicle delivery” figures to the BMW Group —
and suppliers, which provide the BMW Group with data on the
implementation of agreed measures designed to reduce carbon
emissions.

Statement on Corporate Governance

The Board of Management and the Supervisory Board of
BMW AG prepare a yearly combined Statement on Corporate
Governance in accordance with §§ 289 fand 315d HGB to re-
port on corporate governance within the BMW Group. The State-
ment on Corporate Governance is published at the same time as
the Group Financial Statements and the Combined Management
Report on BMW AG's website at 7 www.bmwgroup.com. It also in-
cludes the Declaration of Compliance pursuantto § 1671 AktG.

ESRS disclosures outside the Sustainability Statement
ESRS disclosure requirements are partially covered by refer-
ences in the general part of the Management Report or the Group
Financial Statements. These references are marked with the »
symbol and can be found both in the sections of the Sustainabil-
ity Statement and in the ESRS index. The relevant sections in the
general Management Report and the Group Financial State-
ments are marked with references to the disclosure requirements
under ESRS.

Editorial comments

Key figures presented in the report have been rounded in accord-
ance with standard commercial practice. In individual cases, this
may mean that figures do not add up exactly to the stated total
and that percentages cannot be derived from the values shown.

Summarised disclosures of fuel consumption, carbon emissions
and electricity consumption are provided in the section
7 Consumption and Carbon Disclosures.

Group Financial Statements Responsibility Statement and Auditor's Report Remuneration Report Other Information

" See 7 Glossary for a definition of deliveries.


https://www.bmwgroup.com/en/company/leadership-and-governance.html
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BMW GROUP IN FIGURES
KEY PERFORMANCE INDICATORS

Combined Management Report

Group Financial Statements Responsibility Statement and Auditor's Report

Remuneration Report

Other Information

2021 2022 2023 2024 m Change in %
GROUP
Profit/loss before tax in € million 16,060 23,509 17,096 10,971 10,236 -6.7
Employees at year-end' 118,909 149,475 154,950 157,457 154,540 -1.9
Share of women in management positions in %? 18.8 20.2 20.8 21.6 22.0 1.9
Share of women in management positions BMW AG in %3 - - - - 20.0 -
CO,e emissions Scope 1and 2 in million tonnes* - - - 0.810 0.792 -2.2
AUTOMOTIVE SEGMENT
EBIT margin in % 10.3 8.6 9.8 6.3 5.3 -15.9
RoCE in %° 24.0 18.1 20.2 11.4 9.0 -21.1
Deliveries® 2,521,514 2,399,632 2,554,183 2,450,854 2,463,681 0.5
Share of all-electric cars in deliveries in % 4.1 9.0 14.7 17.4 17.9 2.9
CO,e emissions from the supply chain and use phase - Scope 3 in million tonnes’ - - - 125.1 118.7 -5.1
MOTORCYCLES SEGMENT
EBIT margin in % 8.3 8.1 8.1 6.1 5.7 -6.6
RoCE in %® 21.9 24.9 22.1 15.5 12.8 -17.4
Deliveries 194,261 202,895 209,066 210,385 202,563 -37
FINANCIAL SERVICES SEGMENT
RoE in % 22.6 17.9 17.2 15.1 14.3 -5.3

" Excluding the joint operation Spotlight. According to ESRS reporting, non-consolidated companies are excluded from the 2025 financial year onwards (previously all consolidated and non-consolidated companies in which the BMW Group holds more than 50% of the shares). The 2024 figure was adjusted

accordingly for comparison purposes (2024 before adjustment: 159,104).

2 Excluding the joint operation Spotlight. The change in the number of employees from the 2025 financial year onwards (see footnote 1) also applies to the share of women. The 2024 figure was adjusted accordingly for comparison purposes (2024 before adjustment: 271.7%)

3 From the 2026 financial year onwards, the key performance indicator refers to the BMW AG in Germany.

4 Excluding sites without operational control, including biogenic emissions. From the 2025 financial year onwards, the target set also include sites without operational control but will no longer include the share of biogenic emissions. Therefore, this figure differs from the COe footprint table. See # ESG Glossary

and Explanations of Key Figures for the definition.

° The term "RoCE" has been redefined with effect from the reporting year 2022 (for definition, see 2 Glossary). The 2021 figure was adjusted accordingly for comparison purposes (2021 before adjustment: 59.9%).
¢ Deliveries including BMW Birilliance Automotive Ltd., also for the period prior to full consolidation in the Group Financial Statements (2021: 651,236 units, 1 January to 10 February 2022: 96,133 units).

7 Comprises the scope 3 categories purchased goods and services (excluding customer support), transport logistics and utilisation phase. See 72 ESG Glossary and Explanations of Key Figures for the definition.

°The term "RoCE" has been redefined with effect from the reporting year 2022 (for definition, see 7 Glossary). The 2021 figure was adjusted accordingly for comparison purposes (2021 before adjustment: 35.9%).
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OTHER FINANCIAL PERFORMANCE FIGURES?

Responsibility Statement and Auditor's Report

Remuneration Report

Other Information

2021 2022 2023 2024 m Change in %
GROUP
Pre-tax return on sales in % 14.4 16.5 11.0 7.7 7.7 -
Post-tax return on sales in % 11.2 13.0 7.8 5.4 5.6 3.7
Earnings in € per ordinary share 18.77 27.31 17.67 11.62 11.89 2.3
Earnings in € per preferred share 18.79 27.33 17.69 11.64 11.91 2.3
Total capital expenditure in € million? 7,518 10,610 11,440 12,581 10,663 -15.2
Depreciation and amortisation in € million 6,495 8,566 8,974 8,650 8,692 0.5
Capital expenditure ratio (excluding capitalised development costs) in % 4.5 5.7 5.7 6.4 5.4 -15.6
Capital expenditure ratio (excluding right-of-use assets and excluding capitalised development costs)
in % 3.9 4.3 4.9 5.7 4.9 -14.0
Capitalisation rate in % 36.5 39.3 33.6 38.8 41.2 6.2
Research and development expenditure ratio in % 6.2 5.0 5.0 6.4 6.2 -3.1
SEGMENT AUTOMOTIVE
Free cash flow 6,354 11,071 6,942 4,852 3,240 -33.2

' For definition, see 2 Glossary.
2 Expenditure for capitalised development costs, other intangible assets and property, plant and equipment.
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OTHER FINANCIAL PERFORMANCE FIGURES

Responsibility Statement and Auditor's Report

Remuneration Report

Other Information

in € million 2021 2022 2023 2024 m Change in %
Group revenues 111,239 142,610 155,498 142,380 133,453 -6.3
Automotive 95,476 123,602 132,277 124,917 117,557 -5.9
Motorcycles 2,748 3,176 3,214 3,220 3,143 -2.4
Financial Services 32,867 35,122 36,227 38,562 39,806 3.2
Other Entities 5 8 11 14 12 -14.3
Eliminations -19,857 -19,298 -16,231 -24,333 - 27,065 11.2
Group profit/loss before financial result (EBIT) 13,400 13,999 18,482 11,509 10,186 -11.5
Automotive 9,870 10,635 12,981 7,893 6,259 -20.7
Motorcycles 227 257 259 198 178 -10.1
Financial Services 3,701 3,163 3,055 2,511 2,411 -4.0
Other Entities -8 -203 -13 -25 - 100.0
Eliminations -390 147 2,200 932 1,338 43.6
Group profit/loss before tax (EBT) 16,060 23,509 17,096 10,971 10,236 -6.7
Automotive 11,805 18,918 12,642 7,544 5,945 -21.2
Motorcycles 228 269 258 198 174 -12.1
Financial Services 3,753 3,205 2,962 2,538 2,401 -5.4
Other Entities 531 995 -100 837 1,087 -
Eliminations -257 122 1,334 -146 629 -
Group income taxes -3,597 -4,927 -4,931 -3,293 -2,785 -15.4
Profit/loss from continuing operations 12,463 18,582 12,165 7,678 7,451 -3.0
Group net profit/loss 12,463 18,582 12,165 7,678 7,451 -3.0
Attributable to shareholders of the BMW AG 12,382 17,941 11,290 7,290 7,294 0.1
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OTHER NON-FINANCIAL PERFORMANCE FIGURES

Remuneration Report

Other Information

2021 2022 2023 2024 m Change in %

GROUP
Spending on employee training and development (in € million) 389 416 469 415 377 -9.2
AUTOMOTIVE SEGMENT
Deliveries by brand
BMw? 2,213,790 2,100,689 2,252,793 2,200,217 2,169,739 -1.4
MINI 302,138 292,922 295,358 244,925 288,278 17.7
Rolls-Royce 5,586 6,021 6,032 5,712 5,664 -0.8
Total? 2,521,514 2,399,632 2,554,183 2,450,854 2,463,681 0.5

thereof all-electric vehicles 103,854 215,752 375,716 426,536 442,059 3.6
Share of electrified cars in total deliveries 13.0 18.1 22.2 24.2 26.1 7.9
Production by brand
BMwW? 2,166,644 2,089,801 2,340,547 2,229,009 2,171,700 -2.6
MINI 288,713 286,265 315,196 278,897 279,476 0.2
Rolls-Royce 5,912 6,239 6,179 5,924 5,385 -9.1
TotaP 2,461,269 2,382,305 2,661,922 2,513,830 2,456,561 -23
CO, emissions of the EU new vehicle fleet in g/km* 115.9 105.0 102.1 99.5 90.0 -9.5
Energy consumption per vehicle produced (in MWh)® 2.10 2.13 1.97 1.94 2.00 3.1
MOTORCYCLES SEGMENT
Production
BMw 187,500 215,932 221,988 215,727 199,736 -7.4
FINANCIAL SERVICES SEGMENT
New contracts financed and leased vehicles 1,956,514 1,545,490 1,542,514 1,693,876 1,726,267 1.9

" See 7 ESG Glossary and Explanations of Key Figures for the definition.

