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Good morning, Ladies and Gentlemen! 


The BMW Group is on track to meet its goals for the business year 2010. 


Our key financials for the first nine months of 2010 are the best proof of this: 


• With more than one million BMW, MINI and Rolls-Royce cars sold, we exceeded 


the previous year’s level by 13 percent. We are benefitting from the attractive, 


new models in our young portfolio. We also expect a double-digit increase in sales 


in the fourth quarter. 


• Sales at BMW Motorrad increased by 16.9 percent to over 81,500 units. 


• The BMW Group achieved a positive pre-tax result of more than 3.1 billion Euros.  


• Net profit stood at over 2 billion Euros.  


 


Currently, the market climate in many countries is positive, and that includes demand for 


premium cars. 


However, experts confirm that risks and uncertainties will remain before we see a lasting 


and reliable economic recovery. 


Therefore, development in the markets is uneven. Volatility is still a risk.  
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During our last conference call, if you remember, I said we operate globally. We are 


pursuing balanced performance between Europe, Asia and North America.  


• This goal is consistent with our long-term strategic direction.  


• It limits our risk to market fluctuations. 


• And it is our approach to managing the dynamics of important automotive 


markets, with the goal of participating in the long term growth – always in line with 


our motto: Production follows the market. During the first nine months of the year, 


sales have picked up in Asia, North America and Europe.  


 


Let me give you four examples: 


1. India: At our assembly plant in Chennai, we have increased capacity from 3,000 to 


5,400 units. From December onwards, we will not only assemble BMW 3 and 5 


Series Sedans there, but also the BMW X1.  


At the same time, we are expanding the sales network to 22 dealerships by the 


end of 2011. 


 


2. China: We have started construction of our new plant in Tiexi. This move will allow 


us to raise capacity in China to over 100,000 units annually from 2012 onward. 


The maximum long-term capacity for the Tiexi and Da Dong plants combined is 


300,000 units a year. Together with our joint venture partner, we are investing 


560 million Euros and creating around 1,000 jobs. 


 
3. USA: As announced last month, Spartanburg is our competence center for BMW 


X models. Since September, production of the BMW X5 and X6 has been joined 


by the new X3, also exclusively for the global market. To allow for the manufacture 


of this additional model, we have stepped up capacity to 240,000 units per year. 


This means that more cars roll off the assembly line in Spartanburg than in our 


Munich plant. We have invested 750 million dollars in this site expansion. As a 


result, we will raise our headcount by 1,600 there. 
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4. Germany: We also show strong commitment to our home market. This applies in 


particular to future technologies such as e-mobility. We will build our Megacity 


Vehicle at our youngest plant in Leipzig, which has world-class production 


capabilities. We consider this a clear commitment to Germany as a location for 


advanced technologies and also to the country’s highly qualified workforce. The 


production network for the carbon fiber chassis of the Megacity Vehicle also 


includes our sites in Landshut and Wackersdorf. In cooperation with our joint 


venture partner SGL Carbon, we are setting up a carbon plant close to Seattle in 


the US. As a first step, we are investing 100 million dollars there. 


 


All these activities show:  


We continue to invest in our future. 


This also applies to our models. 


• The new 5 Series Touring has been available since September. Regarding the 5 


Series Sedan, the all-wheel drive is on the market now, as is the extended 


wheelbase version for China. 


• Later this year, the new BMW X3 will be launched in select markets. As a first, we 


are combining the auto start-stop function with a six-cylinder engine and an eight-


gear automatic transmission. 


• The MINI Countryman was introduced in September. This new member of the 


MINI family demonstrates once again that MINI never fails to inspire fans with 


innovative and original ideas.  


• The Rolls-Royce Ghost has more than met our expectations. As of September, 


we already delivered a total of over 1,700 Ghost and Phantom models. 
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We will continue to update our model range. 


