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Premium brand strategy
2001/


2003


Strategy Number ONE 2007


FORWARD-LOOKING STRATEGIES LEADING TO A SUCCESSFUL 
CORPORATE DEVELOPMENT SINCE 2001.


2016
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SUCCESSFUL STRATEGY IMPLEMENTATION SINCE 2007: 
STRATEGIC MILESTONES. 
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Strategy Number ONE2007


2009


2011


2013


ESTABLISHMENT


PROJECT  i


PLANT CHENNAI,


INDIA 


BMW VISION


EFFICIENT


DYNAMICS


MINI E


BMW MOTORRAD,


BRAZIL


FIRST HYBRID MODELS 


IN SERIES PRODUCTION


LIFE-DRIVE


ARCHITECTURE 


EXPANSION PLANT


SPARTANBURG, USA


BMW ACTIVE E


CARBON  PRODUCTION


MOSES  LAKE, USA


DRIVE  NOW


PLANT  TIEXI,


CHINA


BRAND BMW i


LAUNCH


BMW i8


PLANT  SAN  LUIS  POTOSI,


MEXICO 


BMW C EVOLUTION


PLANT  ARAQUARI,


BRAZIL


LAUNCH


X5  xDrive40e 


LAUNCH


BMW i3


2015
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ADAPTING OUR STRATEGY TO A CHANGING ENVIRONMENT.
ADDRESSING NEW TRENDS.


TREND


ANALYSIS


2015


Digitalization


Modified Customer Requirements


Tightening of Regulatory Requirements


Volatility


New Technologies and Services


Market and Competitive Environment


TOP TRENDS


Automotive Sector


Digitalization


Society,
Politics and
Legislation


Ecology


Economy


Customer


and Mobility


Product and
Technology
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CORPORATE


CULTURE


STRATEGIC


APPROACH


COMPETITIVE


ADVANTAGE


VISION
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WE INSPIRE PEOPLE ON THE MOVE.


VISION
We are Number ONE.


We inspire people on the move:


We shape tomorrow’s individual premium mobility.
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STRATEGIC APPROACH


> Brands & Design


We are leading the BMW Group into a new era:


We leverage innovative technologies, digitalization


and sustainability to deliver unique customer experiences.


> Products


> Technologies


> Customer Experience & Services


> Digitalization


> Profitability


VISION


We are Number ONE.


We inspire people on the move:


We shape tomorrow‘s individual


premium mobility.
COMPETITIVE


ADVANTAGE


We unite excitement, responsibility and 


success: We have the most emotional


products and attractive


services.


CORPORATE CULTURE


We create the future:


We combine operational


excellence and fresh


thinking.
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BRANDS & DESIGN.


> PROFITABILITY


> DIGITALIZATION


> BRANDS & DESIGN


> PRODUCTS


> TECHNOLOGIES


> CUSTOMER EXPERIENCE & SERVICES


We have the


MOST ASPIRATIONAL BRANDS.
We continuously grow the value of our brands 


through focused brand management and outstanding design. 







LEADERSHIP DRIVEN BY ASPIRATIONAL BRAND PORTFOLIO AND HIGHLY 
EMOTIONAL PRODUCTS.


Design
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Premium Brands


Luxury


Dynamic Efficient


Compact/Small 


Now


Target group
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ATTRACTIVE PREMIUM BRANDS PROVIDE THE BASIS FOR A FURTHER 
EXPANSION OF THE PRODUCT PORTFOLIO.
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BMW VISION NEXT 100.
A GLIMPSE INTO THE FUTURE OF MOBILITY.
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MINI VISION NEXT 100.
EVERY MINI IS MY MINI.
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ROLLS-ROYCE VISION NEXT 100.
THE FUTURE OF LUXURY.
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BMW MOTORRAD VISION NEXT 100.
THE ULTIMATE RIDING EXPERIENCE OF THE FUTURE.
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PRODUCTS.


> PROFITABILITY


> DIGITALIZATION


> BRANDS & DESIGN


> PRODUCTS


> TECHNOLOGIES


> CUSTOMER EXPERIENCE & SERVICES
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SIXTH GENERATION OF BMW 7 SERIES:
THE NEW BENCHMARK IN THE LUXURY SEGMENT.
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KEEPING THE LEAD.
FURTHER EXPANSION OF THE X-PORTFOLIO PLANNED UNTIL 2020.


BMW X1


BMW X5


BMW X3


BMW X6


BMW X4


BMW X7


BMW X2*


*Concept Car







STRONG PERFORMANCE OF M PRODUCTS SERVES AS A STARTING POINT FOR 
FURTHER GROWTH.


M Automobiles


M Performance Automobiles


Sales Volume BMW M and M Performance Automobiles


16,967


2010


19,118


2011


26,873


6,211


2012


20,662


31,276


14,242


2013


17,034


44,872


23,943


2014


20,929


62,368


27,881


2015


34,487
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EVERY FIFTH BMW COMES WITH AN M SPORT PACKAGE. 
ADDITIONAL EQUIPMENT AS A STRONG PROFIT POOL.


Production volume M Sport packages
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138.774


201.172 209.964


292.680


358.172


418.942


2010 2011 2012 2013 2014 2015
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BMW M AUTOMOBILES ARE THE VERY SPORTY AND DYNAMIC END OF OUR 
MODEL RANGE.
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BRAND SHAPER BMW M4 GTS


BMW M240i Coupé


BMW M2 Coupé


BMW 228i Coupé


AN EXAMPLE:


M AUTOMOBILES


M PERFORMANCE


AUTOMOBILES


TOP MODEL 


CORE BRAND
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CORE BRAND MODEL 


WITH M SPORT PACKAGE


BMW 420i Coupé with


M sport package







STRONG M PRODUCT PORTFOLIO.
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BMW M760Li xDrive, beginning of 2017


BMW M2 Coupé, launched 04/16


M760Li xDrive V12 Excellence, beginning of 2017BMW X4 M40i, launched 02/16


M4 Competition Package, launched 03/16 BMW M4 GTS, launched 03/16







iPERFORMANCE AND BMW i – BALANCING THE PRODUCT PORTFOLIO. 
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DYNAMIC EFFICIENT


M Core Models


High 


Performance


M Performance


Performance


Champions


Core Models PHEVs


Electrified


Efficiency


Champions


BEVs


Visionary


Mobility


The interplay of BMW M and BMW i enhances competitive differentiation 


(representation of the scope of the BMW brand).


BMW brand framework for product portfolio
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ELECTRIFICATION OF PORTFOLIO ACROSS ALL BRANDS, SEGMENTS & SERIES 
WITH SHARE OF TOTAL SALES INCREASING TO 15-25% IN 2025.


BMW 225xe
iPerformance


BMW 330e
iPerformance


BMW i8 
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BMW  530Le* BMW 740e
iPerformance


BMW i3 60 Ah BMW i3 90 Ah 


BMW 5 series PHEV
iPerformance


BMW X1 xDrive25Le
iPerformance*


BMW i8 Roadster
BMW X5 xDrive40e


iPerformance


MINI Cooper S E 
Countryman ALL4


2013 2016 2017 2018 2020


MINI BEV


…MORE TO COME


* Available only in China
Schematic illustration of future launch dates


B
A


T
T


E
R


Y
 E


L
E


C
T


R
IC


 


V
E


H
IC


L
E


S


BMW iNEXT


BMW X3 BEV







OVER 100,000 ELECTRIFIED BMW VEHICLES SOLD YTD 2016.
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i3 60 Ah
i8


X5 xDrive40e


iPerformance
530Le*


330e


iPerformance


225e


iPerformance


740e / 740 Le iPerformance


i3 94 Ah


* Only available  in China
Figures are for cumulative sales of BEV and PHEV vehicles


0
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MORE THAN 70% OF EXPECTED ANNUAL SALES VOLUME 
WILL BE RENEWED UNTIL 2020.
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BMW 5 series family


MINI 


Countryman


BMW X3


BMW M760Li


BMW X2BMW 1series


sedan (China)


BMW X7BMW i8


Roadster


LUXURY


SMALL/ 


COMPACT


2017 2018 2019 2020


Schematic illustration of future launch dates.







MINI – STRENGTHENING THE PORTFOLIO.  
OPTIMIZATION FROM 8 TO 5 CORE MODELS.
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ROLLS ROYCE – REWRITING LUXURY.
EXPANSION INTO THE LUXURY SUV AREA.
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TECHNOLOGIES.


> PROFITABILITY


> DIGITALIZATION


> BRANDS & DESIGN


> PRODUCTS


> TECHNOLOGIES


> CUSTOMER EXPERIENCE & SERVICES


We shape FUTURE TECHNOLOGIES.
We develop innovative technologies


for tomorrow’s products and services. 







ENSURING OUR POSITION AS TECHNOLOGY LEADER.


Technology and innovation leader


Efficient
Dynamics


NEXT
Hydrogen


Artificial 
Intelligence


Autonomous 
driving


Connectivity


Digitalization
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Powertrain technologies


E-Mobility







DRIVING EXPERIENCE REDEFINED.
CUSTOMER BENEFIT AS THE FOCAL POINT. 
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Need for automation of driving tasks


Delegation Ability Safety


“FLOW” Driver overchallengedDriver unchallenged
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THE NEW BMW 7 SERIES ALREADY OFFERS A COMPREHENSIVE  RANGE OF 
DRIVING ASSISTANCE: SCANNING THE SURROUNDINGS.
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Stereo Front Camera


DSC


ADAS ECU


Full-Range 


Radar


Park Distance 


Control


Surround View 


Camera


Night Vision


Side-Range 


Radar


Side-Range Radar


Side-Range 


Radar


Side-Range Radar
Rearview Camera


Side-View 


Camera


Surround View 


Camera
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THE NEW BMW 7 SERIES DRIVER ASSISTANCE PROVIDES COMFORT AND SAFETY 
AT THE HIGHEST LEVEL.
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Crossing traffic warning rear / front


Active cruise control with Stop&Go function


Lane control assistant with active side collision protection


Steering and lane control assistant


Speed Limit Assist


Panorama View


Active Park Distance Control


Parking assistant


Top View


3D View


Lateral parking aid


Night Vision


BMW Selective Beam


Remote Control Parking


Rear collision prevention Lane departure warning


Speed limit and 
No Pass information


Approach control warning with braking function


Manual speed limiter







THE NEXT STEPS ARE HIGHLY AND FULLY AUTONOMOUS DRIVING.
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Take over request
(“Eyes-off”)


3 – High-Automation 4 – Full-Automation


General awareness


No take over request
(“Mind-off”)


5 – Autonomous


No driver


0 – Driver Only


No active


assistance system


1 – Assistance


Early


warning systems 


such as cruise 


control/ speed 


assistant 


(“Feet-off”)


2 – Semi-Automation


Traffic control 


(e.g. congestion 


assistant) 


(“Hands-off”)


Awareness for


take over


Human MachineTransition of responsibility


TODAY


Page 34







MASTERING THE BASIC TECHNOLOGIES IS THE FIRST STEP FOR HIGHLY 
AUTOMATED DRIVING.


Intelligent 


autonomous vehicle


Regulatory 


requirements


Sensor systems Artificial Intelligence


Digital maps / HERE Digital reality model
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HIGHLY ACCURATE MAPS AND BACKEND CONNECTIVITY.
TWO CORNERSTONES FOR HIGHLY AUTOMATED DRIVING.
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Foresight by Backend


> 200 m


Far Range Sensors


~ 200 m


Short/ Mid- Range 


Sensors ~ 70 m


EN-ROUTE
APPROVAL


VARIABLE
TRAFFIC SIGNS


TRAFFIC 
CONDITIONS


ROAD
WORKS


HIGH-
PRECISION  
DIGITAL MAPS


WEATHER 
CONDITIONS







HIGH-DEFINITION MAPS FOR FUTURE MOBILITY. 
ACQUISITION OF MAPPING AND LOCATION SERVICE ‘HERE’. 
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HERE provides high-definition maps and thus the basis for new 


driving assistance systems up to highly-automated driving.


BMW, Audi and Daimler each hold one third of HERE.


HERE remains an open and independent platform for


cloud-based maps and mobility services.


The combination with real-time vehicle data optimizes traffic 


security and the offer of individual services.







BMW GROUP, INTEL AND MOBILEYE TEAM UP TO BRING FULLY AUTONOMOUS 
DRIVING TO STREETS BY 2021.
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Fleets of fully autonomous cars for new mobility services in urban environments


In-vehicle computing, robust cloud and set of machine-learning solutions from Intel


BMW iNEXT model will be the basis for fleets of fully autonomous vehicles 


Creation of an open platform for the next generation of cars


Full suite of expertise in sensing, localization, and driving policy from Mobileye







PROJECT i 2.0.
THE BMW i NEXT IS THE FUTURE OF MOBILITY.


Artificial Intelligence


Interior of the future


Highly automated driving


Autonomous


driving


Electrification


Lightweight


construction


New sportiness


Purpose-built


Sustainability


Connectivity
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BMW i NEXT
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CUSTOMER EXPERIENCE & SERVICES.


> PROFITABILITY


> DIGITALIZATION


> BRANDS & DESIGN


> PRODUCTS


> TECHNOLOGIES


> CUSTOMER EXPERIENCE & SERVICES


We offer the 


BEST CUSTOMER EXPERIENCE.







DELIVERING UNIQUE CUSTOMER EXPERIENCES.
INDIVIDUAL SOLUTIONS IN REAL TIME.


Omni-channel


Data analytics


Individual customer experiences
24/7 and along the 


customer lifecycle


360° customer knowledge


Next Best Offer


Consistent customer experience at all 


physical and digital points of contact


Business lines New cars
Pre-owned 


cars


Financial 


services


After-


sales


Mobility


services
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OUR PORTFOLIO OF DIGITAL SERVICES WILL ADDRESS THE WHOLE 
CUSTOMER JOURNEY.
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Intermodal navigation


Wake-up function based on


fleet and weather data


Automatic charging of the vehicle


at optimal energy costs & 


over-the-air software updates


Local danger warnings via fleet data


Preheating the home via smart home integrations


Vehicle pre-conditioned according to personal preferences, 


and fully charged


Avoidance of red traffic lights, 


through traffic light assistance and 


car-to-car-communication


New appointment – restaurant recommendations


and automatic adjustment of mobility agenda


Reservation of parking lots; 


including possibilities for charging


Sunroof automatically closes 


based on location-specific weather forecast


Customer lifetime within the BMW ecosystem


Lunch in 
the city
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ON-DEMAND ECONOMY OFFERING ADDITIONAL POTENTIAL FOR GROWTH.
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“Owning Economy”


“Financing Economy”


“On-demand Economy”


B
u


si
n


e
ss


 P
o


te
n


ti
al


Time
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WE CREATE THE INDIVIDUAL PREMIUM MOBILITY PORTFOLIO OF THE FUTURE 
FOR OUR CUSTOMERS .
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BMW 


MINI


Rolls-Royce


BMW 


Motorrad


Carsharing


Parking


services


Financial 


Services


Digital


Services


Charging 


InfrastructureBMW i 


BMW M 
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LEVERAGING POTENTIAL OF DIGITALIZATION AND CONNECTIVITY.


BMW Connected


Mobility Cloud
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DRIVE NOW. PREMIUM, FREE FLOATING CAR SHARING SERVICE FROM 
BMW GROUP.


750,000 customers 


in 11 cities


DriveNow Customers are BMW Group´s


youngest & most modern  
target group 5,000+ cars 


in the fleets
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CAR SHARING EXPERIENCE ON A NEW LEVEL. 
REACH NOW TO INTRODUCE UNIQUE FEATURES TO THE CUSTOMERS.


370 cars 


Additional services available:
 Vehicle Delivery Service


 Long period use of vehicles


 Carsharing for closed user groups


 Chauffeur Service – Car with driver


 Renting out your own car via ReachNow


More cities 
to come soon
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Launched  in April 


2016 in Seattle







PREMIUM MOBILITY SERVICES CHARGENOW AND PARKNOW MAKE 
CHARGING AND PARKING EASIER THAN EVER.
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42,000+ charging points 


in 25 countries


Time & cost


efficient


On- and off-street 
parking


Launched 


in March 2016 
in Austria & Germany


Cashless
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DIGITALIZATION.


> PROFITABILITY


> DIGITALIZATION


> BRANDS & DESIGN


> PRODUCTS


> TECHNOLOGIES


> CUSTOMER EXPERIENCE & SERVICES
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INTELLIGENT AND INNOVATIVE PRODUCTION.
DIGITALIZATION CREATES NEW OPPORTUNITIES.
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Laminate or Metal


Serial Production


and Rapid Prototyping


New Individualization


Internet-of-Things 


Architecture


Data Management for Planning 


and Control


Cyber Security


Autonomous Transport Systems


Global Supply Chain 


Visibility and Control


Integrated Supplier Networks


Collaborative Robot Systems


Context-sensitive Worker 


Support Systems


Reorganization of Work


4
6


8
10


12
14


16
18


0


2
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125


130


135


140
4


6
8


10
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16


18


0


2


4


6


8


10


12


14


16


125


130


135


140


Data and Analytics Smart Logistics Innovative Automation Additive Manufacturing
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CONNECTING THE REAL WORLD WITH THE DIGITAL WORLD FACILITATES 
PLANNING OF ROBUST PRODUCTION LAUNCHES.
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BMW Group 


Plant Goodwood.


Digitization of the assembly.


Simulation und Factory 


digitization.


Early simulation of planned production processes through 


virtual reality tools well before the start of production avoids 


elaborate loops and unnecessary expense in the construction 


of production facilities.







“BIG DATA” TECHNOLOGIES INCREASE TRANSPARENCY IN THE INTERNATIONAL 
SUPPLY NETWORK.
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High Performance Data Base


Global


Transparency.


Continuous 


Tracking.


Real-Time


Alarm.


Ad-hoc 


Decision.


Oversee plantsSuppliers Packing companies Transport


BMW Group


Oversee supply network


Smart Logistics.


Big Data helps to increase  supply security and to reduce high transport costs which would be 


incurred through bottlenecks.


Optimizing inbound logistics by better use of existing data has resulted in a benefit of 


EUR 200 million with an expense of EUR 1 million.
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COLLABORATIVE LIGHTWEIGHT ROBOTS TAKE OVER PHYSICALLY DEMANDING 
ACTIVITIES.
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BMW Group 


Plant Dingolfing.


Fixing the door insulation.


Innovative Robot 


systems.
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PROFITABILITY.


> PROFITABILITY


> DIGITALIZATION


> BRANDS & DESIGN


> PRODUCTS


> TECHNOLOGIES


> CUSTOMER EXPERIENCE & SERVICES


As a consequence, we consistently generate


EXCELLENT RESULTS.







FINANCIAL TARGETS 2020: SUSTAINABLE GROWTH AND SOLID PROFITABILITY 
DESPITE CHALLENGES.
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BMW Group


EBT margin (from 2017)


Investment ratio* 


Research and development ratio


Payout ratio


Automotive Segment


EBIT margin


Free Cashflow


Motorcycles Segment


Sales volume


EBIT margin (from 2017)


Financial Services Segment


Return on Equity


* Investments in property, plant and equipment and other intangible assets (without capitalized development costs).
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2015


10.0%


4.2% 


5.6%


32.9%


9.2%


5.4 bn €


136,963 units


9.1%


20.2%


2020


>10%


<5.0%


5.0 - 5.5%


30 - 40%


8 -10%


>3 bn €


> 200,000 units


8 -10% 


>18%







MAINTAINING THE AUTOMOTIVE EBIT MARGIN IN THE CORRIDOR OF 8-10% 
DESPITE ONGOING CHALLENGES.


8 %


10 %


Ongoing efficiency 


measures to compensate 


the cost burden


Future costs Volatility


Market and 


competitive 


environment


Regulatory


requirements


Expansion & optimization 


product portfolio


Reduction of 


material costs


New technologies/


equipment options


Retail sales growth


Autos and Motorcycles


Benefits from 


digitalization
Efficiency 


measures
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STRENGTHENING PROFITABILITY BY  SALES GROWTH AND PRODUCT 
EXPANSION.


High Performance Cars Luxury Segment BMW i
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MANAGING THE SUPPLY CHAIN AND COMPONENT PRODUCTION IS A KEY 
SUCCESS FACTOR. 
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M


+ +


+


36 bn. €


direct 1)


16 bn. €


Indirect 2)


ca. 2,000 Employees 3)


ca. 1,400


Employees 3)


4,500 1st-tier


Production 


locations


ca. 8,800


Employees 3)


28 Mio. 


Parts per 


day


6 locations


1) 2015; Europe: 28 bn. €, NAFTA: 6 bn. €, Asia/Other: 2 bn. €
2) 2015; Europe: 11,5 bn. €, NAFTA: 1,5 bn. €, Asia/Other: 3 bn. €
3) 31.12.2015


The integration of purchasing, 


component production and Parts 


Quality Management is the basis for 


a sustainable supply chain.







COST ANALYSIS IS THE STARTING POINT FOR COST OPTIMIZATION MEASURES 
IN PURCHASING. 
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Cost analysis creates transparency


Target


Price after 


negotiation and 


implementation of 


measures


Supplier 


offers


Best Practice


Raw material Purchased parts


Further costs Manufacturing process


Strategic measures


Better understanding of the cost components and drivers.


Generate input for purchasing strategies and negotiations.


Definition of measures to implement a best-cost approach.


Examples:







PROJECT SIMPLIFY: REDUCTION OF COMPLEXITY  BY  OPTIMIZATION AND 
VERIFICATION OF OFFER VARIETY.
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Variants pyramid Sublevel


Derivatives


Power train


Equipment


variants


Options


Colors


Seats


Wheels


Trims


e.g. MINI Portfolio from 8 to 5 models


e.g. Elimination of approximately 80 power train variants 


Analysis of offer variety and streamlining the portfolio 
 Reduction of one-time expense and complexity by 40%
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26TH CONSECUTIVE QUARTER TO ACHIEVE AUTOMOTIVE SEGMENT EBIT 
MARGIN WITHIN TARGET RANGE OF 8 TO 10% OR HIGHER.
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EBIT margin development automotive segment


[in %]
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Target corridor:


8-10 %


9,6


8,1


10,2


11,9


14,4


11,9


9,2


11,6 11,6


9,6


10,5


9,9
9,6


9,0 9,1
9,5


11,7


9,4


8,2


9,5


8,4


9,1
9,6


9,4 9,5


8,5







SOLID FREE CASH FLOW DEVELOPMENT IN THE AUTOMOTIVE SEGMENT.


BMW Group Investor Factbook, Dezember 2016 Page 62


* Definition: Free cash flow corresponds to the cash inflow from operating activities of the Automobiles segment less the cash outflow for investing activities of the Automobiles segment adjusted for net 
investment in marketable securities and term deposits. 2009 – 2015 as reported, 2007 & 2008 calculated according to above definition from reported figures. No cash flow reporting on segment level in 2006.
** 2009, 2011, 2013 figures have been adjusted in accordance with IAS 8.


2.277


197


1.456


4.471


3.166


3.809


3.003


3.481


5.404


3.376 3.415


2006 2007 2008 2009** 2010 2011** 2012 2013** 2014 2015 9M-2015 9M-2016


Target:


> 3 billion


n.a.


Free Cash Flow (Automotive)*


[in m€]







ONGOING RESEARCH & DEVELOPMENT PROJECTS TO MAKE BMW GROUP 
FUTURE PROOF. 
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R&D Costs*


[in m€, HGB] 


R&D Ratio**


[in %, HGB] 
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HGB: German Commercial Code
* R&D Expenditure: Research and development expenses plus capitalized research and development cost minus amortization of capitalized development costs.
** R&D Ratio: R&D expenditure divided by Group revenues.
*** 2013 figures have been adjusted in accordance with IAS 8.
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Target ratio:


5-5.5 %







TIGHT MANAGEMENT OF CAPITAL EXPENDITURE TO ACHIEVE TARGET RATIO.
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BMW Group Capital Expenditure*


[in m€] 


Capex Ratio**


[in %] 


* Capital Expenditure: additions to property, plant and equipment and other intangible assets (definition has been changed in 2016).
** Capital expenditure ratio: Capital expenditure divided by Group revenues.
*** 2013 figures have been adjusted in accordance with IAS 8.
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Target ratio:


<5%
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WE HAVE THE MOST EMOTIONAL PRODUCTS AND ATTRACTIVE SERVICES.


COMPETITIVE ADVANTAGE
We unite excitement, 


responsibility and success:


We have the most emotional 


products and attractive services.
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CULTURE
We create the future:


We combine operational excellence and 


fresh thinking. 


RESPONSIBILITY


APPRECIATION


TRANSPARENCY


TRUST


OPENNESS
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BMW GROUP – 2015 FINANCIAL YEAR.
POSITIVE BUSINESS DEVELOPMENT WITHIN A VOLATILE ENVIRONMENT.
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BMW Group 2015 2014 Change in %


Earnings before tax – Group (in m€) 9,224 8,707 + 5.9


EBT margin (in %) – Group 10.0 10.8 -0.8 pp


Automotive Segment


Automotive sales (units) 2,247,485 2,117,965 + 6.1


Earnings before interest and tax (EBIT) (in m€) 7,836 7,244 + 8.2


EBIT margin (in %) 9.2 9.6 -0.4 pp


Net financial assets (m€) 16,911 14,223 +18.9


Motorcycles Segment


Sales (units) 136,963 123,495 + 10.9


Earnings before interest and tax (EBIT) (in m€) 182 112 + 62.5


EBIT margin (in %) 9.1 6.7 +2.4 pp


Financial Services


Earnings before tax (EBT) (in m€) 1,975 1,723 + 14.6


Penetration rate (in %) 46.3 41.7 +4.6 pp


Credit loss ratio (in %) 0.37 0.50 +0.13 pp







THE BMW GROUP CONTINUED TO CHART A COURSE OF PROFITABLE GROWTH IN 
THE THIRD QUARTER 2016.
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BMW Group Q3-2016 Q3-2015 Change in %


Earnings before tax – Group (in m€) 2,575 2,263 +13.8


EBT margin (in %) – Group 11.0 10.1 +0.9 pp


Automotive Segment


Automotive sales (units) 583,499 545,062 +7.1


Earnings before interest and tax (EBIT) (in m€) 1,837 1,912 -3.9


EBIT margin (in %) 8.5 9.1 -0.6 pp


Net financial assets (m€) 16,715 14,772 +13.2


Motorcycles Segment


Sales (units) 35,290 33,993 +3.8


Earnings before interest and tax (EBIT) (in m€) 32 46 -30.4


EBIT margin (in %) 7.1 10.1 -3.0 pp


Financial Services


Earnings before tax (EBT) (in m€) 568 462 +22.9


Penetration rate (in %)* 49.0 46.1 +2.9 pp


Credit loss ratio (in %)* 0.30 0.35 -0.05 pp


*As of 30 September 2015/2016







BMW GROUP POSTS BEST-EVER FIGURES FOR THE FIRST NINE MONTHS OF 2016.
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BMW Group 9M-2016 9M-2015 Change in %


Earnings before tax – Group (in m€) 7,741 7,114 +8.8


EBT margin (in %) – Group 11.2 10.6 +0.6 pp


Automotive Segment


Automotive sales (units) 1,746,638 1,644,810 +6.2


Earnings before interest and tax (EBIT) (in m€) 5,778 5,525 +4.6


EBIT margin (in %) 9.1 9.0 +0.1 pp


Net financial assets (m€) 16,715 14,772 +13.2


Motorcycles Segment


Sales (units) 116,044 112,411 +3.2


Earnings before interest and tax (EBIT) (in m€) 224 273 -17.9


EBIT margin (in %) 13.6 16.6 -3.0 pp


Financial Services


Earnings before tax (EBT) (in m€) 1,641 1,517 +8.2


Penetration rate (in %) 49.0 46.1 +2.9 pp


Credit loss ratio (in %) 0.30 0.35 -0.05 pp







OUTLOOK FOR 2016.
POSITIVE BUSINESS DEVELOPMENT EXPECTED DESPITE CHALLENGES.