2 Deliveries including BMW Birilliance Automotive Ltd. also for the period prior to full consolidation in the Group Financial Statements (2021: 651,236 units, 1 January to 10 February 2022: 96,133 units).
3 Production including BMW Brilliance Automotive Ltd. also for the period prior to full consolidation in the Group Financial Statements (2021: 700,777 units, 1 January to 10 February 2022: 58,507 units).
“EU-27 countries including Norway and Iceland; values in line with WLTP (Worldwide Harmonised Light Vehicles Test Procedure).This is a preliminary internal calculation with a potential variation of +/- 0.5 g CO./km, as official registration figures from the authorities are not available for all EU states. Figures

officially published by the EU Commission are not expected to be available until November of the following year. Including an allowance for eco-innovations (amounts of clearly minor significance).
5 See 7 ESG Glossary and Explanations of Key Figures for the definition.
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Report of the Supervisory Board l‘

REPORT OF THE
SUPERVISORY BOARD

DEAR SHAREHOLDERS,

The BMW Group once again proved its strength in the financial year 2025. Despite a vola-
tile environment, the BMW Group achieved the targets as revised in October. The Company
continues to ramp up electromobility with consistency and ambition. In the financial year
2025, the BMW Group delivered more than 640,000 electrified vehicles worldwide
(+8.2%). The Company also recorded slight growth in all-electric vehicles (+3.6%). Europe
stood out particularly in terms of BEV sales, with growth of over 28% compared to the fi-
nancial year 2024. This means around one in four vehicles sold in Europe is a BEV. To-
gether, BEVs and PHEVs now account for 40% of all new vehicle sales in Europe. As a re-
sult, the Company beat the EU target for fleet carbon emissions in Europe once again with a
figure of 89.971 grams CO; per kilometre.

The BMW Group entered a new era with the world premiere of the BMW iX3" at the IAA Mo-
bility in Munich. The NEUE KLASSE represents a quantum leap in terms of technology and
driving experience. Following the successful launch of the BMW iX3", the production of the
BMW i3 is already set to begin at the Company's revamped main plant in Munich.

The BMW Group remains in a strong position thanks to its cutting-edge NEUE KLASSE
technology, global presence, and technology openness when it comes to drivetrains. The
BMW Group is well-equipped to master future challenges under its own power.

Nicolas Peter
Chairman of the Supervisory Board

" 2 Consumption and Carbon Disclosures.
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Report of the Supervisory Board

Focus of Supervisory Board activities during the past financial year
The Supervisory Board of the Company performed the duties incumbent upon it with the ut-
most diligence throughout the financial year 2025.

We continuously and thoroughly monitored the governance of the BMW Group based on in-
depth reports received from the Board of Management. We also advised the Board of Man-
agement on key business conduct issues and on the Group's strategic development. In the
financial year 2025, the Supervisory Board focused on corporate planning and manage-
ment in light of geopolitical shifts and on the developments in the Chinese market. The Su-
pervisory Board shaped the framework for corporate governance at BMW by making key
decisions about the composition of the Board of Management.

At each of the five plenary sessions of the Supervisory Board (including one two-day meet-
ing), we held detailed discussions with the Board of Management regarding the Group's sit-
uation. The Board of Management also kept the Supervisory Board well informed regarding
matters of significance outside the framework of formal meetings. The Chairman of the
Board of Management also communicated directly with the Chairman of the Supervisory
Board on a regular basis. In addition, the Chairman of the Audit Committee, Dr Kurt Bock,
maintained a direct line of contact with the Board of Management member responsible for
Finance as well as with the external auditor's representatives outside of meetings. We regu-
larly dealt with internal Supervisory Board issues and personnel-related matters without the
presence of the Board of Management. Our cooperation, both within the Supervisory Board
and its committees and with the Board of Management, was conducted in a spirit of trust,
respect and constructiveness. Detailed documents were generally distributed to the mem-
bers in advance to allow them to prepare for meetings. In addition, separate preliminary
meetings of the shareholder and employee representatives were held on a regular basis.

In its reports on the BMW Group's business situation, the Board of Management kept us
well informed at each meeting regarding current developments and the Group's overall per-
formance. These reports included breakdowns of the sales performance by brand, drivetrain
and region, in addition to overall market trends and comparisons with the competition. We
were also provided with information about key financial indicators and the Group's treasury
system at every meeting. The topics covered by these reports included funding, financial lia-
bilities and the liquidity situation. The Board of Management also kept us informed about
the Group's share buyback programmes, the currency management strategy and related
effects.

The Board of Management's reports also covered relevant developments, such as key part-
nerships, significant organisational changes and the Company's success at trade fairs like
the IAA Mobility in Munich and Auto Shanghai. They also addressed the Company's perfor-
mance in quality and customer satisfaction studies.

Responsibility Statement and Auditor's Report

Remuneration Report Other Information 6

I
0

The Board also updated us on topical issues and strategic projects, including the action
taken by the Company to secure semiconductor supplies and the roll-out of the MINI direct
sales model in Europe. We closely monitored the Chinese market at every meeting.

The Board of Management also provided us with regular updates related to international
trade policy and regulations. It used scenarios to illustrate how changing tariffs might af-
fect the BMW Group. We discussed economic trends and forecasts across various regions
and heard from the Board of Management about the Company's strategies and actions for
sourcing critical raw materials and components. We also held regular discussions on the EU
regulations on fleet carbon emissions. The Chairman of the Board of Management set out
the Company's position on the European Commission’s requirements and plans for com-
bustion-engine vehicles.

Corporate strategy, including sustainability, remained high on the Supervisory Board's
agenda in the financial year 2025. We analysed geopolitical trends and their impact on the
BMW Group, with a particular focus on trade policy in key regions and the Chinese market.
The Board of Management provided us with an insight into the Group's strategic focus ar-
eas of drivetrain systems, cell development and sourcing, digitalisation, automated driving,
integrating Al into vehicles and corporate processes, and sustainability. The NEUE KLASSE
and its technological features were a major topic of discussion. The technological leap for-
ward that the NEUE KLASSE represents is driven by four “superbrains”: Driving Dynamics,
Basic Functions, Infotainment and Automated Driving. This leap means increased effi-
ciency, reduced complexity and optimised energy consumption.

The Board of Management explained the 360-degree approach to sustainability which is
part of the BMW Group's strategy. This approach covers the Group’s production processes
and the entire product life cycle. The Board of Management also reaffirmed the Company's
commitment to the Paris Climate Agreement. We dealt extensively with the corporate strat-
egy for the Chinese market and the MINI brand, in addition to the implementation of the
new direct sales model with an increased focus on artificial intelligence (Al). The Board of
Management gave us a cross-brand outlook for the future product portfolio.
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The BMW iX3" was a frequent topic of discussion as the first NEUE KLASSE model and a
key milestone in the BMW Group's new era. Highlights included its successful, highly publi-
cised world premiere at the IAA Mobility in Munich in September. Supervisory Board mem-
bers also experienced driving it themselves during the September meeting. The trade mag-
azine "Auto Bild" awarded the BMW iX3" the Golden Steering Wheel for "Best Innovation”.
We were kept up to date about preparations for the start of production and received updates
about how the Debrecen plant in Hungary was ramping up to the first vehicle in the NEUE
KLASSE.

Sustainability and ESG topics were also on our agenda. We received reports about the
Group's decarbonisation targets for its supply chains and the progress that has been made.
In a report on recent developments within the Group, the Board of Management also in-
formed us about the opening of the Debrecen plant, which sets new standards in sustaina-
bility and efficiency. We examined the prospects for hydrogen fuel cell technology as part of
the corporate strategy. We were pleased to note that the BMW Group is receiving funding
for researching and developing hydrogen fuel cell technology as part of the European IPCEI
(Important Projects of Common European Interest) initiative. We also consider it a great
success that the BMW Group maintained its first-place position from the previous year in
the Trendence Ranking Germany 2025 for employer attractiveness. In September, the
Board of Management updated us on the interim progress which had been made towards
achieving the ESG targets set for the financial year 2025.

Based on a self-assessment in the course of our work on corporate governance, we con-
cluded that the composition of the Supervisory Board at 31 December 2025 fully meets the
targets stipulated in the diversity concept and the competency profile.

In the Declaration of Compliance with the German Corporate Governance Code issued in
December 2025, the Board of Management and the Supervisory Board confirmed that they
have complied with the recommendations of the Code as amended on 28 April 2022 with-
out exception and will continue to fully comply with them in future. Following a preparatory
review conducted by the Presiding Committee as well as a further review at Supervisory
Board level, the Corporate Governance Statement drawn up by the Board of Management
was approved by the Supervisory Board in March 2026.