This includes other hybrid offerings such as the new BMW 5 Series Sedan with hybrid 


drive starting in 2011. The next generation of the BMW 3 Series will also include hybrid 


models. 


When we launched our Strategy Number ONE in 2007, we decided that we wanted to 


grow further – in the large as well as in the small segments of the premium market. 


We were the very first car company to establish premium in the small car segment.  


For almost a decade, MINI has been the clear leader and trendsetter in this segment. 


Other car companies see how successful we have been with MINI and are now trying to 


follow in our footsteps. 


In the future, we intend to participate even more in the growth of the small car segment. 


This is why we are also planning to offer smaller BMW models – positioned below the 


BMW 3 Series – with front-wheel drive. 


These models with front-wheel drive will also be made available to our customers with a 


hybrid engine.  


For this very reason, we are strengthening our strategic cooperation with PSA: 


Our cooperation is focused on developing and producing components for hybrid front-


wheel drives. Additional economies of scale will be achieved by pooling certain 


purchasing activities. 


I am talking specifically about e-drives, generators, and power electronics that control the 


interaction between a battery and electric drive. 


 







BMW Group 
Corporate and Governmental Affairs 


 


  Media Information 


Date 
 3 November 2010 


Topic 
 Statement by Dr. Norbert Reithofer, Chairman of the Board of Management of BMW AG,  


Conference Call Interim Report to 30 September 2010 


Page 
 5 


 


 


 


 
We regard hybrids as an intermediate step toward achieving the goal of sustainable 


mobility. 


The first fully electric, large-scale car of the BMW Group is scheduled to be launched in 


2013.  


I would like to emphasize that even when we talk about electric drive, we remain focused 


on offering our customers dynamics and sheer driving pleasure. 


In contrast to all electric-cars currently available, our Megacity Vehicle is being created 


using a unique approach: Purpose Design.  


This means:  


• It is being designed from the ground up for the demands of electric mobility. 


• It will have a one-of-a-kind car architecture consisting of a life module and a drive 


module. 


• The life module will consist of new materials such as carbon-fiber reinforced 


plastic, setting completely new standards in our industry. 


 


Regarding production of the Megacity Vehicle, the economical use of resources is 


imperative. It is a given that the same applies to all our cars. 


We were the first to add a sustainability element to the term premium – and we continue 


to do so in the future. 


In September, the Dow Jones Sustainability Index once again named our company the 


most sustainable car company in the world. We are also the only German company 


among the 19 industry leaders. 
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Ladies and Gentlemen – 


Due to the positive business development in the past nine months, our guidance for the 


year 2010 is as follows: 


• We plan to sell more than 1.4 million cars and increase sales by more than 10 


percent over 2009. 


• We will post a group pre-tax profit significantly above the previous year’s level. 


• We will achieve an EBIT margin in the automotive segment of over 7 percent.  


 


Our long-term profitability targets for 2012 remain unchanged.  


We are staying our course with full confidence. 


At the end of the month, it will have been 50 years that Herbert Quandt became a 


shareholder of our company – thus giving BMW its independence.  


This legacy is as strong today as it was half a century ago. 


The BMW Group continues to stand for:  


• Innovation 


• Future viability and 


• Success. 


 


Thank you for your attention. 
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Ladies and Gentlemen,  


Good morning from my side as well.  


The upswing in the global economy has gained further momentum, and the BMW 


Group continues to benefit from this. Our attractive products, our measures to boost 


profitability, and the economic recovery have combined to produce good quarterly 


results. Due to upward trends, especially in markets outside Germany, the magnitude of 


the seasonal slowdown was less than we had forecast. 


We expect this positive business development to continue over the coming months.  


Increased momentum in the Auto Segment in particular pushed BMW Group revenues 


to almost 16 billion Euros in the third quarter. This represents an increase of 35.6% 


from last year.  


At the Group level, we earned a profit before tax of 1.36 billion Euros in the third quarter.  


Now let’s move on to talk about the significant improvement in earnings and the 


individual segments in more detail.  