BMW Group


Slight increase in EBT compared with previous year


Automotive Segment


Slight increase in deliveries and revenues compared with the previous year


EBIT margin in the target range of 8-10%


Financial Services Segment


Return on equity of at least 18%, on par with previous year


Motorcycles Segment


Solid increase in deliveries compared with the previous year
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BMW, ROLLS ROYCE, MINI –
STRONG PREMIUM BRANDS AS THE BASIS FOR BMW GROUP’S SUCCESS.


The world’s most exciting 
premium small car brand


Sheer driving 
pleasure


The pinnacle of
automobile luxury
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In m€ 2015 2014 Change in %


Sales (units) 2,247,485 2,117,965 + 6.1


Revenues 85,536 75,173 + 13.8


Earnings before interest and tax (EBIT) 7,836 7,244 + 8.2


EBIT margin (in %) 9.2 9.6 -


Earnings before tax (EBT) 7,523 6,886 + 9.3


FY-2015 AUTOMOTIVE SEGMENT: EBIT MARGIN OF 9.2%.
EBIT OF € 7.8 BN, SOLID INCREASE OVER LAST YEAR.
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AUTOMOTIVE SEGMENT.
2014 TO 2015 EBIT DEVELOPMENT.


In m€


EBIT 


2014


EBIT 


2015


7,244


7,836
+456 -19


+526 -479


+108


EBIT margin


9.6%


EBIT margin


9.2%


Net effect from 


exchange rates/ 


commodities


Other 


operating


income and 


expenses


Volume/


Mix/


Market


Depreciation Other changes
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Q3-2016 AUTOMOTIVE SEGMENT: 26TH CONSECUTIVE QUARTER TO ACHIEVE 
EBIT MARGIN WITHIN TARGET RANGE OF 8 TO 10% OR HIGHER.
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In m€ Q3-2016 Q3-2015 Change in %


Sales (units) 583,499 545,062 +7.1


Revenues 21,564 20,970 +2.8


Earnings before interest and tax (EBIT) 1,837 1,912 -3.9


EBIT margin (in %) 8.5 9.1 -0.6 pp


Earnings before tax (EBT) 2,030 1,845 +10.0







9M-2016 AUTOMOTIVE SEGMENT: STRONG SALES AND SUSTAINABLE 
PROFITABILITY WITH EBIT MARGIN OF 9.1%.
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In m€ 9M-2016 9M-2015 Change in %


Sales (units) 1,746,638 1,644,810 +6.2


Revenues 63,250 61,513 +2.8


Earnings before interest and tax (EBIT) 5,778 5,525 +4.6


EBIT margin (in %) 9.1 9.0 +0.1 pp


Earnings before tax (EBT) 6,041 5,323 +13.5







BMW GROUP SALES FIGURES FOR THE BUSINESS YEAR 2015.
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2,247,485 + 6.1%


1,905,234 + 5.2%


338,466 + 12.0%


3,785 - 6.8%


136,963 + 10.9%







Americas


495,897 units


Europe


1,000,427 units


+9.4%


Mainland China


464,086 units


Asia (w/o China) 


& Rest of World


287,075 units


+2.8%


22% 45%


+1.6%


21% 12%


+8.6%


BMW GROUP AUTOMOTIVE: BALANCED SALES DISTRIBUTION AND SOLID 
FY 2015 GROWTH OF +6.1%.
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BMW GROUP SALES CONTINUE TO GROW THROUGH NOVEMBER 2016.


2,152,393 + 5.8%


1,824,490 + 5.6%


324,417 + 7.4%


3,486 + 5.5%


136,393 +5.4%
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Americas


412,873 units


Europe


992,580 units


+10.0%


Mainland China


472,705 units


Asia (w/o China) 


& Rest of World


274,235 units


-7.7%


19% 46%


+11.2%


22% 13%


+5.9%


BMW GROUP AUTOMOTIVE: BALANCED SALES DISTRIBUTION AND SOLID 
GROWTH OF +5.8% YTD NOVEMBER 2016.


BMW Group Investor Factbook, Dezember 2016 Rolls Royce is included in “Rest of World”, YTD October 2016 (figures may not add to 100% due to rounding) Page 81







BMW GROUP AUTOMOTIVE MAJOR MARKETS. 
DELIVERIES TO CUSTOMERS YTD NOVEMBER 2016.
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Deliveries of automobiles YTD 2016 YTD 2015 Change in %


Europe 992,580 902,223 10.0


thereof Germany 1) 281,508 264,569 6.4


Great Britain 228,698 207,079 10.4


France 76,288 70,051 8.9


Italy 76,306 64,925 17.5


Americas 412,873 447,445 -7.7


thereof USA 327,711 364,903 -10.2


Asia 680,540 621,671 9.5


thereof China Mainland 472,705 425,266 11.2


thereof BBA retail sales 290,031 258,936 12.0


Japan 67,096 61,005 10.0


Rest of the World (incl. RR) 2) 66,400 62,609 6.0


Total 2,152,393 2,033,948 5.8


1) Registrations 2) Rolls-Royce sales are included in “Rest of the World”







DELIVERIES TO CUSTOMERS BY SERIES OR BRAND YTD NOVEMBER 2016.
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Deliveries of automobiles YTD 2016 YTD 2015 Change in %


1 Series 160,147 165,044 -3.0


2 Series 179,822 140,437 28,0


3 Series 379,124 409,038 -7.3


4 Series 121,538 137,288 -11.5


5 Series 306,341 319,871 -4.2


6 Series 12,180 18,142 -32.9


7 Series 54,306 32,394 67.6


X1 193,337 104,028 85.9


X3 143,329 126,183 13.6


X4 53,191 49,853 6.7


X5 150,951 152,163 -0.8


X6 38,910 41,401 -6.0


Z4 5,079 7,102 -28.5


BMW i 26,235 25,610 2.4


BMW Total 1,824,490 1,728,553 5.6


MINI 324,417 302,091 7.4


Rolls Royce 3,486 3,304 5.5


BMW Group Total 2,152,393 2,033,948 5.8
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BMW Group Retail sales development


[in 1,000 units]


BMW GROUP RETAIL SALES INCREASED ON AVERAGE BY 5.6% 
SINCE 2006 – GLOBAL LUXURY SEGMENT LEADER SINCE 2004.


2006 2007 2008 2009 2010 2011 2012 2013 2014 2015


BMW MINI Rolls-Royce


1,374
1,436


1,286


1,461+3.5%


+9.2%
-4.3%


-10.4%


+13.6%


1,845+14.2%


+10.6%


1,669


1,964


+6.4%


1,501


2,118


+7.9%
+6.1%


2,247







AUTOMOBILE PRODUCTION BY PLANT IN 2015.


BMW Group Investor Factbook, Dezember 2016 Page 85* Joint venture BMW Brilliance Automotive Ltd., Shenyang
** Contract production


10%


16%


13%


10%
3%


18%


6%


6%


9%


4%


3% 0% 2%


Munich, Germany


Dingolfing, Germany


Regensburg, Germany


Leipzig, Germany


Rosslyn, South Africa


Spartanburg, USA


Dadong, China*


Tiexi, China*


Oxford, UK


Graz, Austria (Magna Steyr)**


Born, Netherlands (VDL Nedcar)**


Goodwood, UK


Assembly plants


BMW 3, 4 series 221,998


BMW 3, 4, 5, 6, 7 series, M5, M6 360,804


BMW 1, 2, 3, 4 series, X1, Z4, M3, M4 304,509


BMW 1,2 series, i3, i8, M2 233,656


BMW 3 series 71,353


BMW X3, X4,X5, X6, X5 M, X6 M 400,904


BMW 5 series 142,767


BMW 2, 3 series , X1 144,988


MINI Hatch, Clubman 201,206


MINI Countryman, Paceman 82,655


MINI Hatch 57,019


Rolls-Royce 3,848


53,796


Sum 2,279,503







CO2 LEGISLATION IN MAJOR MARKETS.
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-12%
2015


-30%
2020


New vehicle fleet 2008
EU 28


- 38 %
2020


-22%
2015


USA
339g/mi (212g/km)


-26%
2016


2021


China 


approx.


-12%
2015


approx.


-36%
2020


Japan


Illustration


154g/km 


n. a.


14.2km/l (166g/km)**


250g/mi (156g/km) 


120g/km


95g/km


-52%
2025


163g/mi (102g/km)


* (implementation details) under discussion


Prognosis Fixed  target 


6.9l/100km (164g/km) 


5.0l/100km* (119g/km) 20.3km/l (117g/km) 


16.3km/l (146g/km) 


** Consideration of test-cycle change to JC08


 Fleet objectives require a global reduction in CO2 emissions. 
 Regional objectives are not directly comparable due to differences in vehicle portfolio (market demand) and test-cycles/procedures.
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BROAD RANGE OF INNOVATIVE, EFFICIENT DRIVETRAINS TO MEET STRINGENT 
REQUIREMENTS FOR CO2 EMISSIONS.
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BMW ¡


LIGHT WEIGHT


PLUG IN HYBRIDS


EFFICIENT DYNAMICS


145
143


133
130


127


2011 2012 2013 2014 2015


Fleet emissions EU-28 in g CO2/km







HISTORY OF HYDROGEN / FUEL CELL CARS.
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1984 BMW 745i 1990 BMW 735iL 1998 BMW 728h 2001 BMW 745h


2004 BMW Hydrogen 7 2006 BMW H2R 2015 BMW 5 series GT 
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BMW MOTORRAD.
WIDER RANGE THAN EVER BEFORE.
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ADVENTURE TOUR SPORT ROADSTER HERITAGE


URBAN


MOBILITY
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NEW SINCE 2014 NEW SINCE 2012







FY-2015 MOTORCYCLES SEGMENT.
SIGNIFICANT INCREASE IN DELIVERIES, SALES AND EARNINGS.


In m€ 2015 2014 Change in %


Sales (units) 136,963 123,495 + 10.9


Revenues 1,990 1,679 + 18.5


Earnings before interest and tax (EBIT) 182 112 + 62.5


EBIT margin (in %) 9.1 6.7 +2.4 pp


Earnings before tax (EBT) 179 107 + 67.3
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Q3-2016 MOTORCYCLES SEGMENT. SOLID PERFORMANCE BUT HIGH COSTS 
FOR STRATEGY PROJECTS LEAD TO LOWER EARNINGS.
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In m€ Q3-2016 Q3-2015 Change in %


Sales (units) 35,290 33,993 +3.8


Revenues 451 454 -0.7


Earnings before interest and tax (EBIT) 32 46 -30.4


EBIT margin (in %) 7.1 10.1 -3.0 pp


Earnings before tax (EBT) 32 45 -28.9







9M-2016 MOTORCYCLES SEGMENT.
CONTINUED SALES GROWTH WITH MORE THAN 116,000 UNITS SOLD.
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In m€ 9M-2016 9M-2015 Change in %


Sales (units) 116,044 112,411 +3.2


Revenues 1,650 1,643 +0.4


Earnings before interest and tax (EBIT) 224 273 -17.9


EBIT margin (in %) 13.6 16.6 -3.0 pp


Earnings before tax (EBT) 223 271 -17.7







STRONG BMW MOTORRAD RETAIL SALES 1990 TO 2015 AND NEW SALES 
TARGET 2020.
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Retail BMW Motorrad


[in 1,000 units]


1990 1995 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015… …


31.3


50.2


74.6


84.7
92.6 93.0 92.3


97.5 100.1 102.5 101.7


87.3


98.0
104.3 106.4


115.2


123.5


137.0


200.0


2020…
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MOST IMPORTANT MARKETS FOR BMW MOTORCYCLES IN 2015.
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Retail BMW Motorrad by regions


[in %]


36.1


17.4


12.0


9.2


8.1
5.65.8


5.8


Germany


United States


France


Italy


Other markets


Spain


United Kingdom


Brazil
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BMW MOTORRAD – NEW STRATEGY SUPPORTS SUSTAINABLE AND PROFITABLE 
GROWTH.
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BRAND VALUE AND


PREMIUM POSITIONING


BRAND MANAGEMENT


CORE 


PRODUCTS
<500cc HERITAGE


URBAN 


MOBILITY
E-MOBILITY
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INDIA / BANGALORE


New Model 2016


BMW G 310 R


PRODUCT EXPANSION INTO SEGMENTS <500CC WITH A NEW PRODUCTION 
PARTNERSHIP IN INDIA.
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CUSTOMIZING BMW MOTORRAD ALLOWS CUSTOMERS TO EXPRESS MORE 
INDIVIDUALITY.
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NEW MODEL 2016.
BMW R nineT SCRAMBLER.
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Target corridor:


8-10%


BMW Group Investor Factbook, Dezember 2016


SUCCESSFUL FY 2015 FOR BMW MOTORRAD WITH STRONG 
INCREASE IN EBIT MARGIN. TARGET PROFITABILITY 8-10%.
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EBIT margin development BMW Motorrad


[in %] 


5,9
6,5


4,9


1,8
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TODAY SF FULFILLS ITS VALUE CONTRIBUTION ROLE WITHIN THE GROUP. 


Support of Sales Profit ContributionCustomer Interface


Financial Services
Sales & 


Marketing
Production


Research & 
Development


 Significant Profit Contribution to


BMW Group.
 Financing Partners of BMW Group.


 Strengthen Automotive Brands of 


BMW Group.


 Win new Customers for BMW Group.


 Service and Loyalize all Customers for 


BMW Group.


Return on Equity > 18% (Target)Penetration Rate: 46.3% (2015) Customers: 4.3 Million (2015)
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BMW GROUP FINANCIAL SERVICES AT A GLANCE.


Business Lines af of 09/2016Global Presence as of 09/2016


Global Operations in 57 Countries


€83.4 bn


Retail Finance


€17.0 bn


Dealer Finance


3.4 mn contracts


Insurance


€ 7.9 bn


Multi Make Financing


€ 9.6 bn


Banking


€ 11.3 bn


Fleet Business
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~ 4.6 Million Serviced Retail Contracts


EU Bank


EMEA


Americas


Asia, Pacific


28%


25%17%


30%







FY-2015 FINANCIAL SERVICES SEGMENT: SIGNIFICANT INCREASE IN EBT.
ROE TARGET OF >18% ACHIEVED.


In m€ 2015 2014 Change in %


New customer contracts (units) 1,655,961 1,509,113 + 9.7


Revenues 23,739 20,599 + 15.2


Earnings before tax (EBT) 1,975 1,723 + 14.6


Return on equity (in %) 20.2 19.4 +0.8 pp


Penetration rate (in %) 46.3 41.7 +4.6 pp
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Q3-2016 FINANCIAL SERVICES SEGMENT: STRONG INCREASE IN NEW 
CUSTOMER CONTRACTS.


In m€ Q3-2016 Q3-2015 Change in %


New customer contracts (units) 467.702 420.639 +11.2


Revenues 6,403 5,621 +13.9


Earnings before tax (EBT) 568 462 +22.9


Penetration rate (in %) 49.0 46.1 +2.9 pp
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9M-2016 FINANCIAL SERVICES SEGMENT: STRONG PERFORMANCE IN FIRST 
NINE MONTHS OF 2016 WITH NEW RECORDS.


In m€ 9M-2016 9M-2015 Change in %


New customer contracts (units) 1,341,792 1,222,165 +9.8


Revenues 18,940 17,833 +6.2


Earnings before tax (EBT) 1,641 1,517 +8.2


Penetration rate (in %) 49.0 46.1 +2.9 pp
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SF


19%


SIGNIFICANT CONTRIBUTION  OF FINANCIAL SERVICES TO BMW GROUP PROFIT.
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122


439
124


685
743


-292


365


1.214


1.790


1.561
1.619


1.723


1.975


1.055 1.073


2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 H1-2015 H1-2016


1) FY-08 EBT includes a negative effect of  EUR 1,057 million from additional credit and residual value risk provisions.
2) FY-10 EBT includes a positive effect of EUR 122 million from better than expected off-lease business.
3) FY-11 EBT includes a positive effect of EUR 439 million from adjustment of residual value and credit risk provisions and a better than expected off-lease business.


4) FY-12 EBT includes a positive effect of EUR 124 million from better than expected off-lease business.


2)


3)


4)


1)


Profit before Tax (PBT) Financial Services


[in mn €] 







RETURN ON EQUITY (ROE) FINANCIAL SERVICES.
TARGET ROE OF >18%. 
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Return on equity (ROE) 


Financial Services


[in %] 
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* FY-08 RoE includes a negative PBT effect of EUR 1,057 million from additional credit and residual value risk provisions (adjusted RoE: 19.2%) (AR-2008 pg. 14).
** 2013 figures have been adjusted in accordance with IAS 8. 
No quarterly equity reporting on segment level in 2006.


18,1


-7,3


9,2


26,1
29,4


21,2 20,0 19,4 20,2


2006 2007 2008* 2009 2010 2011 2012 2013** 2014 2015


Target:


>18 %


n.a.







BMW GROUP FINANCIAL SERVICES PENETRATION RATE RETAIL BUSINESS.
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Penetration rate Retail business*


[in %] 


Page 109
*Penetration Rate: New BMW Group Cars that retailed in combination with a BMW Group Financial Services contract (i.e. Loan or Lease) divided by official retail sales of the BMW Group in markets with Financial Services activities.
**The penetration rate dropped significantly due to the consolidation of BMW Group Financial Services China as of 1 January 2011.
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BMW GROUP FINANCIAL SERVICES. 
SOLID DEVELOPMENT OF CREDIT LOSS RATIO.
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Credit loss ratio*


[in %] 


Page 110
* Definition Credit Loss Ratio : credit losses in relation to the average serviced portfolio. Credit losses: all write offs, meaning the lost receivable including accumulated interest and other costs 
less utilized collateral. Income related to the recovery process after write off is also taken into consideration. 
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ALPHABET’S PRODUCTS AND SERVICES COVER ALL ASPECTS OF BUSINESS 
MOBILITY.
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 Alphabet provides innovative and holistic mobility services 


for corporate customers.


 Fourth largest European fleet management company.


 Alphabet optimises fleets in 18 countries.


 Multi make portfolio of 630,000* vehicles with a BMW share 


of 33%.


 Stable profit contribution, meeting profitability target 


requirements of Financial Services (ROE >18%).


 Tailor-made, innovative Business Mobility solutions including 


Corporate Car Sharing and Mobility Apps.


*incl. Business Lines; as per 30 September 2016 
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in %


World Average: 8.9%


Source: Global Insight 12/2015
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GLOBAL ANNUAL PREMIUM SEGMENT SALES ARE EXPECTED TO GROW TO 
9.0 MN UNITS BY 2020.
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China, CAGR +5.5%


Japan, CAGR  +0.4%


North America, CAGR +2.3%


Western Europe, CAGR +1.3%


Rest of World, CAGR +4.6%


BRIKT*, CAGR +5.2%


Region (‘000 units) 2015 2020 Chg.


World 7,749 9,012 16%


Res t of World  605 759 25%


BRIKT* 475 612 29%


China (Mainland) 1,793 2,345 31%


Japan  225 229 2%


North America  1,944 2,173 12%


Wes tern Europe  2,707 2,894 7%







BMW AND MINI RETAIL DEVELOPMENT IN MAINLAND CHINA
YTD NOVEMBER 2016.
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62% 59% 53% 48% 32% 61%41% 43%


Share of JV Sales
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+1.7%
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4 MODELS IN LOCAL PRODUCTION


ROBUST GROWTH IN CHINA DESPITE MARKET NORMALIZATION.
GROWTH OF DEALER NETWORK AND FURTHER LOCALIZATION.
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BMW and MINI outlets in China 


(as of 30 September 2016)


Outlet BMW MINI


East 104 26


North 100 28


South 119 26


Southeast 89 16


West 126 26
Total 538 122


3 SERIES


5 SERIES


X1


1 SERIES SEDAN CHINA SPECIFIC X3


2 SERIES ACTIVE TOURER


2 MORE MODELS TO COME TO LOCAL PRODUCTION







1 series; 3,0%


2 series; 2,6%


X1; 9,1%


X3; 6,2%
X4; 2,5% X5; 7,0%


X6; 1,5%


3 series; 23,0%


4 series; 1,1%


Z4; 0,1%


5 series; 34,1%


6 series; 0,1%


7 series; 2,8%


BMW i; 0,1%


MINI; 6,7%


Source: BMW & MINI Retail data, FY-2015 


BMW AND MINI RETAIL MIX IN MAINLAND CHINA FY-2015.
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BMW BRILLIANCE AUTOMOTIVE – A SUCCESS STORY WITH GROWING REVENUE 
AND EARNINGS CONTRIBUTION.
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31 35 44
54


94


141


199


276 282


211
234


BBA retail sales in 1,000 units


11 25 42


102


175


280


411


658


522


423 419


293 406 532


1.046


1.729


2.962


3.588


4.417
4.815


3.516
3.828


BMW Group revenues from goods and services 


sold to BBA (in EUR mn)


BBA‘s contribution to BMW Group‘s 


at-equity result (in EUR mn)
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THE BMW GROUP AIMS TO BE THE LEADING AND MOST SUSTAINABLE PREMIUM 
PROVIDER OF INDIVIDUAL MOBILITY.


OUR GOAL is being the most sustainable and successful premium provider. The BMW Group shapes the 


individual mobility of the future, thus creating added value for customers, company and society.


OUR APPROACH is holistic, focused on implementing sustainability throughout the value chain and ensuring 


that sustainability is firmly entrenched within our company structures and practiced by our employees.
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SUSTAINABILITY IS FULLY INTEGRATED IN THE BMW GROUP AND LEADS TO TOP 
RATINGS.
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First environmental manager in the automotive industry.


Establishment of Sustainability Circle and Board. 


Corporate sustainability is declared as corporate target.


Executive Board resolution “Sustainability is a guiding 


principle of the BMW Group’s corporate strategy.”


1973


2000


2009


TOP RATINGS


 Dow Jones Sustainability Indices: 
BMW Group has been a Sustainability
Leader in the Automotive Industry for 
over 15 years.


 Carbon Disclosure Project: Industry
leader 2011, 2012, 2013, 2014, 2015, 2016.


 FTSE4Good: Listed in the FTSE4Good 
Index.


 Oekom: Corporate Responsibility Rating 
oekom, Status: Prime.


 Sustainalytics:
Ranked No. 1 in the “DAX 30 Sustainalytics”                                                            
(no update since 2011).
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SUSTAINABILITY IS INTEGRATED THROUGHOUT THE ENTIRE VALUE CHAIN.
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25% 
reduction of CO2


emissions of new 


7series over entire life 


cycle


53% 
of purchasing 


volume in CDP 


Supply Chain 


Program


1,900
supplier locations 


assessed on an 


industry-specific 


sustainability


questionnaire


158 mn. €
savings based on resource 


efficiency


58%
share of renewable energy 


purchased from third 


parties


4.4
accidents per 1,000,000 


hours worked


63% 
of new vehicles 


leaving plants via 


railway


50% 
reduction in the 


share of air freight in 


transport volume


40%
(127 g/km) reduction 


of CO2-emissions in 


European new car fleet


580,000
DriveNow customers 


worldwide


95% 
of end-of-life vehicle 


recycled / disposed


Research & Development Supply Chain Production Logistics & Transportation Sales & Utilization Disposal & Recycling


As of 31 December 2015
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BMW AG SHAREHOLDER STRUCTURE SUPPORTIVE FOR LONG-TERM 
ORIENTATION OF THE COMPANY.


53,2


46,8


Free Float


Strategic
shareholders*


Ownership of BMW AG‘s ordinary shares (in %)


* Strategic shareholders as per 22 September 2016: AQTON SE, Bad Homburg v.d. Höhe (17.4%) held by Mr. Stefan Quandt, Johanna Quandt GmbH & Co. KG 
für Automobilwerte, Bad Homburg v.d. Höhe (16.4%), Susanne Klatten Beteiligungs GmbH, Bad Homburg v.d. Höhe (12.6%), Susanne Klatten (0.2%), Stefan 
Quandt (0.2%) 
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DIVERSIFIED SHAREHOLDER STRUCTURE: GEOGRAPHICAL DISTRIBUTION OF 
INSTITUTIONAL EQUITY INVESTORS. 


BMW Group Investor Factbook, Dezember 2016 Page 125As of 30 June 2016; Total institutional holdings: 100% = 270 million shares (ordinary and preferred shares)


 The TOP 30 aggregated institutional shareholders represent 186m BMW shares.


 This is a share of 28.6 % out of 656m outstanding shares.


 Majority of investors is long-term oriented.







DIVIDEND DEVELOPMENT & PAYOUT RATIO.
STRATEGIC TARGET PAYOUT RATIO: 30-40%.
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* Payout ratio: total dividend payout to BMW AG shareholders divided by Group net profit / loss.
Net profit / loss:  2013 figures have been adjusted in accordance with IAS 8 (AR-2014, p. 90);  2012 figures adjusted in accordance with IAS 19 (AR-2013, p. 88); 2010 figures adjusted for effect of change in accounting policy for 
leased products (AR-2011, pg. 77).
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BMW GROUP’S FINANCE STRATEGY COVERS THE ENTIRE AUTOMOTIVE VALUE 
CHAIN.
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Research & Development Production Financial ServicesSales & Marketing


BMW GROUP CORPORATE FINANCE STRATEGY REFLECTS THE INDUSTRIAL NATURE OF THE BUSINESS


AND IS FOCUSED ON THE ENTIRE AUTOMOTIVE VALUE CHAIN.


Automotive value chain







BROAD INVESTOR BASE.


USA 


USD Commercial 


Paper
USD Bonds (144A)
USD US PP
USD ABS
BCD/ICD


Canada


CAD ABS
CAD Bonds
Project Financing
EDC


Brazil


BRL ABS
Project Financing
Plant funding


Mexico 


Project Financing
Plant funding


Europe


EUR Commercial Paper
French Commercial Paper
EMTN Private Placements
EUR Bonds
GBP Bonds
CHF Bonds
ECB 
Deposits


EUR ABS
GBP ABS
CHF ABS


Project Financing


EIB Plant funding 
KFW Tools


Japan 


JPY SSD
JPY ABS


Australia


AUD (AMTN) 
Bonds
AUD ABS


South Africa


ZAR ABS
ZAR Bonds


India


INR Bonds
INR Promissory 
Notes


South Korea


KRW Bonds
USD/KRW ABS


China


RMB ABS
China Financial 
Bonds
Project Financing
JV Brilliance
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DIVERSIFIED FUNDING MIX WITH A COMBINATION OF INDUSTRY AND BANK 
TYPICAL FINANCING INSTRUMENTS.
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CP


<1yr 1yr 2yrs 3yrs 4yrs 5yrs 7yrs 10yrs+


(EMTN) PPs Bonds


Customers deposits


Banks loans


Fed
Funds


BCD’s


Bank-typical 


instruments


Industry-typical 


instruments


ABS ABCP


*Adjusted, excluding currency and interest rate derivatives.


