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żũ ťŶũ ŹŬųźūŬŹ ŰũťŨũŶŷ ťŲŨ ŷũŹ ŷŹťŲŨťŶŨŷ ŪųŶ ŹųűųŶŶųżOŷ 
INDIVIDUAL MOBILITY MERGING JOY AND RESPONSIBILITY.

Our path to the future. 

Outstanding, thrilling, individual mobility products and services for customers worldwide.

1VISION
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WE MAKE INDIVIDUAL MOBILITY 
MORE HUMAN, INTELLIGENT AND 
RESPONSIBLE CCREATING 
AN INSPIRING FUTURE FOR ALL OF US.
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WE USE OUR POWERFUL INNOVATIONS, OUR PASSION AND OUR FINANCIAL 
RESILIENCE TO SHAPE THE FUTURE OF SUSTAINABLE MOBILITY. 

profitability 

shareholder 
returns

while maintaining

financial 
resilience
with industry-leading 
credit ratings.

Emphasizing

Our valuesare the basis for our daily work and we work 
hand in hand with all internal and external stakeholders.

We focus on our customersand meet their differing needs 
around the world.

We reconcile economy, ecology and societyC
on the way to climate neutrality by 2050.

and strong
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THE NEUE KLASSE REPRESENTS NEXT LEVEL MOBILITY WHICH DRIVES 
PROGRESS ON BOTH A PRODUCT AND A COMPANY LEVEL.

Strategic partnershipsfor 

battery technology, software & 
AI capabilities create a tailored 
customer experience worldwide.

The powertrain delivers maximum efficiencyand next-level performance through 
intelligent energy managementand a future-oriented architecture Cregardless of the 
propulsion system.

The new design language of the Neue Klasse combines progressive clarity with timeless 
elegance3 ƑƄƅƋƄƂƔƈƍƆ ŦűżOƒ ŨŲť2

From a collaborative organisation to 

new working models
and clustering of development, 
production & purchase expert teams. 
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AS A TRUE SDV1, THE NEUE KLASSE BUNDLES BMW'S INNOVATIVE STRENGTH 
IN THE CORE AREAS OF DRIVING DYNAMICS AND DIGITALISATION.

Driving dynamics

Scalable technology clusterscan be integrated across 
all segments and models, enabling outstanding 
vehicle performance. This incorporates four high-
performance computers $ŹƇƄ ß ŷƕƏƄƑƁƑƀƈƍƒO2 and next 
level ADAS technology$ŷƌƀƑƔ3 ŷƀƅƄ ƕƍƃ ŷƙƌƁƈƎƔƈƂO2

Introducing a completely new dimension of intelligence 
with a fully digital, continuously updateable platform that 
enables an immersive user experienceand a deeper 
connection between human and vehicle. Virtual and real 
worlds merge inside the car thanks to the new BMW 
Panoramic iDrive with digital features creating a driver-
focused, personalised experience.

Digitalization

1Software Defined Vehicle I 2Heart of Joy is only available in BEVs with Gen6 drive; all vehicles have a zonal architecture with central high-performance compute.
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ACCELERATING INNOVATION AND PRODUCT MOMENTUM WITH OVER 40 MODEL 
LAUNCHES ACROSS THE PORTFOLIO, INCLUDING ALL POWERTRAINS BY 2027.

2025 2026 2027

Launch of Neue Klasse 

with BMW iX3.

The first of the new era gets all future updates 
via backward integration, 
continuously developing hardware & 
semiconductors.

Illustrativeonly
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THE BMW GROUP SETS ICONIC IMPULSES BY RETHINKING PREMIUM INDIVIDUAL 
MOBILITY CONTINUOUSLY AND DISTINCTIVELY FOR ALL ITS BRANDS.

Strong brand designs, demand-oriented offers across all powertrains with continuously developed 
technology - balancing costs and sustainability.

Our ambition to excite our customers.2STRATEGY

Brands I Powertrains I Technology & 
People I Sustainability
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STRONG BRAND DESIGN TO 
ŹŶťŲŷŪųŶű ŧźŷŹųűũŶŷO ŨŶũťűŷ 
INTO REALITY, 
TODAY AND IN THE FUTURE.



