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BMW Group.

Realignment based on the strategy
Number ONE.

Sharpened the profile as a sustainable company.
Attractive models.

Investment in sites, drive technologies and future
projects.

Costreductions in all areas of the company.
New, emotive design language.

Efficient Dynamics: best technology in the market.



BMW Group.

Group result significantly beyond the 2009 level.

Increase in sales in the solid one-digit percentage
range, to over 1.3 million vehicles.



BMW Group.
Agenda.

Why is the BMW Group on the right track towards
future success?



BMW Group.

Short-term:
Crisis management.

Long-term:
Investing in our future.




BMW Group.
Investing in our future success.

1 billion Euros 750 million USD 600 million Euros




BMW Group.
Business year 2009.

Positive pre-tax result on Group level of 4
Almost 1.29 million vehicles sold.

World’s leading manufacture

Increased market she
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2009 BMW Motorrad sales.

BMW motorcycles: 87,300



BMW Group.
2009 share price development.
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BMW Group.
Agenda.

How did we manage to master the business year
2009 successfully?
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New products: Model updates.




BMW Group.




BMW Group.
New products: MINI Countryman.
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BMW Group.
New products: BMW 5 Series Sedan.




BMW Group.
New products: BMW ActiveHybrid X6.




BMW Group.
New products: BMW ActiveHybrid 7.
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BMW Group.
Growth in the small car segment.
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Strategic market forecast 2021



BMW Group.
Acting sustainably.

Economically. Ecologically. Socially.
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BMW Group.
Largest reduction in CO, emissions.
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Endof1995  End of 2008 End of 2009
1959 CO,/km 1569 CO,/km 150g CO,/km

BMW Group fleet emission in Europe



BMW Group.
The world’s most sustainable
automobile company.

Das Null-Emissionsauto.

In Reichweite.

Ein ferner Traum?

Fiir uns der nachste Schritt.

www.bmwgroup.com/whatsnext.

BMW Group =@

Fabriken. AusschlieBlich mit
erneuerbaren Energien betrieben.
Ein ferner Traum?

Fiir uns der nachste Schritt.

bleiben.  www.bmwgroup.com/whatsnext

BMW Group =@=

Trinkwasser. Statt Abgase.
Ein ferner Traum?
Fiir uns der nachste Schritt.

BMW Group =@



BMW Group.
Involvement with the Olympic Games.

Official National Supporter
automotive partner of the of the bid for the
Olympic Summer Games Olympic Winter Games
London 2012 Munich 2018
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300 new employees in Germany in 2009
1,080 apprentices in 2009

500 university graduates in 2010
Junior executive program

Qualification year training for teenagers



BMW Group.
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Megacity Vehicle.
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C‘Wmoneycom News | Markets  Technology  Persona | Finance Small Business  CNN.com

“ORLUN

Number 1 in Motor Vehicles
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