The Supervisory Board passed a resolution which granted it authority to approve or deny
the share buy-back authorisation which had been approved at the 2025 Annual General
Meeting. In July 2025, the Board of Management explained its decision to hold the 2026
Annual General Meeting as a virtual event. The Company opted for the virtual format follow-
ing last year's in-person Annual General Meeting at the Olympiahalle in Munich.
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We also took a detailed look at the topic of compliance within the Company. In his annual
report to the Supervisory Board, the Chief Compliance Officer explained what was being
done to enhance and strengthen the Company's Compliance function. These measures in-
cluded an increasingly international approach, the integration of Product Compliance into
the organisational structure and the establishment of the ESG regulatory framework in
2025. He also covered the preventive measures that had been implemented and high-
lighted the positivity surrounding the BMW Group's compliance culture in the 2025 em-
ployee survey. The Company continued to take action to make Compliance IT fit for the fu-
ture and integrate Al. The report also covered how the Company was implementing export
control requirements and the measures it had in place to prevent grey market transactions
and money laundering. The members of the Supervisory Board also received additional in-
formation on the topics of anti-corruption and lobbying in accordance with EU legal require-
ments.

Board of Management remuneration was another important issue on the Supervisory
Board's agenda. The refined remuneration system for Board of Management members
came into effect at the start of the financial year 2025. The Annual General Meeting ap-
proved this system, which had been proposed by the Supervisory Board, on 14 May 2025
with a majority of 96.74% of the valid votes cast. We reviewed the target structure, maxi-
mum remuneration and expected remuneration for the Board of Management for the finan-
cial year 2025, considering in particular the Group's performance and the development of
remuneration for senior executives and employees in Germany over the past few years.
Based on a comparative study with the other members of the DAX conducted by an exter-
nal independent remuneration consultant and subsequent oral advice, we concluded that
the remuneration paid to Board of Management members for the financial year 2024 and
the target remuneration for 2025 were appropriate. Detailed information on the Board of
Management's remuneration for the financial year 2025 is provided in the Remuneration
Report.

Throughout the year, the Board of Management kept us updated on the Company's pro-
gress towards achieving its financial and non-financial targets. These included targets re-
lated to ESG, such as the sales share of electrified vehicles, the reduction of EU fleet carbon
emissions and employer attractiveness.

In December 2025, we adopted the performance criteria and targets for the Board of Man-
agement’s variable remuneration for the financial year 2026. These are based on the cor-
porate planning for 2026, the longer-term corporate planning and the ESG targets included
in the corporate strategy.

* 7 Consumption and Carbon Disclosures.
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Key topics from the Board of Management's individual areas of responsibility were also
on our agenda. The Supervisory Board will continue to monitor the practical applications
and impacts of Al across all of the Board of Management's areas of responsibility. In De-
cember, we received a detailed report on the strategic importance, the various stages and
the current areas of application of Al in the BMW Group production processes. BMW Group
plants are already using Al to improve quality inspections and their maintenance, planning
and testing processes. We also learned about the prospects for using humanoid robots in
production.

We took a detailed look at product quality and the quality strategy. Quality in the supply
chain was also on our agenda. The Board of Management explained the actions that were
being taken to improve quality in the supplier network. It also updated us on the progress
that was being made with technical measures related to a supplier's integrated brake sys-
tem. Moreover we were informed about the legal dispute with the supplier.

The Board of Management also reported on the strategy, its implementation, business per-
formance and the risk situation of the Financial Services segment.

In the highly detailed risk report, we were brought up to date with the structure and working
methods of the risk management system. We paid particular attention to geopolitical risk
scenarios, with a focus on the effects of tariff increases and potential supply bottlenecks.

The Supervisory Board looked at the competitiveness of the BMW Group's HR structures
and discussed strategic topics related to personnel development on the basis of the Group's
report on Human Resources and Real Estate.

The BMW Group's long-term business plan was the subject of comprehensive examina-
tion by the Supervisory Board. Growing geopolitical tensions, high levels of volatility in the
market environment and increasing competition, particularly in China, make long-range
planning challenging. The BMW Group's plans remain focused on securing the BMW
Group's growth and returns. The Board of Management explained the Group's ambitious
planning targets, and paid particular attention to sales planning and the underlying as-
sumptions, including the drivetrain mix. We also took a detailed look at the Group's financial
planning. The CFO presented key financial indicators for each segment, in addition to op-
portunities and risks for the planning period. After thorough examination, the Supervisory
Board approved the long-term business plan drawn up by the Board of Management. The
Supervisory Board will keep a close eye on further developments and how the Company's
measures are progressing.
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The reasons for adjusting the annual forecast for the financial year 2025 in early October
were subject of a discussion we had with the Board of Management in the subsequent
meeting.

In December 2025, the Board of Management presented the budget for the 2026
financial year. The Board of Management explained the underlying assumptions in con-
nection with tariffs and the Chinese market in detail. We approved the budget following an
in-depth discussion which took a close look at opportunities and risks.

In line with the German Corporate Governance Code, Dr-Ing Dr-Ing E.h. Norbert Reithofer
held regular meetings with investor representatives about Supervisory-Board-specific
topics and reported back to the Board. | later continued these discussions in my capacity as
Chairman of the Supervisory Board. We touched on corporate governance issues such as
the composition of the Supervisory Board, the expertise and experience of its members,
succession planning for the Board of Management and the remuneration system for the
Board of Management.

The Company continued to provide internal training for Supervisory Board members in
2025. In March, we visited a BMW branch in Munich. We also gained insight into how the
direct sales model was being put into practice at the MINI branch. In July, we visited the
BMW component plant in Landshut and learned about its role as a competence centre for
technology diversity, lightweight construction and electromobility. The tour focused on the
development and production of the new Gen6 high-voltage batteries. These batteries pro-
vide a significant improvement in energy density, allowing NEUE KLASSE models to charge
quicker and go further. In September, we took an in-depth look at the NEUE KLASSE at the
BMW M Driving Academy in Maisach near Munich. The Board of Management member re-
sponsible for Development gave us an overview of the far-reaching innovations made by
the NEUE KLASSE in terms of design, drivetrains, digitalisation and sustainability. After an
introduction to the BMW Panoramic iDrive, we were able to drive the first NEUE KLASSE
model, the BMW iX3", on the road ourselves to get a first-hand impression of a next-level
driving experience. The Supervisory Board was also interested to hear about the BMW
Group's future models cars from the BMW, BMW Alpina, BMW M and Rolls-Royce brands,
including concept cars.

We deliberately draw on external input. In 2025, we invited the CEO of another industrial
company listed on the DAX as a guest speaker. This allowed us to exchange views on
transformation and innovation in disruptive times.

* 72 Consumption and Carbon Disclosures.
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The Company provides an onboarding programme for new Supervisory Board members,
in which representatives from various divisions present the key business areas and planning
processes of the BMW Group. They also provide an introduction to the ongoing work of the
Supervisory Board.

In late 2025, we reviewed the effectiveness of the work of the Supervisory Board and its
committees with the aid of a digital questionnaire, and discussed the findings in our subse-
guent meeting. Cooperation both within the Supervisory Board and with the Board of Man-
agement was unanimously perceived as constructive and trustworthy, and the topics se-
lected for meetings and further training events were considered to be good, sensible
choices. In the current financial year, we intend to act on proposals to explore certain topics
in greater depth, such as maintaining a focus on geopolitical developments and the Chinese
market, as well as updating the BMW Group's supply chain strategy.

The Supervisory Board takes precautions early on to avoid any conflicts of interest in the
course of its deliberations and decision-making processes. No conflicts of interest occurred
in the past financial year.

Description of Presiding Board activities and committee work

Following the changes that were made to the distribution of duties on 1 January 2025, the
Supervisory Board committees in the financial year 2025 were the Presiding Committee,
the Audit Committee, the Remuneration Committee, the Nomination Committee and the
Mediation Committee. The Chairs of the committees reported in detail on the work of the
committees at the subsequent Supervisory Board meeting. Further information on the du-
ties, composition and working methods of the Supervisory Board committees is provided in
the Corporate Governance Statement on the BMW Group website.

Unless a particular committee was responsible, the Presiding Committee prepared the top-
ics for the plenary meetings at its six meetings. It also put forward proposals for reporting
within the Supervisory Board. The Presiding Committee dealt intensively with the corporate
strategy, including sustainability-related topics. It also focused on long-range corporate
planning and the business development planning for the financial year 2026. The Group's
business situation was discussed in detail at every meeting of the Presiding Committee. The
Presiding Committee also prepared the Board of Management succession plan. Moreover, it
approved specific cases in which a member of the Board of Management took on Supervi-
sory Board duties. The anticipatory resolution on the approval of loans and transactions by
BMW Bank GmbH was renewed.

The Audit Committee convened eight times in total in the financial year 2025.
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In March 2025, the focus was on preparing for the Supervisory Board meeting at which the
financial statements and the non-financial statement for the financial year 2024 were dis-
cussed and examined. After verifying the matter of independence, the Audit Committee rec-
ommended to the Supervisory Board that PricewaterhouseCoopers GmbH
Wirtschaftsprifungsgesellschaft (“PwC") be elected auditor at the 2025 Annual General
Meeting. There were no indications of conflicts of interest, grounds for exclusion or lack of
independence on the part of the auditor.