Funding Instruments Financial Debt as of 30.09.2016


Structured Financing
2%


Bank Loans
10%


Fed Funds
1%


SSD
2%


Brokered CD's
5%


Customer Deposits  
BMW Bank


9%


ABS
16%


CP
3%


PP's
11%


Public Bonds
40%


Others
1%


91.2 bn €*







BMW GROUP CONTINUES TO MAINTAIN A SOLID LIQUIDITY POSITION. 
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DEVELOPMENT OF 5-YEAR CDS.
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BMW GROUP WITH BEST RATING AMONG EUROPEAN AUTOMOTIVE 
MANUFACTURERS.
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Standard & Poor‘s Moody‘s


Short-term Rating A-1 P-1


Long-term Rating A+ A2


Outlook Stable Positive


Page 9
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BMW GROUP INVESTOR RELATIONS. 
CONTACTS.
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Torsten  Schüssler


Head of Investor Relations


Andreas Stöffler


Equity IR


Bernd Daser


Debt & Equity IR


Ziye Zhou


Debt & Equity IR


Patrick Neumayer


Debt & Equity IR 


Americas


Tanja Seiler


Equity & SRI IR


+49-89-382-25387
torsten.schuessler@bmw.de


+49-89-382-17944
andreas.stoeffler@bmw.de


+49-89-382-31684
bernd.daser@bmw.de


+49-89-382-16190
ziye.zhou@bmw.de


+1-201-307-4210
patrick.neumayer@bmwna.com


+49-89-382-75161
tanja.seiler@bmw.de


http://www.bmwgroup.com/ir


IR Contact


BMW Group Investor Relations


Petuelring 130


80788 Munich
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BMW GROUP INVESTOR RELATIONS.
FINANCIAL CALENDAR 2017.
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21.03.2017 Annual Accounts Press Conference 2017


22.03.2017 Analyst and Investor Conference 2017


04.05.2017 Quarterly Report to 31 March 2017


11.05.2017 Annual General Meeting 2017


03.08.2017 Quarterly Report to 30 June 2017


07.11.2017 Quarterly Report to 30 September 2017


http://www.bmwgroup.com/ir
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DISCLAIMER.
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This document contains forward-looking statements that reflect BMW Group’s current views about future events. The words 


“anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” ”can,” “could,” “plan,” “project,” “should” and 


similar expressions are used to identify forward-looking statements. 


These statements are subject to many risks and uncertainties or may be affected by factors outside BMW Group’s control, 


including adverse developments in global economic conditions resulting in a decline in demand in BMW Group’s key 


markets, including China, North America and Europe; a deterioration in credit and financial markets; a shift in consumer 


preferences affecting demand for BMW Group’s products; changes in the prices of fuel or raw materials; disruption of 


production due to shortages of materials, labor strikes or supplier insolvencies; the effective implementation of BMW 


Group’s strategic goals and targets; changes in laws, regulations and government policies, particularly those relating to 


vehicle emissions, fuel economy and safety; and other risks and uncertainties, including those described under the heading 


“Report on Risks and Opportunities” in BMW Group’s most recent Annual Report. 


If any of these risks and uncertainties materializes or if the assumptions underlying any of BMW Group’s forward-looking 


statements prove to be incorrect, actual results may be materially different from those BMW Group expresses or implies by 


such statements. BMW Group does not intend or assume any obligation to update these forward-looking statements.
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BMW GROUP IN FIGURES


    1st quarter 2016  1st quarter 2015  Change in %  
 
Key performance indicators reported on during the year
BMW Group
Workforce at 31 March1    122,692  117,554  4.4  
Profit before tax  € million  2,368  2,269  4.4  


Automotive segment
Sales volume2  units  557,605  526,669  5.9  
Revenues  € million  18,814  18,893  – 0.4  
EBIT margin  % (change in %pts)  9.4  9.5  – 0.1  


Motorcycles segment
Sales volume  units  33,788  31,370  7.7  


Further performance figures
Automotive segment
Sales volume
BMW 2  units  478,743  451,576  6.0  
MINI  units  78,311  74,312  5.4  
Rolls-Royce  units  551  781  – 29.4  
Total2 557,605 526,669    5.9


Production
BMW 3  units  490,549  471,404  4.1  
MINI  units  89,057  83,907  6.1  
Rolls-Royce  units  701  963  – 27.2  
Total3 580,307 556,274    4.3


Motorcycles segment
Production  units  40,280  43,357  – 7.1  


Financial Services segment
New contracts with retail customers   413,372  384,565  7.5  


Operating cash flow Automotive segment  € million  1,219  1,830  – 33.4  


Revenues  € million  20,853  20,917  – 0.3  
 Automotive  € million  18,814  18,893  – 0.4  
 Motorcycles  € million  582  567  2.6  
 Financial Services  € million  6,032  6,058  – 0.4  
 Other Entities  € million  1  2  – 50.0  
 Eliminations  € million  – 4,576  – 4,603  0.6  


Profit before financial result (EBIT)  € million  2,457  2,521  – 2.5  
 Automotive  € million  1,763  1,794  – 1.7  
 Motorcycles  € million  94  115  – 18.3  
 Financial Services  € million  591  555  6.5  
 Other Entities  € million  11  40  – 72.5  
 Eliminations  € million  – 2  17  –  


Profit before tax  € million  2,368  2,269  4.4  
 Automotive  € million  1,734  1,634  6.1  
 Motorcycles  € million  94  114  – 17.5  
 Financial Services  € million  570  559  2.0  
 Other Entities  € million  – 2  – 23  91.3  
 Eliminations  € million  – 28  – 15  – 86.7  


Income taxes  € million  – 727  – 753  3.5  
Net profit  € million  1,641  1,516  8.2  
Earnings per share4  €  2.48 / 2.48  2.30 / 2.30  7.8 / 7.8  
 
1  Figures exclude suspended contracts of employment, employees in the non-work phases of pre-retirement part-time arrangements and low income earners.
2  Including the joint venture BMW Brilliance Automotive Ltd., Shenyang (2015: 72,185 units, 2016: 81,900 units).
3  Including the joint venture BMW Brilliance Automotive Ltd., Shenyang (2015: 69,353 units, 2016: 57,111 units).
4    Common / preferred stock. In computing earnings per share of preferred stock, earnings to cover the additional dividend of € 0.02 per share of  preferred stock are spread over 


the quarters of the  corresponding financial year.
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Slight increase in workforce size
The BMW Group employed a worldwide workforce of 
122,692 people at the end of the first quarter 2016 (2015: 
117,554 employees; + 4.4 %). Substantial amounts are 
currently being invested in new technologies, digitalisa-
tion, highly automated driving, driver assistance sys-
tems and a wide variety of mobility services, all of which 
call for the targeted recruitment of engineers and skilled 
experts.


Strategy NUMBER ONE > NEXT presented
In March 2016, the BMW Group presented initial details 
of its Strategy NUMBER ONE > NEXT, which will serve 
as the basis for future strategy. The technological focus 
will be on achieving further advances in the fields of 
electric mobility and automated driving. Going for-
ward, the Group will focus in particular on broadening 
its technological expertise, expanding the scope of digi-
tal interconnectedness between people, vehicles and 
services, and actively encouraging sustainable mobility.


Despite considerable levels of investment in, and up-
front expenditure for, new technologies as well as the 
cost of meeting increasingly rigorous regulatory re-
quirements, the BMW Group remains committed to 
achieving its target of profitable growth.


*  Including the joint venture BMW Brilliance Automotive Ltd., Shenyang 
(2015: 72,185 units, 2016: 81,900 units).


BMW Group makes good start to 2016
The BMW Group got off to a good start in the first 
three months of 2016, with 557,605* BMW, MINI and 
Rolls-Royce brands vehicles sold worldwide (2015: 
526,669* units; + 5.9 %), a record first-quarter sales vol-
ume performance for the sixth year in succession.


The Motorcycles segment also achieved its best-ever 
first-quarter sales figure, as market conditions re-
mained friendly, particularly in Europe. Worldwide 
motorcycles sales rose by a solid 7.7 % to 33,788 units 
(2015: 31,370 units).


The Financial Services segment also picked up where it 
had left off last year with another fine first-quarter per-
formance, concluding a total of 413,372 new lease and 
credit financing contracts with retail customers during the 
three-month period (2015: 384,565 contracts; + 7.5 %).


Profit before tax up
First-quarter revenues were at a similar level to the 
previous year, finishing at € 20,853 million under the 
influence of unfavourable currency factors (2015: 
€ 20,917 million; – 0.3 %). Group EBIT, at € 2,457 million, 
was 2.5 % lower than one year earlier (2015: € 2,521 mil-
lion), reflecting, among other factors, higher adminis-
trative and selling expenses. Profit before tax improved 
by 4.4 % to € 2,368 million, thanks to the positive impact 
of financial derivatives (2015: € 2,269 million).


Sales volume of automobiles* 
in units
600,000  


500,000  


400,000  


300,000  


200,000  


100,000  


 


   Q1   Q2   Q3   Q4  


 


2015   526,669  573,079  545,062  602,675  


2016   557,605         


 


Revenues
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Profit before tax
in € million
3,000  


2,500  


2,000  


1,500  


1,000  


  500  


 


   Q1   Q2   Q3   Q4  


 


2015   2,269  2,582  2,263  2,110  


2016   2,368         


 


Profit before financial result
in € million
3,000  


2,500  


2,000  


1,500  


1,000  


  500  


 


   Q1   Q2   Q3   Q4  


 


2015   2,521  2,525  2,354  2,193  


2016   2,457         


 


3  







INTERIM  GROUP  MANAGEMENT  REPORT


Report on Economic Position
General Economic Environment in the first quarter 2016


recovery in Southern and Central Europe. However, mar-
kets in France and Germany contracted by 2.4 % and 
5.3 % respectively. In fact, the major motorcycle market 
in Europe to grow was Italy, where registration figures 
were up by more than a quarter (+ 26.7 %). The US mar-
ket grew by a robust 5.6 %.


Financial services markets in the first quarter 2016
The global economy was characterised by increasing 
uncertainty during the first quarter 2016. Low raw 
materials prices, financial market turbulence across the 
world, a general slowdown in the growth rates of 
emerging economies and concerns of a possible global 
recession overshadowed the stable trends currently 
prevailing in the majority of industrialised countries.


In March, the European Central Bank (ECB) reacted to 
deflationary trends within the eurozone by lowering 
the benchmark interest rate to 0 %, by imposing nega-
tive interest rates on deposits and increasing the scale 
of monthly bond purchases. The purpose of this raft 
of measures is to bring the low inflation rate back up 
towards the target level of 2 %.


Buoyed by domestic consumer spending, the US 
economy kept on growing during the first quarter. In 
view of increased uncertainty regarding global eco-
nomic developments, the US Federal Reserve took 
the decision not to raise the benchmark interest rate 
further.


In the United Kingdom, stable growth and positive job 
market figures contrasted with an increasing degree 
of uncertainty caused by the Brexit debate and global 
economic trends. Against this backdrop, the Bank of 
England left its benchmark interest rate at an historically 
low level.


In January, the Bank of Japan adopted negative interest 
rates for deposits, with the aim of avoiding deflation 
on the one hand and stimulating the domestic economy 
on the other by encouraging banks to increase lending 
volumes.


Strong turbulence on stock markets and a further slow-
down in economic growth were the dominant features 
of the first quarter in China. China’s government reacted 
by downwardly adjusting its growth target for 2016 and 
announcing reforms.


Selling prices on international pre-owned vehicle mar-
kets fluctuated within normal ranges during the first 
quarter. Moderate price increases were recorded in the 
premium segment of Europe’s pre-owned vehicle 
markets during the three-month period, while prices 
in Asia remained stable and even fell slightly in North 
America.


Automobile markets in the first quarter 2016
International automobile markets continued to grow in 
the first quarter, with 3.2 % more vehicles sold than one 
year earlier. The major markets of the USA and China 
again developed positively. Automobile markets in 
Europe also saw robust growth. By contrast, registration 
figures in the emerging markets of Brazil and Russia 
continued their downward trend.


New registrations in Europe were largely unaffected by 
growing concerns about future economic developments 
and increased overall by 8.1 %. The major markets, such 
as Germany (+ 4.5 %), the United Kingdom (+ 5.1 %) 
and France (+ 8.5 %) also recorded positive growth rates. 
Southern Europe has experienced particularly strong 
growth since the beginning of the year. Registration 
figures went up, for instance, by 21.4 % in Italy and by a 
further 6.9 % in Spain, following up on the previous 
year’s extremely good performance.


With the pace of growth slowing down by more than 
one third in the USA compared to the first three months 
of the previous year, the positive trend continued, but 
on a more modest scale. Registration numbers on the 
US automobile market went up by 3.4 % in the first 
quarter.


The pace of growth has also dropped slightly in China. 
With an increase of 8.6 %, registration figures never-
theless remained at a high level during the period under 
report.


Weak economic growth is also taking its toll on the 
automobile market in Japan, where the previous year’s 
negative trend continued unabated in the opening 
months of 2016 with a further 6.9 % drop in new regis-
trations.


The major emerging economies of Brazil and Russia 
are also expected to record negative growth again in 
2016, thus contributing to mounting pressure on their 
respective automobile markets. The situation in Brazil 
remained tense, with registrations down by 30.4 %, 
while Russia recorded a 17.6 % drop over the same 
period.


Motorcycle markets in the first quarter 2016
The G 310 R presented in autumn 2015 marks BMW 
Motorrad’s entry into a market segment within the 
250 cc plus class. With effect from the beginning of 
2016, market analysis has therefore been expanded to 
cover the whole of the 250 cc plus class.


Motorcycles sales in this class fell slightly in the opening 
quarter of 2016, reflected in a 1.3 % decrease in motor-
cycle registrations worldwide. European markets grew 
overall by 5.9 %, benefiting above all from the marked 
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INTERIM  GROUP  MANAGEMENT  REPORT


Report on Economic Position
Automotive Segment


New sales volume record for the BMW Group
The BMW Group sold 557,6051 BMW, MINI and 
Rolls-Royce brand vehicles worldwide during the three-
month reporting period (2015: 526,6691 units; + 5.9 %), 
registering a record first-quarter sales volume perfor-
mance for the sixth year in succession. The BMW and 
MINI brands in particular posted new sales volume re-
cords. Worldwide, the BMW Group sold 478,7431 BMW 
brand vehicles (2015: 451,5761 units; + 6.0 %) and 
78,311 MINI brand vehicles (2015: 74,312 units; + 5.4 %). 
Only Rolls-Royce Motor Cars’ first-quarter sales figure 
of 551 units was down on the previous year’s level 
(2015: 781 units; – 29.4 %).


Dynamic sales volume growth in Europe and Asia
In Europe, sales of the three Group brands totalled 
257,120 units, 9.5 % more than in the same period last 
year (2015: 234,849 units). Germany saw a 3.2 % rise in 
sales volume to 66,649 units (2015: 64,610 units). In 
total, 59,169 BMW, MINI and Rolls-Royce brand vehicles 
were handed over to customers during the three-month 
period under report, significantly up on the previous year 
(2015: 53,534 units; + 10.5 %).


Sales figures for Asia also showed dynamic growth dur-
ing the first quarter 2016, with the number of vehicles 
sold rising by 9.9 % to 183,2041 units (2015: 166,6781 units). 
Deliveries to customers on the Chinese mainland in-
creased to 127,1671 units (2015: 115,0781 units; + 10.5 %).


Sales of the Group’s three brands on the American 
continent totalled 100,245 units (2015: 109,743 units; 
– 8.7 %), including 81,601 units sold in the USA, down 
by 10.8 % on the previous year (2015: 91,479 units).


BMW brand achieved best first-quarter sales 
 performance to date1


The BMW brand achieved a new sales volume record 
of 478,743 units in the first quarter of 2016 (2015: 
451,576 units; + 6.0 %), thereby retaining a leading po-
sition in the premium segment. The BMW X5 and X6 
models as well as the BMW 5 and 6 Series all headed 
the market in their respective segments.


At 41,859 units, sales of the BMW 1 Series remained 
similar to the previous year (2015: 41,541 units; 
+ 0.8 %). The BMW 2 Series grew its first-quarter sales 
volume by more than one half to 43,657 units (2015: 
27,930 units; + 56.3 %). Customers took delivery of a 
 total of 103,225 units of the BMW 3 Series during the 
three-month period (2015: 107,283 units; – 3.8 %). 
Now nearing the end of its model life cycle, the 
BMW 5 Series recorded sales volume of 82,171 units, 
just short of the previous year’s high figure (2015: 
88,621 units; – 7.3 %). With 10,588 units sold, the new 
BMW 7 Series recorded a 20.3 % increase in first-quar-
ter sales (2015: 8,803 units).


Demand for vehicles of the BMW X family remained 
exceptionally strong at the beginning of 2016, with de-
liveries up overall by almost one quarter to 154,746 units 
(2015: 124,711 units; + 24.1 %). Sales of the new BMW X1 
climbed by some two thirds to 51,002 units (2015: 
30,435 units; + 67.6 %). The BMW X3 also recorded a 
significant rise, with sales up by 26.9 % to 38,719 units 
(2015: 30,521 units). Worldwide sales of the X5 totalled 
39,007 units (2015: 40,242 units; – 3.1 %).


Automotive


    1st quarter 2016  1st quarter 2015  Change in %  
 
Sales volume1, 2  units  557,605  526,669  5.9  
Production3  units  580,307  556,274  4.3  
Revenues2  € million  18,814  18,893  – 0.4  
Profit before financial result (EBIT)  € million  1,763  1,794  – 1.7  
Profit before tax  € million  1,734  1,634  6.1  
EBIT margin2  % (change in %pts)  9.4  9.5  – 0.1  
Workforce at 31 March   111,566  107,014  4.3  
 
1 Including the joint venture BMW Brilliance Automotive Ltd., Shenyang (2015: 72,185 units, 2016: 81,900 units).
2 Key performance indicators reported on during the year.
3 Including the joint venture BMW Brilliance Automotive Ltd., Shenyang (2015: 69,353 units, 2016: 57,111 units).
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MINI brand achieved best first-quarter sales 
 performance to date
Sales of 78,311 units during the period from January to 
March 2016 also represented a new first-quarter sales 
volume record for the MINI brand (2015: 74,312 units; 


+ 5.4 %). With 47,396 units sold, the MINI 3- and 5-door 
models fell only slightly short of the previous year’s 
high level (2015: 47,922 units; – 1.1 %). The new MINI 
Clubman recorded a sales volume figure of 12,173 units 
for the three-month period (2015: 297 units).


Sales volume of BMW vehicles by model series* 


in units
  1st quarter 2016  1st quarter 2015  Change in %  


 
BMW 1 Series  41,859  41,541  0.8  
BMW 2 Series  43,657  27,930  56.3  
BMW 3 Series  103,225  107,283  – 3.8  
BMW 4 Series  32,729  36,545  – 10.4  
BMW 5 Series  82,171  88,621  – 7.3  
BMW 6 Series  3,292  6,977  – 52.8  
BMW 7 Series  10,588  8,803  20.3  
BMW X1  51,002  30,435  67.6  
BMW X3  38,719  30,521  26.9  
BMW X4  14,975  13,925  7.5  
BMW X5  39,007  40,242  – 3.1  
BMW X6  11,043  9,588  15.2  
BMW Z4  1,348  2,529  – 46.7  
BMW i  5,128  6,636  – 22.7  
BMW total 478,743 451,576    6.0
 
* Including the joint venture BMW Brilliance Automotive Ltd., Shenyang (2015: 72,185 units, 2016: 81,900 units).


Sales volume of MINI vehicles by model variant
in units


  1st quarter 2016  1st quarter 2015  Change in %  
 
MINI 3- and 5-door  47,396  47,922  – 1.1  
MINI Convertible / Coupé / Roadster  2,553  5,327  – 52.1  
MINI Clubman  12,173  297  –  
MINI Countryman / Paceman  16,189  20,766  – 22.0  
MINI total 78,311 74,312    5.4
 


Rolls-Royce down on previous year
The first-quarter sales performance of Rolls-Royce Motor 
Cars was affected by a number of factors, including 
 political and economic uncertainties, most notably in the 
Middle East. Preparations for the market launch of the 
Dawn also had an impact. In total, 551 units were handed 
over to customers during the period under report (2015: 


781 units; – 29.4 %). Worldwide sales of the Rolls-Royce 
Ghost totalled 206 units (2015: 310 units; – 33.5 %). The 
Rolls-Royce Wraith (including the Dawn) achieved sales 
volume of 286 units (2015: 383 units; – 25.3 %). The new 
Rolls-Royce Dawn made its debut at the end of March. 
Order intake is good and is expected to boost sales 
volume figures over the remainder of the year.


Sales volume of Rolls-Royce vehicles by model variant
in units


  1st quarter 2016  1st quarter 2015  Change in %  
 
Phantom  59  88  – 33.0  
Ghost  206  310  – 33.5  
Wraith / Dawn  286  383  – 25.3  
Rolls-Royce total 551 781 – 29.4
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Automobile production higher
In total, 580,307* BMW, MINI and Rolls-Royce brand 
 vehicles rolled off production lines during the first 
three months of the year (2015: 556,274* units; + 4.3 %), 
comprising 490,549* BMW (2015: 471,404* units; 
+ 4.1 %), 89,057 MINI (2015: 83,907 units; + 6.1 %) and 
701 Rolls-Royce brand vehicles (2015: 963 units; 
– 27.2 %).


Solid increase in pre-tax profit
Segment revenues totalled € 18,814 million, only mar-
ginally short of the previous year’s record figure (2015: 
€ 18,893 million; – 0.4 %). EBIT also fell slightly by 
€ 31 million to € 1,763 million as a result of higher ad-
ministrative and selling expenses (2015: € 1,794 million; 
– 1.7 %). Segment profit before tax for the first quarter 
totalled € 1,734 million, reflecting a solid improvement 
over the previous year, thanks largely to gains recog-
nised on financial derivatives (2015: € 1,634 million; 
+ 6.1 %).


Despite the prevailing volatile environment i. e. in the 
USA and a challenging competitive situation, the BMW 
Group continued to grow profitably in the first quarter 
2016. The EBIT margin came in at 9.4 % and was thus 
in the upper half of the target range of between 8 and 
10 % (2015: 9.5 %; – 0.1 percentage points).


Automotive segment workforce size up on 
previous year
The Automotive segment employed a workforce of 
111,566 people at the end of the reporting period (2015: 
107,014 employees), 4.3 % more than one year earlier.


*  Including the joint venture BMW Brilliance Automotive Ltd., Shenyang 
(2015: 69,353 units, 2016: 57,111 units).


7  







INTERIM  GROUP  MANAGEMENT  REPORT


Report on Economic Position
Motorcycles Segment


Rise in motorcycles sales volume
BMW Motorrad has also got off to a good start to the 
new financial year. The segment sold 33,788 motorcycles 
worldwide during the three-month period under re-
port, thereby achieving a record first-quarter sales 
volume performance for the sixth year in succession 
(2015: 31,370 units; + 7.7 %). Within Europe, sales rose 
by a solid 8.8 % to 20,849 units (2015: 19,159 units), 
primarily driven by favourable market conditions in 
Southern and Central Europe. Sales in Germany rose 
by 5.6 % to 5,668 units (2015: 5,369 units). Business 
also developed well in Italy with first-quarter sales of 
3,125 units (2015: 2,936 units; + 6.4 %). The number 
of motorcycles sold in France edged up by 2.4 % to 
3,230 units (2015: 3,155 units). By contrast, sales volume 
in the USA dropped moderately to 3,022 units (2015: 
3,229 unit; – 6.4 %).


Fewer motorcycles produced
A total of 40,280 motorcycles were manufactured during 
the first three months of 2016, 7.1 % fewer than one year 
earlier (2015: 43,357 units).


Motorcycles segment revenues grow
First-quarter revenue in the Motorcycles segment grew 
by 2.6 % to € 582 million (2015: € 567 million). Earnings, 
however, were down on the previous year, due to 
starting a number of projects in connection with the im-
plementation of the newly adopted strategy. Both EBIT 
and profit before tax fell to € 94 million (EBIT 2015: 
€ 115 million; – 18.3 %; pre-tax profit 2015: € 114 million; 
– 17.5 %).


Workforce larger than in previous year
The BMW Group employed 3,124 people in the Motor-
cycles segment at 31 March 2016 (2015: 2,981 employees; 
+ 4.8 %).


Motorcycles


    1st quarter 2016  1st quarter 2015  Change in %  
 
Sales volume*  units  33,788  31,370  7.7  
Production  units  40,280  43,357  – 7.1  
Revenues  € million  582  567  2.6  
Profit before financial result (EBIT)  € million  94  115  – 18.3  
Profit before tax  € million  94  114  – 17.5  
Workforce at 31 March   3,124  2,981  4.8  
 
* Key performance indicator reported on during the year.
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INTERIM  GROUP  MANAGEMENT  REPORT


Report on Economic Position
Financial Services Segment


Financial Services segment reports successful start
to the new year
The Financial Services segment picked up where it 
had left off in the previous financial year and continued 
to grow throughout the first quarter 2016. The con-
tract portfolio under management increased by 8.3 % to 
reach 4,786,441 contracts at 31 March 2016 (2015: 
4,419,817 contracts). In balance sheet terms, business 
volume slipped to € 109,700 million during the three-
month period under report (31 December 2015: 
€ 111,191 million; – 1.3 %) as a result of exchange rate 
factors.


Growth in new business
As in the previous year, credit financing and leasing busi-
ness with retail customers again made a significant con-
tribution to the segment’s success, with 413,372 new 
contracts signed during the three-month period under 
report, 7.5 % more than in the previous year (2015: 
384,565 contracts).


Leasing business and credit financing grew by 5.5 % 
and 8.6 % respectively, accounting for 34.7 % and 65.3 % 
of all new business respectively.


The proportion of new BMW Group vehicles1 either 
leased or financed by the Financial Services segment at 
31 March 2016 was 46.1 % (2015: 44.9 %; + 1.2 percentage 
points).


In the BMW and MINI brand pre-owned vehicle financing 
and leasing lines of business, the number of new 
 contracts signed by the segment rose by a solid 7.9 % to 
85,692 contracts (2015: 79,425 contracts).


The total volume of all new credit financing and leasing 
contracts concluded with retail customers during the 
three-month period amounted to € 12,460 million, an 
increase of 5.7 % on the previous year (2015: € 11,789 mil-
lion).


The dynamic increase in new retail customer business is 
also reflected in the overall size of the contract portfolio. 
In total, 4,402,487 contracts were in place with retail 
customers at 31 March 2016 (2015: 4,071,468 contracts; 
+ 8.1 %). As in the previous year, the Asia / Pacific region 
continued to enjoy strong growth with an 18.3 % in-
crease compared to the previous year. The Europe / 
 Middle East / Africa region (+ 8.3 %), the Americas region 
(+ 7.5 %) and the EU Bank2 region (+ 3.5 %) also recorded 
year-on-year growth.


Solid growth in fleet business
Operating under the brand name “Alphabet”, the 
BMW Group is one of the leading leasing and full-ser-
vice providers of fleet management services in Europe. 
Alphabet offers lease and financing arrangements 
as well as a range of other services to commercial cus-
tomers. A portfolio of 608,924 contracts was in place 


Financial Services


    1st quarter 2016  1st quarter 2015  Change in %  
 
New contracts with retail customers   413,372  384,565  7.5  
Revenues  € million  6,032  6,058  – 0.4  
Profit before financial result (EBIT)  € million  591  555  6.5  
Profit before tax  € million  570  559  2.0  
Workforce at 31 March   7,891  7,444  6.0  
 


    31. 3. 2016  31. 12. 2015  Change in %  
 
Business volume in balance sheet terms3  € million  109,700  111,191  – 1.3  
          
1 The calculation only includes automobile markets, in which the Financial Services segment is represented by a consolidated entity.
2  EU Bank comprises BMW Bank GmbH, its branches in Italy, Spain and Portugal, and its subsidiary in France.
3 Calculated on the basis of the lines Leased products and Receivables from sales financing (current and non-current) of the Financial Services segment balance sheet.
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at the end of the reporting period (2015: 563,394 con-
tracts; + 8.1 %).


Slight decrease in multi-brand financing
Multi-brand financing saw a slight drop in new busi-
ness volume, with 39,052 new contracts signed during 
the three-month period under report (2015: 39,429 con-
tracts; – 1.0 %). A total portfolio of 469,922 contracts 
was in place at 31 March 2016, similar to the level re-
ported one year earlier (2015: 468,992 contracts; + 0.2 %).


