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VISION

We are Number ONE.
We inspire people on the move:

We shape tomorro Wé‘,sf""fi n GQOMPRETRITIVE
premium mobility. ADVANTAGE

We unite excitement, responsibility and
success: We have the most emotional
products and attractive

services.

N U M BSETRR(A)-'GEEGY} N EXT STRATEGIC APPROACH

We are leading the BMW Group into a new era:
We leverage innovative technologies, digitalization
and sustainability to deliver unique customer experiences.

> Brands & Design
> Products
> Technologies
> Customer Experience & Services
> Digitalization
CORPORATE CULTURE

> Profitability

We create the future:
We combine operational
excellence and fresh
thinking.
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LEADERSHIP DRIVEN BY ASPIRATIONAL BRAND PORTFOLIG), STRATEGY 3 o co

AND HIGHLY EMOTIONAL PRODUCTS. BRANDS & DESIGN

Luxury RO"S-RO)ICG

Motor Cars Limited

. I O
Compact/Small

Now

Dynamic €—— Targegroup—> Efficient
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STRATEGY
NUMBER ONE NEXT

BRANDS: DESIGN

Rolls-Royce

Motor Cars Limited
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