
POLICY PAPER – BMW GROUP CLIMATE STRATEGY.

  AMBITIOUS CO₂ REDUCTION TARGETS. 

The BMW Group has clear and ambitious CO₂ reduction targets. The company remains committed to the Paris 
Climate Agreement and its goals, and is aiming for net zero across the entire value chain by 2050 at the latest.

To stay on track towards this objective, the BMW Group has established an additional interim target: to reduce 
total CO₂ emissions by 60 million tonnes by 2035 compared with 2019. This represents an increase of at least 
20 million tonnes over the existing target of 40 million tonnes by 2030 against the same baseline year. 

These targets are part of a comprehensive climate strategy that covers the entire lifecycle and value chain of our 
vehicles, from raw materials and supply chain through to production, use and recycling.

Crucially, successful climate protection depends on the necessary framework conditions being in place for factors 
such as infrastructure, affordability and availability of energy, and administrative expenses. Effective climate 
protection requires a global approach that extends beyond the borders of the EU and is supported by a long-term 
competitive industrial landscape. A focus on targets alone is not enough.

  REDUCING CO₂ BEFORE VEHICLE USE: SUSTAINABLE PRODUCTION AND SUPPLY CHAIN. 

Over the coming years, as electromobility continues to expand, a significant share of CO₂ emissions will originate 
not from vehicle use but from the upstream value chain. That’s why, at the BMW Group, decarbonisation starts 
with the supply chain and vehicle production. 
 
Measures include:
•	 Continuous reductions in energy demand
•	 Increased use of renewable energies in production, with green electricity as a criterion for awarding contracts  
	 to suppliers
•	 The use of new, efficiency-enhancing technologies
•	 A steady increase in the share of secondary raw materials
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  REDUCING CO₂ DURING VEHICLE USE: BEV RAMP-UP AND TECHNOLOGY OPENNESS. 

The BMW Group is actively advancing the electrification of its product portfolio, with battery-electric vehicles (BEVs) 
as a key driver of growth. In 2025 the company sold 442,059 BEVs worldwide (+3.6 %), which accounted for 
approx. 18 % of total sales.  
 
With more than 15 fully electric models now available across its brands, the BMW Group offers an electrified option 
for almost every model in its product portfolio. 

The BMW Group pursues an approach of technology openness, developing various drive technologies in parallel. 
As well as focusing on electric vehicles, the company is working to reduce emissions across the fleet by continuously 
enhancing its combustion-engine and plug-in hybrid technologies. It is also advancing the development of fuel-cell 
electric vehicles and increasing the use of renewable fuels. Its first hydrogen-powered BMW production vehicle – the 
BMW X5 Hydrogen – is scheduled for launch in 2028. 
 

  REDUCING CO₂ AT THE END OF THE VEHICLE LIFECYCLE: RECYCLING AND CIRCULAR ECONOMY. 

The BMW Group aims to steadily increase its use of secondary raw materials. In 2021 it presented a concept car made 
entirely of recycled and renewable materials: the BMW i Vision Circular. 

To support vehicle recycling, the BMW Group has introduced measures for the systematic return of end-of-life vehicles 
to the raw material cycle. Free take-back is already available in 32 countries so that vehicles can be recycled efficiently. 
Cars can be returned at more than 2,800 take-back points for environmentally friendly recycling.

The BMW Group also operates a BMW Recycling and Dismantling Centre (RDC). Located just outside Munich, the 
RDC has been in operation for more than 30 years and is currently one of Germany’s largest vehicle recycling facilities. 
Insights gained from dismantling flow back into the development of new vehicles and product design, enabling the 
recyclability of new models to be factored in from the very earliest stages. The RDC also shares its expertise with 
the global automotive recycling network, supporting the establishment of a circular economy across the industry. 

In February 2026 the BMW Group entered into a strategic cooperation with PreZero, a company of the Schwarz Group 
and a specialist in circular economy solutions, with the aim of strengthening circularity within the European automotive 
industry. The partnership seeks to develop a sustainable business model for recycling end-of-life vehicles and enabling 
closed-loop material flows. 
 

  CONCLUSION 

The BMW Group’s Climate Strategy demonstrates the company’s comprehensive commitment to reducing CO₂ 
emissions along the entire value chain. Ambitious targets for 2035 and 2050, technology openness and a strong 
focus on recycling are important steps on the road to a sustainable future and crucial not only for global climate 
protection but also for the long-term competitiveness of the BMW Group.
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  FAQs ON THE BMW GROUP’S CLIMATE STRATEGY 
 
What are the key components of the BMW Group’s Climate Strategy?  
The BMW Group approaches climate protection with the entire vehicle lifecycle in mind. That’s why its Climate 
Strategy starts long before the vehicle is used, reaching back to the extraction of raw materials, the supply chain 
and production, but also extending to vehicle recycling. The strategy focuses on reducing CO₂ emissions, expanding 
the use of renewable energies, continuing the electrification of the vehicle portfolio and strengthening closed 
material loops. 

Why does the BMW Group have a policy of technology openness?
The BMW Group firmly believes that climate neutrality can only be achieved through a broad range of solutions. 
While battery-electric vehicles play an important role and are a key driver of growth for the company, the conditions 
for the rollout of electromobility vary significantly across the globe. A technology-open approach enables effective 
climate protection while allowing the company to maintain its competitiveness and meet customer needs. 

How important are circularity and recycling within the BMW Group’s Climate Strategy?
The responsible use of resources is gaining importance across the automotive industry. The BMW Group is committed 
to reducing its reliance on primary raw materials while increasing the share of secondary materials in its vehicles.  
To support this goal, vehicles and components are designed from the outset to maximise material longevity and enable 
efficient reuse and recycling. Circularity is key to saving resources and reducing CO₂ emissions.
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