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Ladies and Gentlemen,  


Good morning from my side as well. We have had an exceptionally strong 


second quarter. The BMW Group has greatly improved its profitability: In the first 


half-year, we achieved an EBT margin of 6.5% – and an EBIT margin of 6.6% in 


the Auto Segment. That puts us on the right track to reach the target range set 


by Strategy Number ONE for 2012.  


We generated just under 15.4 billion euros in Group revenues in the second 


quarter. We also returned an extremely robust profit before tax of 1.3 billion 


euros. Besides this very significant improvement, we report a clear increase in 


our Financial Services earnings.  


Both resulted from the positive effects of our strategic measures to boost 


profitability as well as our attractive, new models.  


Let us start by taking a look at the individual segments:  


The Auto Segment in the second quarter posted an EBIT of 1.3 billion euros, 


with a pre-tax profit of 938 million euros. EBIT for the first half-year totalled 1.6 


billion euros. 
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The sales situation has continued to improve. We benefitted overall from the 


global economic recovery – with double-digit sales growth in many of our 


markets.  


And, with the launch of the new 5 Series in Europe, we saw a strong model mix 


in the second quarter.  


Our attractive portfolio also allowed us to maintain a better price position on the 


markets. As expected, sales incentive levels decreased – thanks to our younger 


product portfolio and changes in sales management processes.  


Our efforts to reduce material costs over recent years also had a positive impact.  


We also expect sales to perform well in the second half of the year. With the 


upcoming model launches, the focus will shift to the European and American 


markets. The share of vehicles sold in China will decrease slightly. 


As a result of our production activities, inventories rose again in the second 


quarter. We have prepared ourselves for the demand in the second half of the 


year and have shipped vehicles overseas. The US market launch of the 5 Series 


Sedan in late June was also a significant factor. This contributed to an increase 


in working capital in a high two-digit million euro amount.  


We invested around 410 million euros in capital markets to fund a further share 


of our pension obligations in Germany. Adjusted for this amount, free cash flow 


in the Auto Segment totalled 1.2 billion euros for the year to June 30th. 


Unadjusted, it was 789 million euros.  


At 9.7 billion euros, our Group liquidity for the year to the end of June remained 


high. 
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The Financial Services Segment generated a pre-tax profit of 379 million 


euros in the second quarter. For the first half of 2010 as a whole, EBT totalled 


601 million euros.  


In a highly profitable second quarter, Financial Services benefitted from much 


better conditions for short and long-term funding. Globally, central bank interest 


rates were at a historic low.  


The used car markets in North America and Continental Europe continued to 


develop heterogeneously in the first half of 2010. Most European markets 


stabilized at a low level. In Southern Europe, used car prices failed to recover. 


The US and UK used car prices showed greater stability.   


Due to this, our end-of-lease business improved. This had an additional impact 


on the earnings through the end of June of around 100 million euros.  


The initiated measures to optimize process efficiency had a further positive 


effect.  


Almost 284,000 new contracts were signed with retail customers in the second 


quarter: 9.5% more than in the same period last year. In the first half of the year, 


more than 527,000 new contracts were signed worldwide.  


New business accounted for 13.1 billion euros—9% more than the same period 


last year.  


The percentage of new vehicles leased or financed by Financial Services 


dropped slightly to 46.6% – of which the leasing business made up 23.8%, and 


financing 22.8%.  


The serviced portfolio comprised 76.468 billion euros.  
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The risk situation in the leasing and loan financing business has continued to 


improve throughout the economic recovery. The credit loss ratio for the first half 


of 2010 dropped to 0.59%, from 0.74% in the same period last year. We expect 


our financing business to face lower default risks from retail customers and 


dealers in the second half of the year.  


Any slowdown of the economic recovery could potentially weaken this positive 


trend again.  


The Motorcycles Segment performed exceptionally well in a difficult market 


environment. We delivered more than 36,000 BMW motorcycles to customers in 


the second quarter. Against this market trend, we increased sales by almost 


22% from the same period last year.  


We were able to improve our competitive position significantly. For instance, we 


are now the market leader in Europe’s biggest motorcycle markets, Germany 


and Italy. Most markets in our relevant segment with engines above 500 cubic 


centimetres showed a decline. Global unit sales in the segment fell by 11%.  


We generated a sales volume of 439 million euros in the Motorcycles Segment 


in the second quarter. We posted an EBIT of 54 million euros.  


Should you want more details on our results, more information is available in our 


quarterly report which can be seen or downloaded from our website.  