Dealer financing up on previous year
The total volume of dealer financing increased by 5.5 % 
to stand at € 16,586 million at the end of the reporting 
period (2015: € 15,719 million).


Slight decrease in deposit business
Deposit-taking represents an important source of refi-
nancing for the Financial Services segment. The volume 
of bank deposits fell slightly during the first three 
months of 2016 to € 13,319 million (31 December 2015: 
€ 13,509 million; – 1.4 %).


Growth in insurance business
Business with insurance products developed positively 
in the first quarter 2016, with new business up by 2.2 % 
to 295,439 insurance contracts (2015: 289,119 contracts) 
and the contract portfolio rising to 3,272,818 contracts 
(2015: 2,968,302 contracts; + 10.3 %).


Earnings increased
The Financial Services segment’s strong performance 
is also reflected in its earnings. Segment profit before tax 
improved by 2.0 % to € 570 million (2015: € 559 million), 
mainly reflecting a more favourable risk profile. First-
quarter revenues of € 6,032 million were influenced by 
unfavourable currency factors (2015: € 6,058 million; 
– 0.4 %).


Workforce up on previous year
The Financial Services segment’s growth is also reflected 
in the size of its workforce. The BMW Group employed 
7,891 people worldwide in the Financial Services seg-
ment at 31 March 2016 (2015: 7,444 employees), 6.0 % 
more than one year earlier.
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Earnings performance
First-quarter sales of BMW, MINI and Rolls-Royce brand 
vehicles increased by 5.9 % to 557,605 units. This figure 
includes 81,900 units (2015: 72,185 units) manufactured 
by the joint venture BMW Brilliance Automotive Ltd., 
Shenyang.


At 31 March 2016, the BMW Group’s workforce com-
prised 122,692 employees (2015: 117,554 employees).


The BMW Group recorded a net profit of € 1,641 million 
in the first quarter (2015: € 1,516 million). The post-tax 
return on sales was 7.9 % (2015: 7.2 %). Earnings per 
share were € 2.48, both for common and preferred stock 
(2015: € 2.30 in both cases).


At € 20,853 million, Group revenues for the three-month 
period were at a similar level to the previous year (2015: 
€ 20,917 million). Adjusted for exchange rate factors, 
revenues edged up by 1.3 %.


External revenues from the sale of BMW, MINI and 
Rolls-Royce brand vehicles were at a similar level (– 0.3 %) 
to the previous year. Adjusted for exchange rate factors, 
the increase was 1.6 %. The negative currency impact 
was mainly attributable to the change in the average ex-
change rates of the Chinese renminbi, South African 
rand and British pound against the euro. External reve-
nues of the Motorcycles segment grew by 2.7 %. Adjusted 
for exchange rate factors, segment revenues increased by 
a solid 5.1 %. External revenues of the Financial Services 
segment were at a similar level to the previous year 
(– 0.5 %), largely unaffected by exchange rate factors.


Within Group revenues, income from lease instalments 
and interest income on loan financing increased by 7.1 % 
and 5.6 % respectively, whereas revenue from the sale of 
vehicles previously leased to customers fell by 10.3 %. 
Revenues from the sale of automobiles, motorcycles and 
related products were at a similar level to the previous 
year (– 0.7 %).


Group cost of sales for the quarter was 1.1 % lower than 
in the previous year. Manufacturing costs fell by 5.3 %, 
partly as a result of exchange rate factors, while costs di-
rectly attributable to financial services went down by 
1.0 %. By contrast, research and development expenses 
increased by 5.1 %.


Measured as a percentage of revenues, the research and 
development expense ratio increased by 0.2 percentage 


points to 4.7 %. Total research and development ex-
penditure – comprising research costs, non-capitalised 
development costs and capitalised development costs 
(excluding systematic amortisation thereon) – amounted 
to € 974 million in the first quarter (2015: € 926 million). 
The research and development expenditure ratio was 
therefore 4.7 % (2015: 4.4 %). The proportion of de-
velopment costs recognised as assets was 30.1 % (2015: 
26.6 %).


Gross profit for the three-month period improved by 
2.8 % to € 4,480 million, resulting in a gross profit mar-
gin of 21.5 % (2015: 20.8 %).


Compared to the previous year, first-quarter selling 
and administrative expenses were € 104 million higher 
at € 1,988 million. Overall, selling and administrative 
expenses were equivalent to 9.5 % (2015: 9.0 %) of reve-
nues, whereby the increase was attributable primarily to 
the higher workforce size on the one hand and higher 
marketing and IT expenses on the other.


Depreciation and amortisation on property, plant and 
equipment and intangible assets recorded in cost of 
sales and in selling and administrative expenses totalled 
€ 1,187 million (2015: € 1,106 million).


Other operating income and expenses deteriorated by 
€ 84 million to give a net negative amount of € 35 million 
for the three-month period. The change compared to 
the previous year was mainly due to the expense recog-
nised for donations to the BMW Foundations and lower 
gains on the disposal of assets.


Profit before financial result (EBIT) amounted to 
€ 2,457 million (2015: € 2,521 million).


The financial result was a net negative amount of 
€ 89 million, an improvement of € 163 million over the 
previous year’s corresponding figure. The result from 
equity-accounted investments fell by € 57 million to 
€ 71 million. It includes the Group’s share of the results 
of the joint ventures BMW Brilliance Automotive Ltd., 
Shenyang, DriveNow GmbH & Co. KG, Munich, and 
DriveNow Verwaltungs GmbH, Munich. The figure for 
the first quarter 2016 also includes the Group’s share 
of the result of THERE Holding B.V., Amsterdam. The 
deterioration in the result from equity-accounted invest-
ments was attributable, among other factors, to a lower 
contribution from BMW Brilliance Automotive Ltd., 
Shenyang, caused, in turn, by the impact of upfront 
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Revenues by segment in the first quarter
in € million


 External Inter-segment Total  
revenues revenues revenues


  2016  2015  2016  2015  2016  2015  
 
Automotive  14,607  14,655  4,207  4,238  18,814  18,893  
Motorcycles  580  565  2  2  582  567  
Financial Services  5,666  5,696  366  362  6,032  6,058  
Other Entities  –  1  1  1  1  2  
Eliminations  –  –  – 4,576  – 4,603  – 4,576  – 4,603  
Group 20,853 20,917     –     – 20,853 20,917
 


expenditure for production start-ups of new vehicles, 
capacity expansion measures and the increased level of 
competition on the market. In addition, the inclusion 
of THERE Holding B.V., Amsterdam, also had a nega-
tive impact on the result from equity-accounted invest-
ments, mainly in the form of scheduled depreciation 
and amortisation on purchase price allocations on the 
one hand and transaction costs on the other. Other 
finan cial result in the first quarter was a net negative 
amount of € 77 million, comprising the result on invest-
ments and on currency, interest rate and commodity de-
rivatives. Other financial result improved by € 223 mil-
lion, mainly thanks to the lower negative impact of 
currency derivatives and gains on commodity deriva-
tives. By contrast, the impairment loss recognised on 
the investment in SGL Carbon SE, Wiesbaden, had a 
negative impact on other financial result.


Profit before tax increased to € 2,368 million mainly 
attributable to the improvement of the financial result 
(2015: € 2,269 million). The pre-tax return on sales was 
11.4 % (2015: 10.8 %).


Income tax expense amounted to € 727 million (2015: 
€ 753 million), corresponding to an effective tax rate of 


30.7 % (2015: 33.2 %). The lower income tax expense 
for the three-month period was partly attributable to 
the changed regional earnings mix as well as intergroup 
pricing issues.


Earnings performance by segment
Automotive segment deliveries to customers were 
5.9 % up on the previous year. At € 18,814 million, 
 revenues were at a similar level to the first quarter 
2015. Adjusted for exchange rate factors, segment 
 revenues went up by 1.0 %. The gross profit margin 
came in at 18.4 %, roughly in line with the first quar-
ter 2015 (17.9 %).


First-quarter selling and administrative expenses edged 
up by € 61 million to € 1,651 million, mainly reflecting 
the increased workforce size and higher marketing 
expenses. Overall, selling and administrative expenses 
were equivalent to 8.8 % (2015: 8.4 %) of segment 
 revenues.


The net negative amount from other operating income 
and expenses deteriorated by € 47 million (2015: net 
negative amount of € 1 million). The change compared 
to the previous year was mainly due to the expense 


Profit before tax by segment in the first quarter
in € million


  2016  2015  
 
Automotive  1,734  1,634  
Motorcycles  94  114  
Financial Services  570  559  
Other Entities  – 2  – 23  
Eliminations  – 28  – 15  
Profit before tax 2,368 2,269


Income taxes  – 727  – 753  
Net profit 1,641 1,516
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 recognised for donations to the BMW Foundations and 
lower gains on the disposal of assets.


The Automotive segment’s profit before financial result 
(EBIT) amounted to € 1,763 million (2015: € 1,794 mil-
lion). The EBIT margin of 9.4 % was at a similar level to 
the previous year (2015: 9.5 %).


The Automotive segment reports a negative financial re-
sult for the first quarter of € 29 million, an improvement 
of € 131 million compared to the previous year. The re-
sult from equity-accounted investments fell by € 57 mil-
lion to € 71 million. It includes the Group’s share of the 
results of BMW Brilliance Automotive Ltd., Shenyang, 
the two DriveNow entities and – in the first quarter 
2016 – THERE Holding B. V., Amsterdam. The deteriora-
tion is attributable to the lower contribution from BMW 
Brilliance Automotive Ltd., Shenyang, and the inclu-
sion of THERE Holding B.V., Amsterdam, as described 
above. Other financial result in the first quarter was a 
net negative amount of € 15 million, comprising the re-
sult on investments and on currency, interest rate and 
commodity derivatives. Other financial result improved 
by € 224 million, mainly thanks to the lower negative 
impact of currency derivatives on the one hand and 
gains on commodity derivatives on the other. By con-
trast, impairment losses recognised on the investment in 
SGL Carbon SE, Wiesbaden, had a negative impact on 
other financial result.


Overall, profit before tax rose by a solid 6.1 % to 
€ 1,734 million mainly attributable to the improvement 
of the financial result.


Motorcycles segment deliveries to customers were 7.7 % 
and revenues 2.6 % up on the previous year. Adjusted for 
exchange rate factors, segment revenues rose by a solid 
5.1 %. Profit before tax for the first quarter deteriorated 
by € 20 million (2015: € 114 million), mainly as a con-
sequence of higher expenses for new projects in con-
nection with the implementation of the new strategy.


Financial Services segment revenues in the first quar-
ter amounted to € 6,032 million, similar to the level re-
ported one year earlier (2015: € 6,058 million). Changes 
in exchange rates did not have a significant impact on 
reported revenues. Selling and administrative expenses 
were higher than one year earlier (2016: € 283 million; 
2015: € 247 million). Other operating income and ex-
penses improved by € 5 million (2015: net expense of 
€ 5 million). In contrast, the financial result deteriorated 


from € 4 million to a net negative amount of € 21 million. 
Overall, the Finan cial Services segment posted profit 
before tax of € 570 million, slightly higher (+ 2.0 %) than 
in the first quarter 2015.


The Other Entities segment recorded a loss before tax 
of € 2 million. The improvement of € 21 million was 
partly due to effects of interest rate and currency de-
rivatives.


The negative impact on earnings at the level of profit 
before tax reported in the Eliminations column for the 
first quarter increased from € 15 million to € 28 million.


Financial position
The consolidated cash flow statements for the Group and 
the Automotive and Financial Services segments show 
the sources and applications of cash flows for the first 
quarters of 2016 and 2015, classified into cash flows from 
operating, investing and financing activities. Cash and 
cash equivalents in the cash flow statements correspond 
to the amounts disclosed in the balance sheet.


Cash flows from operating activities are determined 
indirectly, starting with Group and segment net profit. 
By contrast, cash flows from investing and financing 
activities are based on actual payments and receipts.


The cash outflow for operating activities in the first 
quarter 2016 totalled € 86 million (2015: cash inflow 
of € 989 million), mainly reflecting the impact of in-
creased working capital.


The cash outflow for investing activities amounted to 
€ 449 million (2015: € 1,712 million) and was therefore 
73.8 % lower than in the previous year, mostly due to 
the fact that first-quarter net investments in marketable 
securities and term deposits decreased by € 1,230 mil-
lion (2016: cash inflow of € 236 million).


The cash inflow from financing activities totalled 
€ 578 million (2015: cash outflow of € 931 million). Pro-
ceeds from the issue of bonds brought in € 3,178 million 
(2015: € 2,749 million), compared with an outflow of 
€ 2,273 million (2015: € 1,886 million) for the repayment 
of bonds. Changes in other financial liabilities and 
commercial paper gave rise to a cash outflow of € 327 mil-
lion (2015: € 1,794 million).


Cash outflows from operating and investing activities 
in the first quarter 2016 totalled € 535 million. In the 
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previous year, the cash outflow from investing activi-
ties exceeded the cash inflow from operating activities 
by € 723 million.


After adjustment for the effects of exchange-rate 
 fluctuations and changes in the composition of the 
BMW Group totalling a positive amount of € 10 mil-
lion (2015: negative amount of € 180 million), the 
 various cash flows resulted in an increase in cash and 
cash equivalents of € 33 million (2015: decrease of 
€ 1,474 million).


Cash outflows from operating activities of the Financial 
Services segment are driven primarily by cash flows 
 relating to leased products and receivables from sales 
finan cing and totalled € 1,615 million (2015: € 1,382 mil-
lion). The cash inflow from investing activities totalled 
€ 8 million (2015: € 9 million).


Refinancing
The BMW Group uses a broadly diversified and flexible 
range of funding sources to finance its operating activi-
ties. Almost all of the funds raised are used to finance the 
BMW Group’s Financial Services business. Further de-
tails regarding the principles and objectives of financial 
management are contained in the Group Financial State-
ments of BMW AG at 31 December 2015.


The cash flow statement for the Automotive segment 
shows that the cash inflow from operating activities 
 exceeded the cash outflow for investing activities by 
€ 846 million (2015: € 133 million). Adjusted for net 
invest ments in marketable securities and term de-
posits with a negative amount of € 314 million (2015: 
positive amount of € 927 million), the surplus amounted 
to € 532 million (2015: € 1,060 million).


Free cash flow of the Automotive segment can be 
 analysed as follows:


Net financial assets of the Automotive segment comprise 
the following:


During the period from January to March 2016, BMW 
Group entities issued a dual-tranche euro benchmark 
bond with a total volume of € 1.3 billion and other 
EMTN private placements in various currencies with a 
total volume of € 1.9 billion. Breaking new ground, a de-
but bond with a volume of 2.0 billion Chinese renminbi 
was also emitted. In addition four promissory notes 
with a total volume of € 180 million were issued and an 


in € million  31. 3. 2016  31. 12. 2015  
 
Cash and cash equivalents  4,631  3,952  
Marketable securities and investment funds  4,053  4,326  
Intragroup net financial assets  11,173  11,278  
Financial assets 19,857 19,556


Less: external financial liabilities*  – 2,346  – 2,645  
Net financial assets Automotive segment 17,511 16,911
 
* Excluding derivative financial instruments.


in € million  2016  2015  
 
Cash inflow from operating activities  1,219  1,830  
Cash outflow from investing activities  – 373  – 1,697  
Net investment in marketable securities and term deposits  – 314  927  
Free cash flow Automotive segment 532 1,060
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ABS transaction with a volume of 1.0 billion US dollar 
executed in the USA. Moreover, commercial paper is 
regularly issued. Deposits taken in by the Group’s 
banking subsidiaries are also used to refinance the 
BMW Group.


Net assets
The Group balance sheet total increased during the 
three-month period under report by 0.7 % to stand at 
€ 173,332 million at 31 March 2016. Adjusted for ex-
change rate factors, the increase was 2.6 %. The currency 
impact was mainly attributable to the depreciation in 
the value of a number of currencies against the euro, 
most notably the US dollar, the British pound and the 
Chinese renminbi.


The increase in non-current assets on the assets side 
of the balance sheet related primarily to financial re-
ceivables (41.8 %). Leased products and property, plant 
and equipment decreased by 1.8 % and 3.4 % respec-
tively.


Non-current financial receivables accounted for 1.8 % 
(2015: 1.3 %) of total assets. Compared to 31 December 
2015, they went up by € 922 million to € 3,130 million, 
mainly reflecting changes in currency derivatives.


Leased products accounted for 19.8 % of total assets at 
the end of the reporting period (31 December 2015: 
20.3 %). Adjusted for exchange rate factors, they in-
creased by 0.6 % and, on that basis, were at a similar 
level to the end of 2015.


Property, plant and equipment accounted for 9.9 % of 
total assets at the end of the reporting period (31 Decem-
ber 2015: 10.3 %), after decreasing by € 598 million to 
€ 17,161 million. Adjusted for exchange rate factors, this 
represented a 2.5 % decrease. First-quarter product and 
infrastructure investments amounting to € 400 million 
were lower than one year earlier (2015: € 545 million). At 
the same time, depreciation on property, plant and 
equipment went up from € 806 million to € 839 million.


Within current assets, the main increase was registered 
for inventories (18.7 %), whereas receivables from sales 
financing decreased by 3.0 %.


Inventories increased by € 2,074 million to € 13,145 mil-
lion during the three-month period and accounted for 


7.6 % (31 December 2015: 6.4 %) of total assets. Most of 
the increase related to finished goods and was primarily 
attributable to stocking up in the various markets. Ad-
justed for exchange rate factors, the increase was 20.3 %.


Current receivables from sales financing decreased from 
€ 28,178 million to € 27,322 million, mainly as a result of 
changes in exchange rates. Adjusted for currency factors, 
they finished at a similar level to the end of the previous 
finan cial year (– 0.5 %).


On the equity and liabilities side of the balance sheet, 
the increase was due primarily to changes in equity 
(4.6 %), pension provisions (28.8 %) and trade payables 
(7.0 %). By contrast, non-current and current financial 
liabilities decreased by 0.9 % and 4.8 % respectively.


Group equity rose by € 1,984 million to € 44,748 mil-
lion, mainly as a result of fair value gains on derivative 
financial instruments recognised directly in equity 
(€ 2,165 million) and the net profit attributable to share-
holders of BMW AG (€ 1,631 million). Furthermore, in-
come and expenses relating to equity accounted invest-
ments and recognised directly in equity (before tax) 
increased equity by € 54 million. The fair value measure-
ment of marketable securities benefited equity by a 
further € 48 million, while minority interests increased 
by € 6 million. By contrast, remeasurements of the net 
defined benefit liability for pension plans reduced equity 
by € 1,053 million, mainly as a result of the lower dis-
count rate applied in Germany. Currency translation 
differences also had a negative impact of € 445 million 
on equity. Deferred taxes on items recognised directly 
in equity decreased equity by € 422 million.


The Group equity ratio at the end of the reporting pe-
riod was 25.8 % (31 December 2015: 24.8 %). The equity 
ratio of the Automotive segment was 41.0 % (31 De-
cember 2015: 40.1 %) and that of the Financial Services 
segment was 8.4 % (31 December 2015: 8.2 %).


Pension provisions increased from € 3,000 million 
to € 3,863 million during the three-month period, 
mainly as a result of the lower discount factor used 
in Germany.


Trade payables went up from € 7,773 million to € 8,316 mil-
lion. Adjusted for exchange rate factors, they increased 
by 8.1 %, mainly reflecting higher production volumes. 
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Trade payables accounted for 4.8 % of the balance sheet 
total at the end of the reporting period (31 December 
2015: 4.5 %).


Current and non-current financial liabilities fell from 
€ 91,683 to € 89,216 million during the three-month 
period. Adjusted for exchange rate factors, they were 
1.2 % lower than at the end of 2015. Fair value gains on 
currency derivatives were the main factor for the de-
creases in non-current and current financial liabilities.


Overall, the results of operations, financial position and 
net assets position of the BMW Group continued to 
develop positively during the three-month period under 
report.


Related party relationships
Further information on transactions with related parties 
can be found in note 30 to the Interim Group Financial 
Statements.


Events after the end of the reporting period
No events have occurred after the balance sheet date 
which could have a major impact on the earnings 
 performance, financial position or net assets of the 
BMW Group.
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INTERIM  GROUP  MANAGEMENT  REPORT


Report on Outlook, Risks and Opportunities
Report on Outlook


The report on outlook, risks and opportunities describes 
the expected development of the BMW Group, including 
the associated material risks and opportunities, from a 
Group management perspective.


The report on outlook, risks and opportunities contains 
forward-looking assertions based on the BMW Group’s 
expectations and assessments, which are, by their very 
nature, subject to a certain degree of uncertainty. As a 
result, actual outcomes, including those attributable to 
political and economic developments, could differ sub-
stantially – either positively or negatively – from the ex-
pectations described below. Further information is also 
available in the “Report on risks and opportunities” sec-
tion of the Annual Report 2015 (page 68 et seq.).


Further information on the assumptions used in the 
BMW Group’s outlook can be found in the “Outlook” 
section of the Annual Report 2015 (page 63 et seq.).


Global economy continues to grow
Based on the most recent predictions of the International 
Monetary Fund, the global economy is set to continue 
growing in 2016, this time by an expected 3.2 %.


Gross domestic product (GDP) in the USA is forecast to 
grow by 2.0 % over the full year. Inflation is expected 
to be in the region of 1.3 %, with the consequence that 
the Federal Reserve is likely to proceed with the gradual 
normalisation of monetary policies by imposing mod-
erate interest rate increases. Consumer spending and 
industrial production should both grow robustly, accom-
panied by a further reduction in the unemployment 
rate. The only potential downside is that export volumes 
may be held down by a relatively strong US dollar. If 
the US Federal Reserve does raise interest rates more 
quickly than expected, the downward pressure on some 
emerging economy currencies could mount.


The eurozone as a whole is forecast to grow at a moderate 
rate of 1.5 % in 2016. The highly expansive monetary 
policies of the European Central Bank (ECB) are likely 
to keep the value of the euro on the low side for the 
time being, thus helping the export sector. However, 
the various economies within the eurozone are set to 
grow at greatly differing paces, with forecast GDP growth 
rates ranging from a positive 4.7 % for Ireland to a nega-
tive 0.6 % for Greece. The German economy is predicted 


to grow by 1.6 % in 2016, with consumer spending pro-
viding the main impetus on the back of favourable 
employment market conditions. Although the French 
economy is expected to grow at a rate of 1.3 % and there-
fore lower than the eurozone average, it is nevertheless 
likely to remain ahead of Italy, where a growth rate of 
1.0 % is predicted. The Spanish economy is forecast to 
grow by 2.7 % in the current year.


A growth rate of 2.0 % is predicted for the United King-
dom, with consumer spending remaining strong. At the 
same time, the “Brexit” referendum to be held in June 
2016 is causing increased levels of uncertainty and could 
have a negative impact on the economy, particularly in 
terms of investment growth.


The Japanese economy is only likely to expand by a 
modest 0.7 % in 2016, despite the fiscal measures taken 
by the government. After several years of decline, there 
are hopes that consumer spending could stabilise in 
the current year, whereas export growth is likely to lose 
further pace.


China’s GDP is forecast to grow by 6.5 % in the current 
year, at the lower end of the government’s targeted 
range of 6.5 to 7.0 %. Despite China’s domestic market 
problems due to overcapacity in the steel and coal sec-
tors and its exposure to reduced demand for exports, 
state-backed stimulus measures should help to steer the 
country away from an economic slump.


The Brazilian economy is set to contract for the second 
year in succession in 2016 (– 3.5 %), due to a combina-
tion of high inflation, low export prices and political 
uncertainty. The position in Russia remains tense, due 
to the ongoing negative impact of sanctions and the low 
price of oil, which point to a further decline in overall 
economic output (– 1.3 %). The appreciation in the value 
of the rouble during the first quarter 2016 should 
 enable the central bank to bring the inflation rate back 
down to below 10 %. GDP growth of 7.5 % is predicted 
for India in 2016, with infrastructure improvements and 
foreign investments recognised as prerequisites for 
the country’s ability to generate high growth rates going 
forward.


The price of oil is not expected to rise significantly during 
the current year, given that inventory levels remain high 
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and oversupply is only likely to be reduced gradually. 
Low energy prices are expected to provide an additional 
boost to consumer spending.


Automobile markets in 2016
For the full year 2016, the BMW Group expects automo-
bile markets to grow by approximately 2.8 % worldwide. 
Growth in China is likely to be more pronounced than 
in Europe or the USA, which are both likely to improve 
on their previous year’s performance, according to fore-
casts.


Generally positive consumer sentiment in Europe is 
also likely to be reflected in greater demand for passen-
ger vehicles, new registrations of which are forecast to 
increase by 3.6 % to 14.7 million units. Germany is ex-
pected to report a 1.4 % increase to 3.3 million new regis-
trations. The UK market is expected to slightly increase 
to 2.7 million units (+ 1.2 %). The automobile market in 
France is also likely to continue recovering, with the 
number of new vehicles on the road rising by 3.3 % to 
1.9 million. The Italian automobile market is predicted 
to expand by 10.5 % to 1.8 million units. A strong per-
formance is forecast for the Spanish market, which is 
expected to grow by 11.2 % to 1.2 units.


Despite the trend towards deteriorating financing con-
ditions, registration numbers in the USA are currently 
benefiting from positive consumer sentiment but are 
expected to increase only by 1.3 % to 17.7 million units 
in 2016 (2015: + 5.7 %). The pace of growth of the Chinese 
automobile market is likely to slow down year-on-year, 
nevertheless expanding by 6.9 % to 22.0 million units. 
There are good signs that the market in Japan will be able 
to reverse the previous year’s downward trend and grow 
to around 5.0 million units (+ 3.2 %).


The difficult economic situation in Brazil is also likely to 
be reflected in the number of new registrations, whereby 
the forecast decrease of 21.1 % to 2.0 million units is less 
pronounced than the previous year’s contraction. The 
situation in Russia also remains tense, with the recession 
likely to hold down registration numbers to 1.3 million 
units (– 15.4 %).


Motorcycle markets in 2016
Markets for 250 cc plus motorcycles are likely to continue 
their slight upward trend in 2016. Registration figures 
for Europe as a whole are also expected to rise moderately, 


including a minor increase in Germany. Italy and France 
are set to remain at similar levels to the previous year. 
Motorcycle registrations in the USA should be up slightly 
over the year as a whole.


Financial services markets in 2016
Uncertainty about developments on key emerging mar-
kets and the potentially negative consequences of a 
further downturn are likely to play an important role in 
global economic performance over the coming months. 
However, the global economy is expected to grow at a 
stable rate. Central banks in the majority of industrialised 
countries are predicted to support these developments 
with a range of expansionary monetary policies in 2016.


The ECB is set to continue its policy of quantitative easing 
within the eurozone. The benchmark interest rate in 
the USA is likely to be increased in a number of steps. 
The situation in the UK in the coming months will be 
overshadowed by uncertainty about the outcome of the 
forthcoming EU referendum, the result of which will 
have a significant influence on the decisions of the Bank 
of England. The growth rate in China is likely to slow 
down as the year progresses, with both the government 
and the central bank endeavouring to counter the trend 
with a combination of economic and fiscal measures.


The BMW Group expects premium-sector selling prices 
to remain predominantly stable on European and Asian 
pre-owned vehicle markets over the course of the year, 
whereas prices in North America could fall slightly.


Outlook for the BMW Group
BMW Group
Profit before tax: slight increase expected
Competition on international automobile markets is set 
to remain fierce in the current year. Furthermore, the 
continuing normalisation on the Chinese market and 
developments in major emerging economies and the 
USA are likely to influence the pace of earnings growth. 
Political and macroeconomic uncertainties in Europe 
may also play a role (see the “Political and global eco-
nomic risks” section in the Risk Report of the Annual 
Report 2015).


