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WHY INVEST IN BMW?

=g Rouskoce  FIRST-CLASS INDIVIDUAL MOBILITY - We play a pioneering role in setting standards for the individual premium mobility of tomorrow.
It combines pleasure and responsibility without compromise.

SUSTAINABILITY - The BMW Group is a holistically sustainable company taking responsibility for sustainable future mobility.
Every investment in BMW is a sustainable investment.

INNOVATION & FLEXIBILITY - The BMW Group is an innovation pioneer in the automotive industry. Our business model is based
on constant transformation and Fflexibility - successful for over 100 years.

ELECTRIFICATION - Due to our Flexibility and permanently transformed plants, we will have a convincing battery-electric vehicle
offer covering 90% of our current market segments from 2023.

software upgrades.

FINANCIAL PERFORMANCE - We offer financial stability due to our strong balance sheet and industry-leading credit ratings™.
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%{Tj% DIGITALIZATION - We set standards in the digitalization and connectivity of our vehicles and use our competitive edge in remote
“ We set ambitious profitability and cash flow targets and are a reliable dividend payer.

“Best automotive credit rating in Europe, seqdn

ive credit rating worldwide.
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BMW GROUP STRATEGY.
THE BMW GROUP STANDS FOR FIRST CLASS INDIVIDUAL MOBI
CONTRIBUTES TO THE SUSTAINABLE DEVELOPMENT OF OUR F

WHAT FOR?
POSITION.

We stand for first class individual mobility and contribute

to the sustainable development of our planet. We reconcile
economy, ecology and society. As a result, our customers
enjoy outstanding products and demonstrate responsibility.
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WHAT?
DIRECTION.

We offer thrilling products - today and for future generations.
High profitability secures our independence as a company.
We use our powerful innovations and our passion to shape
the future of sustainable mobility.
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BMW GROUP wZa.
STRATEGY /l

‘Ourvalues are the basis
and in hand internally and
ing so, we achieve maximum
er bring success to the company.
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ENSURE LONG-TERM SUCCESS.
BMW GROUP STRATEGIC OBJECTIVES.

>10% 30%

Group EBT margin Minimum share of electrified cars in total deliveries

8-10% 22%
. Percentage of women in management positions
Auto EBIT margin in the BMgW Group 9 P

>18%

Return on capital employed
in the automotive segment __/l‘

iled explanations of the key figures as well as the identification of the depth of the audit can be found in the respective rep

ition of capital employed will be applied to make the calculation of RoCE more comprehensible and t 1 the QMW Group Report 2021, page 45.

*With effect from the reporting y
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SUSTAINABILITY IS CENTRAL TO EVERYTHING WE DO.

BMW HAS PURSUED AMBITIOUS SUSTAINABILITY GOALS FOR Y&

SUSTAINABILITY.

SELECTED MILESTONES.

1973 2001 2009 2012

First environmental 1st Sustainable Sustainability is a We set ten

manager in the Value Report corporate target sustainability goals
automotive industry for the end of 2020

2000

Sustainability is a
guiding principle of
the BMW Group's
corporate strategy

2011

Sustainability is an
integral part of our
procurement process and
an essential purchasing
criterion

2020

We set ambitious CO,
reduction targets
across the entire value
chain by 2030

2020+

We are making
sustainability
central to the
strategic direction
of the BMW Group
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2021

1stIntegrated
Report

2050

Climate-neutral
business model
across the entire
value chain

2 0 3 0 FUTURE

CO, reduction by at
least 40% across
the value chain




SUBSTANTIAL CO, REDL EHICLE

ACROSS THE ENTIRE V

2030

At least -200/0

CO, pervehiclevs. 2019

2030

-80%

CO, per vehicle vs. 2019.

2030

At least '500/0

CO, pervehiclevs. 2019.

Further electrification of the vehicle fleet.
Reduction of local CO, emissions

when driving.

2020
100% green electricity supply worldwide.

2021
CO,-neutral balance in production by

offsetting.
= @ !lﬂ” ]l&
T S

X '4“ '_“;5‘,;?.7.-'- e 4 _' E&H ?i!
4 | :

" PRODUCTION.

