10x10 FACTS

W W W . B M W G R O U P. C O M / S V R

PUBLISHED BY
Bayerische Motoren Werke
Aktiengesellschaft
80788 Munich | Germany

A RESPONSIBLE
APPROACH TO THE
FUTURE
When the United Nations adopted its internationally recognised Sustainable Development
Goals in September 2015, it was a historic
moment. As an automobile manufacturer, we
are committed to the aims of the Paris Climate
Agreement and regard ourselves, with our
products and services, as part of the solution.
For us, this means shaping the sustainable
mobility of the future. In this way, we are creating values for our company and for society:
in German and in all the countries where we
do business.

CLEAR MEASURES
AND FACTS
Our efforts to protect the environment
and promote fair and respectful coexistence
span the following ten action areas:
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CO 2 and pollutant emissions
Electromobility
Mobility patterns
Consumption of resources
Renewable energy
Sustainable, resource-efficient
supply chain
Health and performance
Long-term employee development
Diversity
Corporate citizenship

We have compiled ten facts for each of these
action areas. Together, they provide an insight into our daily activities and show that
responsibility is more than just an attitude
for us. With clear goals and measures, we will
continue to act in the interests of the environment and society and assure our customers’
mobility.
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FACT 001

CO² and pollutant
emissions
Electromobility
Mobility patterns

Around 15,000 BMW Group
employees take company buses
to and from work, clocking up

70,000
kilometres every day.
This reduces the number of cars
on the roads and avoids up to

32,000
tonnes of CO2 per year.

FACT 002

To improve air quality in cities, a highly
effective combination of NOx Storage
Catalyst (NSC) and SCR (Selective Catalytic
Reduction) system with urea injection
(AdBlue) has been installed in nearly all
BMW brand diesel models.

FACT 003

We are committed to the aims of the Paris
Climate Agreement and will focus our
actions on determining which technologies
have the greatest leverage for reducing
global CO2 emissions.
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FACT 006

CO² and pollutant
emissions
Electromobility

Even before the Euro 6d-TEMP
emissions standard became
legally binding, our Euro 6 diesel models
in Germany were already around

Mobility patterns

FACT 004

In 2020, the BMW iX3 will become our first
fully-electric SUV released onto the roads –
providing our customers with an electrified,
emission-free variant of one of the BMW
Group’s most popular vehicles.

FACT 005

48-volt technology will gradually be rolled
out for petrol and diesel derivatives of all
model series. This will allow us to maximise
emissions reductions and continue to set
standards with our classic powertrains.

40 %
below the average NOx levels
published by the German Federal
Environmental Agency in

2017.
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FACT 007

FACT 009

The ECO PRO driving experience control
has been standard in all BMW models since
2011. Depending on individual driving
behaviour, it can reduce fuel consumption
by up to 25 percent and thereby guarantees
maximum efficiency.

By 2021, we will have five fully-electric models
available: the BMW i3, the MINI Electric, the
BMW iX3, the BMW i4 and the BMW iNEXT.
That number will increase to a minimum
of 12 by 2023. Including our plug-in hybrids,
our product range will then include at least
25 electrified models.

FACT 008

Thanks to a flexible global production system
and variable vehicle architectures, it will
be possible, going forward, to build different
vehicle models with fully-electric (BEV),
partially-electric (PHEV) and conventional
(ICE) drive trains on the same line.

FACT 010

Compliance with applicable legislation – including all local testing requirements – is our
top priority. The BMW Group has appropriate
compliance management systems in place
to ensure fulfilment of legal requirements.
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FACT 011

Our first electric car
accompanied marathon runners at the

1972
Olympic Games and –
since it did not produce any emissions –
was allowed to drive
ahead of the runners as a camera car.

FACT 012

By the end of 2019, we had sold a total of
504,000 vehicles with electric and plug-in
hybrid drive trains – exceeding the BMW
Group’s own expectations and establishing
the company as the market leader for electrified vehicles in Germany.