Our much stronger performance is reflected in higher earnings and our excellent 


key profitability ratios. Cost improvements and our efforts to boost efficiency are 


yielding results. Our key ratios are fully in line with the targets set out in our 


strategy. We are continuing to work on our strategic initiatives and programs, and 


will further optimise both the cost and performance side. We will not rely on the 


economy continuing to recover at this pace.  
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As far as the second half of the year is concerned, we are planning overall for a 


good earnings situation. However, it would be a mistake to project the strong 


second-quarter earnings onto the full year.  


On the one hand, we expect smaller increases in sales worldwide in the third 


quarter – partly as a result of seasonal factors. On the other hand, the launch of 


new models – the 5 Series Touring and the 5 Series four-wheel-drive Sedan, the 


X3 and the MINI Countryman – will create additional sales momentum in the 


United States and Europe. These markets’ share of sales will increase slightly at 


the expense of China and other emerging markets. This will dampen earnings in 


the third quarter in particular.  


Our forecasts cannot generally predict potential fluctuations in the global 


economy. However, we are aware that the efforts of many countries to 


consolidate their overextended budgets could put a brake on global 


consumption. This could hinder a further global economic recovery and also 


impact our business performance.   


We want to increase our company’s earning power sustainably over the long 


term – we aim to grow all of our brands in the markets worldwide. 


We announced an EBIT target range of more than 5% in the Auto Segment for 


the full 2010 financial year. We are also standing by our target range of an  


8-10% EBIT margin in the Auto Segment in 2012. In the Financial Services 


Segment, we are aiming for a return on equity of more than 18% for 2010. 


 


The BMW Group is on the right track. With our attractive portfolio, we are 


profiting from the current growth phase. Our increased earnings power will have 


a substantial positive impact on our result for the full financial year.  
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Although we are currently satisfied – we have no intention of resting on our 


laurels. We will continue to optimize our efficiency and structures in order to 


maintain our course for success moving forward into the future.  


 


Thank you. 
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BMW Group.
Summary.


 BMW Group reports second-quarter jump in earnings.


 Group revenues first half 2010: euro 27,791 million (+13.5%).  


 Group EBIT in the first six months: 
euro 2,166 million (euro 1,717 million in Q2-2010).


 Automobiles EBIT in the first six months:
euro 1,608 million (euro 1,317 million in Q2-2010).


 Adjusted Free cash flow Automobiles of euro +1,199 million.


 Deliveries Automobiles June 2010 YTD:  696,026 units (+13.1%)


 BMW Automobile 585,755 units (+14.1%)


 MINI Automobile     109,301 units (+7.6%)


 Rolls-Royce Automobile                  970 units (+194.8%)


 Deliveries BMW Motorcycles 57,015 units (+21.4%)


 Outlook 2010: 


• Significant increase of Group profit before tax.


• EBIT Margin > 5% Automobiles Segment .


• Return on Equity > 18% Financial Services Segment .







Quarterly Report 
Investor Relations
August 3, 2010
Page 3


BMW Group.
Key figures second quarter 2010.


Euro million
2010


1 April - 30 June
2009


1 April - 30 June
Change 


in %


Revenues 15,348 12,971 18.3


Loss / profit before financial result (EBIT) 1,717 169 .


Automobiles 1,317 -31 .


Motorcycles 54 26 .


Financial Services 379 75 .


Other entities -81 26 .


Eliminations 48 73 -34.2


Profit before tax 1,299 151 .


Net profit 834 121 .


EPS in Euro (common / preferred) 1.27/1.28 0.18/0.19 ./.


Operating Cash flow (Automobiles) 2,111 987 .
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BMW Group.
Key figures first half 2010.


Euro million
2010


1 Jan. - 30 June
2009


1 Jan. - 30 June
Change 


in %


Revenues 27,791 24,480 13.5


Loss / profit before financial result (EBIT) 2,166 114 .


Automobiles 1,608 -282 .


Motorcycles 86 54 59.3


Financial Services 592 145 .


Other entities -74 38 .


Eliminations -46 159 .


Profit before tax / Loss 1,807 -47 .


Net profit / net loss 1,158 -31 .


EPS in Euro (common / preferred) 1.76/1.77 -0.05/-0.04 ./.


Operating Cash flow (Automobiles) 2,408 2,109 14.2


Equity 20,218 20,162 0.3
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BMW Group.
Revenues by segment second quarter 2010.