The Audit Committee concluded that PwC's fee proposal for the audit of the Company and
Group Financial Statements and the BMW Group Report 2025, as well as for the review of
the Half-Year Report 2025, was appropriate in light of the scope of its tasks. The Commit-
tee therefore issued the corresponding contracts to PwC following its election at the Annual
General Meeting in May 2025. The Audit Committee also specified supplementary audit fo-
cus areas. Moreover, it approved the scope of the non-audit services to be performed by
PwC, and received regular reports regarding these services. We also reviewed the quality of
our auditing processes on a regular basis. A report was provided by the relevant division on
the Group's experience with the audit of the financial statements for the financial year 2024
and on the results of the survey conducted within the Group for this purpose. External
sources were also assessed. Based on this report, the auditor's description of the quality
assurance processes and measures undertaken, and the Audit Committee's own experi-
ence with the auditor, the Audit Committee concluded that the audit by PwC continues to be
of good quality.

The Audit Committee also examined the Combined Non-financial Statement of BMW AG
and the BMW Group for the financial year 2024, which was part of the BMW Group Report
2024. The Audit Committee had representatives from PwC explain the results of the audit.
We have again engaged PwC to conduct a limited assurance audit of the Non-financial
(Group) Statement for the financial year 2025, with the exception of individual indicators
within the sustainability reporting that are subject to a reasonable assurance audit.

The BMW Group reported on sustainability for the first time in line with the EU Corporate
Sustainability Reporting Directive and the European Sustainability Reporting Standards for
the financial year 2024. The Head of Group Reporting and Taxes presented a benchmark-
ing comparison with other DAX 40 companies and reported on the progress that was being
made towards implementing the standards within the Company. PwC kept us informed
about the content and schedule of the audit and updated us on the status of the German
legislative process involved in implementing the directive.
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The Board of Management presented the Half-Year Report and the Quarterly Statements
to us prior to publication and discussed the relevant financial information as well as the de-
velopment of key indicators in competitor metrics with us. Representatives of the external
auditor were also present when the Half-Year Report was discussed and provided infor-
mation about their review. We deliberated on these matters partially without the Board of
Management present.

In November, we looked at the schedule for changing the external auditor, which the Com-
pany is legally required to do at least every ten years. In line with the relevant department's
proposal, we decided to prepare to make the regular change in the financial year 2029. We
will do this via a tendering process in 2026.

At its meeting in November, the Audit Committee considered the effectiveness and appro-
priateness of the BMW Group's internal control system (including the Corporate Audit func-
tion), the compliance management system and the risk management system. The responsi-
ble department head briefed us on the Internal Control System for accounting and the Tax
and Customs Control System. He also explained the requirements for the income tax infor-
mation report (Country-by-Country Reporting), which we are required to publish from the fi-
nancial year 2025 onwards. We receive a detailed risk report twice a year. In addition to the
main risks for the BMW Group and an assessment of these risks, particular emphasis was
placed on geopolitical risk scenarios, especially for supply chains and sales markets. We
took a detailed look at the Chinese market and key risks relating to ESRS standards. We in-
vestigated geopolitical developments and the Company's measures in another report. The
Head of Corporate Strategy provided an analysis of various global geopolitical scenarios
with a focus on tariffs, technological restrictions and carbon regulations.

The Head of Group Corporate Audit presented us with the audit matters and findings in the
2025/2026 audit year, as well as the plans for further internal audits.

We also addressed compliance issues. In his half-year report, the Chief Compliance Officer
informed us about the expansion of the international compliance organisation and the oper-
ational focus areas of the Group's compliance activities. We received detailed updates about
a dedicated management system for the ESG framework, enhancements to Product Com-
pliance and measures related to export control. The Audit Committee also reviewed the an-
nual compliance report. The Chief Compliance Officer kept us informed about significant of-
ficial proceedings related to compliance. He also reported on the results of internal whistle-
blower investigations and the resulting measures.

In its report on the audit of over-the-counter derivatives entered into by BMW AG during the
financial year 2024, the external auditor confirmed to the Audit Committee the effectiveness
of the system in place at BMW AG in complying with the regulatory requirements of the Eu-

ropean Market Infrastructure Regulation.
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The Audit Committee received regular reports on the state and development of significant
legal proceedings and internal investigations (see 7 note [39] to the Group Financial State-
ments). It dealt specifically with official proceedings regarding the functionalities of the emis-
sion control system of BMW X3 automobiles produced between September 2010 and
March 2074 with a 2.0-litre diesel engine (EU5). The Audit Committee also monitored the
methodology and progress of the internal investigation into emission issues in older BMW
Group diesel vehicles. It received regular updates on internal Company measures and the
status of official proceedings. The Audit Committee and the Supervisory Board ensured they
properly fulfilled their duties to monitor the internal investigation, measures and official pro-
ceedings with the support of a law firm assigned by the Supervisory Board. Following a
thorough discussion, the Supervisory Board decided not to assert claims for damages
against former or current Board of Management members for the time being in line with the
Audit Committee's recommendation. The legal consultants determined that this was a law-
ful decision.

The Audit Committee also dealt extensively with antitrust investigations by the European
Commission and the UK Competition and Markets Authority (CMA). These investigations fo-
cused on automotive manufacturers and industry associations in connection with end-of-life
vehicle recycling. An external law firm appointed by the Supervisory Board advised the
Committee in this regard. With support from their external legal advisors the Audit Commit-
tee and the Supervisory Board ensured they properly fulfilled their monitoring duties and ex-
amined potential claims for damages against former or current Board of Management
members. After both proceedings ended, the Supervisory Board decided not to assert
claims for damages against former or current Board of Management members. This
decision was in line with the Audit Committee's recommendation and supported by legal
counsel.

Out of an abundance of caution, | chose not to participate in the deliberations in either case,
despite our legal advisors concluding that my involvement would not constitute a conflict of
interest.

In July, the Audit Committee resolved to amend the Articles of Incorporation. This reflected
the changed composition of the share capital following the Board of Management's deci-
sion to cancel repurchased shares.

The Remuneration Committee met three times in the financial year 2025 to prepare the
Supervisory Board in connection with the remuneration for the Board of Management. The
Committee reviewed the appropriateness of the Board of Management's remuneration for
the financial year 2024 and the target remuneration for 2025 in February with the help of
an independent external remuneration consultant. In preparation, the Committee discussed
the factors involved in the variable remuneration components for the members of the Board
of Management for 2024. It also reviewed the draft Remuneration Report for the financial
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year 2024 along with PwC's audit report. The Committee also decided to engage PwC to
audit the contents of the Remuneration Report for 2025. The outlook for Board of Manage-
ment remuneration in 2025 was on the agenda in September and November. The pro-
posals related to metrics and setting financial and non-financial targets, including ESG tar-
gets, for the Board of Management remuneration for the financial year 2026 were also dis-
cussed in great depth in November.

In February 2026, the Committee discussed the factors involved in the variable remunera-
tion components of Board of Management members for 2025. It also dealt with the draft
Remuneration Report 2025 and PwC's audit of the report. The Committee also issued the
contract for PwC to audit the contents of the Remuneration Report in the financial year
2026 at this meeting.

The Remuneration Committee also prepared the proposals for the Annual General Meeting
2025 to approve the remuneration system for the Board of Management and the Supervi-
sory Board. It adopted a corresponding recommendation for the Supervisory Board.

The Nomination Committee held one meeting in the financial year 2025. We discussed the
Supervisory Board's competency matrix, the requirements for future appointments and me-
dium-term succession planning for shareholder representatives. In another meeting in Feb-
ruary 2026, we adopted the recommendation to propose Dr-Ing Christian Bruch to the An-

nual General Meeting for a term of office of approximately four years.

The Mediation Committee, which is prescribed by law, did not need to convene during the
financial year under report.

Composition of the Board of Management

The Supervisory Board made key personnel decisions in the financial year 2025 to secure
the Company's future leadership in innovation and technology. They also help the BMW
Group to continue its successful course during the current transformation.

Frank Weber, the Board of Management member responsible for Development, left the Board
of Management on 371 May 2025 by mutual agreement as part of a succession arrangement.
Following a change in the distribution of duties, Dr Joachim Post took over the Development
remit on T June 2025. He was previously the Board of Management member responsible for
the Purchasing and Supplier Network. On 1 June 2025, Dr Nicolai Martin was appointed as
a member of the Board of Management. He has been with the BMW Group since 2004. Most
recently, he headed the BMW luxury and Rolls-Royce product lines. Nicolai Martin took over
as the member of the Board of Management responsible for Purchasing and the Supplier
Network. We would like to thank Frank Weber for his forward-thinking leadership at the helm
of Development. His leadership was instrumental in the BMW Group getting the NEUE
KLASSE ready for mass production.
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In December, the Supervisory Board decided on the next Chairman of the Board of Man-
agement as planned. Oliver Zipse's term will come to an end by mutual agreement on the
day of the 2026 Annual General Meeting. Dr Milan Nedeljkovi¢ will succeed him as Chair-
man of the Board of Management. Milan Nedeljkovi¢ has worked for the BMW Group since
1993. He has been the Board of Management member responsible for Production since
October 2019. We are convinced that he will lead the Company into a successful future. He
brings strategic foresight, an entrepreneurial mindset and an ability to implement projects to
the role.

Oliver Zipse has been with the BMW Group since 1997. He has been a member of the Board
of Management since May 20715, initially as the member responsible for Production. He be-
came the Chairman of the Board of Management in August 2019. He has achieved great
things for the BMW Group. Thanks to his strong leadership, the BMW Group was stronger at
the end of the coronavirus pandemic than it was at the beginning. His consistently forward-
thinking approach was instrumental in establishing the Company's technology-neutral ap-
proach. He deserves our deepest gratitude for his outstanding performance.