FACT 013

In Norway, nearly one in two new cars is
electric – and the BMW Group is contributing
to this development. Almost 80 percent of
the new cars we sold in Norway in 2019 were
electrified models.
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FACT 016

FACT 014

To make electromobility more viable over
longer distances, the BMW Group initiated
the joint venture IONITY. IONITY will set up
and operate 400 fast-charging stations along
Europe’s main traffic routes by the end of
2020.

The first electric waste collection vehicles will
be launched in Basel this year under the
Futuricum brand. The 12 vehicles belonging
to Swiss company Designwerk are equipped
with battery modules from the BMW Group
and will soon be collecting refuse noiselessly
and emission-free across the city.

FACT 017
FACT 015

In 2019, we pooled our know-how and years
of experience with battery cells to create a
competence centre covering the entire battery
cell value chain – from procurement of raw
materials all the way to recycling. The main
objective of the new competence centre based
in Munich is to advance battery cell technology
and increase vehicle range.

The BMW i3 will continue to roll off the production line – giving the BMW Group’s first
fully-electric i model, which was released in
2013, the longest lifecycle of any of the newer
BMW vehicles. The BMW i3 also continues
to post impressive sales figures, with another
20 percent increase in Europe in 2019.
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FACT 018

When we develop our plug-in hybrids, we
are already making sure that their greenhouse
gas potential throughout their entire lifecycle
is around a third lower than for a conventional
reference vehicle (based on the EU-25 electricity mix). When electricity from renewable
sources is used for charging, emissions values
are reduced by about 58 percent.

FACT 020

A

2018
maintenance cost analysis conducted
by German automobile club ADAC
found that, over a period of five years
and a mileage of 75,000 kilometres,
total costs for the BMW i3 came out around

20 %
FACT 019

For the first time in 2019, we entered a vehicle
with parts made of renewable textile fibres in
the Formula E championship. Learnings from
Formula E – in this case, involving a cooling
shaft made of flax – are input directly into
future series development at the BMW Group.

lower than for a comparable BMW
with a combustion engine.

MOBILITY PATTERNS
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FACT 021

The new eDrive Zone function in the navigation system of BMW Group plug-in hybrids
automatically switches to electric power
in green zones. As a result, customers benefit from the efficiency advantages of their
e-drive in an urban setting and, at the same
time, help to reduce emissions and noise
in city centres. The first BMW Group vehicles
with the new function as standard will be
released in March 2020.
FACT 022

By 2030, around 60 percent of the world’s
population is expected to live in cities. To develop resource and climate-friendly mobility
concepts for ever more densely populated
cities, the BMW Group is actively involved in
a large number of collaborative, research
and urban projects.
FACT 023

In a representative market study conducted
in 2018, more than 60 percent of our stakeholders said they would like to see car-free
zones become as common in cities as areas
with cars.

FACT 024

We conduct mobility studies in many cities
on a regular basis. More and more people
claim that they rarely use their own car and
would be willing to sell it – if there were
alternatives. Our task is to add further possibilities to the existing options and combine
the advantages of a car with those of public
transport.
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By

Mobility patterns

FACT 025

In 2018, we opened our Autonomous Driving
Campus in Unterschleissheim, just outside
of Munich. We are concentrating expertise
at this campus so we can move forward with
development of modern driver assistance
systems, as well as highly and fully-automated
driving.

FACT 026

A privately-owned vehicle is used for an
average of one hour per day; the remaining
23 hours, it requires parking space. Thanks
to alternatives like carsharing, we are actively
helping use this space more efficiently.

2021,
4,100
we will have more than

charging points for electrified cars
at our locations in Germany. These will
allow our employees to conveniently
charge their vehicles at attractive
rates. Around half the charging points
will also be accessible to the public.
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FACT 028

Vehicles looking for parking can account for
up to 30 percent of city traffic. We are therefore developing mobility offerings like the
digital parking service PARK NOW, which
makes spaces easier to find and uses an app
for ticket-free, cashless on- and off-street
parking.