Euro million 2010
1 April - 30 June


2009
1 April - 30 June


Change 
in %


BMW Group 15,348 12,971 18.3


Automobiles 13,669 10,827 26.2


Motorcycles 439 336 30.7


Financial Services 4,198 4,224 -0.6


Other Entities 1 1 -


Eliminations -2,959 -2,417 22.4







Quarterly Report 
Investor Relations
August 3, 2010
Page 6


BMW Group.
Revenues by segment first half 2010.


Euro million 2010
1 Jan. - 30 June


2009
1 Jan. - 30 June


Change 
in %


BMW Group 27,791 24,480 13.5


Automobiles 24,341 20,432 19.1


Motorcycles 790 626 26.2


Financial Services 8,202 8,227 -0.3


Other Entities 2 2 -


Eliminations -5,544 -4,807 15.3
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BMW Group.
EBIT-Margin, Return on Sales, second quarter 


2010.  


EBIT-Margin ¹
in %


2010
1 April – 30 June


2009
1 April – 30 June


BMW Group 11.2 1.3


Automobiles 9.6 -0.3


Motorcycles 12.3 7.7


Financial Services 9.0 1.8


¹ EBIT / revenues
2 Profit before tax / revenues


Return on Sales 2


in %
2010


1 April – 30 June
2009


1 April – 30 June


BMW Group 8.5 1.2


Automobiles 6.9 -1.5


Motorcycles 12.1 7.1


Financial Services 9.0 1.9
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BMW Group.
EBIT-Margin, Return on Sales, first half 2010.


EBIT-Margin ¹
in %


2010
1 Jan. – 30 June


2009
1 Jan. – 30 June


BMW Group 7.8 0.5


Automobiles 6.6 -1.4


Motorcycles 10.9 8.6


Financial Services 7.2 1.8


¹ EBIT / revenues
2 Profit before tax / revenues


Return on Sales 2


in %
2010


1 Jan. – 30 June
2009


1 Jan. – 30 June


BMW Group 6.5 -0.2


Automobiles 4.8 -3.1


Motorcycles 10.5 8.0


Financial Services 7.3 1.9
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BMW Group.
Income Statement second quarter 2010.


Euro million 2010
1 April - 30 June


2009
1 April - 30 June


Change 
in %


Revenues 15,348 12,971 18.3


Cost of sales -12,084 -11,443 5.6


Gross profit 3,264 1,528 .


Sales and administrative costs -1,428 -1,349 5.9


Other operating income 108 169 -36.1


Other operating expenses -227 -179 26.8


Profit before financial result 1,717 169 .


Financial result -418 -18 .


Profit before tax 1,299 151 .


Income taxes -465 -30 .


Net profit 834 121 .


Earnings per share (common/preferred) 1.27/1.28 0.18/0.19 ./.
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BMW Group.
Income Statement first half 2010.


Euro million 2010
1 Jan. - 30 June


2009
1 Jan. - 30 June


Change 
in %


Revenues 27,791 24,480 13.5


Cost of sales -22,842 -21,900 4.3


Gross profit 4,949 2,580 91.8


Sales and administrative costs -2,641 -2,459 7.4


Other operating income 373 407 -8.4


Other operating expenses -515 -414 24.4


Profit before financial result 2,166 114 .


Financial result -359 -161 .


Profit before tax 1,807 -47 .


Income taxes -649 16 .


Net profit / net loss 1,158 -31 .


Earnings per share (common/preferred) 1.76/1.77 -0.05/-0.04 ./.
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BMW Group.
Cash flow statement first half 2010.


Euro million 2010
1 Jan. - 30 June


2009
1 Jan. - 30 June


Cash inflow from operating activities 5,598 5,069


Cash outflow from investing activities -3,546 -3,533


Cashoutflow/-inflow from financing activities -2,165 1,768


Effect of exchange rate and changes in composition of 
group on cash and cash equivalents


383 35


Change in cash and cash equivalents 270 3,339


Cash and cash equivalents at 1 January 7,767 7,454


Cash and cash equivalents at 30 June 8,037 10,793
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in euro million


12/31/2009


+ 6,027
+ 1,128


+ 3,147
-1,784


9,952


in euro million


06/30/2010


Cash and cash
equivalents


Marketable
securities


Financial
liabilities


Net interest-
bearing assets


Internal net 
financial 


Receivables from
Financial Services 


Segment


+ 1,434


Internal net 
financial 


Receivables from
Other Entities 


Segment


Cash and cash
equivalents


Marketable
securities


Financial
liabilities


Net interest-
bearing assets


Internal net 
financial 


Receivables from
Financial Services 


Segment


Internal net 
financial 


Receivables from
Other Entities 


Segment
10,041


+ 4,331
+ 1,129


-4,770


8,962


+4,247


+ 4,025


BMW Group.
Net interest-bearing assets Automobiles segment.
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BMW Group.
Deliveries to customers, second quarter 2010.


