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s U.S. Market - BMW Historical Sales
Sales have grown 450% since 1991.
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=t U.S. Market — Key Competitor Sales History
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BMW is a well established leader within segment.

400,000

300,000 -

200,000

100,000 -

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: Autodata Corporation



BMW Group
Investor & Analyst

= UJ.S, Market - BMW Segment Share
Luxury Performance and Total Industry
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1999 2000 2001 2002 2003 2004 2005 2006 2007

Luxury Performance Share
BMW BMW BMW BMW
11.3% 10.3% 11.7% 13.9%
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s U.S, Market - Light Vehicle Sales Forecast
Premium Group has increased in sales and market
share while the Base Group has declined.

April 2008
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S Premium Segment Sales Forecast by Country
The U.S. offers excellent growth opportunities for
BMW in comparison to other countries.

Evolution of Premium Segment Forecast in

the US, Russia, China, Germany and Japan
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Premium Segment Sales Forecast
Segment Volume Increase from 2008 to 2020.

+39%

768,576

M@ 2008 Sales Forecast O Unit Gain Forecast by 2020

+23%
235,821
+180 %
1,042,479 499,541
+48% +76%
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Source: Global Insight SMF 2021 Analysis
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U.S. Market - Demographics
$100K+ Households represent the fastest growing
income group.
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S U.S. Market - Demographics
Driving age population continues to grow with a
mixture of young and mature buyers.

Breakdown of Driving Age Population

- Ages 15 to 84 (1990-2020)
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w2 Fuel Efficiency Study - Environmental Defense
i BMW achieved the most significant fuel economy
Increase between the years 1990 and 2005.

Change in market share and new fleet average CO, emissions rate of
major automakers from 1990 to 2005
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BMW EfficientDynamics.
Better Performance, Less Fuel Consumption.

3 Series: Performance & Fuel Consumption over time

Horsepower

Torque
Fuel Economy’
Acceleration?

Weight

1) Hwy (EPA)
2) 0-60 mph

168 hp
164 Ib-ft
23 mpg
85s
2,855 Ibs

+37 % 230 hp Horsepower
+22 % 200 Ib-ft Torque
+22 % 28 mpg Fuel Economy
-26 % 6.3s Acceleration
+17 % 3,340 Ibs Weight
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BMW EfficientDynamics.
Better Performance, Less Fuel Consumption.

7 Series: Performance & Fuel Consumption over time

Horsepower
Torque

Fuel Economy’
Acceleration?

Weight

1) Hwy (EPA)
2) 0-60 mph

296 hp
332 Ib-ft
18 mpg
7.1s

4,167 lbs

+22 %

+8 %
+27 %
-18 %
+9 %

360 Ib-ft
23 mpg
58s
4,553 Ibs

Horsepower
Torque

Fuel Economy
Acceleration

Weight
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Press Statements
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Brand Maintenance Costs
Acura $970.75
Audi $967.17
BMW $0
Cadillac $744.26
Infiniti $649.40
Jaguar $1,112.53
Land Rover $233.52
Lexus $974.22
Lincoln $922.14
Mercedes $1,086.60
Porsche $1,032.14
Saab $385.29
Volvo $918.93

Maintenance figures shown based on 4 Years/50,000 Miles, excluding tire replacement costs.

Source: 2007 Intellichoice, Inc.
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RETAIL volume by model
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Rolls-Royce Motor Cars
North American Sales
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