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	Slide 1: The BMW group – rethinking Premium individual mobility for the next 100 years.
	Slide 2: We make individual mobility more human, intelligent and responsible – creating an inspiring future for all of us.
	Slide 3: We are thought leaders and set standards for tomorrow’s individual mobility merging joy and responsibility.
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	Slide 37: Our perfectly balanced worldwide footprint comprises > 30 production sites on 4 continents with 77,000 employees.
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	Slide 39: Our Production Network for High-Voltage Batteries grows to ten production facilities for our 6th generation.
	Slide 40: We encourage our associates to develop their full potential and strive for the best possible results as a team.
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	Slide 53: We have achieved strong earnings in the period January to September 2023. 2022 earnings bolstered by the consolidation of our Chinese Joint venture.
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