Nevertheless, the BMW Group expects to remain firmly 
on course for growth in 2016. This upward trend will, 
however, be held down by rising personnel expenses 
and high levels of investment in projects that ultimately 
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help safeguard future competitiveness. Overall, Group 
profit before tax is expected to increase slightly year-on-
year (2015: € 9,224 million).


Workforce at year-end: slight increase expected
The BMW Group will continue to recruit staff in 2016, 
spurred by growth in the automobile and motorcycle 
lines of business on the one hand and the expansion of 
its financial and mobility services on the other. Based 
on our latest forecasts, we expect a slight increase in the 
size of the workforce (2015: 122,244 employees) during 
the twelve-month period.


Automotive segment
Deliveries to customers: slight increase expected
The BMW Group forecasts successful sales volume per-
formances for all three of its brands in 2016. Assuming 
economic conditions remain stable, deliveries to cus-
tomers are expected to rise slightly to a new record level 
(2015: 2,247,4851 units).


Although the overall pace of growth may be marginally 
weaker than one year earlier, the combination of attrac-
tive new models and good market conditions, particu-
larly in Europe, should nevertheless provide additional 
impetus for vehicle sales. Most notably, the previous 
year’s upward trend on southern European markets is set 
to continue. By contrast, the situation in major emerging 
markets is likely to remain tense for the remainder of 
the forecast period. Despite the gradual trend towards 
normalisation on the Chinese market, Asia as a whole is 
expected to provide a certain degree of momentum for 
growth. Sales volume in the USA is also forecast to rise 
slightly.


Carbon fleet emissions2: slight decrease expected
Regulations governing vehicle carbon emissions are be-
coming stricter all around the world. Developing highly 
efficient combustion engines and increasing the scope 
of electrification in its fleet of vehicles are key aspects 
in the BMW Group’s constant endeavours to reduce 
fuel consumption and carbon emissions, without com-
promising its excellent standards in terms of sporting 
flair and dynamic driving performance. Fleet emissions 
are forecast to drop slightly in 2016, thus continuing the 
trend seen in previous years (2015: 127 grams CO2 / km).


Revenues: slight increase expected
The positive business performance predicted for the 
BMW Group should also be reflected in Automotive 
segment revenues. A slight increase in segment revenues 
is therefore predicted for the forecast period (2015: 
€ 85,536 million).


EBIT margin in target range between 8 and 10 % expected
The Automotive segment continues to target an EBIT 
margin between 8 and 10 % for 2016 (2015: 9.2 %).


Segment RoCE is forecast to decrease moderately (2015: 
72.2 %). However, the long-term target RoCE of at least 
26 % for the Automotive segment will be easily surpassed.


Motorcycles segment
Deliveries to customers: slight increase expected
The BMW Group expects the upward trend most re-
cently recorded in the Motorcycles segment to continue, 
helped in particular by impetus from the F 700 GS and 
F 800 GS models launched in March 2016 and the new 
R NineT Scrambler and G 310 R models presented in 
autumn 2015. Overall, deliveries of BMW motorcycles to 
customers are forecast to increase slightly year-on-year 
(2015: 136,963 units).


Return on capital employed: slight decrease expected
The Motorcycles segment’s RoCE is forecast to decrease 
slightly in the current year (2015: 31.6 %), mainly re-
flecting the scheduled build-up of inventory levels due 
to the Indian partner entity, TVS, commencing produc-
tion and the plants in Brazil and Thailand raising pro-
duction volumes.


Financial Services segment
Return on equity expected at previous year’s level
The Financial Services segment is likely to continue per-
forming well in 2016. RoE is expected to come in at a 
similar level to the previous year (2015: 20.2 %), thus re-
maining ahead of the minimum target of 18 %.


Overall assessment by Group management
Business is expected to develop well in the financial year 
2016. Despite the many challenges described above, 
Group profit before tax is forecast to increase slightly. 
Automotive segment revenues are expected to edge 
up on the back of a slight increase in deliveries to cus-
tomers. Simultaneously, a slight decrease in fleet car-
bon emissions is predicted. The Group’s targets are to 


1  Including the joint venture BMW Brilliance Automotive Ltd.,  Shenyang 
(2015: 282,000 units).


2  EU-28.
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be met with only a slight rise in staff numbers world-
wide. The Automotive segment’s EBIT margin is set to 
remain within the target range of between 8 and 10 %, 
whereas its RoCE is likely to decrease moderately. The 
Financial Services segment’s RoE will be broadly in line 
with the previous year. Nevertheless, both performance 
indicators will be higher than their long-term targets 
of 26 % (RoCE) and 18 % (RoE) respectively. Motorcycles 
segment sales are also forecast to grow slightly, accom-
panied by a slight drop in RoCE.


Depending on the political and economic situation and 
the outcomes of the risks and opportunities described 
in the Annual Report 2015, actual business performance 
could, however, differ from current expectations.


Report on Risks and Opportunities
As a globally operating enterprise, the BMW Group is 
constantly confronted with a broad range of risks, but 
also with numerous opportunities. Making full use of 
the opportunities that present themselves is the basis 
for the Group’s corporate success. Risks are also taken 
consciously in order to achieve growth, profitability, 
greater efficiency and sustainable levels of future busi-
ness. There have been no material changes to the overall 
risk profile compared to that described in the Group 
Management Report 2015. Further information on risks 
and opportunities, and on the methods employed to 
manage them, can also be found in the “Report on risks 
and opportunities” section of the Annual Report 2015 
(page 68 et seq.).


INTERIM  GROUP  MANAGEMENT  REPORT


Report on Outlook, Risks and Opportunities
Report on Risks and Opportunities


Key performance indicators


   2015  2016  
Outlook


 
BMW Group        
Profit before tax  € million  9,224  slight increase  


Workforce at year-end   122,244  slight increase  


Automotive segment        
Sales volume1  units  2,247,485  slight increase  


Fleet emissions2  g  CO2 / km  127  slight decrease  


Revenues  € million  85,536  slight increase  


EBIT margin  %  9.2  between 8 and 10  


Return on capital employed  %  72.2  moderate decrease  


Motorcycles segment        
Sales volume  units  136,963  slight increase  


Return on capital employed  %  31.6  slight decrease  


Financial Services segment        
Return on equity  %  20.2  in line with last year’s level  
 
1  Including the joint venture BMW Brilliance Automotive Ltd.,  Shenyang (2015: 282,000 units).
2  EU-28.
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INTERIM  GROUP  MANAGEMENT  REPORT


BMW Stock and Capital Markets


BMW stock and capital markets in the first quarter 2016
The high level of volatility that characterised the 2015 
stock market year continued throughout the first quarter 
2016. At the beginning of the year, investors were un-
settled by China’s economic slowdown. Chinese stock 
market indices slumped accordingly, dragging down 
stock markets worldwide. The decision taken by the ECB 
at the beginning of March to include corporate bonds in 
its buyback program temporarily brightened the mood 
on stock markets. However, concerns about a possible 
UK exit from the European Union and falling oil prices 
(generally seen as an indicator of slower economic 
growth) took hold and ultimately resulted in the finan-
cial markets recording losses for the opening quarter of 
the year.


The German stock index (DAX) finished at 9,966 points, 
a drop of 7.2 % compared to the end of the previous 
year, although significantly up on the low for the quar-
ter (8,753 points).


The Prime Automobile sector index was also subject to 
strong fluctuations during the period under report, 
initially falling by more than a quarter to 1,187 points 
(– 25.6 %), before finishing the three-month period at 
1,377 points, 13.7 % below its closing level on 30 De-
cember 2015. Concerns about the health of the global 
economy were therefore more pronounced for auto-
mobile stocks than for the DAX as a whole.


Similar to stocks of other automobile manufacturers, 
BMW stocks were unable to escape the generally over-
cast mood on stock markets. BMW common stock re-
corded its low of € 67.18 in mid-February, then proceeded 
to recover well and finished the quarter at € 80.70, 17.3 % 
lower than at the end of 2015. BMW preferred stock also 
lost ground during the first quarter, closing the reporting 
period at € 70.26 (2015: € 77.41; – 9.2 %).


The US dollar lost in value against the euro, finishing 
the first quarter at US dollar 1.14 to the euro (2015: US 
dollar 1.09 to the euro; – 4.6%).


Development of BMW stock compared to stock exchange indices
(Index: 30. 12. 2015 = 100)
100  


 96  


 92  


 88  


 84  


 80  


 76  


 72  


 68  


    January   February   March  
 


 
BMW preferred stock BMW common stock Prime Automobile DAX 
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INTERIM  GROUP  FINANCIAL  STATEMENT


Income Statements for Group and Segments for the period from 1 January to 31 March 2016
Statement of Comprehensive Income for Group for the period from 1 January to 31 March 2016


Income Statements for Group and Segments for the first quarter
in € million
  Note Group Automotive


 
   2016  2015  2016  2015


 
Revenues    5  20,853  20,917  18,814  18,893
Cost of sales    6  – 16,373  – 16,561  – 15,352  – 15,508
Gross profit 4,480 4,356 3,462 3,385


Selling and administrative expenses    7  – 1,988  – 1,884  – 1,651  – 1,590
Other operating income    8  213  295  181  238
Other operating expenses    8  – 248  – 246  – 229  – 239
Profit before financial result 2,457 2,521 1,763 1,794


 Result from equity accounted investments    9  71  128  71  128
 Interest and similar income   10  35  42  92  91
 Interest and similar expenses   10  – 118  – 122  – 177  – 140
 Other financial result   11  – 77  – 300  – 15  – 239


Financial result – 89 – 252 – 29 – 160


Profit before tax 2,368 2,269 1,734 1,634


Income taxes   12  – 727  – 753  – 554  – 551
Net profit / loss 1,641 1,516 1,180 1,083


Attributable to minority interest   10  4  – 1  – 1
Attributable to shareholders of BMW AG 1,631 1,512 1,181 1,084


Basic earnings per share of common stock in €   13  2.48  2.30      
Basic earnings per share of preferred stock in €   13  2.48  2.30      
Dilutive effects   13  –  –      
Diluted earnings per share of common stock in €   13  2.48  2.30      
Diluted earnings per share of preferred stock in €   13  2.48  2.30      
 


Statement of Comprehensive Income for Group for the first quarter
in € million
  Note   


   2016  2015  
 
Net profit 1,641 1,516


Remeasurement of the net liability for defined benefit pension plans    – 1,053  – 1,604  
Deferred taxes    331  585  
Items not expected to be reclassified to the income statement in the future – 722 – 1,019


Available-for-sale securities    48  27  
Financial instruments used for hedging purposes    2,165  – 4,637  
Other comprehensive income from equity accounted investments    54  – 130  
Deferred taxes    – 753  1,561  
Currency translation foreign operations    – 445  1,347  
Items expected to be reclassified to the income statement in the future 1,069 – 1,832


Other comprehensive income for the period after tax            14 347 – 2,851


Total comprehensive income 1,988 – 1,335


Total comprehensive income attributable to minority interests    10  4  
Total comprehensive income attributable to shareholders of BMW AG 1,978 – 1,339
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Motorcycles Financial Other Eliminations   
Services Entities  


 2016  2015  2016  2015  2016  2015  2016  2015   


 582  567  6,032  6,058  1  2  – 4,576  – 4,603   Revenues
 – 427  – 403  – 5,158  – 5,251  –  –  4,564  4,601   Cost of sales


155 164 874 807     1     2  – 12      – 2  Gross profit


 – 55  – 49  – 283  – 247  – 5  – 4  6  6   Selling and administrative expenses
 –  –  5  3  43  57  – 16  – 3   Other operating income


 – 6  –  – 5  – 8  – 28  – 15  20  16   Other operating expenses
  94 115 591 555   11   40   – 2    17  Profit before financial result


 –  –  –  –  –  –  –  –   Result from equity accounted investments
 –  –  1  2  301  289  – 359  – 340   Interest and similar income
 –  – 1  – 1  – 1  – 273  – 288  333  308   Interest and similar expenses
 –  –  – 21  3  – 41  – 64  –  –   Other financial result


    –    – 1 – 21     4  – 13 – 63 – 26 – 32  Financial result


  94 114 570 559   – 2 – 23 – 28  – 15  Profit before tax


 – 30  – 37  – 154  – 175  1  6  10  4   Income taxes
  64   77 416 384    – 1  – 17  – 18  – 11  Net profit / loss


 –  –  11  5  –  –  –  –   Attributable to minority interest
  64   77 405 379    – 1  – 17  – 18  – 11  Attributable to shareholders of BMW AG


                 Basic earnings per share of common stock in €
                 Basic earnings per share of preferred stock in €
                 Dilutive effects
                 Diluted earnings per share of common stock in €
                 Diluted earnings per share of preferred stock in €
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INTERIM  GROUP  FINANCIAL  STATEMENT


Balance Sheets for Group and Segments to 31 March 2016


Assets           
  Note Group Automotive
in € million   31. 3. 2016  31.12. 2015  31. 3. 2016  31.12. 2015
 
Intangible assets   15  7,313  7,372  6,846  6,899
Property, plant and equipment   16  17,161  17,759  16,830  17,416
Leased products   17  34,329  34,965  –  –
Investments accounted for using the equity method   18  2,343  2,233  2,343  2,233
Other investments   18  309  428  5,077  5,147
Receivables from sales financing   19  41,972  41,865  –  –
Financial assets   20  3,130  2,208  1,314  586
Deferred tax   21  2,004  1,945  3,760  4,114
Other assets   22  1,389  1,568  3,329  3,935
Non-current assets 109,950 110,343 39,499 40,330


Inventories   23  13,145  11,071  12,690  10,611
Trade receivables   2,977  2,751  2,615  2,453
Receivables from sales financing   19  27,322  28,178  –  –
Financial assets   20  6,568  6,635  4,535  4,859
Current tax   21  2,621  2,381  1,465  1,240
Other assets   22  4,594  4,693  21,057  19,907
Cash and cash equivalents   6,155  6,122  4,631  3,952
Current assets 63,382 61,831 46,993 43,022


Total assets 173,332 172,174 86,492 83,352
 


Equity and liabilities           
  Note Group Automotive
in € million   31. 3. 2016  31.12. 2015  31. 3. 2016  31.12. 2015
 
Subscribed capital   24  657  657     
Capital reserves   24  2,027  2,027     
Revenue reserves   24  41,936  41,027     
Accumulated other equity   24  – 112  – 1,181     
Equity attributable to shareholders of BMW AG   24  44,508 42,530


Minority interest   24  240  234     
Equity 44,748 42,764 35,429 33,460


Pension provisions   3,863  3,000  2,764  1,770
Other provisions   25  4,529  4,621  4,065  4,141
Deferred tax   26  2,730  2,116  918  429
Financial liabilities   27  49,068  49,523  1,856  2,621
Other liabilities   28  4,502  4,559  5,531  5,545
Non-current provisions and liabilities 64,692 63,819 15,134 14,506


Other provisions   25  5,076  5,009  4,471  4,398
Current tax   26  1,335  1,441  650  810
Financial liabilities   27  40,148  42,160  2,220  3,211
Trade payables   8,316  7,773  7,353  6,856
Other liabilities   28  9,017  9,208  21,235  20,111
Current provisions and liabilities 63,892 65,591 35,929 35,386


Total equity and liabilities 173,332 172,174 86,492 83,352
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                  Assets
Motorcycles Financial Services Other Entities Eliminations   


 31. 3. 2016  31.12. 2015  31. 3. 2016  31.12. 2015  31. 3. 2016  31.12. 2015  31. 3. 2016  31.12. 2015   


 47  48  419  424  1  1  –  –   Intangible assets
 302  313  29  30  –  –  –  –   Property, plant and equipment


 –  –  40,406  41,148  –  –  – 6,077  – 6,183   Leased products
 –  –  –  –  –  –  –  –   Investments accounted for using the equity method
 –  –  2  2  5,966  5,966  – 10,736  – 10,687   Other investments
 –  –  41,972  41,865  –  –  –  –   Receivables from sales financing
 –  –  209  236  2,046  1,985  – 439  – 599   Financial assets
 –  –  262  222  183  205  – 2,201  – 2,596   Deferred tax


 23  25  2,402  2,469  22,575  22,268  – 26,940  – 27,129   Other assets
372 386 85,701 86,396 30,771 30,425 – 46,393 – 47,194  Non-current assets


 449  453  6  7  –  –  –  –   Inventories
 201  139  159  158  2  1  –  –   Trade receivables


 –  –  27,322  28,178  –  –  –  –   Receivables from sales financing
 –  –  1,420  1,354  1,091  1,121  – 478  – 699   Financial assets
 –  –  59  37  1,097  1,104  –  –   Current tax
 –  –  4,656  4,540  44,489  45,379  – 65,608  – 65,133   Other assets
 –  –  1,381  1,359  143  811  –  –   Cash and cash equivalents


650 592 35,003 35,633 46,822 48,416 – 66,086 – 65,832  Current assets


1,022 978 120,704 122,029 77,593 78,841 – 112,479 – 113,026  Total assets


                  Equity and liabilities
Motorcycles Financial Services Other Entities Eliminations   


 31. 3. 2016  31.12. 2015  31. 3. 2016  31.12. 2015  31. 3. 2016  31.12. 2015  31. 3. 2016  31.12. 2015   


                 Subscribed capital
                 Capital reserves
                 Revenue reserves
                 Accumulated other equity


 Equity attributable to shareholders of BMW AG


                 Minority interest
    –     – 10,079 9,948 15,054 15,225 – 15,814 – 15,869  Equity


 45  45  65  55  989  1,130  –  –   Pension provisions
 136  136  298  313  30  31  –  –   Other provisions


 –  –  5,898  6,158  26  28  – 4,112  – 4,499   Deferred tax
 –  –  15,716  16,030  31,935  31,471  – 439  – 599   Financial liabilities


 419  401  23,943  23,613  493  835  – 25,884  – 25,835   Other liabilities
600 582 45,920 46,169 33,473 33,495 – 30,435 – 30,933  Non-current provisions and liabilities


 72  85  527  518  6  8  –  –   Other provisions
 –  –  284  223  401  408  –  –   Current tax
 –  –  22,485  23,038  15,921  16,610  – 478  – 699   Financial liabilities


 292  263  645  630  26  24  –  –   Trade payables
 58  48  40,764  41,503  12,712  13,071  – 65,752  – 65,525   Other liabilities


422 396 64,705 65,912 29,066 30,121 – 66,230 – 66,224  Current provisions and liabilities


1,022 978 120,704 122,029 77,593 78,841 – 112,479 – 113,026  Total equity and liabilities
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INTERIM  GROUP  FINANCIAL  STATEMENT


Condensed Cash Flow Statements for Group and Segments for the period 
from 1 January to 31 March 2016


 Group
in € million  2016  2015
 
Net profit  1,641  1,516
Depreciation and amortisation of tangible, intangible and investment assets  1,256  1,106
Change in provisions  – 123  – 12
Change in leased products and receivables from sales financing  – 1,029  – 930
Change in deferred taxes  358  186
Changes in working capital  – 1,903  – 1,055
Other  – 286  178
Cash inflow / outflow from operating activities – 86 989


Investment in intangible assets and property, plant and equipment  – 698  – 794
Net investment in marketable securities and term deposits  236  – 994
Other  13  76
Cash inflow / outflow from investing activities – 449 – 1,712


Cash inflow / outflow from financing activities 578 – 931


Effect of exchange rate on cash and cash equivalents – 52 180


Effect of changes in composition of Group on cash and cash equivalents   42     –


Change in cash and cash equivalents   33 – 1,474


Cash and cash equivalents as at 1 January  6,122  7,688
Cash and cash equivalents as at 31 March 6,155 6,214
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Automotive Financial Services   
 2016  2015  2016  2015   


 1,180  1,083  416  384   Net profit
 1,231  1,083  7  8   Depreciation and amortisation of tangible, intangible and investment assets


 – 4  144  92  – 17   Change in provisions
 –  3  – 996  – 930   Change in leased products and receivables from sales financing


 263  267  – 9  12   Change in deferred taxes
 – 1,885  – 914  10  – 49   Changes in working capital


 434  164  – 1,135  – 790   Other
1,219 1,830 – 1,615 – 1,382  Cash inflow / outflow from operating activities


 – 692  – 785  – 1  – 1   Investment in intangible assets and property, plant and equipment
 314  – 927  9  10   Net investment in marketable securities and term deposits


 5  15  –  –   Other
– 373 – 1,697     8     9  Cash inflow / outflow from investing activities


– 179 – 1,232 1,639 992  Cash inflow / outflow from financing activities


 – 18   81 – 22 – 11  Effect of exchange rate on cash and cash equivalents


  30     –   12     –  Effect of changes in composition of Group on cash and cash equivalents


679 – 1,018   22 – 392  Change in cash and cash equivalents


 3,952  5,752  1,359  1,783   Cash and cash equivalents as at 1 January
4,631 4,734 1,381 1,391  Cash and cash equivalents as at 31 March
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INTERIM  GROUP  FINANCIAL  STATEMENT


Group Statement of Changes in Equity to 31 March 2016


in € million  Note  Subscribed  Capital Revenue reserves
capital reserves


        
 
 


 
1 January 2015   24  656 2,005 35,621


Net profit    –  –  1,512
Other comprehensive income for the period after tax    –  –  – 1,019
Comprehensive income 31 March 2015     –     – 493


Other changes    –  –  –
31 March 2015   24  656 2,005 36,114
 


in € million  Note  Subscribed  Capital Revenue reserves
capital reserves


        
 
 


 
1 January 2016   24  657 2,027 41,027


Net profit    –  –  1,631
Other comprehensive income for the period after tax    –  –  – 722
Comprehensive income 31 March 2016     –     – 909


Other changes    –  –  –
31 March 2016   24  657 2,027 41,936
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Accumulated other equity  Equity  Minority  Total   
attributable to interest
shareholders


of BMW AG
  Translation   Securities   Derivative        
differences financial  


instruments  


– 723 141 – 480 37,220 217 37,437  1 January 2015


 –  –  –  1,512  4  1,516   Net profit
 1,545  26  – 3,403  – 2,851  –  – 2,851   Other comprehensive income for the period after tax
1,545   26 – 3,403 – 1,339     4 – 1,335  Comprehensive income 31 March 2015


 –  –  –  –  25  25   Other changes
822 167 – 3,883 35,881 246 36,127  31 March 2015


Accumulated other equity  Equity  Minority  Total   
attributable to interest
shareholders


of BMW AG
  Translation   Securities   Derivative        
differences financial  


instruments  


132   24 – 1,337 42,530 234 42,764  1 January 2016


 –  –  –  1,631  10  1,641   Net profit
 – 520  34  1,555  347  –  347   Other comprehensive income for the period after tax
– 520   34 1,555 1,978   10 1,988  Comprehensive income 31 March 2016


 –  –  –  –  – 4  – 4   Other changes
– 388   58 218 44,508 240 44,748  31 March 2016
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INTERIM  GROUP  FINANCIAL  STATEMENT


Condensed Notes to the Group Financial Statement to 31 March 2016
Accounting Principles and Policies


Basis of preparation
The Group Financial Statements of BMW AG at 31 De-
cember 2015 were drawn up in accordance with Inter-
national Financial Reporting Standards (IFRS), as ap-
plicable in the European Union (EU) at that date. The 
Interim Group Financial Statements (Interim Report) at 
31 March 2016, which have been prepared in accord-
ance with International Accounting Standard (IAS) 34 
(Interim Financial Reporting), have been drawn up 
using, in all material respects, the same accounting 
methods as those utilised in the 2015 Group Financial 
Statements. The BMW Group applies the option of 
publishing condensed group financial statements. All 
Interpretations issued by the International Financial 
Reporting Interpretations Committee (IFRIC) which were 
mandatory at 31 March 2016 have been applied. The 
 Interim Report also complies with German Accounting 
Standard No. 16 (GAS 16) – Interim Financial Report-
ing – issued by the German Accounting Standards Com-
mittee e. V. (GASC).


Further information regarding the Group’s accounting 
principles and policies is contained in the Group Finan-
cial Statements of BMW AG at 31 December 2015.


In order to improve clarity, various items are aggregated 
in the income statements and balance sheets presented. 
These items are disclosed and analysed separately in the 
notes.


A Statement of Comprehensive Income is presented at 
Group level, reconciling the net profit to comprehensive 
income for the periods under report.


In order to provide a better insight into the earnings per-
formance, financial position and net assets of the BMW 
Group and going beyond the requirements of IFRS 8 
(Operating Segments), the Group Financial Statements 
also include balance sheets and income statements for 
the Automotive, Motorcycles, Financial Services and 
Other Entities segments. The Group Cash Flow State-
ment is supplemented by statements of cash flows for 
the Automotive and Financial Services segments.


In order to facilitate the sale of its products, the BMW 
Group provides various financial services – mainly loan 
and lease financing – to both retail customers and 
dealers. The inclusion of the financial services activities 
of the Group therefore has an impact on the Interim 
Group Financial Statements.


Inter-segment transactions – relating primarily to inter-
nal sales of products, the provision of funds and the 
related interest – are eliminated in the “Eliminations” 


column. More detailed information regarding the allo-
cation of activities of the BMW Group to segments and 
a description of the segments is provided in the ex-
planatory notes to segment information in the Group 
Financial Statements of BMW AG for the year ended 
31 December 2015.


In conjunction with the refinancing of financial services 
business, a significant volume of receivables arising 
from retail customer and dealer financing is sold. Simi-
larly, rights and obligations relating to leases are sold. 
The sale of receivables is a well-established instrument 
used by industrial companies. These transactions usually 
take the form of asset-backed financing transactions 
involving the sale of a portfolio of receivables to a trust 
which, in turn, issues marketable securities to refinance 
the purchase price. The BMW Group continues to “ser-
vice” the receivables and receives an appropriate fee for 
these services. Such assets remain in the Group Finan-
cial Statements although they have been legally sold. 
Gains and losses relating to the sale of such assets are 
not recognised until the assets are removed from the 
Group balance sheet. Special purpose trusts / entities 
are included as consolidated companies in accordance 
with IFRS 10 (Consolidated Financial Statements).


In addition to credit financing and leasing contracts, 
the Financial Services segment also brokers insurance 
business via cooperation arrangements entered into 
with local insurance companies. These activities are not 
material to the BMW Group as a whole.


The Interim Group Financial Statements at 31 March 
2016 have neither been audited nor reviewed by the 
Group auditors, KPMG AG Wirt schafts prüfungs gesell-
schaft, Berlin.


The Group currency is the euro. All amounts are dis-
closed in millions of euros (€ million) unless stated 
otherwise.


The preparation of the Interim Group Financial State-
ments requires management to make certain assump-
tions and judgements and to use estimations that can 
affect the reported amounts of assets and liabilities, 
 revenues and expenses and contingent liabilities. All 
assumptions and estimates are based on factors known 
at the end of the reporting period. They are determined 
on the basis of the most likely outcome of future busi-
ness developments. Actual amounts could differ from 
those assumptions and estimates if business conditions 
develop differently to the Group’s expectations at the 
end of the reporting period. Estimates and underlying 
assumptions are checked regularly.
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Consolidated companies
The Group Financial Statements for the first quarter 
2016 include, besides BMW AG, 21 German and 159 for-
eign subsidiaries. This includes one special purpose se-
curities fund and 21 special purpose trusts, almost all of 
which are used for asset backed financing. In addition, 
three joint operations are consolidated proportionately.


BMW SLP S. A. de C. V., San Luis Potosí, and BMW Finan-
cial Services Polska Sp. z o. o., Warsaw, were consolidated 
for the first time in the first quarter 2016.


Foreign currency translation
The exchange rates applied for currency translation 
purposes in accordance with the modified closing rate 


Financial reporting rules
(a) Financial reporting rules applied for the first time in the first quarter 2016
The following Standards, Revised Standards, Amendments and Interpretations were applied for the first time in the 
first quarter 2016:


Application of these new rules does not have a material impact on the Group Financial Statements.