The Supervisory Board also extended the terms of Walter Mertl, Board of Management
member responsible for Finance, and Jochen Goller, Board of Management member re-
sponsible for Customer, Brands and Sales.

Composition of the Supervisory Board, the Presiding Board and the Supervisory
Board's committees

2025 marked Dr-Ing Dr-Ing E.h. Norbert Reithofer's last Annual General Meeting. He retired
after a total of 38 outstanding years with the BMW Group. Norbert Reithofer was a member
of the Board of Management for 15 years and served as Chairman for nine of those years.
This extensive experience proved invaluable when he became the Chairman of the Supervi-
sory Board - a position he held for ten years. The BMW Group owes Norbert Reithofer a huge
debt of gratitude. His departure marked the end of an era.

The Annual General Meeting elected me to the Supervisory Board in May 2025 for a term
of approximately four years. | completed a cooling-off period after leaving the Board of
Management, where | served as the Board member responsible for Finance until May
2023. Rachel Empey, Anke Schaferkordt, Dr Marc Bitzer and Professor Dr Dr h.c. Christoph
Schmidt were each elected as shareholder representatives for a further term of approxi-
mately four years. The Supervisory Board members elected me as Chairman of the Supervi-
sory Board at the Supervisory Board meeting following the Annual General Meeting. Ac-
cording to the rules of procedure, the Chair of the Supervisory Board is a member and the
Chair of the Presiding Committee, the Remuneration Committee and the Nomination Com-
mittee. Rachel Empey and | were appointed to the Audit Committee by the members of the
Supervisory Board. Anke Schéferkordt was appointed to the Remuneration Committee.
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There were no changes to the composition of the Supervisory Board on the employee rep-
resentative side during the past financial year.

Disclosure of attendance at meetings by individual members

Meetings Attendance Attendance in %

Responsibility Statement and Auditor's Report

Members of the

Supervisory Board Plenum Committees Plenum Committees Plenum Committees

Nicolas Peter? 4 12 4 12 100 100
Norbert Reithofer' 1 6 1 6 100 100
Martin Kimmich 5 17 5 17 100 100
Stefan Quandt 5 18 5 18 100 100
Stefan Schmid 5 17 5 17 100 100
Kurt Bock 5 18 5 18 100 100
Ulrich Bauer 5 - 5 - 100 -
Marc Bitzer 5 - 5 - 100 -
Rachel Empey 5 8 5 8 100 100
Heinrich Hiesinger 5 - 5 - 100 -
Susanne Klatten 5 1 5 1 100 100
Jens Kdhler 5 - 5 - 100 -
André Mandl 5 - 5 - 100 -
Dominique Mohabeer 5 11 5 11 100 100
Michael Nikolaides 5 - 5 - 100 -
Horst Ott 5 - 4 - 80 -
Anke Schiferkordt 5 3 5 3 100 100
Christoph M. Schmidt 5 - 5 - 100 -
Vishal Sikka 5 - 5 - 100 -
Sibylle Wankel 5 - 5 - 100 -
Johanna Wenckebach 5 - 5 - 100 -

" Member of the Supervisory Board until 14 May 2025.
2 Member of the Supervisory Board since 14 May 2025.
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The meetings of the Supervisory Board and Committees were held in person, with individual
members participating by video conference in justified exceptional cases. Three Audit Com-
mittee meetings dealing with the quarterly figures and the Half-Year Report were held as
hybrid meetings as planned. This means some participants attended in person, while other
members joined via video call. The attendance rate at Supervisory Board meetings was
99%, and 100% for the meetings held by the various committees.

Review of financial statements and the profit distribution proposal
PricewaterhouseCoopers GmbH Wirtschaftspriifungsgesellschaft (PwC) was appointed ex-
ternal auditor for the financial year 2025. PwC initially conducted a review of the condensed
Interim Group Financial Statements and the Interim Group Management Report for the first
half of 2025 and presented its results to the Audit Committee. No issues were identified
that might indicate that the condensed Interim Group Financial Statements and Interim
Group Management Report had not been prepared in accordance with the applicable provi-
sions in all material respects.

The Company Financial Statements and the Group Financial Statements of BMW AG for the
financial year ended 371 December 2025, including the Combined Management Report
were authorised by the Board of Management on 9 March 2026. PwC has issued unquali-
fied audit opinions on them. These audit opinions were signed for the second time in a row
by Ralf Rapple and, for the fourth time, by Michael Popp as the auditors (Wirtschaftspriifer)
responsible for the performance of the engagement.

At its meeting held on 26 February 2026, the Audit Committee initially gave in-depth con-
sideration to the preliminary version of the Company and Group Financial Statements and
the Combined Management Report (including the Combined Non-financial (Group) State-
ment and the information on the EU Taxonomy) as well as the draft version of the auditor's
long-form reports.

Immediately after authorising their issue on 9 March 2026, the Board of Management sub-
mitted the Company and Group Financial Statements for the financial year 2025 and the
Combined Management Report (including the Combined Non-financial (Group) Statement)
to the Supervisory Board. The auditor's long-form audit reports were also submitted to the
Supervisory Board in a prompt manner. The Supervisory Board had received drafts of these
documents in advance to allow it to prepare in detail. At its meeting held on 10 March
2026, the Audit Committee diligently examined and deliberated on these documents before
they were considered in detail at the plenary session of the Supervisory Board on 17 March
2026.
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At the two respective meetings, the Board of Management provided a detailed explanation
of the reporting documents submitted to the Audit Committee and the Supervisory Board.
The representatives of the external auditor reported on the main results of their audit and
answered questions put to them by members of the Audit Committee and the Supervisory
Board, partially without the members of the Board of Management being present. Both the
Audit Committee and the Supervisory Board gave meticulous consideration to the key audit
matters and the related audit procedures.

The representatives of the external auditor confirmed that the risk management system es-
tablished by the Board of Management is capable of identifying at an early stage any devel-
opments that might threaten the Company's going-concern status. They also confirmed
that no material weaknesses in the internal control system and risk management system
were identified with regard to the financial reporting process. In the course of their audit
work, they did not identify any facts inconsistent with the contents of the Declaration of
Compliance pursuant to § 167 of the German Stock Corporation Act (AktG) jointly issued by
the Board of Management and the Supervisory Board.

Based on a thorough examination conducted by the Audit Committee and the Supervisory
Board, we concurred with the results of the external audit. In accordance with the final result
of this examination, no objections were raised. At our meeting held on 11 March 2026, we
accordingly approved the Group and Company Financial Statements of BMW AG for the fi-
nancial year 2025. The Company Financial Statements for the year ended 31 December
2025 have therefore been adopted.

Furthermore, in both the Audit Committee and the Supervisory Board, we examined the
Board of Management's proposal to use the unappropriated profit to pay a dividend of

€ 4.40 for each ordinary share entitled to receive a dividend and € 4.42 for each preferred
share entitled to receive a dividend and to transfer the remaining amount to other revenue
reserves. We consider the proposal appropriate and have therefore approved it.

The Audit Committee and the Supervisory Board also carefully examined the Combined
Non-financial (Group) Statement for the year ended 31 December 2025. Following an in-
depth explanation of the statement by the Board of Management, representatives of PwC
presented the key results of their audit and answered guestions posed by the members of
the Supervisory Board. PwC conducted a "limited assurance” audit on the Combined Non-
financial (Group) Statement, printed in the Management Report in the "Sustainability State-
ment” chapter. Individual indicators within the Sustainability Statement were audited as part
of a "reasonable assurance” audit. An unqualified audit opinion was issued on the Non-fi-
nancial Statement, signed for the second time in a row by the auditor Ralf Rapple (Wirt-
schaftspriifer) and for the fourth time in a row by the auditor Michael Popp (Wirtschafts-
priifer). The Supervisory Board acknowledged and approved the Combined Non-financial
(Group) Statement drawn up by the Board of Management.
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Based on the preparatory work of the Remuneration Committee, the Supervisory Board and
the Board of Management jointly prepared the Remuneration Report for the financial year
2025 in accordance with § 162 AktG. Going beyond the formal review required by law, the
Audit Committee also engaged PwC to audit the contents of the Remuneration Report. Rep-
resentatives of the auditor reported first to the Remuneration Committee and then to the Su-
pervisory Board on the results of the review, and confirmed that the Remuneration Report
complies with the financial reporting provisions contained in § 162 AktG in all material re-
spects.

Expression of appreciation by the Supervisory Board

The members of the Board of Management and the employees of the BMW Group around
the world drove the BMW Group's good performance last year in a challenging environment
thanks to their strong commitment, courage and creativity. We therefore wish to express our
deep thanks and appreciation to all of them.

We are confident that the Board of Management and the entirety of the Company's work-

force will continue the Company's success story in 2026 with a combination of dedication,
team spirit and enthusiasm.

Munich, March 2026

On behalf of the Supervisory Board

Vaum

WTQF:ELth

Nicolas Peter
Chairman of the Supervisory Board
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STATEMENT OF THE
CHAIRMAN OF THE
BOARD OF MANAGEMENT

DEAR SHAREHOLDERS,
LADIES AND GENTLEMEN:

As you know, the long-term strategic course of your Company is based on inherent
strengths that we have developed over time.

This includes first and foremost our global footprint with our extensive production, research
and development, sales and supplier networks. This is also true for our technology-neutral
approach, our unique premium multi-brand strategy and broad portfolio across all relevant
customer segments, and our ability to identify the potential of new technologies and bring
them to the roads in each major region.