FACT 029

To encourage employees to ride their bike
to work, the BMW Group launched the
BMW LeaseRad company bike leasing programme. More than 5,000 employees now
ride a BMW LeaseRad.

FACT 030

In 2019, through our venture capital subsidiary BMW i Ventures, we once again
invested in several start-ups developing
ground-breaking technologies and software
solutions in the areas of mobility services,
electromobility and autonomous driving.
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FACT 031

Our investments in corporate environmental protection have led to a steady reduction
in resource consumption since 2006 and
saved the company more than 178 million
euros in costs.

FACT 033

Our production of almost
2.5 million vehicles per year
generates more than

780,000
tonnes of waste material:

99 %
FACT 032

At our Munich plant, we commissioned a
new high-tech paint shop, which applies two
layers of paint directly one after the other
without drying. This has reduced CO2 emissions from the paint application process
by around 50 percent and lowered power
consumption by 27 percent.

of this is recycled and reused.
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FACT 034

Our customers have the option of returning
their vehicle to the Munich Recycling and
Dismantling Centre (RDZ). By far the longest
trip was made by three friends from South
Africa, who drove their more-than-20-yearold BMW 318i all the way from Cape Town to
Munich – some 17,000 kilometres. However,
old “Percy’s” journey did not end as planned
at the Recycling Centre – but in the BMW
Museum.

FACT 035

More than half of new BMW Group vehicles
produced worldwide leave production plants
by rail. As a result, we were able to avoid
roughly 70,000 truck journeys in 2019 in
Germany alone.

FACT 036

The BMW “Polycycle” team has developed
sustainable floor mats. Instead of using
new plastics, they process ocean plastic and
use remnants from production. Their longterm goal is a closed-loop cycle that produces new floor mats from old. Ideas like
these encourage further development of
other approaches and processes targeting
a closed-loop economy at the BMW Group.
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FACT 037

We use closed water cycles and wastewater-free processes worldwide – reducing
water consumption by around 46 percent
since 2006.

Sustainable,
resourceefficient
supply chain

FACT 039

FACT 038

Transport by sea is essential to the BMW
Group’s worldwide vehicle production.
However, CO2 from shipping still accounts
for 50 percent of our transport chain emissions. To change this, in 2019, we became
the first vehicle manufacturer worldwide
to join the international initiative “Getting
to Zero Coalition” aimed at further reducing
CO2 emissions in the maritime sector.

Our computer centre at the Munich Research
and Innovation Centre requires cooling. A
process has been developed for this that uses
the naturally cold temperature of groundwater. Unlike conventional cooling methods,
this process generates no CO2 emissions,
supports climate protection and consumes
up to 90 percent less electrical energy.
FACT 040

Our plant in Leipzig has five natural-gaspowered trucks in service. These giants are
quieter than trucks with combustion engines,
have a range of around 600 km and avoid
around 432 tonnes of CO2 per year.
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FACT 041

The San Luis Potosí production site in Mexico,
which recently opened in 2019, is home to
the BMW Group’s first paint shop to produce
zero process wastewater. The water needed
for the painting process is reconditioned and
reused.

FACT 042

By the end of 2020, we will be purchasing
power generated exclusively from renewable
sources. We will achieve this by relying on
our plants’ own solar installations and wind
turbines and also by buying in renewable
electricity. In Europe, our plants have been
buying 100 percent CO2 -free electricity since
2017.

FACT 043

The new solar installation at our site in
Chennai, India, already supplies more than
26 percent of our total local energy needs.