Deliveries of automobiles (in units) 2nd Quarter 2010 2nd Quarter 2009 Change in %


BMW total 319,946 280,093 14.2


1 series 55,910 62,545 -10.6


3 series 107,408 103,718 3.6


5 series 55,537 44,935 23.6


6 series 1,745 2,724 -35.9


7 series 16,466 11,233 46.6


X1 27,048 0 .


X3 13,148 15,059 -12.7


X5 23,562 22,378 5.3


X6 11,347 10,916 3.9


Z4 7,775 6,585 18.1


MINI total 59,775 57,942 3.2


Hatch 39,914 37,978 5.1


Cabrio 11,002 10,319 6.6


Clubman 8,859 9,645 -8.1


Rolls-Royce total 691 155 .


Phantom 89 73 21.9


Phantom Coupé 16 34 -52.9


Phantom Drophead Coupé 27 48 -43.8


Ghost 559 0 .


BMW Group 380,412 338,190 12.5
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BMW Group.
Deliveries to customers, first half 2010.


Deliveries of automobiles (in units) 1st Half 2010 1st Half 2009 Change in %


BMW total 585,755 513,591 14.1


1 series 103,819 109,343 -5.1


3 series 199,027 193,186 3.0


5 series 94,699 85,476 10.8


6 series 3,085 4,926 -37.4


7 series 30,711 20,479 50.0


X1 46,705 1 .


X3 24,841 27,955 -11.1


X5 46,459 44,231 5.0


X6 22,173 19,847 11.7


Z4 14,236 8,148 74.7


MINI total 109,301 101,534 7.6


Hatch 76,080 70,771 7.5


Cabrio 16,958 12,197 39.0


Clubman 16,263 18,566 -12.4


Rolls-Royce total 970 329 .


Phantom 155 127 22.0


Phantom Coupé 37 85 -56.5


Phantom Drophead Coupé 61 117 -47.9


Ghost 717 0 .


BMW Group 696,026 615,454 13.1
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BMW Group.
Deliveries to customers by region second quarter 


2010.


Deliveries of automobiles
(in units)


2010
1 April - 30 June


2009
1 April - 30 June


Change
in %


Europe 212,800 205,485 3.6


thereof Germany 73,482 80,755 -9.0


North America 76,245 72,305 5.4


thereof USA 66,771 63,249 5.6


Asia 69,927 43,868 59.4


thereof Japan 9,926 10,340 -4.0


thereof Chinese markets 45,200 22,762 98.6


Rest of the world 21,440 16,532 29.7


BMW Group 380,412 338,190 12.5
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BMW Group.
Deliveries to customers by region first half 2010.


Deliveries of automobiles
(in units)


2010
1 Jan. - 30 June


2009
1 Jan. - 30 June


Change
in %


Europe 389,831 375,005 4.0


thereof Germany 132,266 141,662 -6.6


North America 136,979 127,929 7.1


thereof USA 121,912 114,548 6.4


Asia 128,845 81,712 57.7


thereof Japan 20,921 20,605 1.5


thereof Chinese markets 81,807 41,016 99.5


Rest of the world 40,371 30,808 31.0


BMW Group 696,026 615,454 13.1
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BMW_Group_Q2_EN.xls
PnL Q2

		BMW Group

		Income Statement for Group and Segments for the second quarter

				Group						Automobiles						Motorcycles						Financial						Other						Eliminations

																						Services						Entities

		in euro million		2010		2009				2010		2009				2010		2009				2010		2009				2010		2009				2010		2009

		Revenues		15,348		12,971				13,669		10,827				439		336				4,198		4,224				1		1				-2,959		-2,417

		Cost of sales		-12,084		-11,443				-11,076		-9,637				-350		-280				-3,668		-4,016				-		-				3,010		2,490

		Gross profit		3,264		1,528				2,593		1,190				89		56				530		208				1		1				51		73

		Sales and administrative costs		-1,428		-1,349				-1,244		-1,175				-35		-30				-151		-136				-5		-3				7		-5

		Other operating income		108		169				80		63				-		-				23		6				19		107				-14		-7

		Other operating expenses		-227		-179				-112		-109				-		-				-23		-3				-96		-79				4		12

		Profit/loss before financial result		1,717		169				1,317		-31				54		26				379		75				-81		26				48		73