(b) Financial reporting pronouncements issued by the IASB, but not yet applied


For further information regarding foreign currency 
translation, reference is made to note 5 of the Group 


During the first quarter, there have been no significant 
changes in the assessments of the impact of financial re-
porting rules that have not yet been applied. For further 


Compared to the corresponding three-month period last 
year, two subsidiaries and seven special purpose trusts 
have been consolidated for the first time. One subsidiary 
and 16 special purpose trusts ceased to be consolidated 
companies compared to the same period last year.


The changes to the composition of the Group do not have 
a material impact on the results of operations, finan cial 
position or net assets of the Group. Moreover, there 
were no acquisitions during first quarter 2016 which were 
material for the BMW Group as a whole.


method, and which have a material impact on the 
Group Financial Statements, were as follows:


Financial Statements of BMW AG for the year ended 
31 December 2015.


details, please see the comments in the Group Financial 
Statements of BMW AG for the year ended 31 December 
2015.
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 Closing rate Average rate  
  31.3. 2016  31.12. 2015  1st quarter  1st quarter  


2016 2015


 
US Dollar  1.14  1.09  1.10  1.13  
British Pound  0.79  0.74  0.77  0.74  
Chinese Renminbi  7.35  7.07  7.21  7.02  
Japanese Yen  128.20  130.74  126.98  134.10  
Russian Rouble  76.39  79.91  82.33  70.88  
Korean Won  1,303.82  1,278.92  1,325.04  1,238.41  
South African Rand  16.79  16.86  17.46  13.22  
 


Standard / Interpretation  Date of issue  Date of mandatory  Date of mandatory  Impact on  
by IASB application IASB application EU BMW Group


 


IFRS 11 Acquisition of an Interest in a Joint Operation
(Amendments to IFRS 11)


 6. 5. 2014  1. 1. 2016   1. 1. 2016  Insignificant  


IAS 1 Presentation of Financial Statements 
(Initiative to Improve Disclosure Require-
ments – Amendments to IAS 1)


 18. 12. 2014  1. 1. 2016  1. 1. 2016  Significant in principle  


IAS 16 /
IAS 38


Clarification of Acceptable Methods of
Depreciation and Amortisation 
(Amendments to IAS 16 and IAS 38)


 12. 5. 2014  1. 1. 2016  1. 1. 2016  Insignificant  


IAS 16 /
IAS 41


Agriculture: Bearer Plants 
(Amendments to IAS 16 and IAS 41)


 30. 6. 2014  1. 1. 2016  1. 1. 2016  None  


IAS 27 Equity Method in Separate Financial 
Statements (Amendments to IAS 27)


 12. 8. 2014  1. 1. 2016  1. 1. 2016  None  


 Annual Improvements to IFRS 2012 – 2014  25. 9. 2014  1. 1. 2016  1. 1. 2016  Insignificant  
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INTERIM  GROUP  FINANCIAL  STATEMENT


Condensed Notes to the Group Financial Statement to 31 March 2016
Notes to the Income Statement


Revenues
Revenues by activity comprise the following:


An analysis of revenues by segment is shown in the segment information in note 31.


Cost of sales
Cost of sales includes € 8,778 million (2015: € 9,267 mil-
lion) in the first quarter relating to manufacturing costs.


Cost of sales includes € 4,912 million (2015: € 4,964 mil-
lion) relating to financial services business.


Selling and administrative expenses
Selling expenses amounted to € 1,327 million for the 
three-month period (2015: € 1,254 million) and comprise 
mainly marketing, advertising and sales personnel costs.


Other operating income and expenses
Other operating income in the first quarter totalled 
€ 213 million (2015: € 295 million), while other operating 
expenses amounted to € 248 million (2015: € 246 million). 
These items principally include exchange gains and 


Result from equity accounted investments
The result from equity accounted investments in the 
first quarter was a positive amount of € 71 million 
(2015: € 128 million). These figures include the results 


First-quarter cost of sales includes research and develop-
ment expenses of € 985 million (2015: € 937 million), 
comprising all research costs and development costs 
not recognised as assets as well as the amortisation of 
capitalised development costs amounting to € 304 mil-
lion (2015: € 257 million).


Administrative expenses, comprising expenses for ad-
ministration not attributable to development, produc-
tion or sales functions, amounted to € 661 million in the 
first quarter (2015: € 630 million).


losses, gains and losses on the disposal of assets, write-
downs and income / expense from the reversal of, and 
allocation to, provisions. Income from the reversal of 
provisions includes amounts arising on the termination 
of legal disputes.


of the joint ventures BMW Brilliance Automotive Ltd., 
Shenyang, DriveNow GmbH & Co. KG, Munich, and 
DriveNow Verwaltungs GmbH, Munich, and the asso-
ciated company THERE Holding B. V., Amsterdam.
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in € million  1st quarter  1st quarter  
2016 2015


 
Sales of products and related goods  14,871  14,980  
Income from lease instalments  2,335  2,181  
Sales of products previously leased to customers  2,041  2,276  
Interest income on loan financing  835  791  
Other income  771  689  
Revenues 20,853 20,917
 


Net interest result10  


in € million  1st quarter  1st quarter  
2016 2015


 
Interest and similar income  35  42  
Interest and similar expenses  – 118  – 122  
Net interest result – 83 – 80
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Earnings per share
The computation of earnings per share is based on the following figures:


Basic earnings per share are calculated for common and 
preferred stock by dividing the net profit after minority 
interests, as attributable to each category of stock, by the 
average number of shares in circulation.


In computing earnings per share of preferred stock, 
earnings to cover the additional dividend of € 0.02 per 


share of preferred stock are spread over the four quar-
ters of the corresponding financial year. Earnings per 
share of preferred stock are computed on the basis of 
the number of preferred stock shares entitled to receive 
a dividend in each of the relevant financial years. As 
in the previous year, diluted earnings per share corre-
spond to basic earnings per share.
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   1st quarter  1st quarter  
2016 2015


 
Profit attributable to shareholders of BMW AG  € million  1,631.3  1,511.7  


Profit attributable to common stock  € million  1,495.2  1,386.2  
Profit attributable to preferred stock  € million  136.1  125.5  


Average number of common stock shares in circulation  number  601,995,196  601,995,196  
Average number of preferred stock shares in circulation  number  54,809,404  54,499,544  


Basic earnings per share of common stock  €  2.48  2.30  
Basic earnings per share of preferred stock  €  2.48  2.30  
 


Other financial result


The result on investments comprises an impairment loss on the investment in SGL Carbon SE, Wiesbaden.


Income taxes
Taxes on income comprise the following:


11  
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in € million  1st quarter  1st quarter  
2016 2015


 
Result on investments  – 66  –  
Sundry other financial result  –  11   – 300  
Other financial result – 77 – 300
 


in € million  1st quarter  1st quarter  
2016 2015


 
Current tax expense  369  567  
Deferred tax expense  358  186  
Income taxes 727 753
 


The effective tax rate for the three-month period was 
30.7 % (2015: 33.2 %) and corresponds to the best 
 estimate of the weighted average annual income tax 


rate for the full year. This tax rate has been applied to 
the pre-tax profit for the interim reporting period.
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in € million  1st quarter 2016  1st quarter 2015  
  Before  Deferred  After  Before  Deferred  After  
 tax taxes tax tax taxes tax  


 
Remeasurement of the net liability for defined benefit pension plans  – 1,053  331  – 722  – 1,604  585  – 1,019  
Available-for-sale securities  48  – 14  34  27  – 1  26  
Financial instruments used for hedging purposes  2,165  – 707  1,458  – 4,637  1,480  – 3,157  
Other comprehensive income from equity accounted investments  54  – 32  22  – 130  82  – 48  
Currency translation foreign operations  – 445  –  – 445  1,347  –  1,347  
Other comprehensive income 769 – 422 347 – 4,997 2,146 – 2,851
 


in € million  1st quarter  1st quarter  
2016 2015


 
Remeasurement of the net liability for defined benefit pension plans  – 1,053  – 1,604  
Deferred taxes  331  585  
Other comprehensive income from equity accounted investments  –  –  
Items not expected to be reclassified to the income statement in the future – 722 – 1,019


Available-for-sale securities  48  27  
 thereof gains / losses arising in the period under report  55  90  
 thereof reclassifications to the income statement  – 7  – 63  


Financial instruments used for hedging purposes  2,165  – 4,637  
 thereof gains / losses arising in the period under report  1,959  – 4,878  
 thereof reclassifications to the income statement  206  241  


Other comprehensive income from equity accounted investments  54  – 130  
Deferred taxes  – 753  1,561  
Currency translation foreign operations  – 445  1,347  
Items expected to be reclassified to the income statement in the future 1,069 – 1,832


Other comprehensive income for the period after tax 347 – 2,851
 


INTERIM  GROUP  FINANCIAL  STATEMENT


Condensed Notes to the Group Financial Statement to 31 March 2016
Notes to the Statement of Comprehensive Income


Disclosures relating to the statement of total comprehensive income
Other comprehensive income for the period after tax comprises the following:


Deferred taxes for the three-month period related to following items:


14  
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Leased products
Additions to leased products and depreciation thereon 
amounted to € 3,540 million (2015: € 3,936 million) and 


Investments accounted for using the equity method 
and other investments
Investments accounted for using the equity method 
comprise the joint ventures BMW Brilliance Automotive 
Ltd., Shenyang, DriveNow GmbH & Co. KG, Munich, 
and DriveNow Verwaltungs GmbH, Munich and the as-
sociated company THERE Holding B.V., Amsterdam.


Receivables from sales financing
Receivables from sales financing totalling € 69,294 mil-
lion (31 December 2015: € 70,043 million) relate to credit 
financing for retail customers and dealerships and to 
 finance leases.


€ 1,075 million (2015: € 899 million) respectively, while 
disposals totalled € 2,311 million (2015: € 2,629 million).


Other investments relate to investments in non-consoli-
dated subsidiaries, joints ventures, joint operations and 
associated companies, participations and non-current 
marketable securities. An impairment loss of € 66 million 
(2015: € – million) was recognised on the investment in 
SGL Carbon SE, Wiesbaden, during the period under 
report.


Receivables from sales financing include € 41,972 million 
(31 December 2015: € 41,865 million) with a remaining 
term of more than one year.


Property, plant and equipment
Capital expenditure for property, plant and equipment 
in the first three months of 2016 totalled € 400 million 
(2015: € 545 million). The depreciation expense for the 
period amounted to € 839 million (2015: € 806 million), 
while disposals amounted to € 5 million (2015: € 10 mil-


lion). No impairment losses were recognised during the 
first quarter 2016.


Purchase commitments for property, plant and equip-
ment totalled € 2,837 million at the end of the reporting 
period (31 December 2015: € 2,217 million).


16  
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INTERIM  GROUP  FINANCIAL  STATEMENT


Condensed Notes to the Group Financial Statement to 31 March 2016
Notes to the Balance Sheet


Intangible assets
Intangible assets mainly comprise capitalised develop-
ment costs on vehicle and engine projects as well as 
subsidies for tool costs, licences, purchased develop-
ment projects, software and acquired customer lists. 
Capitalised development costs amounted to € 6,340 mil-
lion at the end of the reporting period (31 December 
2015: € 6,351 million). Additions to development costs 
in the first quarter 2016 totalled € 293 million (2015: 
€ 246 million). The amortisation expense for the period 
was € 304 million (2015: € 257 million).


At 31 March 2016 other intangible assets amounted to 
€ 609 million (31 December 2015: € 657 million). This 
 includes a brand-name right with a carrying amount of 
€ 45 million (31 December 2015: € 48 million), which is 
allocated to the Automotive segment and is not subject 
to scheduled depreciation since its useful life is deemed 


to be indefinite. The change compared to 31 December 
2015 is due entirely to currency factors. Other intangible 
assets also include concessions, protected rights and 
 licenses amounting to € 362 million (31 December 2015: 
€ 394 million). During the first three months of 2016, 
€ 5 million (2015: € 3 million) was invested in other in-
tangible assets. Amortisation on other intangible assets 
in the first quarter totalled € 44 million (2015: € 43 mil-
lion).


In addition, intangible assets include goodwill of € 33 mil-
lion (31 December 2015: € 33 million) allocated to the Au-
tomotive cash-generating unit and goodwill of € 331 mil-
lion (31 December 2015: € 331 million) allocated to the 
Financial Services cash-generating unit.


Intangible assets amounting to € 45 million (31 Decem-
ber 2015: € 48 million) are subject to restrictions on title.


15  
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Income tax assets
Income tax assets totalling € 2,621 million (31 December 
2015: € 2,381 million) include claims amounting to 
€ 513 million (31 December 2015: € 519 million) which 


are expected to be settled after more than twelve 
months. Some of the claims may be settled earlier than 
this depending on the timing of proceedings.


Other assets
Other assets comprise the following items:


21  
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in € million  31. 3. 2016  31. 12. 2015  
 
Prepayments  1,699  1,527  
Receivables from subsidiaries  374  716  
Receivables from other companies in which an investment is held  912  893  
Other taxes  940  1,036  
Collateral receivables  322  412  
Expected reimbursement claims  719  711  
Sundry other assets  1,017  966  
Other assets 5,983 6,261


thereof non-current  1,389  1,568  
thereof current  4,594  4,693  
 


Inventories
Inventories comprise the following:


23  


in € million  31. 3. 2016  31. 12. 2015  
 
Raw materials and supplies  1,175  1,004  
Work in progress, unbilled contracts  1,171  1,098  
Finished goods and goods for resale  10,799  8,969  
Inventories 13,145 11,071
 


Financial assets
Financial assets comprise:


A description of the measurement of derivatives is provided in note 29.
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in € million  31. 3. 2016  31. 12. 2015  
 
Derivative instruments  4,084  3,030  
Marketable securities and investment funds  5,077  5,261  
Loans to third parties  131  133  
Credit card receivables  252  272  
Other  154  147  
Financial assets 9,698 8,843


thereof non-current  3,130  2,208  
thereof current  6,568  6,635  
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Other provisions
Other provisions, at € 9,605 million (31 December 2015: 
€ 9,630 million) primarily include employee and social-
related obligations as well as obligations for ongoing op-
erational expenses.


Current other provisions amounted to € 5,076 million 
at the end of the reporting period (31 December 2015: 
€ 5,009 million).


Equity
The Group Statement of Changes in Equity is shown on 
pages 28 and 29.


Number of shares issued
At 31 March 2016 common stock issued by BMW AG 
was divided, as at the end of the previous year, into 
601,995,196 shares of common stock with a par-value 
of € 1. Preferred stock issued by BMW AG was divided 
at the end of the reporting period – also unchanged 
from 31 December 2015 – into 54,809,404 shares with 
a par-value of € 1. Unlike the common stock, no voting 
rights are attached to the preferred stock. All of the 
Company’s stock is issued to bearer. Preferred stock 
bears an additional dividend of € 0.02 per share.


The shareholders passed a resolution at the 2014 An-
nual General Meeting authorising the Board of Manage-
ment, with the approval of the Supervisory Board, to 
increase the Company’s share capital by up to € 5 mil-
lion prior to 14 May 2019 by the issuance of new shares 
of non-voting preferred stock, carrying the same rights 
as existing non-voting preferred stock, in return for 
cash contributions. So far, 549,617 shares of preferred 
stock have been issued on the basis of this authorisa-
tion. Authorised Capital therefore stands at € 4.5 million 
at the end of the reporting period. The BMW Group 
did not hold any treasury shares at 31 March 2016.


Capital reserves
Capital reserves include premiums arising from the 
 issue of shares and were unchanged from 31 December 
2015 at € 2,027 million.


For disclosures relating to contingent liabilities, please 
see note 41 to the Group Financial Statements of 
BMW AG for the year ended 31 December 2015, since 
there have been no significant changes during the first 
three months of 2016.


Revenue reserves
Revenue reserves comprise the post-acquisition and 
non-distributed earnings of consolidated companies. 
In addition, remeasurements of the net defined benefit 
liability for pension plans are also presented in revenue 
reserves.


Revenue reserves increased during the three-month 
period to stand at € 41,936 million at the end of the 
report ing period (31 December 2015: € 41,027 million). 
Revenue reserves increased during the first quarter 2016 
by the net profit attributable to the shareholders of 
BMW AG amounting to € 1,631 million (2015: € 1,512 mil-
lion) and decreased by € 722 million (2015: € 1,019 mil-
lion) for remeasurements of net defined benefit liability 
for pension plans, net of related deferred tax recognised 
directly in equity.


Accumulated other equity
Accumulated other equity comprises all amounts recog-
nised directly in equity resulting from the translation 
of the financial statements of foreign subsidiaries, the 
effects of recognising changes in the fair value of deriva-
tive financial instruments and marketable securities di-
rectly in equity and the related deferred taxes recognised 
directly in equity.


Minority interests
Equity attributable to minority interests amounted to 
€ 240 million (31 December 2015: € 234 million). This in-
cludes a minority interest of € 10 million in the results 
for the period (31 December 2015: € 27 million).
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Other liabilities
Other liabilities comprise the following items:


27  
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in € million  31. 3. 2016  31. 12. 2015  
 
Bonds  41,047  40,319  
Liabilities to banks  12,160  12,720  
Liabilities from customer deposits (banking)  13,319  13,509  
Commercial paper  5,392  5,415  
Asset backed financing transactions  13,253  13,631  
Derivative instruments  2,704  4,550  
Other  1,341  1,539  
Financial liabilities 89,216 91,683


thereof non-current  49,068  49,523  
thereof current  40,148  42,160  
 


in € million  31. 3. 2016  31. 12. 2015  
 
Other taxes  1,145  1,080  
Social security  83  89  
Advance payments from customers  740  802  
Deposits received  823  871  
Payables to subsidiaries  94  86  
Payables to other companies in which an investment is held  103  107  
Deferred income  6,316  6,254  
Other  4,215  4,478  
Other liabilities 13,519 13,767


thereof non-current  4,502  4,559  
thereof current  9,017  9,208  
 


Income tax liabilities
Income tax liabilities totalling € 1,335 million (31 De-
cember 2015: € 1,441 million) include obligations 
amounting to € 334 million (31 December 2015: 
€ 485 million) which are expected to be settled after 
more than twelve months. Some of the liabilities may 


Financial liabilities
Financial liabilities include all obligations of the BMW Group relating to financing activities. Financial liabilities 
comprise the following:


be settled earlier than this depending on the timing of 
proceedings.


Current tax liabilities comprise € 276 million (31 December 
2015: € 288 million) for taxes payable and € 1,059 million 
(31 December 2015: € 1,153 million) for tax provisions.


26  


During the first quarter 2016, a number of bonds were 
issued in various currencies with a total volume of 
€ 3,433 million (2015: € 2,884 million). Repayments during 
the three-month period amounted to € 2,536 million 
(2015: € 1,801 million). Currency translation differences 
accounted for most of the remainder of the change in 
bonds.


Further information relating to the change in other 
items within financial liabilities is provided in the In-
terim Group Management Report. A description of the 
measurement of derivatives is provided in note 29.
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Financial instruments
The fair values shown are computed using market in-
formation available at the balance sheet date, on the 
basis of prices quoted by the contract partners or using 


The interest rates derived from interest-rate structures 
are adjusted, where necessary, to take account of the 
credit quality and risk of the underlying financial in-
strument.


Derivative financial instruments are measured at their 
fair value. The fair values of derivative financial instru-
ments are determined using measurement models, as a 
consequence of which there is a risk that the amounts 
calculated could differ from realisable market prices on 
disposal. Observable financial market price spreads are 
taken into account in the measurement of derivative 
finan cial instruments. The supply of data to the model 
used to calculate fair values also takes account of tenor 
and currency basis spreads, thus helping to minimise 
differences between the carrying amounts of the in-
struments and the amounts that can be realised on the 
finan cial markets on their disposal. In addition, the 
Group’s own default risk and that of counterparties is 
taken into account in the form of credit default swap 


appropriate measurement methods e. g. discounted 
cash flow models. In the latter case, amounts were dis-
counted at 31 March 2016 on the basis of the following 
interest rates:


contracts which have matching terms and which can be 
observed on the market.


Financial instruments measured at fair value are allo-
cated to different measurement levels in accordance 
with IFRS 13 (Fair Value Measurement). This includes 
financial instruments that are


1.  measured at their fair values in an active market for 
identical financial instruments (Level 1),


2.  measured at their fair values in an active market for 
comparable financial instruments or using measure-
ment models whose main input factors are based on 
observable market data (Level 2), or


3.  using input factors not based on observable market 
data (Level 3).


The following table shows the amounts allocated to 
each measurement level at the end of the reporting 
period:
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ISO Code  EUR  USD  GBP  JPY  CNY  
in %


 
Interest rate for six months  – 0.13  0.67  0.84  – 0.21  2.83  
Interest rate for one year  – 0.15  0.74  0.75  – 0.05  2.82  
Interest rate for five years  0.05  1.21  1.01  – 0.07  3.04  
Interest rate for ten years  0.58  1.69  1.45  0.15  3.25  
 


31 March 2016 Level hierarchy in accordance with IFRS 13  
in € million  Level 1  Level 2  Level 3  
        
Marketable securities, investment fund shares and collateral assets – available-for-sale  5,077  –  –  
Other investments – available-for-sale / fair value option  174  –  –  
Derivative instruments (assets)


 Interest rate risks  –  2,268  –  
 Currency risks  –  1,806  –  
 Raw materials price risks  –  10  –  


Derivative instruments (liabilities)
 Interest rate risks  –  952  –  
 Currency risks  –  881  –  
 Raw materials price risks  –  871  –  
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As in the financial year 2015, there were no reclassifica-
tions within the level hierarchy during the first quarter 
of 2016.


In situations where a fair value was required to be meas-
ured for a financial instrument only for disclosure pur-
poses, this was achieved using the discounted cash flow 
method and taking account of the BMW Group’s own 


Related party relationships
In accordance with IAS 24 (Related Party Disclosures), 
related individuals or entities which have the ability to 
control the BMW Group or which are controlled by the 
BMW Group, must be disclosed unless such parties are 
already included in the Group Financial Statements of 
BMW AG as consolidated companies. Control is defined 
as ownership of more than one half of the voting power 
of BMW AG or the power to direct, by statute or agree-
ment, the financial and operating policies of the manage-
ment of the BMW Group.


In addition, the disclosure requirements of IAS 24 also 
cover transactions with associated companies, joint 
 ventures and individuals that have the ability to exercise 
significant influence over the financial and operating 
policies of the BMW Group. This also includes close rela-
tives and intermediary entities. Significant influence 
over the financial and operating policies of the BMW 
Group is presumed when a party holds 20 % or more of 
the voting power of BMW AG. In addition, the require-
ments contained in IAS 24 relating to key management 


default risk. For this reason, the fair values calculated can 
be allocated to Level 2.


In the case of financial instruments held by the BMW 
Group which are not measured at fair value, the carrying 
amounts of such instruments correspond as a general 
rule to fair values. The following items are the main ex-
ceptions to this general rule:


personnel and close members of their families or inter-
mediary entities are also applied. In the case of the 
BMW Group, this applies to members of the Board of 
Management and Supervisory Board.


For the first three months of 2016, the disclosure re-
quirements contained in IAS 24 affect the BMW Group 
with regard to business relationships with affiliated, 
non-consolidated entities, joint ventures and associated 
companies as well as with members of the Board of 
Management and Supervisory Board of BMW AG.


The BMW Group maintains normal business relation-
ships with non-consolidated subsidiaries. Transactions 
with these companies are small in scale, arise in the 
normal course of business and are conducted on the 
basis of arm’s length principles.


Transactions of BMW Group companies with the joint 
venture BMW Brilliance Automotive Ltd., Shenyang, 
arise without exception in the normal course of business 
and are conducted on the basis of arm’s length principles. 
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INTERIM  GROUP  FINANCIAL  STATEMENT


Condensed Notes to the Group Financial Statement to 31 March 2016
Other disclosures


in € million  31. 3. 2016  31. 12. 2015  
  Fair value  Carrying amount  Fair value  Carrying amount  


 
Loans and receivables – Receivables from sales financing  72,013  69,294  72,309  70,043  
Other liabilities – Bonds  41,621  41,047  40,701  40,319  
 


31 December 2015 Level hierarchy in accordance with IFRS 13  
in € million  Level 1  Level 2  Level 3  
        
Marketable securities, investment fund shares and collateral assets – available-for-sale  5,259  –  –  
Other investments – available-for-sale / fair value option  244  –  –  
Derivative instruments (assets)


 Interest rate risks  –  1,939  –  
 Currency risks  –  1,086  –  
 Raw materials price risks  –  5  –  


Derivative instruments (liabilities)
 Interest rate risks  –  1,352  –  
 Currency risks  –  2,136  –  
 Raw materials price risks  –  1,062  –  
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Group companies sold goods and services to BMW 
Brilliance Automotive Ltd., Shenyang, during the first 
quarter 2016 for an amount of € 1,087 million (2015: 
€ 1,149 million). At 31 March 2016, receivables of Group 
companies from BMW Brilliance Automotive Ltd., 
Shenyang, totalled € 910 million (31 December 2015: 
€ 892 million). Trade and financial payables of Group 
companies to BMW Brilliance Automotive Ltd., Shen-
yang, amounted to € 103 million (31 December 2015: 
€ 107 million). Group companies received goods and 
services from BMW Brilliance Automotive Ltd., Shen-
yang, during the first three months of 2016 for an 
amount of € 8 million (2015: € 4 million).


All relationships of BMW Group entities with the joint 
ventures DriveNow GmbH & Co. KG, Munich, and 
DriveNow Verwaltungs GmbH, Munich, are conducted 
on the basis of arm’s length principles. Transactions 
with these entities arise in the normal course of business 
and are small in scale.


THERE Holding B.V., Amsterdam, was consolidated in 
the Group Financial Statements of BMW AG for the 
year ended 31 December 2015 for the first time as an 
associated company using the equity method. Trans-
actions of BMW Group companies with THERE Holding 
B.V., Amsterdam, and that entity’s subsidiaries (HERE 
Group), arise without exception in the normal course of 
business and are conducted on the basis of arm’s length 
principles. The HERE Group’s digital maps are funda-
mental for the next generation of mobility and location-
based services, providing the basis for new assistance 
systems and, ultimately, fully automated driving. Using 
high-precision digital maps in combination with real-
time vehicle data, it will be possible to increase road 
safety and facilitate the development of innovative new 
products and services. The BMW Group did not sell any 
goods or services to the HERE Group during the first 
quarter 2016. Group companies received goods and ser-
vices from the HERE Group during the first three months 
of 2016 in the form of licenses amounting to € 12 mil-
lion. At 31 March 2016, payables of Group companies to 
the HERE Group totalled € 7 million (31 December 
2015: € 3 million). Group companies had no receivables 
from the HERE Group at the end of the reporting period 
(31 December 2015: € – million).


Business transactions between BMW Group entities and 
other associated companies are small in scale, arise 
without exception in the normal course of business and 
are conducted on the basis of arm’s length principles.


Stefan Quandt is a shareholder and Deputy Chairman 
of the Supervisory Board of BMW AG. He is also the 
sole shareholder and Chairman of the Supervisory 
Board of DELTON AG, Bad Homburg v.d.H., which, via 
its subsidiaries, performed logistic-related services for 
the BMW Group during the first three months of 2016. 
In addition, companies of the DELTON Group used ve-
hicles provided by the BMW Group, mostly in the form 
of leasing contracts. Stefan Quandt is also the indirect 
majority shareholder of Solarwatt GmbH, Dresden. Co-
operation arrangements are in place between BMW AG 
and Solarwatt GmbH, Dresden, within the field of elec-
tric mobility. The focus of this collaboration is on provid-
ing complete photovoltaic solutions for rooftop systems 
and carports to BMW i customers. Solarwatt GmbH, 
Dresden, leased vehicles from the BMW Group during 
the first quarter 2016. The service, cooperation and lease 
contracts referred to above are not material for the 
BMW Group. They all arise in the normal course of busi-
ness and are conducted without exception on the basis 
of arm’s length principles.


