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MARKESHARE/S. MARKEDEVELOPMENT
INITIAL SIGNS OF A MARKET RECOVERY (G7 MARKETS)
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BMWMOTORRAD
THE ULTIMATE RIDING MACHESIENCE 1923
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2014 aePRODUCT HIGHLIGHTS
5 PRODUCT LAUNCHES 2014
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WE ARE MARKET LEADER IN 26 COUNNRN/S
UP FROM 16 [2D13




SUCCESSFUL FINANCIAL YEAR FOR BMW MOTORRAD
WITH STRONG INCREASE IN EARNINGS

Inwmillion 2013 Changein 9

Salesynitg 123,495 115,215

Revenues 1,679 1,504

Earningbeforanterestandaxes

(EBIT) 112 79

— - EBITmargir(in %) 5 i 5.3



2015aPRODUCT HIGHLIGHTS
5 LAUNCHES IN 2015
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