		Result from equity accounted investments		7		8				7		9				-		-				-		-				-		-1				-		-

		Interest and similar income		61		186				115		124				2		-				1		-				427		452				-484		-390

		Interest and similar expenses		-196		-223				-174		-243				-3		-2				-2		-1				-452		-480				435		503

		Other financial result		-290		11				-327		-17				-		-				1		7				36		21				-		-

		Financial result		-418		-18				-379		-127				-1		-2				-		6				11		-8				-49		113

		Profit/loss before tax		1,299		151				938		-158				53		24				379		81				-70		18				-1		186

		Income taxes		-465		-30				-331		73				-19		-9				-133		-29				22		-5				-4		-60

		Net profit/net loss		834		121				607		-85				34		15				246		52				-48		13				-5		126

		Attributable to minority interest		3		2				3		2				-		-				-		-				-		-				-		-

		Attributable to shareholders of BMW AG		831		119				604		-87				34		15				246		52				-48		13				-5		126

		Earnings per share of common stock in euro		1,27		0,18

		Earnings per share of preferred stock* in euro		1,28		0,19

		* In computing earnings per share of preferred stock, earnings to cover the additional dividend of euro 0.02 per share of preferred stock are spread over the quarters of the corresponding financial year.





PnL H1

		BMW Group

		Income Statement for Group and Segments for the period from 1 January to 30 June

				Group						Automobiles						Motorcycles						Financial						Other						Eliminations

																						Services						Entities

		in euro million		2010		2009				2010		2009				2010		2009				2010		2009				2010		2009				2010		2009

		Revenues		27,791		24,480				24,341		20,432				790		626				8,202		8,227				2		2				-5,544		-4,807

		Cost of sales		-22,842		-219				-20,399		-18,531				-638		-509				-7,309		-7,813				-		-				5,504		4,953

		Gross profit		4,949		2,580				3,942		1,901				152		117				893		414				2		2				-40		146

		Sales and administrative costs		-2,641		-2,459				-228		-2,113				-67		-64				-290		-271				-8		-7				4		-4

		Other operating income		373		407				288		149				1		1				28		9				81		253				-25		-5

		Other operating expenses		-515		-414				-342		-219				-		-				-39		-7				-149		-210				15		22

		Profit/loss before financial result		2,166		114				1,608		-282				86		54				592		145				-74		38				-46		159

		Result from equity accounted investments		11		14				11		16				-		-				-		-				-		-2				-		-

		Interest and similar income		290		359				227		271				3		1				1		1				845		911				-786		-825

		Interest and similar expenses		-436		-447				-396		-499				-6		-5				-2		-2				-902		-944				870		1,003

		Other financial result		-224		-87				-292		-135				-		-				10		9				58		39				-		-

		Financial result		-359		-161				-450		-347				-3		-4				9		8				1		4				84		178

		Profit/loss before tax		1,807		-47				1,158		-629				83		50				601		153				-73		42				38		337

		Income taxes		-649		16				-413		228				-30		-17				-212		-60				23		-10				-17		-125

		Net profit/net loss		1,158		-31				745		-401				53		33				389		93				-50		32				21		212

		Attributable to minority interest		4		3				4		3				-		-				-		-				-		-				-		-

		Attributable to shareholders of BMW AG		1,154		-34				741		-404				53		33				389		93				-50		32				21		212

		Earnings per share of common stock in euro		1.76		-0.05

		Earnings per share of preferred stock* in euro		1.77		-0.04

		* In computing earnings per share of preferred stock, earnings to cover the additional dividend of euro 0.02 per share of preferred stock are spread over the quarters of the corresponding financial year.





BS - Assets

		BMW Group

		Balance Sheets for Group and Segments

		Assets

				Group						Automobiles						Motorcycles						Financial						Other						Eliminations

																						Services						Entities

		in euro million		30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009

		Intangible assets		5,142		5,379				5,001		5,230				37		39				104		110				-		-				-		-

		Property, plant and equipment		11,203		11,385				11,020		11,181				165		184				18		20				-		-				-		-

		Leased products		18,657		17,973				183		187				-		-				21,432		20,608				-		-				-2,958		-2,822

		Investments accounted for using the equity method		163		137				140		114				-		-				-		-				23		23				-		-

		Other investments		154		232				2,691		2,678				-		-				8		8				5,091		5,380				-7,636		-7,834

		Receivables from sales financing		25,982		23,478				-		-				-		-				25,982		23,478				-		-				-		-