FACT 044

At our Spartanburg location in the US, we
use a methane gas plant to obtain electricity
and process heat from waste at a neighbouring landfill – avoiding 46,000 tonnes of
CO2 per year. The 500 or so fork-lift trucks
that drive around the 350,000-square-metre
production facility in Spartanburg are also
good for the environment: Powered by
hydrogen, they are entirely emission-free.
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In the South African
province of Gauteng, around

30,000
cattle supply dung for a biogas plant.
The electricity it produces
already provides around

30%
of the power needed by the
BMW Group plant in Rosslyn.

FACT 046

At our location in Shenyang, China, the
BMW Group’s most powerful photovoltaic
system to date came on stream in 2018. The
solar installation on the roof of the staff
parking area produces more than 15 megawatts of electricity.

FACT 047

Renewable energies play a major role
throughout the value chain: Carbon fibres
for BMW i models are produced in Moses
Lake in the US state of Washington using
100 percent hydroelectric power from the
Columbia River.
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FACT 049

FACT 048

At the BMW Group plant in Leipzig, a storage farm with around 700 BMW i3 batteries
proves that electric-car batteries can be put
to good use at the end of their vehicle life.
By providing buffer storage for renewable
energies, they help store surplus wind power
and feed it back into the power grid.

The lithium-ion batteries in the BMW
Group’s electric vehicles can be almost
completely recycled.

FACT 050

As part of a joint development project in
Hamburg’s HafenCity district, BMW i, Vattenfall and Bosch are testing a power store created by connecting 2,600 battery modules from
more than 100 electric vehicles. This corresponds to an output of two megawatts, with
a storage capacity of 2,800 kilowatt hours.
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Our global supplier
network with

4,500
production locations in around

50
countries plays a key role in
implementing new developments.

FACT 052

The copper-beech wood we use for the
dashboard of the BMW i3 comes from
100 percent certified responsible forestry
management in accordance with the Forest
Stewardship Council (FSC).

FACT 053

The BMW Group has participated in the
Supply Chain Programme of the Carbon
Disclosure Project (CDP) since 2014. The
CDP is a non-governmental organisation
aimed at reducing energy and resource
consumption. In 2019, 199 of our suppliers
reported through the CDP Supply Chain
Programme, which now covers about
78 percent of our production-related purchasing volumes.
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FACT 054

Our suppliers currently account for more
than 70 percent of the company’s value
added. The BMW Group has an annual purchasing volume of over 60 billion euros.

FACT 055

BMW Group Purchasing only orders from
supplier locations that meet the company’s
strict sustainability requirements.

FACT 056

BMW Group plants are supplied with more
than 31 million parts daily.

FACT 057

For the upcoming fifth generation of highvoltage batteries, the company has restructured its supply chains and will source cobalt
and lithium for its battery cells directly from
2020. This will ensure full transparency over
where these two key raw materials come
from.
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FACT 059

FACT 058

The BMW Group deployed its first electric
truck on the roads in the summer of 2015.
By 2018, three fully-electric trucks were
supplying the plant in Munich with vehicle
parts, thereby avoiding around 82 tonnes of
CO2 emissions per year. Five more electric
vehicles are also used by the BMW Group at
its Landshut and Leipzig locations.

BMW Group canteens in Germany serve
around 45,000 meals per day, with roughly
three million servings of salad and just over
50 tonnes of coffee per year. The same sustainability standards apply to these food
suppliers and all other service providers, such
as PR and travel agencies and IT specialists,
as to those who supply vehicle parts.

FACT 060

The BMW Group Supply Chain Response
Team immediately convenes to investigate
any cases of non-compliance in the supply
chain. Business relations may be terminated
if suspicions are confirmed.

HEALTH AND
PERFORMANCE
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FACT 063

Health and
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2019,
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more than
FACT 061

The Munich location has 31 bicycle stands
with 218 bikes BMW Group employees can
ride free of charge. In 2019, employees used
the bikes almost 60,000 times.

FACT 062

In 2019, as part of its Health Initiative, the
BMW health insurance scheme (BKK) once
again awarded prizes to departments with
creative and sustainable ideas on how to
keep everyone fit – for example, by organising
events focused on preventing addiction.