Susanne Klatten is a shareholder and member of the 
Supervisory Board of BMW AG and also a shareholder 
and Deputy Chairman of the Supervisory Board of 
 Altana AG, Wesel. Altana AG, Wesel, acquired vehicles 
from the BMW Group during the first three months of 
2016, mostly in the form of lease contracts. These con-
tracts are not material for the BMW Group, arise in the 
course of ordinary activities and are made, without ex-
ception, on the basis of arm’s length principles.


Apart from vehicle lease contracts concluded on an arm’s 
length basis, companies of the BMW Group have not 
entered into any contracts with members of the Board 
of Management or Supervisory Board of BMW AG. The 
same applies to close members of the families of those 
persons.


BMW Trust e.V., Munich, administers assets on a trustee 
basis to secure obligations relating to pensions and 
pre-retirement part-time working arrangements in Ger-
many and is therefore a related party of the BMW Group 
in accordance with IAS 24. This entity, which is a regis-
tered association (eingetragener Verein) under German 
law, does not have any assets of its own. It did not have 
any income or expenses during the period under report. 
BMW AG bears expenses on an immaterial scale and 
performs services for BMW Trust e. V., Munich.
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Explanatory notes to segment information
For information on the basis used for identifying and as-
sessing the performance of reportable segments along 
internal management lines, please see the Group Finan-
cial Statements of BMW AG for the year ended 31 De-
cember 2015. No changes have been made either in the 


accounting policies applied or in the basis used for 
identifying reportable segments as compared to 31 De-
cember 2015.


Segment information by operating segment for the first 
quarter is as follows:


Segment information by operating segment          


  Automotive Motorcycles
 


in € million   2016  2015  2016  2015
 
External revenues   14,607  14,655  580  565
Inter-segment revenues   4,207  4,238  2  2
Total revenues 18,814 18,893 582 567


Segment result   1,763  1,794  94  115
Result from equity accounted investments   71  128  –  –
Capital expenditure on non-current assets   692  785  5  8
Depreciation and amortisation on non-current assets   1,162  1,083  18  16
 


          


  Automotive Motorcycles
 


in € million   31. 3. 2016  31. 12. 2015  31. 3. 2016  31. 12. 2015
 
Investments accounted for using the equity method   2,343  2,233  –  –
Segment assets   10,378  10,024  577  557
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Segment figures for the first quarter can be reconciled to the corresponding Group figures as follows:


in € million  1st quarter  1st quarter  
2016 2015


 
Reconciliation of segment result


 Total for reportable segments  2,425  2,445  
 Financial result of Automotive segment and Motorcycles segment  – 29  – 161  
 Elimination of inter-segment items  – 28  – 15  


Group profit before tax 2,368 2,269


Reconciliation of capital expenditure on non-current assets
 Total for reportable segments  5,456  5,909  
 Elimination of inter-segment items  – 1,218  – 1,179  


Total Group capital expenditure on non-current assets 4,238 4,730


Reconciliation of depreciation and amortisation on non-current assets
 Total for reportable segments  3,529  3,207  
 Elimination of inter-segment items  – 1,267  – 1,202  


Total Group depreciation and amortisation on non-current assets 2,262 2,005
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Financial Other Entities Reconciliation to Group   
Services Group figures  


 2016  2015  2016  2015  2016  2015  2016  2015   


 5,666  5,696  –  1  –  –  20,853  20,917   External revenues
 366  362  1  1  – 4,576  – 4,603  –  –   Inter-segment revenues


6,032 6,058     1     2 – 4,576 – 4,603 20,853 20,917  Total revenues


 570  559  – 2  – 23  – 57  – 176  2,368  2,269   Segment result
 –  –  –  –  –  –  71  128   Result from equity accounted investments


 4,759  5,116  –  –  – 1,218  – 1,179  4,238  4,730   Capital expenditure on non-current assets
 2,349  2,108  –  –  – 1,267  – 1,202  2,262  2,005   Depreciation and amortisation on non-current assets


                  


Financial Other Entities Reconciliation to Group   
Services Group figures  


 31. 3. 2016  31. 12. 2015  31. 3. 2016  31. 12. 2015  31. 3. 2016  31. 12. 2015  31. 3. 2016  31. 12. 2015   


 –  –  –  –  –  –  2,343  2,233   Investments accounted for using the equity method
 10,079  9,948  70,451  71,709  81,847  79,936  173,332  172,174   Segment assets


in € million  31. 3. 2016  31. 12. 2015  
 
Reconciliation of segment assets


 Total for reportable segments  91,485  92,238  
 Non-operating assets – Other Entities segment  7,142  7,132  
 Total liabilities – Financial Services segment  110,625  112,081  
 Non-operating assets – Automotive and Motorcycles segments  43,310  41,932  
 Liabilities of Automotive and Motorcycles segments not subject to interest  33,249  31,817  
 Elimination of inter-segment items  – 112,479  – 113,026  


Total Group assets 173,332 172,174
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OTHER INFORMATION


Financial Calendar


Annual General Meeting   12 May 2016
Quarterly Report to 30 June 2016   2 August 2016
Quarterly Report to 30 September 2016   4 November 2016


Annual Report 2016   21 March 2017
Annual Accounts Press Conference   21 March 2017
Analyst and Investor Conference   22 March 2017
Quarterly Report to 31 March 2017   4 May 2017
Annual General Meeting   11 May 2017
Quarterly Report to 30 June 2017   3 August 2017
Quarterly Report to 30 September 2017   7 November 2017
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OTHER INFORMATION


Contacts


Business and Finance Press   
Telephone  +49 89 382-2 45 44


+49 89 382-2 41 18
Fax +49 89 382-2 44 18
E-mail presse@bmwgroup.com


Investor Relations   
Telephone +49 89 382-2 42 72
 +49 89 382-2 53 87
Fax +49 89 382-1 46 61
E-mail ir@bmwgroup.com


The BMW Group on the Internet   
Further information about the BMW Group is available online at www.bmwgroup.com.
Investor Relations information is available directly at www.bmwgroup.com/ir. Information 
about the various BMW Group brands is available at www.bmw.com, www.mini.com
and www.rolls-roycemotorcars.com.


This version of the Quarterly Report to 31 March 2016 is a translation from the German version. 
Only the original German version is binding.


PUBLISHED BY
Bayerische Motoren Werke
Aktiengesellschaft
80788 Munich
Germany
Tel. +49 89 382-0
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BMW_Group_Q1_2016_EN.xlsx
Income Statement Q1

		BMW GROUP

		Income Statement for Group and Segments for the first quarter



				Group						Automotive						Motorocycles						Financial						Other						Eliminations

																						Services						Entities

		in € million		2016		2015				2016		2015				2016		2015				2016		2015				2016		2015				2016		2015





		Revenues		20.853		20.917				18.814		18.893				582		567				6.032		6.058				1		2				-4.576		-4.603

		Cost of sales		-16.373		-16.561				-15.352		-15.508				-427		-403				-5.158		-5.251				-		-				4.564		4.601

		Gross profit		4.480		4.356				3.462		3.385				155		164				874		807				  1		  2				-12		-2



		Selling and administrative expenses		-1.988		-1.884				-1.651		-1.590				-55		-49				-283		-247				-5		-4				6		6

		Other operating income		213		295				181		238				-		-				5		3				43		57				-16		-3

		Other operating expenses		-248		-246				-229		-239				-6		-				-5		-8				-28		-15				20		16

		Profit before financial result		2.457		2.521				1.763		1.794				 94		115				591		555				 11		 40				 -2		 17



		    Result from equity accounted investments		71		128				71		128				-		-				-		-				-		-				-		-

		   Interest and similar income		35		42				92		91				-		-				1		2				301		289				-359		-340

		   Interest and similar expenses		-118		-122				-177		-140				-		-1				-1		-1				-273		-288				333		308

		   Other financial result		-77		-300				-15		-239				-		-				-21		3				-41		-64				-		-

		Financial result		-89		-252				-29		-160				  -		 -1				-21		  4				-13		-63				-26		-32



		Profit before tax		2.368		2.269				1.734		1.634				 94		114				570		559				 -2		-23				-28		-15



		Income taxes		-727		-753				-554		-551				-30		-37				-154		-175				1		6				10		4

		Net profit/loss		1.641		1.516				1.18		1.083				 64		 77				416		384				 -1		-17				-18		-11



		Attributable to minority interest		10		4				-1		-1				-		-				11		5				-		-				-		-

		Attributable to shareholders of BMW AG		1.631		1.512				1.181		1.084				 64		 77				405		379				 -1		-17				-18		-11



		Basic earnings per share of common stock in €		2.48		2.30

		Basic earnings per share of preferred stock in €		2.48		2.30

		Dilutive effects		-		-

		Diluted earnings per share of common stock in €		2.48		2.30

		Diluted earnings per share of preferred stock in €		2.48		2.30







BS - Assets

		BMW GROUP

		Balance Sheets for Group and Segments to 31 March 2016



		Assets

		 		Group						Automotive						Motorocycles						Financial						Other						Eliminations

		 																				Services						Entities

		in € million		31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015



		Intangible assets		7.313		7.372				6.846		6.899				47		48				419		424				1		1				-		-

		Property, plant and equipment		17.161		17.759				16.830		17.416				302		313				29		30				-		-				-		-

		Leased products		34.329		34.965				-		-				-		-				40.406		41.148				-		-				-6.077		-6.183

		Investments accounted for using the equity method		2.343		2.233				2.343		2.233				-		-				-		-				-		-				-		-

		Other investments		309		428				5.077		5.147				-		-				2		2				5.966		5.966				-10.736		-10.687

		Receivables from sales financing		41.972		41.865				-		-				-		-				41.972		41.865				-		-				-		-

		Financial assets		3.13		2.208				1.314		586				-		-				209		236				2.046		1.985				-439		-599

		Deferred tax		2.004		1.945				3.760		4.114				-		-				262		222				183		205				-2.201		-2.596

		Other assets		1.389		1.568				3.329		3.935				23		25				2.402		2.469				22.575		22.268				-26.940		-27.129

		Non-current assets		109.95		110.343				39.499		40.330				372		386				85.701		86.396				30.771		30.425				-46.393		-47.194



		Inventories		13.145		11.071				12.690		10.611				449		453				6		7				-		-				-		-

		Trade receivables		2.977		2.751				2.615		2.453				201		139				159		158				2		1				-		-

		Receivables from sales financing		27.322		28.178				-		-				-		-				27.322		28.178				-		-				-		-

		Financial assets		6.568		6.635				4.535		4.859				-		-				1.420		1.354				1.091		1.121				-478		-699

		Current tax		2.621		2.381				1.465		1.240				-		-				59		37				1.097		1.104				-		-

		Other assets		4.594		4.693				21.057		19.907				-		-				4.656		4.540				44.489		45.379				-65.608		-65.133

		Cash and cash equivalents		6.155		6.122				4.631		3.952				-		-				1.381		1.359				143		811				-		-

		Current assets		63.382		61.831				46.993		43.022				650		592				35.003		35.633				46.822		48.416				-66.086		-65.832



		Total assets		173.332		172.174				86.492		83.352				1.022		978				120.704		122.029				77.593		78.841				-112.479		-113.026









BS - Equity & Liabilities

		BMW GROUP

		Balance Sheets for Group and Segments to 31 March 2016



		Equity and liabilities

		 		Group						Automotive						Motorocycles						Financial						Other						Eliminations

		 																				Services						Entities

		in € million		31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015



		Subscribed capital		657		657

		Capital reserves		2.027		2.027

		Revenue reserves		41.936		41.027

		Accumulated other equity		-112		-1.181

		Equity attributable to shareholders of BMW AG		44.508		42.530



		Minority interest		240		234

		Equity		44.748		42.764				35.429		33.460				  -		  -				10.079		9.948				15.054		15.225				-15.814



		Pension provisions		3.863		3.000				2.764		1.770				45		45				65		55				989		1.13				-

		Other provisions		4.529		4.621				4.065		4.141				136		136				298		313				30		31				-

		Deferred tax		2.73		2.116				918		429				-		-				5.898		6.158				26		28				-4.112

		Financial liabilities		49.068		49.523				1.856		2.621				-		-				15.716		16.03				31.935		31.471				-439

		Other liabilities		4.502		4.559				5.531		5.545				419		401				23.943		23.613				493		835				-25.884

		Non-current provisions and liabilities		64.692		63.819				15.134		14.506				600		582				45.920		46.169				33.473		33.495				-30.435



		Other provisions		5.076		5.009				4.471		4.398				72		85				527		518				6		8				-

		Current tax		1.335		1.441				650		810				-		-				284		223				401		408				-

		Financial liabilities		40.148		42.16				2.22		3.211				-		-				22.485		23.038				15.921		16.610				-478

		Trade payables		8.316		7.773				7.353		6.856				292		263				645		630				26		24				-

		Other liabilities		9.017		9.208				21.235		20.111				58		48				40.764		41.503				12.712		13.071				-65.752

		Current provisions and liabilities		63.892		65.591				35.929		35.386				422		396				64.705		65.912				29.066		30.121				-66.230



		Total equity and liabilities		173.332		172.174				86.492		83.352				1.022		978				120.704		122.029				77.593		78.841				-112.479









Cash Flow Statement

		BMW GROUP

		Cash Flow Statements for Group and Segments for the period from 1 January to 31 March 2016



				Group						Automotive						Financial Serivces

		in € million		2016		2015				2016		2015				2016		2015



		Net profit		1.641		1.516				1.180		1.083				416		384

		Depreciation and amortisation of tangible, intangible and investment assets		1.256		1.106				1.231		1.083				7		8

		Change in provisions		-123		-12				-4		144				92		-17

		Change in leased products and receivables from sales financing		-1.029		-930				-		3				-996		-930

		Change in deferred taxes		358		186				263		267				-9		12

		Changes in working capital		-1.903		-1.055				-1.885		-914				10		-49

		Other		-286		178				434		164				-1.135		-790

		Cash inflow/outflow from operating activities		-86		989				1.219		1.830				-1.615		-1.382



		Investment in intangible assets and property, plant and equipment		-698		-794				-692		-785				-1		-1

		Net investment in marketable securities		236		-994				314		-927				9		10

		Other		13		76				5		15				-		-

		Cash inflow/outflow from investing activities		-449		-1.712				-373		-2				  8		  9



		Cash inflow/outflow from financing activities		578		-931				-179		-1.232				1.639		992



		Effect of exchange rate on cash and cash equivalents		-52		180				-18		 81				-22		-11



		Effect of changes in composition of Group on cash and cash equivalents		 42		  -				 30		  -				 12		  -



		Change in cash and cash equivalents		 33		-1				679		-1				 22		-392



		Cash and cash equivalents as at 1 January		6.122		7.688				3.952		5.752				1.359		1.783

		Cash and cash equivalents as at 31 March		6.155		6.214				4.631		4.734				1.381		1.391









Segment Information Q1

		BMW GROUP

		Segment information by operating segment for the first quarter



				Automotive						Motorcycles						Financial						Other						 Reconciliations to 						Group

																Services						Entities						 Group figures

		in € million		2016		2015				2016		2015				2016		2015				2016		2015				2016		2015				2016		2015



		External revenues		14.607		14.655				580		565				5.666		5.696				-		1				-		-				20.853		20.917

		Inter-segment revenues		4.207		4.238				2		2				366		362				1		1				-4.576		-4.603				-		-

		Total revenues		18.814		18.893				582		567				6.032		6.058				  1		  2				-4.576		-4.603				20.853		20.917



		Segment result		1.763		1.794				94		115				570		559				-2		-23				-57		-176				2.368		2.269

		Income from equity accounted investments		71		128				-		-				-		-				-		-				-		-				71		128

		Capital expenditure on non-current assets		692		785				5		8				4.759		5.116				-		-				-1.218		-1.179				4.238		4.730

		Depreciation and amortisation on non-current assets		1.162		1.083				18		16				2.349		2.108				-		-				-1.267		-1.202				2.262		2.005









				Automotive						Motorcycles						Financial						Other						 Reconciliations to 						Group

																Services						Entities						 Group figures

		in € million		31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015				31.3.2016		31.12.2015



		Investments accounted for using the equity method		2.343		2.233				-		-				-		-				-		-				-		-				2.343		2.233

		Segment assets		10.378		10.024				577		557				10.079		9.948				70.451		71.709				81.847		79.936				173.332		172.174
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Good morning, ladies and gentlemen. 


 


2016 marks the year of the BMW Group’s centenary. A look at our history clearly 


shows how our company has successfully transformed over the years: From an 


aircraft-engine and motorcycle manufacturer to a multi-brand Group. From the 


world’s leading producer of premium vehicles to a leading provider of premium 


mobility and services. Our task now is to prepare our company for the digital 


transformation taking place in the area of individual mobility. We are turning the 


BMW Group into a high-tech provider of mobility. 


 


Our vision vehicle – the BMW VISION NEXT 100 – embodies the innovative 


strength and clear future focus of our company in a very special way. It provides 


a glimpse into the future of mobility, from 2030 on: sustainable, fully connected 


and highly automated. We are transforming the ‘ultimate driving machine’ into 


‘the ultimate driver’. Our focus moving forward will remain on our customers and 


their individual mobility needs. We want to continue to bring joy to our customers 


and exceed their expectations: With our premium vehicles and premium brands. 


And – more than ever before – with our premium services for individual mobility. 


This will enable us to make mobility easier, more convenient and – above all – 


safer for our customers. 


 


In two days’ time, I will present the “BMW VISION NEXT 100” on its World Tour 


in Beijing. Two more vision vehicles – from MINI and Rolls-Royce – will be 


unveiled in London in June. All three vehicles will be shown in Los Angeles in 
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October – along with our vision “on two wheels”. So, as you can see: We are 


working hard on creating the future. 


 


Our strategy realignment, NUMBER ONE > NEXT, sets two clear target dates: 


2020 and 2025. More than ever, we will need to be fast, professional and flexible 


to master the challenges that lie ahead – but also in our actions and our decision-


making. Over the last few months, we have already launched the first measures 


and projects for Strategy NUMBER ONE > NEXT. These include the new BMW 


7 Series, with its many technical innovations, our BMW iPerformance fleet, and 


the new BMW M2 Coupé. 


 


The new BMW 7 Series has been well-received by customers. We have already 


delivered 10,500 BMW 7 Series since the beginning of the year. That’s over 20 


percent more than during the same period last year. And at the end of March, we 


launched the 730i, which we expect will boost sales even further. Two additional 


variants of the 7 Series – the iPerformance and M Performance versions – will 


even give customers more choice. An M vehicle for the luxury class was 


something many of our customers wanted. And the BMW 740e iPerformance 


will show how we transfer BMW i ‘born electric’ technology into our series 


vehicles within the BMW brand. 


 


Our plug-in hybrid BMWs will be under the label of BMW iPerformance. This 


summer, customers will already have five iPerformance models to choose from. 


This means we will offer a plug-in hybrid for every class, from compact to luxury. 


The electrification of our vehicle fleet is a key element of Strategy NUMBER 


ONE > NEXT. 


 


A greater proportion of all-electric and plug-in hybrid vehicles within our fleet is 


essential in order to meet Europe’s ambitious CO2 emissions targets for 2020. 


 


In the first quarter of this year, we sold over 5,000 BMW i3 cars.  
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I am also delighted that the German government is taking concrete steps to 


support electric mobility. I am optimistic that this will increase the demand for 


electric cars. In the long term – and we are convinced of this – alternative drive 


trains will be an integral part of individual mobility. And we want to be the leader 


in electric mobility. 


 


Ladies and gentlemen,  


 


Our industry is undergoing a fundamental transformation. Strategy NUMBER 


ONE > NEXT focuses on six key focus areas: Brands & design, products, 


technologies, customer experience & services, digitalization and profitability. 


 


For us, consistent profitability over the longer term is a must; it gives us the 


foundation we need for investing in the future. We must also constantly evaluate 


our internal structures and processes. Here, we are concentrating on speed and 


efficiency to prepare our company for the digitalisation of our vehicles and our 


production facilities. 


 


In the future, our attractive model range will remain fundamental to our success. 


As part of Strategy NUMBER ONE > NEXT, we will expand our product portfolio 


– for all of our brands and segments, with an additional model for the luxury class, 


an X7 to complement our X family and further additions to our M and M 


Performance ranges. I already mentioned the BMW M2 Coupé. A new Rolls-


Royce is developed under the project name ‘Cullinan’. And there will be new 


additions to the i family. In the second half of 2016, we will launch another i3 


model, with 50 percent more battery capacity. This will be followed by a BMW i8 


Roadster in 2018. 


 
In terms of technology we are working parallel on optimising our combustion 


engines with Efficient Dynamics NEXT and also on electrification, with battery 


packs and fuel cells. At the beginning of 2020, our new BMW i NEXT will unite 
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the full range of future features: autonomous driving, digital connectivity, 


intelligent lightweight construction and next-generation electric mobility. 


 


Our goal is set out in Strategy NUMBER ONE > NEXT: We want to be the leader 


in the digitalisation of individual mobility. We will focus on three main areas: 


Digital customer experiences, connected and autonomous driving and business 


processes. 


 


Mobility services and digital services are already a part of our business model 


today. DriveNow, ParkNow and ChargeNow are just three examples. Especially in 


major cities, customers need seamless and individual mobility solutions. For 


sustainable urban mobility, the USA is our pilot market. In early April, we 


launched our car sharing service, ReachNow, in Seattle. The number of people 


who have registered has far exceeded our expectations. ReachNow is modelled 


on DriveNow in Europe. Our partner for this service in the USA is a technology 


start-up called RideCell. 


 


Since March this year, BMW Connected Drive users in the USA can download 


the BMW Connected app – a customised digital companion available from the 


Apple Store. This app offers customers convenient access to a highly 


personalised world of intelligent, connected digital mobility services. It’s a cross-


platform mobility concept that is based on an Open Mobility Cloud. The Cloud 


gives us an even better picture of our customers’ wishes and we can provide an 


even more tailored service. 


 


And that’s exactly what we are aiming for: The best services in our competitive 


field. ReachNow and BMW Connected clearly show that we are pushing forward 


with the implementation of our strategy NUMBER ONE > NEXT.  


We are strengthening our core business, working intensively on operational 


excellence. At the same time we are making swift progress in further developing 


our service range. 







 


 


  Media Information 


Date  3 May 2016 


Subject  Statement by Harald Krüger, Chairman of the Board of Management of BMW AG, Conference 
Conference Call Quarterly Report to 31 March 2016 


Page  5 


 


 


 


 


Corporate Communications 
 


 


We have set ourselves a number of ambitious goals for the current business 


year: 


 


 A slight increase in automotive sales – which would be another all-time 


high for the BMW Group. 


 A slight increase in Group EBT – which would be another best result for 


our company. 


 An EBIT margin in the Automotive Segment that remains within our 


target range of 8 to 10 percent. 


 


Our first quarter was a good start to the year. For the sixth time in a row, we 


achieved a new first-quarter sales record – with more than 557,000 vehicles 


sold. Our BMW, MINI and BMW Motorrad brands posted their best first-quarter 


figures yet. Group profit before tax was more than 2.3 billion euros – our highest 


first-quarter figure ever. Group profit rose to more than 1.6 billion euros. And our 


EBIT margin in the Automotive segment currently stands at 9.4 percent, which is 


at the upper end of our projected target range of 8 to 10 percent.  


 


So, after three months, we remain on track to achieve our targets for 2016. This 


assumes that business conditions remain stable. A number of risks could 


potentially affect our business development, such as the continuing 


normalisation of the Chinese market, recessive developments in some emerging 


markets and political uncertainty in Europe. And not to be forgotten: market 


conditions in the all-important market of the USA. This year, they appear to be 


becoming more challenging. In addition, the premium segment remains highly 


competitive. 


 


On the other hand, the forecast growth in the global automobile market is 


expected to provide momentum. And one of the greatest contributors to our 


business development will be our attractive range of new BMW, MINI and Rolls-
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Royce vehicles: The new BMW 7 Series has been available with the full range of 


engines since March. The new BMW X1 is proving extremely popular, with 


strong sales growth. The X1 long version is due for market launch in China in 


May. It will be manufactured at our plant in Tiexi. The new MINI Convertible has 


been on the market since March. And at Rolls-Royce, a new convertible, Dawn, 


will add further impetus to sales. 


 


Ladies and gentlemen, as you can see: We are shaping the transformation of 


individual mobility. We are working from a position of strength, with a solid 


financial foundation. I remain confident that the BMW Group is on track for 


continued success – in its centenary year 2016 and beyond. 


 


Thank you very much.  
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STRATEGY NUMBER ONE NEXT.
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We create the future:  We combine operational excellence and fresh thinking.


We unite excitement, responsibility and success: We have the most emotional products and 


attractive services.


We are leading the BMW Group into a new era: We leverage innovative technologies, digitalization 


and sustainability to deliver unique customer experiences.


We are Number ONE. We inspire people on the move: We shape tomorrow‘s individual premium mobility.







MOBILITY OF THE FUTURE: HIGHLY AUTOMATED, ZERO-EMISSION VEHICLES 
COMBINED WITH INNOVATIVE MOBILITY SERVICES. 
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E-MOBILITY AUTONOMOUS DRIVING MOBILITY SERVICES







BMW GROUP’S ELECTRIFICATION PATHWAY. 
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PIONEERING


ELECTRIFICATION OF 


CORE PORTFOLIO


SCALABILITY 


AND FLEXIBILITY


 Building-up expertise


 Technology innovation


 Project i


 Roll-out i Performance


 Upgrade BMW i3


 MINI BEV


 BMW X3 BEV







iPERFORMANCE AND BMW i – BALANCING THE PRODUCT PORTFOLIO. 
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DYNAMIC EFFICIENT


M Core Models


High 


Performance


M Performance


Performance


Champions


Core Models PHEVs


Electrified


Efficiency


Champions


BEVs


Visionary


Mobility


The interplay of BMW M and BMW i enhances competitive differentiation 


(representation of the scope of the BMW brand).


BMW brand framework for product portfolio
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OVER 100,000 ELECTRIFIED BMW VEHICLES SOLD YTD 2016.
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i3 60 Ah
i8


X5 xDrive40e


iPerformance
530Le*
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iPerformance
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iPerformance


740e / 740 Le iPerformance


i3 94 Ah


* Only available  in China
Figures are for cumulative sales of BEV and PHEV vehicles
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SIGNIFICANT NUMBER OF ELECTRIFIED MODELS ARE ALREADY ON THE STREET. 
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AUTOMATED DRIVING.
CHANGING FRAMEWORK LEADS TO NEW DEFINITOIN OF FUTURE MOBILITY. 
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THE NEXT STEPS ARE HIGHLY AND FULLY AUTONOMOUS DRIVING.
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MASTERING THE BASIC TECHNOLOGIES IS THE FIRST STEP FOR 
HIGHLY AUTOMATED DRIVING.


Intelligent 


autonomous vehicle


Regulatory 


requirements


Sensor systems Artificial Intelligence


Digital maps / HERE Digital reality model
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LEVERAGING POTENTIAL OF DIGITALIZATION AND CONNECTIVITY.


BMW Connected


Mobility Cloud


BMW Group Investor Presentation, December 2016 Page 12







BMW Group Investor Presentation, December 2016 Page 13


DRIVE NOW. PREMIUM, FREE FLOATING CAR SHARING SERVICE FROM 
BMW GROUP.