BMW Group Investor Relations I March 2026. - 10 -

Make Life A RideFreude Inspiring Greatness

WE ARE MORE THAN THE SUM OF THE BRANDS AND OUR BRANDS ARE 
STRONG ASSETS WHICH WE EVOLVE IN AN EVER-CHANGING WORLD.

Spread Smiles

The emotional premium car 
brand ensuring driving 

pleasure for future 
generations.

The most loved 
urban car brand.

The pinnacle 
of luxury.

The premium motorcycle 
experience brand.
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WE TURN UNIQUE EXPERIENCES INTO LASTING MEMORIES AND CREATE
ICONIC MOMENTS.

Heritage Sponsoring & partnerships Global platforms & new technologies

Concorso D`EleganzaI 
Villa D́ Este

Goodwood Festival 
of Speed

BMW Golfsport

Tennis I BNP Paribas 
Open I Indian Wells Art Basel

Festival De Cannes CES I Las Vegas

DLD I MunichAuto Shanghai

Goodwood Festival 
of Speed

Auto China I Beijing

Auto China I Beijing

Japan Mobility Show I 
Tokyo

IAA I Munich

Note: List is an extract of all activities.

Auto ShanghaiGoodwood Revival MINI Takes the States
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OUR GLOBALLY BALANCED FOOTPRINT ALLOWS US TO REACT FLEXIBLY TO 
DEVELOPMENTS ACROSS >140 MARKETS.

US

419k u.

BEV: 10.7%
xEV: 16.8% 

Europe

1,018k u.

BEV: 26.7%
xEV: 41.8% 

RoW

401k u.

BEV: 10.7%
xEV: 16.8% 

China

626k u.

BEV: 11.8%
xEV: 11.9% 

BMW Group vehicles 
delivered worldwide.

2,464k

BMW Group sales per region incl. BEV/ xEVshare in % (YTD Dec 2025).
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OUR WELL-BALANCED WORLDWIDE FOOTPRINT COMPRISES >30 PRODUCTION 
SITES ON FIVE CONTINENTS, ALIGNING PRODUCTION WITH MARKET DEMAND.

local for local.

We secure our productionagainst political and economic dynamics while strengthening existing sites. 
Consequently, reducing our CO2-footprintin the vehicle production thanks to short distances.

Our principle 
to create strength:

DingolfingI Munich I Regensburg I Leipzig 
Berlin
Eisenach2

Landshut2

Wackersdorf2

Irlbach-Straßkirchen2

(under construction)

Oxford 
Goodwood
Hams Hall2

Swindon2

Manaus
Araquari

Spartanburg
Woodruff2

(under construction)

Graz1

Steyr2

Rayong

San Luis Potosí

Debrecen

Cairo1

Rosslyn Hosur1

Chennai

Jakarta1

Chu Lai1

Chongqing1

Zhangjiagang

Kulim1

ShenyangI Tiexi I 
Dadong I
Powertrain

1The BMW Group places orders for series production of automobiles and motorcycles, in addition, with external partners (contract manufacturers). I 2Production of engine or vehicle components I      VehicleplantI      Motorcycle plant I      Electric models.
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WE ARE ADOPTING A 
TECHNOLOGY-NEUTRAL APPROACH 
WHILE SETTING THE PACE 
IN ELECTRIC MOBILITY.
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OUR STRATEGIC APPROACH IS STABLE - WE REMAIN TECHNOLOGY NEUTRAL.
THE BEST DRIVE TECHNOLOGY FOR EVERY NEED.

HIGHLY EFFICIENT ICE PLUG-IN HYBRID HYDROGENBEV

ŹƇƄ Ŧűż ūƑƎƕƏOƒ leading development expertise in electric drive technologiesis demonstrated by its 
steadfast'technology-neutral' approach Cincluding leading efforts to advance hydrogen fuel cell technologyCto provide 
customers with a range of mobility solutions for the future.

We maintain flexibilityacross all major locations in the BMW Group production network to manufacture different drive 
train types and model variants. This also ensures good capacity utilisation at all sites.
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BMW GROUP IS CONTINUOUSLY REDUCING CO2 FLEET EMISSIONS AND STAYS 
COMPLIANT WITHOUT POOLING.