1,500
Group employees at the
Munich location alone
competed in the company race,
B2RUN, which is held every
year in 17 cities across Germany.
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FACT 064

BMW Group employees have access to nine
company fitness centres at six locations in
Germany.

FACT 065

In 2019, doctors and medical assistants of the
BMW Group health service in Germany treated around 65,000 employees as outpatients,
responded to almost 1,400 health emergencies
and were also involved in prevention, travel
medicine and health counselling.

FACT 066

In 2019, our company maintained its low
accident frequency rate of 3.5 accidents per
million working hours (2018 : 3.5).

FACT 067

In 2019, 11,900 employees participated in the
back-exercise classes offered as part of the
Health Initiative. These 20-minute classes –
which we are offering again this year – help
strengthen and mobilise muscles.

FACT 068

“Traffic-light labelling” for all meals served
at company restaurants helps people make
more balanced, healthier food choices – with
measurable success: Since labelling was
introduced, over 50 percent of employees in
Germany are eating healthier.
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Roughly

35,500
employees have undergone
check-ups offered
through the BMW Group
Health Initiative to date.

FACT 070

The “Today for tomorrow” programme focuses
on maintaining the health and performance of
an ageing workforce. One of the programme’s
aims is to create more ergonomic workplaces
and modify work processes so BMW Group
employees can stay healthy throughout their
working life as they grow older.

LONG-TERM EMPLOYEE
DEVELOPMENT
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FACT 071

The number of employees taking advantage
of mobile working increased from 28,100 in
2016 to nearly 36,100 in 2019.

FACT 072

We have invested heavily for years in continued on-the-job training to qualify our engineers and technicians to work with electric
and hybrid drive trains. To date, we have
already trained 46,000 people – that is more
than one third one third of employees.

133,778
people worldwide
at the end of

2019.
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FACT 074

FACT 076

There are currently 4,801 young people
participating in vocational and young talent
programmes.

About 2,200 employees took advantage
of the opportunity to broaden their professional horizons with the BMW Group
abroad in 2019.

FACT 075

The longest-serving BMW Group employees
have worked for the company for 50 years.
Average service with the BMW Group is
17 years.

FACT 077

We invest around 370 million euros per year
in vocational and professional training for
our employees. In 2019, the average number
of training days per employee was 3.3 days.
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FACT 078

The BMW Group’s idea management programme allows employees to bring about
change with their ideas. In 2019, more than
8,000 ideas were submitted and around
2,200 implemented. In addition to cost savings of over 60 million euros, these ideas
also helped improve quality, environmental
protection, safety and customer satisfaction.
FACT 079

The BMW Group is one of the most attractive employers worldwide, as confirmed by
studies conducted by international research
institutes, such as trendence and Universum,
where we earned top ratings once again in
2019.

FACT 080

In addition to the classic sabbatical, we also
offer our employees the opportunity to take
up to 20 additional days’ leave a year, with
a corresponding reduction in salary. About
5,500 BMW AG employees took advantage
of this in 2019.

DIVERSITY
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FACT 081

The BMW Group
is active in more than

140
countries around the globe.
People from more than

120
nations work together successfully
at the company.

FACT 082

Age diversity at the company further increased in 2019. The percentage of BMW AG
employees over 50 climbed to 29.8 percent
(2018 : 29.1 percent).

FACT 083

In 2019, to exploit the strengths of different
age groups and encourage the exchange of
knowledge and experience between generations, we introduced the BMW Group Senior
Experts Programme. This allows our retired
employees to stay involved with the company
through specific tasks and projects and pass
on their experience to younger generations.
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FACT 084

In 2010, we adopted a concept to promote
employee diversity across the company,
focusing on gender, age and cultural background.

FACT 086

At the end of 2019, women accounted for
39 percent of participants in our Global
Leader Development Programme for young
talents.

