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BMW GROUPëS CELEBRATION: THE NEXT 100 YEARS. 
STARTINGPOINTFORCENTENARYACTIVITIES.



BMW VISION NEXT 100.
A GLIMPSEINTOTHEFUTUREOFMOBILITY.



OVERVIEW.

Our performance in the business year 2015

Our new models in 2016

Annual accounts 2015 and outlook for 2016

Strategy Number ONE > NEXT



OVERVIEW.

Our new models in 2016

Annual accounts 2015 and outlook for 2016

Strategy Number ONE > NEXT

Our performance in the business year 2015



BMW GROUP.
SALES FIGURES FOR THE BUSINESS YEAR 2015.

2,247,485 + 6.1 %

1,905,234 + 5.2 %

338,466 + 12.0 %

3,785 - 6.8 %

136,963 + 10.9 %



Americas

495,897 units

+2.8%

22%

Europe

1,000,427 units

+9.4%

45%

Asia

685,792 units

+4.2%

30%

Rest of World

65,369 units

3%

BMW GROUP.
SALES 2015 BY REGION.

+4.3%



BMW GROUP.
KEY FINANCIALS FOR THE BUSINESS YEAR 2015.

in mŵ

Group revenues 92,175 + 14.6 %

Group profitbefore tax 9,224 + 5.9 %

Group net profit 6,396 + 10.0 %

EBIT margin Automotive segment 9.2 %



SIXTH GENERATION OF BMW 7 SERIES:
THE NEW BENCHMARK IN THE LUXURY SEGMENT.



EXPANSION OF COMPACT CLASS LINEUP:
BMW 2 SERIES GRAN TOURER AND BMW X1.



REALIGNMENT OF THE MINI BRAND:
THE NEW MINI CLUBMAN.



DRIVENOW:
ALMOST580,000 USERS BYTHEEND OF2015.

COPENHAGEN BERLIN COLOGNE HAMBURGVIENNA

LONDON DUESSELDORF MUNICHSTOCKHOLM



OVERVIEW.

Our performance in the business year 2015

Our new models in 2016

Annual accounts 2015 and outlook for 2016

Strategy Number ONE > NEXT



NEW MODELS 2016:
FOUR iPERFORMANCEMODELS INTO 2016.



NEW MODELS 2016:
iPERFORMANCE MODELS: BMW 225xe AND BMW 330e.



NEW MODELS 2016:
MOST EFFICIENT MODEL IN THE LUXURY CLASS: BMW 740e iPERFORMANCE.



NEW MODELS 2016:
SUPREME PERFORMANCE AND ELEGANCE: BMW M760Li xDRIVE.



NEW MODELS 2016:
MINI CONVERTIBLE SINCE MARCH.



NEW MODELS 2016:
ROLLS-ROYCE DAWN ASOFAPRIL.



BMW MOTORRAD:
WIDER RANGE THANEVERBEFORE.

ADVENTURE TOUR SPORT ROADSTER HERITAGE

URBAN

MOBILITY



NEW MODELS 2016:
BMW G 310 R ANDBMW R nineTSCRAMBLER.



BMW GROUP.
SALES FIGURES PER FEBRUARY 2016.

316,846 + 7.7 %

277,304 + 8.3 %

39,237 + 4.1 %

305 - 32.7 %

17,323 + 12.1 %



BMW GROUP.
OUR TARGETS FOR THE BUSINESS YEAR 2016.

Slight increase in automotive sales 

Slight increase in Group EBT 

EBIT margin in the Automotive Segment of 8 -10% 
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OVERVIEW.

Our performance in the business year 2015

Our new models in 2016

Annual accounts 2015 and outlook for 2016

Strategy Number ONE > NEXT



BMW GROUP æ2015 FINANCIAL YEAR: 
POSITIVE BUSINESS DEVELOPMENT WITHIN A VOLATILE ENVIRONMENT.

In mŵ 2015 2014 Change in %

Automotivesales (units) 2,247,485 2,117,965 +6.1

Revenues æGroup 92,175 80,401 + 14.6

Earnings before tax æGroup 9,224 8,707 +5.9

EBT margin (in %) æGroup 10.0 10.8 -

Net profit æGroup 6,396 5,817 +10.0



BMW GROUP.
FOURTH QUARTER 2015 BEST-EVER FOR RETAIL SALES.

In mŵ Q4 2015 Q4 2014 Change in %

Automotivesales (units) 602,675 588,085 + 2.5

Revenues æGroup 24,978 22,661 + 10.2

Earnings before tax æGroup 2,110 1,888 + 11.8

EBT margin (in %) æGroup 8.4 8.3 -

Net profit æGroup 1,552 1,282 + 21.1

EBITmargin 

Automotive segment(in %)
9.6 8.2 -



CAPITAL EXPENDITURE OF ŵ5.9 BILLION IN 2015.
CAPEX RATIO ON TARGET AT < 7%.

Capex ratio BMW Group 

Target: < 7.0%
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R&DEXPENDITURE OF ŵ5.2 BILLION.
R&DRATIO SLIGHTLY ABOVE TARGET RANGE OF 5 - 5.5%.

R&D ratio (HGB) BMW Group 

Target range: 5 - 5.5%
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DIVIDEND INCREASE OF ŵ0.30 PROPOSED.
PAYOUT RATIO OF 33%.

Dividend per common share (in ŵ) Dividend payout (in mŵ)
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In mŵ 2015 2014 Change in %

Sales (units) 2,247,485 2,117,965 + 6.1

Revenues 85,536 75,173 + 13.8

Earnings before interest and tax 

(EBIT)
7,836 7,244 + 8.2

EBITmargin(in %) 9.2 9.6 -

Earnings before tax (EBT) 7,523 6,886 + 9.3

AUTOMOTIVE SEGMENT: EBIT OF ŵ7.8 bn, SOLID INCREASE OVER LAST YEAR.
EBIT MARGIN OF 9.2%.



AUTOMOTIVE SEGMENT:
2014 TO 2015 EBIT DEVELOPMENT.

In mŵ

EBIT 

2014

EBIT 

2015

7,244

7,836
+456 -19

+526 -479

+108

EBITmargin

9.6%

EBITmargin

9.2%

Net expense 

from exchange 

rates/ 

commodities

Other 

operating

income and 

expenses

Volume/

Mix/Market

Depreciation Other changes


