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	Slide 1: The BMW group – rethinking Premium individual mobility for the next 100 years.
	Slide 2: We make individual mobility more human, intelligent and responsible – creating an inspiring future for all of us.
	Slide 3: We are thought leaders and set standards for tomorrow’s individual mobility merging joy and responsibility.
	Slide 4: We use our powerful innovations, our passion and our financial resilience to shape the future of sustainable mobility. 
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	Slide 22: We have a strong history in driver assistance development and always focus on safety and customer benefits.
	Slide 23: Our systematically developed software updates maintain our competitiveness to deliver the best managed device.
	Slide 24: Our largest test site in Sokolov is 600 Hectares & Allows us to develop the best Automated driving innovations for our customers globally.
	Slide 25: We take customer centricity to the next level and deliver on point to the wide range of market desires.
	Slide 26: Our CUSTOMER EXPERIENCE is best-IN-class and we will transform our sales model while leveraging our strong dealer network.
	Slide 27: Our my BMW and MINI app are available in > 50 markets and have already more than 10 million active users.
	Slide 28: Our worldwide CHARGING infrastructure strategy leverages multiple solutions to deliver reach and performance in the Charging Network.
	Slide 29: We pioneer innovation in the automotive industry and view Circularity as a key enabler to achieving CO2 Targets.
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	Slide 34: The BMW Group has outstanding production skills that are Efficient, precise and flexible as well as Resource-efficient and DIGITAL.
	Slide 35: Our BMW iFACTORY gives us direction in the transformation and is the answer for implementation in our plants worldwide.
	Slide 36: We partner with leading tech players, constantly driving end-to-End digitalization based on lean processes and scalable solutions.
	Slide 37: Our perfectly balanced worldwide footprint comprises > 30 production sites on 4 continents with 77,000 employees.
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	Slide 39: Our Production Network for High-Voltage Batteries grows to ten production facilities for our 6th generation.
	Slide 40: We encourage our associates to develop their full potential and strive for the best possible results as a team.
	Slide 41: our employee’s skills are the basis to master the transformation. Hence, We continuously develop them and attract new talents.
	Slide 42: We have excellent software engineers with a deep understanding of mobility and the necessary means to implementation change.
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	Slide 55: Our R&D expenditure remains at a high level, with a priority on future technologies to drive innovation in the industry. 
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	Slide 58: We strongly focus on shareholder returns by continuing our share buyback activities.
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