These strengths give us flexibility and make us resilient — and have made your Company
into one of only a few truly global automotive manufacturers.

Oliver Zipse
Chairman of the Board of Management

T —

Remuneration Report

o

Other Information
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As a global company with global brands, we are used to dealing with varied, changing con-
ditions and unpredictability on the ground in each market. By leveraging our strengths, we
successfully navigated through the changing dynamics and geopolitical frictions of our busi-
ness environment throughout the 2025 financial year.

At the same time — and this underscores your Company's high level of innovation — we have
launched a major leap into the future. With the NEUE KLASSE, we are leading our core
brand BMW, as well as the entire company, into a new era - fully aligned with our long-term
strategic direction.

Consistently following our BMW way.

Today, global success is predicated on the ability to anticipate trends and developments, to
respond rationally and efficiently and to deal with unpredictability, which has long been a
feature of the automotive industry.

That is fundamental to the BMW Group and has long set your Company apart. We are al-
ways ready to gain market share wherever the individual market conditions allow. In 2025,
we did this in Europe and the United States, among other global markets.

As dynamics in the industry shift, we know exactly where we are placed with our premium
brands and where we can pursue opportunities — maintaining a healthy balance of value
and volume in the major regions.

With our technology-neutral strategy, the BMW Group follows market demand and cus-
tomer needs while continually optimising all drivetrain variants. You, our shareholders, have
supported this approach from the very beginning. As a result, we are not only growing over-
all global sales, but we have one of the highest all-electric vehicle (BEV) shares in the indus-
try. In Europe, 40% of our sales were electrified in 2025 - that means both all-electric vehi-
cles and plug-in hybrid vehicles.

True to our 110 years of BMW history, we maintain our pioneering spirit to constantly ex-
plore new paths. Time and again we tap into new potential and bring breakthrough technol-
ogies to the roads across the globe.

And, most importantly, we continue to deliver what we promise.

Responsibility Statement and Auditor's Report
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The launch of the BMW NEUE KLASSE.

Backin 2021, | promised we would lead BMW into a new era, with the NEUE KLASSE. With
this all-new model generation, we have elevated every aspect of the car to the next level —
from the drivetrain to battery technology and driving dynamics, from the operating system
to the digital user experience. And with the new BMW design language, we have even
skipped a whole generation.

The NEUE KLASSE is not just one vehicle; it is a massive leap that redefines the entire
brand. The technologies and design language will be rolled out across the BMW portfolio —
regardless of the drivetrain.

We invested early and extensively in our structures and technologies to bring this new ve-
hicle generation to life. For our customers, this means a new dimension of sheer driving
pleasure, and for your Company, this offers a clear competitive advantage.

Unveiling of the BMW iX3* at the IAA Mobility 2025.

At the IAA Mobility in our backyard in Munich in September 2025, we unveiled the BMW
iX3", the first vehicle of our NEUE KLASSE. The response was tremendous — from visitors
and fans from across the globe, as well as from media, analysts and political stakeholders.

However, what is decisive: customer orders for the BMW iX3" have already exceeded our
expectations, with our order book extending several months into 2026. This shows just how
positively the vehicle has been received by customers. And starting with the BMW iX3", it will
set new benchmarks from its performance data to its digital user experience and sustain-
ability approach.

“True to our 110 years of BMW history, we
maintain our pioneering spirit to constantly
explore new paths. Time and again we tap
into new potential and bring breakthrough
technologies to the roads across the globe.”

* 72 Consumption and Carbon Disclosures.
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BMW iX3" wins multiple awards even before its official market launch.

Even before the first customers had sat behind the wheel of the BMW iX3", it won several
renowned international awards.

At the "Golden Steering Wheel” awarded by "Auto Bild" German car magazine and the Ger-
man weekly newspaper "Bild am Sonntag”, the BMW iX3" was crowned "Best Innovation”.
The new BMW iX3" also won Top Gear Magazine's 2026 Car of the Year. In addition, BMW
set a new record at the "Auto Trophy" awards hosted by “Auto Zeitung": the car magazine's
readers voted eight BMW models into first place and awarded BMW the title of "World's
Best Brand".

Plant Debrecen opens with launch of the BMW iX3".

The groundbreaking ceremony for the new plant in Debrecen, Hungary, took place in June
2022 and just three years later we celebrated its official opening together with key local and
national political decision makers in October 2025.

In line with our iIFACTORY approach, the plant has already been up and running virtually
since March 2023. Virtual planning using a digital twin allowed us to simulate production
processes in real time before the plant went on stream.

The plant is also notable in terms of its focus on sustainability. At full capacity, manufactur-
ing a vehicle at Plant Debrecen - including its high-voltage battery — will produce only 34
kilograms of CO, emissions in the plant. In the energy-intensive paint shop alone, we will
save up to 12,000 tonnes of CO,e per year. This is made possible by relying exclusively on
electricity from renewable sources, rather than fossil fuels, during normal operation.

Debrecen continues to evolve into a major high-tech hub in the automotive industry’s Euro-

pean value chain, which your Company is contributing to and looks to leverage further as we
ramp up production of the BMW iX3" to meet strong global demand.

""We will put 40 new models and model updates
with NEUE KLASSE technology on the roads
worldwide by 2027."
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Plant Munich ready for start of the new BMW i3.

The second NEUE KLASSE model is preparing for launch at our main plant in Munich: the
new BMW i3.

In just 18 months, about a third of the site underwent extensive remodelling, while a new
assembly, logistics centre and body shop were built — all while still manufacturing up to
1,000 BMW 3 Series and 4 Series vehicles per day.

Like Plant Debrecen, Plant Munich is consistently aligned with the principles of the BMW
iFACTORY. Both the new body shop and new assembly line were planned with a digital
twin. Existing installations in the press shop and paint shop are also integrated into the
BMW Group's Virtual Factory. This made it possible to conduct functional testing of all tech-
nologies for the new vehicle generation virtually and well in advance.

After its unveiling in late March, series production of the new BMW i3 is scheduled to begin
in Munich in the second half of 2026.

The technologies of the NEUE KLASSE will be rolled out across the entire BMW portfolio.

With the eighth generation of the BMW 3 Series, we will bring the NEUE KLASSE and its
technology clusters further into the core of the BMW brand. Following the start of production
at Plant Munich, other locations in our international production network begin with produc-
tion of BMW 3 Series variants.

Throughout 2026, we will show how the NEUE KLASSE technologies will be integrated into
further BMW models, such as the 7 Series and the X5.

As already announced, we will put 40 new models and model updates with NEUE KLASSE
technology and design language on the roads worldwide by 2027. This all-new BMW gen-
eration will provide an enormous boost to our already broad and popular portfolio — with in-
novative technology solutions tailored to customers in their markets.

* 72 Consumption and Carbon Disclosures.
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Robust performance in 2025 despite challenging business environment.

Our performance in 2025 and the popularity of our portfolio underscore the strong position
in which we start the year 2026. Despite the impact from import tariffs and the challenging
dynamic in the Chinese market, Group earnings remained above € 10 billion.

For the full year, the BMW Group achieved year-on-year volume growth with a total of 2.46
million vehicles delivered to customers worldwide. Weaker sales in China due to a highly
competitive landscape were offset by strong growth in other major sales regions, particu-
larly in Europe and the United States, where we even gained market share.

The BMW brand maintained its position as the global segment leader, driven by strong de-
mand in particular from the BMW X1, BMW X3*, and BMW X57, as well as our 3 Series and
5 Series.

Global approach to sales drives success.

What sets us apart from the competition is our broad and attractive portfolio of products
across our brands, which offer customers across the globe the individual mobility solution
that meets their needs, regardless of the drivetrain.

As we have been used to for many years, market conditions in 2025 varied considerably
across the major world regions. As always, your Company made the most of the opportuni-
ties that presented themselves.

In Europe, the BMW Group saw growth of over 7% with sales reaching over one million ve-
hicles for the first time since 2019. In the United States, we delivered over 419,000 ve-
hicles, a 5% increase on the previous year.

The strong results in these regions helped to compensate for the challenging market envi-
ronment in China, where we nonetheless sold around 626,000 vehicles — the most in any
single market.
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BMW M increases sales again and plans for electric offering.

BMW M increased its sales for the T4th consecutive year — with over 213,000 vehicles sold.
Almost one in ten BMWs sold in 2025 was an M model.

From 2027, BMW M will usher in a new era in the high-performance vehicle segment as i,
for the first time, brings an all-electric drivetrain to the racetrack-ready, distinctive BMW M
driving experience.

New MINI family puts brand on growth trajectory.

With full availability of the new MINI Family, the brand achieved growth of almost 18% in
2025 - and, importantly, across all major regions. More than one in three MINIs sold world-
wide is already electric — in many markets, the share is even above 50%. As a result, the
brand makes a strong contribution to our Group BEV sales and CO; footprint.

The new MINI Countryman” enjoyed particular popularity last year with a share of over 30%
of the brand's total volume.

In Europe, MINI has successfully switched to a new sales model, which is now online in a
total of 23 markets. This new system offers customers a more holistic experience and al-
lows MINI to more efficiently and transparently reach customers.

Another highlight in 2025 was the MINI Paul Smith editions, which were unveiled at the
Japan Mobility Show and will hit the market this year. This new edition marks the next step
in this successful collaboration, combining the unique design and character of two British
icons.

Rolls-Royce celebrates the centenary of Phantom®.