		Financial assets		1,516		1,519				321		475				-		-				4		28				1,460		1,186				-269		-170

		Deferred tax		1,663		1,266				2,223		1,514				-		-				624		575				418		355				-1,602		-1,178

		Other assets		800		640				2,279		2,114				-		-				1,317		1,375				13,199		10,389				-15,995		-13,238

		Non-current assets		65,280		62,009				23,858		23,493				202		223				49,489		46,202				20,191		17,333				-2,846		-25,242

		Inventories		7,973		6,555				7,710		6,289				254		258				9		9				-		-				-		-1

		Trade receivables		2,475		1,857				2,167		1,608				159		123				149		123				-		3				-		-

		Receivables from sales financing		18,361		17,116				-		-				-		-				18,361		17,116				-		-				-		-

		Financial assets		2,958		3,215				1,396		1,666				-		-				943		924				882		916				-263		-291

		Current tax		995		950				880		789				-		-				13		28				102		133				-		-

		Other assets		2,536		2,484				13,002		14,863				-		-				3,719		4,071				27,794		27,179				-41,979		-43,629

		Cash and cash equivalents		8,037		7,767				6,027		4,331				-		-				1,730		2,803				280		633				-		-

		Current assets		43,335		39,944				31,182		29,546				413		381				24,924		25,074				29,058		28,864				-42,242		-43,921

		Total assets		108,615		101,953				55,040		53,039				615		604				74,413		71,276				49,249		46,197				-70,702		-69,163





BS - Equity & Liabilities

		BMW Group

		Balance Sheets for Group and Segments

		Equity and liabilities

				Group						Automobiles						Motorcycles						Financial						Other						Eliminations

																						Services						Entities

		in euro million		30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009

		Subscribed capital		655		655

		Capital reserves		1,921		1,921

		Revenue reserves		21,383		20,426

		Accumulated other equity		-3,758		-31

		Minority interest		17		13

		Equity		20,218		19,915				21,068		22,101				-		-				4,656		4,268				5,084		4,118				-1,059		-10,572

		Pension provisions		3,235		2,972				1,787		1,652				80		74				29		24				1,339		1,222				-		-

		Other provisions		2,636		2,706				2,222		2,295				81		68				301		311				32		32				-		-

		Deferred tax		3,019		2,769				1,705		1,694				2		2				3,814		3,191				23		9				-2,525		-2,127

		Financial liabilities		40,488		34,391				626		259				-		-				14,800		10,848				25,331		23,454				-269		-170

		Other liabilities		2,650		2,281				3,733		3,401				256		257				13,226		10,455				137		133				-14,702		-11,965

		Non-current provisions and liabilities		52,028		45,119				10,073		9,301				419		401				32,170		24,829				26,862		24,850				-17,496		-14,262

		Other provisions		2,139		2,058				1,709		1,759				21		21				306		274				99		1				4		3

		Current tax		667		836				495		650				-		-				106		85				66		101				-		-

		Financial liabilities		24,183		26,934				2,610		4,736				-		-				12,444		13,673				9,392		8,816				-263		-291

		Trade payables		4,548		3,122				3,914		2,556				164		167				464		385				6		14				-		-

		Other liabilities		4,832		3,969				15,171		11,936				11		15				24,267		27,762				7,740		8,297				-42,357		-44,041

		Current provisions and liabilities		36,369		36,919				23,899		21,637				196		203				37,587		42,179				17,303		17,229				-42,616		-44,329

		Total equity and liabilities		108,615		101,953				55,040		53,039				615		604				74,413		71,276				49,249		46,197				-70,702		-69,163





Cash Flow Statement

		BMW Group

		Cash Flow Statements for Group and Segments for the period from 1 January to 30 June

				Group						Automobiles						Financial Services

		in euro million		2010		2009				2010		2009				2010		2009

		Net profit/loss		1,158		-31				745		-401				389		93

		Depreciation of leased products		2,466		2,848				4		3				2.416		3,002

		Depreciation and amortisation of tangible, intangible and investment assets		1,948		1,736				1.896		1,688				12		14

		Change in provisions		-307		-436				-417		-345				9		-50

		Change in deferred taxes		333		-40				274		-443				48		74

		Changes in working capital and other items		-		992				-94		1,607				-348		619

		Cash inflow from operating activities		5,598		5,069				2.408		2,109				2.526		3,752

		Investment in intangible assets and property, plant and equipment		-1,153		-1,498				-1,134		-1,473				-3		-5

		Net investment in leased products and receivables from sales financing		-2,029		-1,899				-1		-16				-2,028		-2,037