FACT 087

FACT 085

Of the 10.4 percent of our employees who do
not have German nationality, most come from
Turkey; followed by Austria, Poland, Greece
and Italy.

To promote diversity in German corporate
culture, the BMW Group became a member
of the Diversity Charter in 2012. The Charter,
under the patronage of German Chancellor Angela Merkel, has so far been signed
by more than 3,400 companies and public
bodies.
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FACT 088

FACT 090

Our 2019 Diversity Week, with a total of 146
activities worldwide, reached around 45,800
employees; together, we further developed our
shared understanding of diversity.

The SpeakUP Line is one of the measures we
use to counter discrimination on the grounds
of gender, sexual orientation, religion, disability, age or origin. It provides all employees
worldwide with a channel to report possible
breaches of this principle anonymously and
confidentially.

FACT 089

In 2019, we introduced a parental coaching
class for parents-to-be, designed to ensure
smooth reintegration into working life after
parental leave.
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FACT 091

The BMW Group has set itself the goal of
providing one million young people with
a solid education by 2025 – especially in
technical fields. By the end of 2019, we had
already reached more than 400,000 children
and teenagers at locations in Germany and
abroad with our educational programme.

FACT 092

BMW Group USA recognised twelve women
for their outstanding entrepreneurial and
social commitment in 2019. Once again this
year, to mark International Women’s Day,
we are focusing on female employees whose
ideas, achievements and projects have made
an outstanding contribution to the company.

The BMW Group Junior Campus
allows children in Germany,
Russia and South Korea to
discover sustainability with all their senses.
More than

40,000
children attended workshops in

2019.
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FACT 095

FACT 094

In 2019, our experts discussed corporate
responsibility and sustainability with stakeholders in Israel, Mexico, South Korea and
Germany, developing ideas and visions
for the mobility of the future together and
addressing the diverse expectations of
corporate responsibility.

Since 2015, BMW Group employees at our
locations in Mexico, India, Indonesia and
Thailand have provided families with water
filters so they can access clean drinking water.
By the end of 2019, more than 452,000 people
had already benefitted from the cooperation
with Waves4Water.

FACT 096

The voluntary employee initiative upgrAID
introduced itself to the company in 2019.
Within a short space of time, the small team
grew into a movement with more than 1,000
members committed to volunteering with
social and environmental projects in their
free time.
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FACT 097

In 2019, more than 300 BMW Group employees at our location in China provided
BMW traffic classes for children outside
of work hours to help improve road safety
for young people.

FACT 098

In 2019, the BMW Group once again recognised three employees for their outstanding
social commitment with the BMW Group
Award: 168 applications were received from
14 countries this year – a higher number
than ever before.

FACT 099

In 2011, in collaboration with the United
Nations Alliance of Civilisations (UNAOC),
we inaugurated the Intercultural Innovation
Award to promote intercultural dialogue
around the world. A total of 51 organisations
and roughly 3.6 million people from 112 different countries have already benefitted from
the Award.

FACT 100

The Indian capital, New Delhi, often has to
declare a public health emergency, due to
high levels of fine particles in the air. Employees at the nearby BMW Group site in Gurgaon wanted to do something about this and
decided to plant nearly 1,000 trees around
the subsidiary.

CONTACT
You can find futher information online at
www.bmwgroup.com/responsibility

BMW GROUP
Petuelring 130
80788 Munich
RESOURCE CONSERVATION

SOCIAL MEDIA
Facebook www.facebook.com/BMWGroup
Twitter
www.twitter.com/BMWGroup
YouTube
www.youtube.com/BMWGroupview
Instagram www.instagram.com/bmwgroup

KAI ZÖBELEIN
Sustainability Communications
Telephone: +49 89 382-21170
Kai.Zoebelein@bmw.de
MILENA PIGHI
Corporate Citizenship
Communications
Telephone: +49 89 382-66563
Milena.PA.Pighi@bmw.de
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