Avoidance increase in CO, emissions
by approx. 50% per vehicle due to
electrification.
Trend reversal through additional measures.
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CO, EU FLEET TARGET 2021 BASED ON WLTP.
THE BMW GROUP HAS CLEARLY ACHIEVED THE CO, FLEET TAR

BMW, MINI, Rolls Royce, BMW M

Target Reconciliation NEDC to WLTP Target Achievement
135+ gl v
WLTP
126**
NEDC
Actuals 2020 excluding BMW Group Actuals 2021
Regulatory Factors Fleet Target 2021

WLTP

*For better comparability the 2020 fi
***BMW internal calculation (officia

internally from an NEDC basis to a WLTP basis excluding regulatory factors | **Fleet target 2021 has been internally
municated until end of 2022)
e -9-



SUSTAINABILITY IN BA

E CHAIN AND LIFE

Cobalt and lithium from certified mines in Australia and Morocco.
Usage of secondary material.

Production of battery cells with 100% power from renewable sources.

Taking back batteries worldwide at the end of battery life.
Enabling second use e.g. in battery storage farms.

Pushing the limits of material recycling and returning materials
efficiently into the production cycle.

Battery Cell Development

Battery Cell Production

Battery Module & System Develop-
ment & Production

Production Launch (Use Phase)

Second Use and/or Collection and
Disassembly

Recycling Recovery of Raw Materials

Raw Materials (Mining, Refining)

Battery Material Production, Battery
Quality Grade
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OUR THREE PHASES OF ]

FROM 2025

Neue Klasse: High BEV volume
and the next level of digitalization.

Electrification across our
entire portfolio.

Pioneering
e-mobility.




BY 2023, 90% OF OUR SEGMENTS ARE COVERED BY AT LEAST
OUR DEFINED E-MOBILITY ROADMAP.

PHASE | PHASE II .‘
Pioneering e-mobility Electrification across our segments MINI Countryman BEV*
/ m
éﬁ-&{(" o~ .Nd # ’
J T aMwi ‘
Ll ® - BMW 5 series BEV*

N MINI Electric
_ / - \ N
/"‘ ‘I\
S
BMW i8
(PHEV)
® ®

2013 /l 2019 2020 2021 2022 2023

*Schematic illustration of - MW 3 Series Sedan long wheelbase, tailor made exclusively for China.




10 MILLION BEVS ON THE ROAD WITHIN THE NEXT TEN YEARS.
LEADING PROVIDER OF BATTERY-ELECTRIC VEHICLES.

PHASE |

PHASE Il PHASE |11
Until 2025 2025 - 2030
0 +50% BEV SALES p.a. 0 +20% BEV SALES p.a.

2 MILLION BEVs delivered to

customers by the end of 2025
2030

BEVs will account for
at least 50% of GLOBAL SALES

2030
BEVs available for 100%
of todays MARKET SEGMETS

2023 BEVs available for 90%
of today's MARKET SEGMENTS

2020 2025 2030

tation | December 2022




E-MOBILITY RAMPUP FURTHER ACCELERATES YTD 09/2022. GL

| GLOBAL SALES YTD 09/2022.
22% xEV INCREASE OVER PREVIOUS YEAR.
16% ELECTRIFIED.

) (. ==""" EUROPEAN SALES YTD 09/2022.

= 17% xEV INCREASE OVER PREVIOUS YEAR.
GLOBAL SALES. 283,284 e

ELECTRIFIED CARS. 328,314 \1p 0912022
192,646 FY 2021

146,160 YD
FY 2019

142,386
FY 2018

103,103

FY 2017

61,873 Fy2016

32,732 FY2015




THE FIRST EVER BMW i4.

BMW i4

BMW i4 M50

- The first ly electric M perf .
5 TH GENERATION _ 40; Il(:ﬁp;;er:/: ectric M performance car
BMW EDRIVE - 0to 100 km/hin 3.9 seconds.
WITHOUT ANY RARE A E

- Upto m range :
EARTHS. - 250 kw/340 hp.

- 0to 100 km/hin 5.7 seconds.
BUILT IN MUNICH. ;
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BMW iX - TECHNOLOGY FLAGSHIP FOR SUSTAINABLE MOBILITY.

BMW iX xDrive50

BMW iX

- Upto 620 km range (WLTP).

- 385 kw/523 hp.
5TH GENERATION "

- 0to100 km/hin 4.6 seconds.
BMW eDRIVE

BMW iX xDrive40

Up to 425 k WLTP).

WITHOUT ANY 2§0°kwl326”‘h:“9” )
RARE EARTHS 0to 100 km/h in 6.7 seconds.

BMW iX xDrive60
ELECTRIC ALL-WHEEL DRIVE
WITH TWO ELECTRICALLY SR = (WU
DRIVEN AXLES. 397 kw/540hp.