In 2025 the 
BMW Group stayed 

-2.9 gram
below target.

CO2 emission in EU [in g/ km].
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WE HAVE A COMPELLING FAMILY OF BATTERY-ELECTRIC VEHICLES WITH AT
LEAST ONE BEV MODEL AVAILABLE IN ALL MAJOR SEGMENTS.

By 2030we expect BEVs will account for >50% of global salesand will be available 
ƅƎƑ ÜÛÛï Ǝƅ ƔƎƃƀƙOƒ ƌƀƑƊƄƔ ƒƄƆƌƄƍƔƒ2

Increase of all-electric car 
(BEV) sales by

+3.6% in 2025.

17.9% all electric cars 

(BEV) as proportion of total 
sales in 2025.

Our electrified vehicles are characterised by their high efficiency and low consumption. 
We are diligent in lowering carbon emissions in terms of their overall footprint 
including supply chain and production and, of course, their carbon-free use phase.
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FIVE NEW PRODUCTION SITES FOR OUR GEN6 HIGH-VOLTAGE BATTERIES C
ťŰżťžŷ ŪųŰŰųżŭŲū ŹŬũ ŴŶŭŲŧŭŴŰũ ųŪ KŰųŧťŰ ŪųŶ ŰųŧťŰL2

We ensure a close coordination between pilot and series production plantsusing: Digital twins of production, virtual 
training sessions, continuous exchange of experience and mutual support during ramp-up across the entire network.

Spartanburg 

San Luis Potosí

Woodruff

Series production plants Gen5

Series production plants Gen6

Shenyang 

Shenyang

Debrecen

Leipzig I Regensburg I 
Dingolfing 

Irlbach-Straßkirchen

Pilot production plants Gen6

Parsdorf I Munich I 
Hallbergmoos
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THE BMW GROUP CONTINUES TO EXPAND ITS BATTERY EXPERTISE ALONG THE 
ENTIRE VALUE CHAIN, UNDERSCORING ITS COMMITMENT TO CIRCULARITY.

AssemblyDevelopment Pilot production Purchasing Vehicle integration

We are pursuing a consistent approach and integrate highly intelligent, 
AI-supported quality checks into the production process.

zero-defect 
Recycling of high-
voltage batteries

Battery Cell Competence 
Center (BCCC) - Munich

Cell Manufacturing 
Competence Center (CMCC) C
Parsdorf

Cell Recycling Competence 
Center (CRCC) CSalching
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AS 1STMODEL OF NEUE KLASSE, THE iX3 - WITH ITS 6THGENERATION POWERTRAIN 
& BATTERY TECHNOLOGIES - MAKES A QUANTUM LEAP FOR OUR CUSTOMERS.

+30% in range through +20%1

volumetric energy density on cell level.

+30% in charging speed with 800-volt technology, 

up to 372 km in 10 minutes & bi-directional charging.

+20% overall 

vehicle efficiency.

1Estimate based on comparable e-range and scope of components compared to the current Gen5 eDriveSystem comprising of the high-voltage battery pack. I 2WLTP.

Up to 805 km
electric range2.

-40 - 50% cost 

reduction eDrivesystem.

~90% Gen6

~10% Gen5

2022 2023 2024 2025 2026 2027 2028

BEV Gen6 BEV Gen5 PHEV ICE

Ramp-up
Volume development BMW 2022 C2028.
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EACH GENERATION OF OUR BATTERY SYSTEM DEVELOPMENT IS SHAPED BY 
TECHNICAL ADVANCES, SPECIFICATIONS AND REGULATORY MEASURES.

SustainabilityIntegration Energy Safety

High integration to optimise 
battery system energy per 
volume(e.g. cell-to-pack, 
pack-to-chassis).
Fully flexible cell production 
technology (pouch, 
cylindrical, prismatic).

Higher capacity materials 
and optimised cell filling 
factor.

Safety on battery system 
level has highest priority.
ŹƇƄ $ƏƑƎƏƀƆƀƔƈƎƍ ƒƔƎƏO 
prevents a single failing cell 
from triggering a thermal 
runaway chain reaction.

Persistently increasing 
share of recycled and 
reused materialsare fed 
back into new production 
cycles. 


