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CHANNEL ALLOCATION.

Channel 1 German Channel 1 Deutsch
Channel 2 English Channel 2 English
Channel 3 French Canal 3 Francais
Channel 4 Italian Canale 4 Italiano
Channel 5 Russian "e”y5 hxngm
Channel 6 Mandarin 6
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Our performance in the business year 2015

S T
, | f B ’ \.;‘7 p ]
— M| SUAN
N @i
&

T .
-a A

.
PPy



BMW
GROUP

@
— —
—_— —_—
—_— —

Rolls-Royce

Motor Cars Limited

BMW Motorrad

2,247,485
1,905,234
338,466
3,785
136,963



BMW GROUP.
SALES 2015 BY REGION.

Europe Rest of World

» I

+9.4%

+4. 200 —
+2.8%
22;/_0/ 45% 30% 30};_[‘ : +4.3%
_——

495,897 units 1,000,427 units 685,792 units 65,369 units



BMW GROUP.
KEY FINANCIALS FOR THE BUSINESS YEAR 2015.
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EXPANSION OF COMPACT CLASS LINEUP:
BMW 2 SERIES GRAN TOURER AND BMW X1.
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Our new models in 2016
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NEW MODELS 2016:
MOST EFFICIENT MODEL IN THE LUXURY CLASS: BMPERFKODRMANCE
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BMW GROUP.
OUR TARGETS FOR THE BUSINESS YEAR 2016.

M % .
(e E 3 Rolls-Royce BMW Motorrad
» ‘ A \ 4 Motor Cars Limited

Slight increase in automotive sales

S Bt e, SIS

Slight increase in Group EBT
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EBIT margin in the Automotive Segn&1itG8fo
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BMW GROU#&2015 FINANCIAL YEAR:
POSITIVE BUSINESS DEVELOPMENT WITHIN A VOLATILE ENVIRONMENT.

2014 Change in
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BMW GROUP.
FOURTH QUARTER 2015 BESER FOR RETAIL SALES.

Q4 2015 Q4 2014 Change in

Automotiveales (units) 602,675 588,085

LA

s RevenuesGroup 24,978 22,661
—F
-. Earnings before &asroup 2,110 1,888
—F
ElE EBT margin (in ¥Broup 8.4 8.3
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Net profiseGroup 1,552 1,282
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CAPITAL EXPENDITUREWS-9 BILLION IN 2015.
CAPEX RATIO ON TARGET AT < 7%.
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R&D ratio (HGB) BMW Group

7.0%
6.5% 6.3%

6.0% 5.7%
ey 5:4%
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DIVIDEND INCREASEWE.30 PROPOSED.
PAYOUT RATIO OF 33%.
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Dividend per common share ()  Dividend payout (in )
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AUTOMOTIVE SEGMEMRBIT ORv 7.8 bn, SOLID INCREASE OVER LAST YEAR
EBIT MARGIN OF 942

In mv PAONRS 2014 Change in

Sales (units) 2,247,485 2,117,965 +6.1

Revenues 85,536 75,173 +13.8

y . Earnings before interest and tax

: ‘;} (EBIT) 7,836 7,244 + 8.2 EEERERS - EEEER]
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EBITmargin(in %) 9.2 9.6 -

Earnings before tax (EBT)




AUTOMOTIVE SEGMENT:
2014 TO 2015 EBIT DEVELOPMENT.

In nv
+526 -479

+456 -19
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EBIT Net expense Other Volume/ Depreciation | Other changes EBIT
from exchange operating Mix/Market
2014 rates/ income and 2015
EBITmargin commodities = expenses EBITmargin

9.6% 9.2%