		Other		-364		-136				-484		-104				87		-40

		Cash outflow from investing activities		-3,546		-3,533				-1,619		-1,593				-1,944		-2,082

		Cash outflow/inflow from financing activities		-2,165		1,768				673		1,506				-1,758		-298

		Effect of exchange rate and changes in composition of Group

		on cash and cash equivalents		383		35				234		-9				103		46

		Change in cash and cash equivalents		270		3,339				1.696		2,013				-1,073		1,418

		Cash and cash equivalents as at 1 January		7,767		7,454				4.331		5,073				2.803		2,053

		Cash and cash equivalents as at 30 June		8,037		10,793				6.027		7,086				1.730		3,471





Segment Information Q2

		BMW Group

		Segment information by operating segment for the second quarter

				Automobiles						Motorcycles						Financial						Other Entities						Reconciliation to						Group

																Services												Group figures

		in euro million		2010		 2009				 2010		 2009				 2010		 2009				 2010		 2009				 2010		 2009				 2010		 2009

		External revenues		11,142		8,855				436		333				3,770		3,782				-		1				-		-				15,348		12,971

		Inter-segment revenues		2,527		1,972				3		3				428		442				1		-				-2,959		-2,417				  -		-

		Total revenues		13,669		10,827				439		336				4,198		4,224				1		1				-2,959		-2,417				15,348		12,971

		Segment result		1,317		-31				54		26				379		81				-70		18				-381		57				1,299		151

		Capital expenditure on non-current assets		608		748				9		10				3,201		2,546				-		-				-557		-493				3,261		2,811

		Depreciation and amortisation on non-current assets		900		846				19		17				1,188		1,597				-		-				-509		-611				1,598		1,849

				Automobiles						Motorcycles						Financial						Other Entities						Reconciliation to						Group

																Services												Group figures

		in euro million		30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009

		Segment assets		10,692		11,887				408		389				4,656		4,268				43,722		40,400				49,137		45,009				108,615		101,953





Segment Information H1

		BMW Group

		Segment information by operating segment for the period from 1 January to 30 June

				Automobiles						Motorcycles						Financial						Other Entities						Reconciliation to						Group

																Services												Group figures

		in euro million		2010		2009				2010		2009				2010		2009				2010		2009				2010		2009				2010		2009

		External revenues		19,657		16,484				783		620				7,351		7,375				-		1				-		-				27,791		24,480

		Inter-segment revenues		4,684		3,948				7		6				851		852				-		1				-5,544		-4,807				  -		  -

		Total revenues		24,341		20,432				790		626				8,202		8,227				2		2				-5,544		-4,807				27,791		2,448

		Segment result		1,608		-282				86		54				601		153				-73		42				-415		-14				1,807		-47

		Capital expenditure on non-current assets		1,223		1,602				16		20				5,913		4,951				-		-				-1,065		-914				6,087		5,659

		Depreciation and amortisation on non-current assets		1,808		1,691				37		34				2,428		3,016				-		-				-1,020		-1,071				3,253		3,670

				Automobiles						Motorcycles						Financial						Other Entities						Reconciliation to						Group

																Services												Group figures

		in euro million		30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009				30.6.2010		31.12.2009

		Segment assets		10,692		11,887				408		389				4,656		4,268				43,722		40,400				49,137		45,009				108,615		101,953
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Ladies and Gentlemen! 


Over the first six months of 2010, our business performance has improved to 


show a positive, dynamic development. This is why we raised our forecast for 


2010 on July 13th: 


• We plan to sell over 1.4 million cars – 10 percent more than in 2009. 


• We aim at improving our pre-tax profit significantly above the 2009 level.  


• In the automobile segment, we expect to post an EBIT margin of over 


five percent. 


 


Where do we stand following the first six months of the current business year? 


• We have generated a positive profit before tax of 1.8 billion Euros. This 


result is considerably above the same period in 2008 and about on par 


with the result achieved in the first two quarters of 2007.  


• Group net profit stood at 1.1 billion Euros. 


• EBIT in the automobile segment was clearly positive at 1.6 billion Euros. 


• We also generated an adjusted free cash flow in the automobile segment 


of around 1.2 billion Euros. 


 


This year offers a threefold benefit that comes from the following: 
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• First: the economic recovery in some markets. 


• Second: the new attractive products that are in great demand. 


• And third: the substance and efficiency enhancements that our company 


has achieved by continuing to focus on implementing strategy Number 


ONE. 