Our luxury brand Rolls-Royce maintained its sales performance from the previous year, with
the Cullinan® and Spectre™ driving sales in particular. Phantom®, the marque's pinnacle prod-
uct, celebrated its centenary in 2025. At the Home of Rolls-Royce at Goodwood, the
marque continues with its 300 million pound investment programme which will enable new
state-of-the-art facilities and more space for Bespoke and Coachbuild.

* 7 Consumption and Carbon Disclosures.
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BMW Motorrad confirms its leading position in the premium segment.

Despite the global decline in the motorcycle market segment above 500 cc, BMW Motorrad
sold over 200,000 vehicles last year for the fourth consecutive year. More than half of our
sales are in Europe, with Germany the strongest single market with over 25,000 motor-
cycles sold.

The appealing model range and the launch of important new models drove success - the
BMW R 1300 RT, BMW R 1300 R and BMW R 1300 RS were met with immediate cus-
tomer enthusiasm, while the BMW R 1300 GS Adventure, introduced a year earlier, also
made a considerable contribution to sales.

At the IAA Mobility, the brand presented the BMW Motorrad Vision CE. It offers a look into
our vision of the future of urban riding fun on two wheels without having to wear a helmet or
motorcycle clothing, thanks to the unigue structural bracket design.

BMW ALPINA enriches the BMW Group as a new brand.

On 1 January 2026, BMW ALPINA launched as an exclusive stand-alone brand under the
BMW Group umbrella.

This will help us fill a gap in a highly attractive and lucrative segment with lots of growth po-
tential - between top-end BMW models and Rolls-Royce. BMW ALPINA stands for maxi-
mum performance and superior ride comfort, complemented by an exclusive portfolio of be-
spoke options and custom materials. We are committed to making the new BMW ALPINA
chapter one that meets the highest expectations of this storied brand.

Your Company is growing with electrified models.

Ovur electrified models continue to be a fundamental pillar of our strategy and a major
growth driver. In the second quarter of 2025, we achieved an important milestone, with the
delivery of our 1.5-millionth all-electric vehicle ever sold.
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In 2025, the BMW Group delivered 642,071 electrified vehicles to customers worldwide,
growth of 8.2% over the previous year. All-electric models saw a slight increase in sales,
with 442,059 units delivered worldwide. Electrified vehicles accounted for 26% of total
BMW Group sales worldwide in 2025, with all-electric vehicles representing around 18%.

In Europe, in particular, the BMW Group reported significant growth of around 28% in all-
electric vehicles, which accounted for about a quarter of total sales. BEVs and plug-in hybrid
electric vehicles combined reached a share of over 40% across the region.

MINI has made a major contribution to the Group's strong performance, with an electric
share worldwide of over 36% of sales. For the first time, the brand delivered more than
700,000 all-electric models to customers in a single financial year.

CO, target in the European Union overachieved again.

Thanks to our balanced mix of different highly efficient drive technologies and an increased
share of electrified vehicles, your Company once again reduced the CO, emissions of its ve-
hicle fleet sold in the European Union (EU27+2: EU, Norway, Iceland) in 2025 - just as we
have consistently done for the past several years.

Based on preliminary internal calculations, the figure came in at 90.0 grams per kilometre
according to WLTP - an outperformance of the applicable fleet target limit. This represents
a reduction of approximately 9.5 compared to 2024. For us, it has long been clear that we
would meet the targets for 2025 - and, importantly, without penalties, pooling or
averaging.

“Thanks to our balanced mix of efficient drive
technologies and an increased share of electrified
vehicles, your Company once again reduced the
CO, emissions of its vehicle fleet sold in the
European Union in 2025."
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Comprehensive approach to decarbonisation.

The reduction of fleet-wide emissions is just one aspect of your Company's strategy of ho-
listic decarbonisation. We are reducing CO,e across the entire life cycle of our vehicles —
from the supply chain to production, use and recycling.

Since 2020, we have been fully committed to the Paris Climate Agreement, with a target of
achieving net zero by 2050.

In December, we announced another interim target on this path for 2035. Overall, we plan
to reduce CO,e emissions by 60 million tonnes compared to 2019. This means a further re-
duction of at least 20 million tonnes of CO,e on top of the existing target of 40 million
tonnes by 2030.

Of course, our strategy would not be credible if it did not translate directly into our products.
Take the new BMW iX3", which perfectly illustrates our approach of reducing CO, wherever
we have leverage. The BMW iX3 50 xDrive™ has a calculated secondary raw material con-
tent of approximately 33%, based on the overall vehicle. The energy consumption of the
new BMW iX3" is 20% lower than in the predecessor model. Plant Debrecen in Hungary,
where the BMW iX3" is being built, is the first BMW Group car factory that operates and pro-
duces vehicles without using fossil fuels, such as oil and gas, under normal operating condi-
tions. In the supply chain, a combination of measures has led to a decrease in CO,e emis-
sions of 35% during product development.

Moreover, in February 2025, the BMW Group and PreZero, the international circular econ-
omy company that forms parts of the Schwarz Group, signed a strategic cooperation agree-
ment to substantially advance the circular economy across the European automotive indus-
try. Our aim is to develop a business model for the recycling of end-of-life vehicles, creating
a closed loop for both materials and recycling.

All these efforts contribute to our goal of finding the most cost-effective CO,e reductions
throughout the value chain to deliver immediate results and support our commitment to
resource conversation.
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Continuous dialogue to achieve a realistic adjustment of long-term targets in the European
Union.

Thanks to our successful technology-neutral strategy, we have reached our climate targets
by following market demand and customer needs and by continually optimising all drivetrain
variants. This is particularly important since electromobility adoption is progressing at differ-
ent rates in individual markets.

Our results show that we can serve multiple preferences simultaneously: BEVs, PHEVs and
our BMW M models all achieved growth in 2025.

To achieve climate goals and create effective CO; regulations, however, we must take a
comprehensive view — one that accounts for the full carbon footprint of the vehicle and its
value chain, and that also values climate-neutral fuels such as HYO100.

Such a holistic framework would reflect various market needs and uneven infrastructure de-
velopment, while safeguarding Europe's value chains, jobs and industrial competitiveness.
And - above all - it delivers genuine climate protection and real reductions in CO..

Companies should be free to deliver the solutions, taking customer demands and needs into
account, while adequately investing in new paths and technologies to achieve the EU's
climate goals.

We continue to strongly advocate for a review of the 2030 and 2035 targets in the EU. We
have shown that technology neutrality and CO, reduction quotas are not contradictory. Ra-
ther, this approach keeps Europe competitive, while also reducing dependency on a single
supply chain and specific raw materials and mitigating geopolitical risks.

With the NEUE KLASSE, your Company is demonstrating that technology neutrality and our
commitment to a new CO; regulation in Europe do not contradict but rather complement
each other. We remain in dialogue with key decision makers in the European Union to en-
sure that the European automotive industry remains on a sustainable, economically viable
and globally competitive path.

* 72 Consumption and Carbon Disclosures.
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BMW X5 as first vehicle with five drivetrains.

Hydrogen, for example, offers Europe an opportunity to use its expertise and take the lead
on an emerging technology that will contribute to our climate goals.

The BMW X5 will be the first vehicle which we will offer with five different drivetrain technol-
ogies: battery electric, plug-in hybrid, petrol, diesel and hydrogen fuel cell technology.

In 2028, we will launch our first series-production hydrogen vehicle — the BMW iX5
Hydrogen.

The drive technology is based on the third-generation fuel cell system that the BMW Group
is developing in collaboration with the Toyota Motor Corporation. Its fuel-cell systems will be
built in Europe - strengthening resilience, reducing dependencies and expanding Europe's
strategic autonomy.

The BMW Group is also actively involved in efforts to expand the hydrogen refuelling net-
work. This includes the Hydrogen Mobility at Scale initiative, which started a pilot phase in
2025 with the support of existing ecosystems in Germany and France to gather experience
for deployment to further metropolitan areas and a potential later expansion to other coun-
tries.

Your Company is committed to the German and European industrial base.

The BMW Group automobile plants in Germany - in Dingolfing, Leipzig, Munich and
Regensburg - form the core of the Company's international production network.

Last year, the BMW Group once again produced more than one million vehicles at its Ger-
man plants. We continually invest in these plants to update facilities and prepare for future
product launches, including for the rollout of the NEUE KLASSE.

Construction also continues at the new facility in Irlbach-StraBkirchen in Bavaria, an assem-
bly plant for high-voltage batteries for the plant network in Germany. Series production at
the new location is planned to start at the end of 2026.
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BMW Group as global player with flexible structures.

Over many decades, your Company has built up a comprehensive and balanced network of
sales, production and supply chain operations spanning in particular the major regions of
Europe, the United States and China. This makes us one of the few truly global players in
the industry.

Our deep roots and long-term presence in global markets offer us many advantages.

First, they allow us to tap into leading-edge tends and developments in the individual mar-
kets and understand specific customer needs. Our ties to research universities, our R&D
network and IT hubs and our network of local tech partners enable us to leverage key com-
petencies from individual markets for our products and strategy.

Second, through our extensive footprint in key markets, we remain highly flexible and are
resilient in the face of geopolitical instability and ever-increasing regulation. In line with our
approach of production following the market, our sales in the major regions stem mostly
from local production.

Finally, our strong market ties also allow us to engage in direct discussions with key political
decision makers, who value our perspective. Here, it is not just about our individual inter-
ests, but rather finding solutions for customers worldwide and driving shared economic
prosperity.

Sharpening our strategy in China.