750,000 customers 


in 11 cities


DriveNow Customers are BMW Group´s


youngest & most modern  
target group 5,000+ cars 


in the fleets



http://de.wikipedia.org/wiki/Datei:Flag_of_Germany.svg

http://de.wikipedia.org/wiki/Datei:Flag_of_Germany.svg





CAR SHARING EXPERIENCE ON A NEW LEVEL. 
REACH NOW TO INTRODUCE UNIQUE FEATURES TO THE CUSTOMERS.


370 cars 


Additional services available:
 Vehicle Delivery Service


 Long period use of vehicles


 Carsharing for closed user groups


 Chauffeur Service – Car with driver


 Renting out your own car via ReachNow


Launched  in April 


2016 in Seattle
More cities 
to come soon
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PREMIUM MOBILITY SERVICES CHARGENOW AND PARKNOW MAKE 
CHARGING AND PARKING EASIER THAN EVER.
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42,000+ charging points 


in 25 countries


Time & cost


efficient


On- and off-street 
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Launched 


in March 2016 
in Austria & Germany


Cashless







FINANCIAL TARGETS 2020. 
SUSTAINABLE GROWTH AND SOLID PROFITABILITY DESPITE CHALLENGES.
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BMW Group


EBT margin (from 2017)


Investment ratio* 


Research and development ratio


Payout ratio


Automotive Segment


EBIT margin


Free Cashflow


Motorcycles Segment


Sales volume


EBIT margin (from 2017)


Financial Services Segment


Return on Equity


* Investments in property, plant and equipment and other intangible assets (without capitalized development costs).
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2015


10.0%


4.2% 


5.6%


32.9%


9.2%


5.4 bn €


136,963 units


9.1%


20.2%


2020


>10%


<5.0%


5.0 - 5.5%


30 - 40%


8 -10%


>3 bn €


> 200,000 units


8 -10% 


>18%







MAINTAINING THE AUTOMOTIVE EBIT MARGIN IN THE CORRIDOR OF 8-10% 
DESPITE ONGOING CHALLENGES.


8 %
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GLOBAL ANNUAL PREMIUM SEGMENT SALES ARE EXPECTED 
TO GROW TO 9.0 MN UNITS BY 2020.
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China, CAGR +5.5%


Japan, CAGR  +0.4%


North America, CAGR +2.3%


Western Europe, CAGR +1.3%


Rest of World, CAGR +4.6%


BRIKT*, CAGR +5.2%


Region (‘000 units) 2015 2020 Chg.


World 7,749 9,012 16%


Res t of World  605 759 25%


BRIKT* 475 612 29%


China (Mainland) 1,793 2,345 31%


Japan  225 229 2%


North America  1,944 2,173 12%


Wes tern Europe  2,707 2,894 7%







MORE THAN 70% OF EXPECTED ANNUAL SALES VOLUME 
WILL BE RENEWED UNTIL 2020.
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Schematic illustration of future launch dates







STRENGTHENING PROFITABILITY BY SALES GROWTH AND PRODUCT EXPANSION.
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HIGH PERFORMANCE CARS LUXURY SEGMENT X-PORTFOLIO







BMW M AUTOMOBILES ARE THE VERY SPORTY AND DYNAMIC END 
OF OUR MODEL RANGE.
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BRAND SHAPER BMW M4 GTS


BMW M240i Coupé


BMW M2 Coupé


BMW 228i Coupé


AN EXAMPLE:


M AUTOMOBILES


M PERFORMANCE


AUTOMOBILES


TOP MODEL 


CORE BRAND
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CORE BRAND MODEL 


WITH M SPORT PACKAGE


BMW 420i Coupé with


M sport package







BMW Group Investor Presentation, December 2016


SIXTH GENERATION OF BMW 7 SERIES.
THE NEW BENCHMARK IN THE LUXURY SEGMENT.
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KEEPING THE LEAD.
FURTHER EXPANSION OF THE X-PORTFOLIO PLANNED UNTIL 2020.


BMW X1


BMW X5


BMW X3


BMW X6


BMW X4


BMW X7


BMW X2*


*Concept Car







INTELLIGENT AND INNOVATIVE PRODUCTION.
DIGITALIZATION CREATES NEW OPPORTUNITIES.
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BMW GROUP SALES CONTINUE TO GROW THROUGH NOVEMBER 2016.


2,152,393 + 5.8%


1,824,490 + 5.6%


324,417 + 7.4%


3,486 + 5.5%


136,393 +5.4%
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Americas


412,873 units


Europe


992,580 units


+10.0%


Mainland China


472,705 units


Asia (w/o China) 


& Rest of World


274,235 units


-7.7%


19% 46%


+11.2%


22% 13%


+5.9%


BMW GROUP AUTOMOTIVE: BALANCED SALES DISTRIBUTION AND SOLID 
GROWTH OF +5.8% YTD NOVEMBER 2016.
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BMW GROUP AUTOMOTIVE MAJOR MARKETS. 
DELIVERIES TO CUSTOMERS YTD NOVEMBER 2016.
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Deliveries of automobiles YTD 2016 YTD 2015 Change in %


Europe 992,580 902,223 10.0


thereof Germany 1) 281,508 264,569 6.4


Great Britain 228,698 207,079 10.4


France 76,288 70,051 8.9


Italy 76,306 64,925 17.5


Americas 412,873 447,445 -7.7


thereof USA 327,711 364,903 -10.2


Asia 680,540 621,671 9.5


thereof China Mainland 472,705 425,266 11.2


thereof BBA retail sales 290,031 258,936 12.0


Japan 67,096 61,005 10.0


Rest of the World (incl. RR) 2) 66,400 62,609 6.1


Total 2,152,393 2,033,948 5.8


1) Registrations 2) Rolls-Royce sales are included in “Rest of the World”







BMW AND MINI RETAIL DEVELOPMENT IN MAINLAND CHINA
YTD NOVEMBER 2016.
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62% 59% 53% 48% 32% 61%41% 43%


Share of JV Sales


51% 61%


13,8 21,0 30,7 46,8


115,3
138,2


185,3 192,2 180,1 181,7 166,3 182,7


22,6
30,6


35,2
43,7


53,7


94,4


141,2


198,5


275,9 282,0


258,9


290,0


2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 YTD 2015 YTD 2016


Import JV Sales


36.4
51.6


65.8
90.5


169.0


232.6


326.4


in ‘000 units


390.7


456.0 463.7


+41.8 %


+27.5 %
+37.5 %


+86.7 %


+37.6 %


+40.3 %


+19.7 %


+16.7 %
+1.7%


472,7


61% 61%


425,3


+11.2%







DELIVERIES TO CUSTOMERS BY SERIES OR BRAND YTD NOVEMBER 2016.
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Deliveries of automobiles YTD 2016 YTD 2015 Change in %


1 Series 160,147 165,044 -3.0


2 Series 179,822 140,437 28,0


3 Series 379,124 409,038 -7.3


4 Series 121,538 137,288 -11.5


5 Series 306,341 319,871 -4.2


6 Series 12,180 18,142 -32.9


7 Series 54,306 32,394 67.6


X1 193,337 104,028 85.9


X3 143,329 126,183 13.6


X4 53,191 49,853 6.7


X5 150,951 152,163 -0.8


X6 38,910 41,401 -6.0


Z4 5,079 7,102 -28.5


BMW i 26,235 25,610 2.4


BMW Total 1,824,490 1,728,553 5.6


MINI 324,417 302,091 7.4


Rolls Royce 3,486 3,304 5.5


BMW Group Total 2,152,393 2,033,948 5.8







BMW MOTORRAD.
WIDER RANGE THAN EVER BEFORE.
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ADVENTURE TOUR SPORT ROADSTER HERITAGE


URBAN


MOBILITY
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BMW GROUP FINANCIAL SERVICES AT A GLANCE.


Business Lines af of 09/2016Global Presence as of 09/2016


Global Operations in 57 Countries


€83.4 bn


Retail Finance


€17.0 bn


Dealer Finance


3.4 mn contracts


Insurance


€ 7.9 bn


Multi Make Financing


€ 9.6 bn


Banking


€ 11.3 bn


Fleet Business
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~ 4.6 Million Serviced Retail Contracts


EU Bank


EMEA


Americas


Asia, Pacific


28%


25%17%


30%







SF


19%


SIGNIFICANT CONTRIBUTION  OF FINANCIAL SERVICES TO BMW GROUP PROFIT.
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122


439
124


685
743


-292


365


1.214


1.790


1.561
1.619


1.723


1.975


1.517


1.641


2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 9M-2015 9M-2016


1) FY-08 EBT includes a negative effect of  EUR 1,057 million from additional credit and residual value risk provisions.
2) FY-10 EBT includes a positive effect of EUR 122 million from better than expected off-lease business.
3) FY-11 EBT includes a positive effect of EUR 439 million from adjustment of residual value and credit risk provisions and a better than expected off-lease business.


4) FY-12 EBT includes a positive effect of EUR 124 million from better than expected off-lease business.


2)


3)


4)


1)


Profit before Tax (PBT) Financial Services


[in mn €] 







BMW GROUP FINANCIAL SERVICES. 
SOLID DEVELOPMENT OF CREDIT LOSS RATIO.
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Credit loss ratio*


[in %] 


Page 33
* Definition Credit Loss Ratio : credit losses in relation to the average serviced portfolio. Credit losses: all write offs, meaning the lost receivable including accumulated interest and other costs 
less utilized collateral. Income related to the recovery process after write off is also taken into consideration. 


0,41


0,46


0,59


0,84


0,67


0,49 0,48
0,46


0,50


0,37
0,35


0,30


2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 9M-2015 9M-2016







THE BMW GROUP CONTINUED TO CHART A COURSE OF PROFITABLE GROWTH IN 
THE THIRD QUARTER 2016.
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BMW Group Q3-2016 Q3-2015 Change in %


Earnings before tax – Group (in m€) 2,575 2,263 +13.8


EBT margin (in %) – Group 11.0 10.1 +0.9 pp


Automotive Segment


Automotive sales (units) 583,499 545,062 +7.1


Earnings before interest and tax (EBIT) (in m€) 1,837 1,912 -3.9


EBIT margin (in %) 8.5 9.1 -0.6 pp


Net financial assets (m€) 16,715 14,772 +13.2


Motorcycles Segment


Sales (units) 35,290 33,993 +3.8


Earnings before interest and tax (EBIT) (in m€) 32 46 -30.4


EBIT margin (in %) 7.1 10.1 -3.0 pp


Financial Services


Earnings before tax (EBT) (in m€) 568 462 +22.9


Penetration rate (in %)* 49.0 46.1 +2.9 pp


Credit loss ratio (in %)* 0.30 0.35 -0.05 pp


*As of 30 September 2015/2016







BMW GROUP POSTS BEST-EVER FIGURES FOR THE FIRST NINE MONTHS OF 2016.
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BMW Group 9M-2016 9M-2015 Change in %


Earnings before tax – Group (in m€) 7,741 7,114 +8.8


EBT margin (in %) – Group 11.2 10.6 +0.6 pp


Automotive Segment


Automotive sales (units) 1,746,638 1,644,810 +6.2


Earnings before interest and tax (EBIT) (in m€) 5,778 5,525 +4.6


EBIT margin (in %) 9.1 9.0 +0.1 pp


Net financial assets (m€) 16,715 14,772 +13.2


Motorcycles Segment


Sales (units) 116,044 112,411 +3.2


Earnings before interest and tax (EBIT) (in m€) 224 273 -17.9


EBIT margin (in %) 13.6 16.6 -3.0 pp


Financial Services


Earnings before tax (EBT) (in m€) 1,641 1,517 +8.2


Penetration rate (in %) 49.0 46.1 +2.9 pp


Credit loss ratio (in %) 0.30 0.35 -0.05 pp







26TH CONSECUTIVE QUARTER TO ACHIEVE AUTOMOTIVE SEGMENT EBIT 
MARGIN WITHIN TARGET RANGE OF 8 TO 10% OR HIGHER.
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EBIT margin development automotive segment


[in %]
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Target corridor:


8-10 %


9,6


8,1


10,2


11,9


14,4


11,9


9,2


11,6 11,6


9,6


10,5


9,9
9,6


9,0 9,1
9,5


11,7


9,4


8,2


9,5


8,4


9,1
9,6


9,4 9,5
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SOLID FREE CASH FLOW DEVELOPMENT IN THE AUTOMOTIVE SEGMENT.
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* Definition: Free cash flow corresponds to the cash inflow from operating activities of the Automobiles segment less the cash outflow for investing activities of the Automobiles segment adjusted for net 
investment in marketable securities and term deposits. 2009 – 2015 as reported, 2007 & 2008 calculated according to above definition from reported figures. No cash flow reporting on segment level in 2006.
** 2009, 2011, 2013 figures have been adjusted in accordance with IAS 8.


2.277


197


1.456


4.471


3.166


3.809


3.003


3.481


5.404


3.376 3.415


2006 2007 2008 2009** 2010 2011** 2012 2013** 2014 2015 9M-2015 9M-2016


Target:


> 3 billion


n.a.


Free Cash Flow (Automotive)*


[in m€]







ONGOING RESEARCH & DEVELOPMENT PROJECTS TO MAKE BMW GROUP 
FUTURE PROOF. 
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R&D Costs*


[in m€, HGB] 


R&D Ratio**


[in %, HGB] 
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HGB: German Commercial Code
* R&D Expenditure: Research and development expenses plus capitalized research and development cost minus amortization of capitalized development costs.
** R&D Ratio: R&D expenditure divided by Group revenues.
*** 2013 figures have been adjusted in accordance with IAS 8.


3.208 3.144 2.864
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Target ratio:


5-5.5 %







TIGHT MANAGEMENT OF CAPITAL EXPENDITURE TO ACHIEVE TARGET RATIO.
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BMW Group Capital Expenditure*


[in m€] 


Capex Ratio**


[in %] 


* Capital Expenditure: additions to property, plant and equipment and other intangible assets (definition has been changed in 2016).
** Capital expenditure ratio: Capital expenditure divided by Group revenues.
*** 2013 figures have been adjusted in accordance with IAS 8.
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Target ratio:


<5%
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OUTLOOK FOR 2016.
POSITIVE BUSINESS DEVELOPMENT EXPECTED DESPITE CHALLENGES.


BMW Group


Slight increase in EBT compared with previous year


Automotive Segment


Slight increase in deliveries and revenues compared with the previous year


EBIT margin in the target range of 8-10%


Financial Services Segment


Return on equity of at least 18%, on par with previous year


Motorcycles Segment


Solid increase in deliveries compared with the previous year
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BMW GROUP’S FINANCE STRATEGY COVERS THE ENTIRE 
AUTOMOTIVE VALUE CHAIN.
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Research & Development Production Financial ServicesSales & Marketing


BMW GROUP CORPORATE FINANCE STRATEGY REFLECTS THE INDUSTRIAL NATURE OF THE BUSINESS


AND IS FOCUSED ON THE ENTIRE AUTOMOTIVE VALUE CHAIN.


Automotive value chain







DIVERSIFIED FUNDING MIX WITH A COMBINATION OF INDUSTRY AND BANK 
TYPICAL FINANCING INSTRUMENTS.
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CP


<1yr 1yr 2yrs 3yrs 4yrs 5yrs 7yrs 10yrs+


(EMTN) PPs Bonds


Customers deposits


Banks loans


Fed
Funds


BCD’s


Bank-typical 


instruments


Industry-typical 


instruments


ABS ABCP


*Adjusted, excluding currency and interest rate derivatives.


Funding Instruments Financial Debt as of 30.09.2016


Structured Financing
2%


Bank Loans
10%


Fed Funds
1%


SSD
2%


Brokered CD's
5%


Customer Deposits  
BMW Bank


9%


ABS
16%


CP
3%


PP's
11%


Public Bonds
40%


Others
1%


91.2 bn €*







BMW GROUP INVESTOR RELATIONS. 
CONTACTS.
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Torsten  Schüssler


Head of Investor Relations


Andreas Stöffler


Equity IR


Bernd Daser


Debt & Equity IR


Ziye Zhou


Debt & Equity IR


Patrick Neumayer


Debt & Equity IR 


Americas


Tanja Seiler


Equity & SRI IR


+49-89-382-25387
torsten.schuessler@bmw.de


+49-89-382-17944
andreas.stoeffler@bmw.de


+49-89-382-31684
bernd.daser@bmw.de


+49-89-382-16190
ziye.zhou@bmw.de


+1-201-307-4210
patrick.neumayer@bmwna.com


+49-89-382-75161
tanja.seiler@bmw.de


http://www.bmwgroup.com/ir


IR Contact


BMW Group Investor Relations


Petuelring 130


80788 Munich
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ir@bmwgroup.com
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BMW GROUP INVESTOR RELATIONS.
FINANCIAL CALENDAR 2017.
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21.03.2017 Annual Accounts Press Conference 2017


22.03.2017 Analyst and Investor Conference 2017


04.05.2017 Quarterly Report to 31 March 2017


11.05.2017 Annual General Meeting 2017


03.08.2017 Quarterly Report to 30 June 2017


07.11.2017 Quarterly Report to 30 September 2017


http://www.bmwgroup.com/ir
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DISCLAIMER.
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This document contains forward-looking statements that reflect BMW Group’s current views about future events. The words 


“anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” ”can,” “could,” “plan,” “project,” “should” and 


similar expressions are used to identify forward-looking statements. 


These statements are subject to many risks and uncertainties or may be affected by factors outside BMW Group’s control, 


including adverse developments in global economic conditions resulting in a decline in demand in BMW Group’s key 


markets, including China, North America and Europe; a deterioration in credit and financial markets; a shift in consumer 


preferences affecting demand for BMW Group’s products; changes in the prices of fuel or raw materials; disruption of 


production due to shortages of materials, labor strikes or supplier insolvencies; the effective implementation of BMW 


Group’s strategic goals and targets; changes in laws, regulations and government policies, particularly those relating to 


vehicle emissions, fuel economy and safety; and other risks and uncertainties, including those described under the heading 


“Report on Risks and Opportunities” in BMW Group’s most recent Annual Report. 


If any of these risks and uncertainties materializes or if the assumptions underlying any of BMW Group’s forward-looking 


statements prove to be incorrect, actual results may be materially different from those BMW Group expresses or implies by 


such statements. BMW Group does not intend or assume any obligation to update these forward-looking statements.
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Statement 
Dr. Friedrich Eichiner 
Member of the Board of Management of BMW AG, 
Finance 
Conference Call Quarterly Report to 31 March 2016 
3 May 2016, 10:00 a.m. 
 
 
 


Ladies and Gentlemen,  


 


Good morning from my side as well! The BMW Group made a positive start to 


2016. In the first three months, automotive sales climbed to over 550,000 


vehicles. Both deliveries and Group earnings before tax reached new first-quarter 


highs; the EBIT margin of 9.4% for the Automotive segment was also within our 


target range.  


 


The company is looking to build on a successful 2015 financial year – and has 


set itself ambitious targets for 2016. We are maintaining our guidance for the full 


year. The first quarter fulfilled our expectations in a volatile market environment.  


 


In Europe, our premium brands are in strong demand and our BMW X models 


remain especially popular. With its attractive product portfolio, the BMW Group is 


in a good position. In China, sales improved in the first three months, after a 


weaker 2015. Our X models and the revised 3 Series Sedan have been well 


received by customers. The company also benefited from the healthy 


development of the overall market. Over the course of the year, we expect sales 


to receive a further boost from the new, locally produced X1. Full availability of 


the new 7 Series over the next few months will also have a positive impact. The 


BMW Group and its Chinese dealer network has adapted to new conditions in 


the market. In general, we still see growth potential in the Chinese market. 


 


The US auto market has reached a high level overall. The trend towards SUVs 


continues in North America – partly due to low oil prices. The BMW Group set 
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Corporate Communications 
 


the right course early on and is now in the process of expanding the production 


capacity for X models. We have taken into account the changes in demand for 


sedans and adjusted our planning. The measures we have implemented will 


have a positive impact on the sales situation in the second half of the year. 


 


Let’s take a look at earnings performance at Group level. First-quarter revenues 


totalled € 20.85 billion – and were therefore on par with last year. Compared with 


the previous year’s high level, translation effects in several of the main currencies 


resulted in lower revenues. Adjusted for this factor, revenues increased slightly. 


BMW Group pre-tax earnings increased to € 2.37 billion – a slight increase of 


4.4% over the first quarter of last year. At Group level, the EBT margin stood at 


11.4%. Our profitability therefore reached the same high level as the previous 


year. 


 


The BMW Group continues to focus its capital expenditure on strengthening its 


future competitiveness. The company invested a total of € 405 million in 


products, equipment and other intangible assets in the first quarter. This no 


longer includes capitalised development costs. It is usual for first-quarter capital 


expenditure to be lower. The main focus of capital expenditure was on 


preparations for the ramp-up of new models. As already announced in March, we 


have redefined our capex ratio – so that it no longer includes capitalised 


development costs. As a result, we are now targeting a capex ratio of less than 


5% of revenue. In the first quarter, the ratio stood at 1.9%, due to seasonal 


factors. The ratio for the full year should be on a par with last year. The figure for 


2015 was 4.2%. 


 


Research and development spending for the first quarter (according to HGB – 


German Commercial Code) reached € 974 million. This is an increase of 5.2% 


over the same period of last year. R&D activities in the first three months 


concentrated on new vehicle development and refining future technologies, 


such as driver assistance systems. Further electrification of our vehicle fleet is 
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another priority: The 3 Series and the 2 Series Active Tourer were released onto 


the market as hybrid models in the first quarter. This will be followed by the plug-


in hybrid variant of the new 7 Series in the summer – which will strengthen our 


company’s competitive position and underline its focus on sustainable mobility. 


The R&D ratio for the first quarter was 4.7%. As usual, this will increase over the 


course of the year. The ratio for the full year should be on par with last year’s 


level of 5.6%. 


 


BMW Group liquidity remained solid at € 11.2 billion at the end of March. This 


high level of liquidity underscores the company’s flexibility and financial strength. 


The company has further diversified its refinancing portfolio. Over the past two 


months, the BMW Group launched its first public bond offering at attractive 


conditions in China and the United States. 


 


Let’s now take a look at the individual segments, first the Automotive segment. 


Revenues for the first quarter totalled € 18.81 billion and are therefore at the 


same high level as last year. During the reporting period, translation effects of 


some major currencies had a dampening effect. First-quarter Automotive EBIT 


totalled € 1.76 billion – which is slightly below last year’s figure. Dampening 


effects resulted from higher personnel costs, as well as increased depreciation 


and marketing costs. The EBIT margin for the Automotive segment stood at 


9.4% – therefore remaining in the upper half of our target range of 8-10%, like it 


did last year. As expected, pricing will remain a challenge in 2016.  


 


Pricing deteriorated slightly in the first quarter, compared with last year. During 


the first three months, the vehicle mix included a slightly higher percentage of 


compact vehicles. 


 


The earnings contribution of our Chinese joint venture BBA, reported in the at-


equity result, was lower than the previous year. This mostly reflects preparations 


for the ramp-up of new vehicles. Over the course of the year, the new, locally 
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produced X1 and the 2 Series Active Tourer will provide positive momentum. 


The at-equity result for the first quarter also contains initial expenses in 


connection with the stake acquired in the mapping service HERE. The 


segment’s financial result for the first quarter was a negative amount of 


€ 29 million. This was an overall improvement of € 131 million year-on-year. This 


positive development was mainly due to the market evaluation of raw material 


and currency derivatives. Pre-tax earnings saw a solid increase of 6.1% to 


€ 1.73 billion.  


 


Let’s take a brief look at the segment’s cash flow. Due to a € 971 million higher 


increase in working capital compared with the same period in 2015, free cash 


flow in the Automotive segment decreased to € 532 million. As previously 


announced, we expect free cash flow for the full year to be above € 3 billion. At 


the end of the quarter, net financial assets in the Automotive segment totalled 


€ 17.5 billion. 


 


Now, let’s move on to the Financial Services segment. BMW Group Financial 


Services continued on its growth path in the first quarter. The focus remains on 


profitable new business and achieving a good balance between leasing and 


financing.  


 


In the first three months, the segment concluded more than 410,000 new 


financing and leasing contracts with customers – 7.5% more than in the first 


quarter of last year. The volume of new business saw a solid increase to 


€ 12.46 billion. BMW Financial Services managed a portfolio of 4.40 million 


customer contracts as per 31 March. This represents an increase of 8.1% over 


the previous year. The Asia/Pacific region again reported significant growth of 


18.3%. The Americas and Middle East/Africa regions also achieved solid growth 


rates. In the EU Bank, the portfolio of customer financing contracts increased by 


3.5%.  
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The penetration rate – the percentage of new BMW Group vehicles financed or 


leased by the Financial Services segment – reached 46.1% at the end of the 


quarter. This is an increase of 1.2 percentage points year-on-year. First-quarter 


pre-tax earnings climbed 2.0% to reach a total of € 570 million.  


 


The risk situation in the segment remained mostly stable from the previous year, 


in line with expectations. The premium segment of the European used-car 


market experienced a slight increase in prices in the first quarter. In North 


America, prices decreased slightly. The credit risk situation continued to 


improve. The credit loss ratio for the entire portfolio remained low, at 0.29%. We 


expect residual value and credit risks to remain stable for the current year. The 


segment takes a comprehensive, proactive approach to risk management and 


makes appropriate provisions for business risks. 


 


Let’s move on to our Motorcycles segment. The segment continued on its 


successful course in the first quarter of this year, after a record year in 2015. In 


fact, BMW Motorrad had its best-ever start to the motorcycle season with sales 


growth of 7.7%. We delivered more than 33,000 BMW motorcycles to 


customers worldwide – the highest ever for a first quarter. Increases were posted 


mainly in Asia and Europe. The segment’s positive business development is 


backed by our strong model line-up. The long-distance enduro, the 


BMW R 1200 GS and its sister model, the BMW R 1200 GS Adventure, were in 


high demand in the first quarter. The BMW S 1000 RR and BMW S 1000 XR 


models were also very popular. 


 


Segment revenues reached a record first-quarter high of € 582 million – an 


increase of 2.6% over the previous year. EBIT for the same period decreased to 


€ 94 million, due to higher fixed costs for projects relating to strategy 


implementation. We continue to work intensively towards our ambitious targets 


for 2020 – and expect to see further positive development overall in the 


Motorcycles segment.  
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I would like to finish with a few words about the outlook for the company. The 


BMW Group will continue to target profitable, sustainable growth in 2016. We 


expect the positive business development of the first three months to continue 


over the course of the year.  


 


We are committed to our targets for 2016 – assuming conditions remain stable 


for the rest of the year. 


 


 The BMW Group is targeting a slight increase in pre-tax earnings for the 


full year. 


 The Automotive segment is expected to report slight increases in both 


sales and revenues.  


 The EBIT margin for the Automotive segment will remain within the 8-


10% range. 


 With attractive new models, we expect BMW Motorrad to report a slight 


increase in deliveries compared with the previous year. 


 For Financial Services, we expect return on equity to remain on a par with 


last year – and therefore above our target of at least 18%.  


 


I would like to emphasise that all our targets depend on stable political and 


economic conditions: Actual business performance may deviate from our 


present forecast if global economic and political uncertainties become even 


greater than expected.  


 


Over the coming months and years, we will gradually be implementing our 


Strategy NUMBER ONE > NEXT. We are setting the course for the future with 


targeted investments in new technologies and drivetrains – and therefore in the 


competitiveness of the BMW Group. With its flexible structures and attractive 


model line-up, the company is well-positioned.  
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The BMW Group stands for innovation and financial strength. Our focus on 


globally balanced, sustainable growth allows us to offset fluctuations in individual 


markets and respond flexibly to changing conditions – especially in times of high 


volatility. Financial strength, attractive premium brands and products as well as 


high flexibility form a solid foundation for the long-term success of the BMW 


Group.  


 


Thank you. 


 