¢



BMW i/ - LEADING THE LUXURY SEGMENT INTO A NEW ERA.
GLOBAL MARKET LAUNCH STARTING IN NOVEMBER 2022.

BMW i/

5TH GENERATION BMW i7 xDrive60

BMW eDRIVE - Upto 625 km range (WLTP).
- 400 kw/544 hp.

GREEN ENERGY IN - glto 100 :;m/: inll;I.7 seconds.
- tric all-wheel drive.

PRODUCTION. "

ODUCTIO - Consumption: 15.6 - 18.4 kWh/100km.

- Top speed: 240km/h.

PRIVATE CINEMA LOUNGE

WITH BMW THEATRE SCREEN.

¢



BMW iX1 - MAKING E-MOBILITY ACCESSIBLE TO A VERY WIDE T.
MARKET LAUNCH IN OCTOBER 2022.

BMW iX1

5TH GENERATION BMW iX1 xDrive30
BMW eDRIVE - Upto 438 km range (WLTP).
- 230 kw/313 hp.
- 0to 100 km/hin 5.7 seconds.
THE FIRST FULLY . .
. - Electric all-wheel drive.
ELECTRIC BMW iX1. - Consumption: 18.4 - 17.3 kWh/100km.
- Top speed: 180km/h.
HIGH ENERGY DENSITY OF THE
BATTERY IN RELATION TO ITS
WEIGHT.




NEUE KLASSE 2025.

ELECTRIC.

Uncompromisingly designed and optimized for electric drivetrains - BEV-only.
Aim to match range and contribution margin of state-of-the-art combustion engines with
comparable performance.

CIRCULAR.

Proportion of secondary materials will be sharply increased.

M ug Focus on significantly reducing resource consumption.

DIGITAL.

Completely novel user experience.
Even more individually configurable and bookable features.

-20-



OUR STRATEGIC DECISION:
CYLINDRICAL CELL FOR OUR 6t GENERATION.

-30%

Charging

Time
(10%-80% SOC)

0

Advantages:

> Integration

> Energy

> Safety

> Sustainability

+30%
RCII’ISEKQ

(on pack level)

e



STRATEGIC PARTNERSHIPS AND “LOCAL FOR LOCAL",
BATTERY CELL FACTORIES WITH UP TO 20GWH/A IN EU AND CH D
GWH/A IN THE US.

=T 1]5_ Gené6 (in stages from 2025) Battery cell factories in key [ .
markets, close to BMW Group =#S2. ms

ﬁfﬁi Gen5 production sites.

BMWW*"




ALL OF OUR BRANDS A
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Urban concepts from
MINI and RoIIs-Royce BMW Motorrad

electric only from early 2030.

that are only all-electric.




BATTERY CELL IS KEY

OF BMW.

BATTERY KPI DETERMINE VEHICLE CHARACTERISTICS CA 4 O 0/0
OF TOTAL VEHICLE

RANGE CHARGETIME || DRIVING POWER CoST COSTIS COST FORTHE
BATTERY PACK (E.G. 14)

Energy Density

Lifetime

Power Density (Ch/DCh)

Safety MODUL- & BATTERY CELL COST

SYSTEM COST { \

Cost
‘ﬂ@

20% CELL
PRODUC-

TION COS



BATTERY TECHNOLOGY ROADMAP.

TRANSITION FROM Energy Density

performance/range |
maximization towards i
”
PORTFOLIO -
ORIENTED Performance
(performance vs. low cost).
Step 1: Si-Oxide/Graphite
Step 2: High Sl anode e.g., Si-C compound
Nirich e —————
S:e Step 2: CO free, low Ni, e.g,. Lithium-
Step 1: Co f Manganese-rich
of the art S e
------------------------------------- LFP
> Time

e



TRANSFORMATION TO E-MOBILITY'IS IN FULL SWING.

Le

ipzig

MINI Countryman BEV (2024)
Battery modules

Oxford
MINI BEV
Spartanburg
High-voltage battery
assembly
Regensburg
BMW X1 BEV

- Battery cell coating
- High-voltage battery assembly

Landshut

- E-machine
- Housinge-

Shenyang

BMW iX3 BEV

BMW i3 BEV*

- Battery cell coating

- Battery modules

- High-voltage battery assembly

Thailand

- Battery modules
- High-voltage battery assembly

Dingolfing E-Powertrain

Competence Center
BMW iX BEV

W 7 series BEV

W 5 series BEV (2023)
Battery cell coating

Battery modules

High-voltage battery assembly
E-machine

Steyr
Electric drivetrains (2025)
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