Take China, for example. The NEUE KLASSE products we will launch in China are devel-
oped together with our local engineering teams and partners — in line with our principle of
“in China, for China and with China".

In April, we will celebrate the world premiere of the first of these vehicles: the BMW iX3 Long
Wheelbase, which will be unveiled at the Auto China 2026 in Beijing and is scheduled to en-
ter the market in the second half of the year. The feedback at the recent preview event for
media representatives from China and Asia for the BMW iX3 China version has been very
positive, with our digital features proving particularly popular.
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The Chinese derivative of BMW Operating System X incorporates approximately 70%
locally developed software, underscoring BMW's strong in-market development capabilities.
Navigation developed in collaboration with Amap provides precise visualisation of complex
intersections and highway ramps.

The BMW Intelligent Personal Assistant, enhanced by large language models from Alibaba
and DeepSeek, will enable faster and more natural voice interaction for vehicles in China.
Integration with Huawei technologies - including Digital Key, HiCar and the My BMW App
based on HarmonyOS NEXT - supports seamless connectivity between the vehicle, per-
sonal devices and home ecosystems for Chinese customers.

In parallel, we are also developing a China-specific Advanced Driver Assistance Systems
software stack in collaboration with Momenta. The partnership will focus on software devel-
opment and integration for Chinese road networks, traffic conditions and user expectations,
utilising advanced Al algorithms and data-driven development methods.

Throughout 2025, the automotive market environment in China has become extremely
competitive, which has had an impact on sales and earnings for domestic and foreign man-
ufacturers alike.

Your Company has responded to the changing dynamics quickly: over the last several
months, we have implemented measures to boost our performance in the market, speed up
decision-making processes and strengthen local product substance. This includes, for ex-
ample, a rightsizing of the retail structure in China, which is progressing faster than planned.

Artificial intelligence as an enabler in processes and products.

Of course, one of the dominant topics across markets and industries is how companies are
able to leverage the capabilities of Al to boost their performance. At the BMW Group, we are
continually assessing the potential of Al systems and implementing them internally to make
our processes more efficient as well as in our production facilities to improve quality. Along
our customer journey, we have also implemented Al systems to expand and improve cus-
tomer care. In our products, we are enhancing our BMW Intelligent Personal Assistant with
large language models such as Alexa+ and DeepSeek and Alibaba in China.
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Launching a new era at the right time.

Dear Shareholders,

At the BMW Group, we are tackling the challenges in global markets head on, leveraging our
strengths and implementing our long-term strategy. We have made significant investments
and have created the right operating framework to deliver continued success.

Our flexible, global production network, our technology-neutral strategy, our focus on inno-
vation and our ability to master technological complexity set us apart from the competition.

We will continue to lead with product substance across all our brands, based on our
knowledge of what our customers want and our ability to identify trends in individual mar-
kets early and offer the right innovation solutions.

In 2025, we set the foundation to launch a new era with the BMW iX3", With the roll-out of

NEUE KLASSE technologies and products over the coming years, we will bring the
Company to a whole new level.

“Our flexible production network, technology-
neutral strategy and focus on innovation set us
apart from the competition.”

This is what you, as our shareholders, and all stakeholders expect from us.
The BMW brand is a promise. And we deliver on our promises.

This is how your Company is 7 ALREADY AHEAD.

Yourts
V. 4'0“'“*
Oliver Zipse

Chairman of the Board of Management

* 72 Consumption and Carbon Disclosures.



https://www.bmwgroup.com/en/report/2025/index.html

30 BMW Group Report 2025 To Our Stakeholders Combined Management Report Group Financial Statements Responsibility Statement and Auditor's Report Remuneration Report Other Information e

I
o)

The Board of Management
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Milan Nedeljkovié Walter Mertl Oliver Zipse llka Horstmeier
Member of the Board of Management, Member of the Board of Management, Chairman of the Board Member of the Board of Management,
Production Finance of Management People and Real Estate
Jochen Goller Joachim Post Nicolai Martin
Member of the Board of Management, Member of the Board of Management, Member of the Board of Management,

Customer, Brands, Sales Development Purchasing and Supplier Network
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COMPOSITION OF THE BOARD OF
MANAGEMENT AND SUPERVISORY BOARD

MEMBERS OF THE BOARD OF MANAGEMENT

OLIVER ZIPSE (b. 1964)
Member since 2015
Chairman (since 2019)

Mandates
— Fraunhofer-Gesellschaft zur Forderung der
angewandten Forschung e. V., Deputy Chairman

JOCHEN GOLLER (b. 1966)
Member since 2023
Customer, Brands, Sales

Mandates
— Rolls-Royce Motor Cars Ltd.”™, Chairman

ILKA HORSTMEIER (b. 1969)
Member since 2019

People and Real Estate,
Labour Relations Director

DR NICOLAI MARTIN (b. 1978)
Member since T June 2025
Purchasing and Supplier Network

WALTER MERTL (b. 1974)
Member since 2023
Finance

Mandates
— BMW Brilliance Automotive Ltd.”™, Chairman

DR-ING MILAN NEDELJKOVIC (b. 1969)
Member since 2019
Production

Mandates
— BMW (South Africa) (Pty) Ltd.”™, Chairman
— BMW Motoren GmbH™", Chairman
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DR-ING JOACHIM POST (b. 1971)

Member since 2022

Development (since T June 2025)

Purchasing and Supplier Network (until 31 May 2025)

FRANK WEBER (b. 1966)
Member from 2020 until 37 May 2025
Development

General Counsel:
DR ANDREAS LIEPE

" Not listed on the stock exchange.

** BMW Group mandate.

" Group mandate (other).

— Memberships on other mandatory supervisory boards.

— Memberships on comparable boards in Germany and abroad.
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MEMBERS OF THE SUPERVISORY BOARD

DR NICOLAS PETER (b. 1962)

Member and Chairman since 14 May 2025, elected until the
AGM 2029

Chairman of the Supervisory Board

Former Member of the Board of Management of BMW AG

Mandates

— KION Group AG (until 27 May 2025)
— BNP Paribas S.A. (since 13 May 2025)
— FORVIA SE (until 30 April 2025)

DR-ING DR-ING Eh NORBERT REITHOFER (b. 1956)
Member and Chairman from 2015 until 14 May 2025
Former Chairman of the Board of Management of BMW AG

DR MARTIN KIMMICH" (b. 1972)

Member since 2023, elected until the AGM 2029

Deputy Chairman of the Supervisory Board

Chairman of the General Works Council of BMW AG and the
BMW AG Works Council Munich

STEFAN QUANDT (b. 1966)

Member since 1997, elected until the AGM 2028
Deputy Chairman of the Supervisory Board
Entrepreneur

Mandates

— DELTON Health AG"™, Chairman

— DELTON Technology SE*™, Chairman
— Frankfurter Allgemeine Zeitung GmbH"
— AQTON SE"™, Chairman

— Entrust Corp.™™

— SOLARWATT GmbH"™

Note: Mr Quandt is the sole shareholder of DELTON Health AG, DELTON Technology SE, and

AQTON SE. He indirectly holds all shares in SOLARWATT GmbH and an indirect majority interest

in Entrust Corp.

STEFAN SCHMID" (b. 1965)

Member since 2007, elected until the AGM 2029
Deputy Chairman of the Supervisory Board
Chairman of the BMW AG Works Council Dingolfing

DR KURT BOCK (b. 1958)

Member since 20718, elected until the AGM 2027
Deputy Chairman of the Supervisory Board and
Chairman of the Audit Committee

Chairman of the Supervisory Board of BASF SE

Mandates
— BASF SE, Chairman

Remuneration Report

Other Information

ULRICH BAUER' (b. 1964)
Member since 2024, elected until the AGM 2029
Member of the BMW AG Works Council Munich

DR MARC BITZER (b. 1965)
Member since 2021, elected until the AGM 2029
Chairman and CEO of Whirlpool Corp.

Mandates
— Simex Trading AG”
— Whirlpool Corp., Chairman

RACHEL EMPEY (b. 1976)
Member since 2021, elected until the AGM 2025
Member of Supervisory Boards

Mandates
— Deutsche Telekom AG (since 9 April 2025)
— ZF Friedrichshafen AG"

' Employee of BMW AG.
Union representative.
Executive employee of BMW AG.
“ Not listed on the stock exchange.
“* BMW Group mandate.
“* Group mandate (other).
— Memberships on other mandatory supervisory boards.
— Memberships on comparable boards in Germany and abroad.
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DR-ING HEINRICH HIESINGER (b. 1960)
Member since 2017, elected until the AGM 2026
Member of supervisory boards

Mandates

— Deutsche Post AG

— Fresenius Management SE’

— ZF Friedrichshafen AG®, Chairman (until 19 March 2025)

DR HC SUSANNE KLATTEN (b. 1962)

Member since 1997, elected until the AGM 2028
Entrepreneur

Mandates

— ALTANA AG", Deputy Chairwoman

—  SprinD GmbH" (until 371 December 2025)
— UnternehmerTUM GmbH", Chairwoman

Note: Dr hc Klatten is the sole shareholder of UnternehmerTUM GmbH. Her mandates at SprinD
GmbH and UnternehmerTUM GmbH were and are primarily an expression of her corporate citi-
zenship.

JENS KOHLER' (b. 1964)
Member since 2021, elected until the AGM 2029
Chairman of the BMW AG Works Council Leipzig

ANDRE MANDL (b. 1984)

Member since 2022, ele