 


To the first point: 


Some key markets like China and North America are growing. The same is true 


of India, Brazil and several markets in Europe. We have benefitted from the 


economic upswing in these markets. At present, this applies mainly to China.  


In the first six months of the current business year, we managed to double our 


sales volume as the overall Chinese automobile market improved by 50 per cent. 


China remains a market with potential. It is presently the third most important 


market for our company, in terms of retail: 


• We are currently building a new plant in Tiexi. The start of production is 


scheduled for 2012.  


• We are expanding our dealership network. 


• And we will give 50 MINI E cars to Chinese customers for test purposes 


this year. 


 


With regard to the BMW Group’s business, it is nevertheless important to me to 


emphasize: 


 


• We are not solely relying on China. 


• We are a company that acts and operates globally.  
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• We are active in all relevant markets. 


• And we want to be successful in all these markets. 


 


As the world’s leading premium car manufacturer in terms of sales, we are 


aiming at a balanced business performance between Europe, Asia and the 


Americas. In other words: We want to grow on all continents, in large and small 


markets alike. 


Naturally, we are pleased about the additional tailwind the economic upswing in 


some countries is providing us. However, as we aim to achieve sound and 


sustainable growth in an uncertain environment, success will primarily depend on 


our own performance and our own strengths: 


• as a driver of innovation 


• as a company with an obtainable vision for the future 


• as a company that offers attractive products. 


 


On to the second point: 


Our models are attractive more than ever. This applies to all models, irrespective 


of the segment. Let me give you some examples for the first half of the year: 


• Over 30,700 BMW 7 Series were delivered to customers, making the 7 


Series the clear segment leader. 


• The new BMW 5 Series Sedan sold 25,000 units in the three and a half 


months since its market launch. 


• Over 68,600 customers bought a BMW X5 or X6. 


• More than 46,700 customers chose a new BMW X1. 


• We delivered 199,000 BMW 3 Series and more than 103,000 BMW 1 
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Series.  


• And we have never sold more Rolls-Royce motor cars in a six-month 


period than in 2010.  


 


All in all, worldwide sales of BMW, MINI and Rolls-Royce in the first six months of 


the current business year stood at over 696,000 cars and exceeded last year’s 


period by 13 percent. 


At the same time BMW Motorrad improved significantly: Sales of the BMW 


brand rose by 21 percent to about 57,000 units in the first half of the year – 


bucking the trend in the motorcycle market. Because most motorcycle markets 


are still in decline. 


Our Financial Services segment is growing as well. As you know, we have 


restructured and realigned our Financial Services division.  


Now, a few more highlights about what’s to come: 


In the second half of 2010 we are launching attractive new models:  


• The Chinese market entry of the new 5 Series Sedan long version is 


scheduled for September.  


• The 5 Series with all-wheel drive will be launched shortly. 


• The 5 Series model range will soon be complemented by the 5 Series 


Touring. 


• The second generation of the BMW X3 will be available starting this fall.  


• MINI’s new highlight is the Countryman that has just been presented to 


the international media in Hamburg – and has received positive feedback. 


• With the model update of the MINI, the Clubman and the MINI 


Convertible, our customers can choose from a newly revised MINI 
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portfolio.  


 


There is one thing we never lose sight of: Irrespective of a particular drive system 


or number of cylinders – we will always offer our customers the best 


performance with the best engine efficiency. This is what sheer driving pleasure 


is all about. This is the promise that every customer has with our premium 


brands.  


And finally, my third point: 


With the implementation of our Strategy Number ONE, we have set the 


foundation to ensure the successful development of our company over the long 


term. 


This is primarily due to our innovative strength. Let me give you two examples: 


• The increased application of modules is bearing fruit. Initial effects have 


been achieved with the new BMW 5 Series model range. And each new 


model series will increase the economies of scale.  


• Our three brands demonstrate our ability to develop and launch premium 


brands – from the small-car to the ultra-luxury segment – and at the 


same time to strengthen their respective brand value. You can be sure 


that we will pursue the same approach with our new sub-brand. Under 


the new label, we will gradually offer a full range of low-emission cars – 


starting with the Megacity Vehicle. This is in our DNA as the world’s most 


sustainable car company. 


 


Our key figures for the first six months of the year demonstrate that we have 


taken a major step toward reaching our profitability targets for the year 2012. 
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However, we are definitely aware of the fact that this is not the time to sit back 


and relax. We have not yet achieved our target – neither for the business year 


2010 nor for the following years. 


But be assured: The Board of Management as well as the managers and 


employees will stay on track to make our vision for 2020 become a reality. 