The Auto Segment generated a profit before financial result of more than 1.15 billion 


Euros. Earnings for the year to the end of September 2010 totalled 2.76 billion Euros. 


For the same period we achieved an EBIT margin of 7.2%.  
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Besides sales growth, our improved product mix also had a positive impact on the Auto 


Segment. The 5 Series Sedan in particular generated positive product momentum. This 


will continue with the new BMW X3, the 5 Series Touring and the MINI Countryman.   


Strong demand for new models also benefitted our price positioning. We continued to 


scale back sales incentives in all of our key markets in the third quarter. We will continue 


to stand by this pricing strategy.  It is fully in line with our clear segment lead and 


enables us to benefit even more from our new products.  


The reduction in material costs we achieved through optimizing our product 


development process and working with our suppliers also had a positive effect on 


earnings. This resulted in lower manufacturing costs for our new models.  


Over recent months, we have strengthened our already solid foreign currency hedging 


positions at attractive rates. By doing so, we aim to become less dependent on volatile 


foreign exchange markets in the years ahead.  


In the 3rd quarter, we reported a special charge from an employee bonus payment in the 


amount of 100 million Euros.  We had already announced this back in August. It has 


always been our corporate policy to have our associates share in the success of the 


company. This is standard practice for us.  


Together with our associates, we are implementing the measures defined by our 


Strategy Number ONE. We expect these to continue producing positive results.  


The BMW Group will continue to be a pioneer in sustainable individual mobility within 


the premium sector. Using modular production will improve our allocation of capital and 


boost efficiency.  This will give us greater freedom to develop innovative technologies 


and new product concepts.  


We are already paving the way for totally new and revolutionary vehicle concepts. Our 


investment rate of 4.8% and the R&D ratio of 4.4% reflect the temporary difference 
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between our exceptionally strong revenue growth and capital expenditure. We once 


again increased our spending on research and development from last year’s level.  


We have acquired 1.66 billion Euros of securities on the capital markets primarily to fund 


another portion of our pension obligations in Germany. Adjusted for this amount, free 


cash flow for the year to September 30th in the Auto Segment was more than 2 billion 


Euros.  


Unadjusted, that figure was 468 million Euros. We will transfer the remaining 200 million 


Euros or so of our German pension obligations by the end of the year. In doing so, the 


company is taking an important step for the future on behalf of its associates.  


To remain prepared for possible market volatility, our Group liquidity position was strong 


at 8.75 billion Euros as of September 30. In the event of a continued stabilisation on the 


capital markets, we will continue to slightly reduce our liquidity position.  


This brings me to the Financial Services segment. In the third quarter, this segment 


generated a pre-tax profit of 318 million Euros – this is three times last year’s figure. For 


the period between January and September 2010, earnings before tax amounted to 


919 million Euros.  


Our Financial Services segment benefitted from continuing favourable conditions on the 


international capital markets and further risk stabilisation in the third quarter. 


In the period to the end of September, new business totalled almost 20.4 billion Euros. 


This is 11.2% more than the same period last year.  


The percentage of new vehicles leased or financed by Financial Services declined 


slightly to 47.6%. The level of leasing business remained virtually unchanged, 


accounting for 24.1% of the contract portfolio.  
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The total business volume, as disclosed in the balance sheet, was 63.2 billion Euros, 


3.3% higher year on year.  


Our Financial Services business recently expanded: In September and October, we 


received the license required to run our own operations in China. BMW Financial 


Services China is based in Beijing and will open for business by the end of the year. 


BMW Financial Services India also received its business license in October and has 


been operating out of Gurgaon since. In this way, BMW Financial Services is clearly 


gearing itself towards future growth markets. 


The risk situation in the leasing and loan financing business has continued to improve 


throughout the economic recovery. We expect our financing business to face lower 


default risks from retail customers and dealers throughout the rest of the year. The 


credit loss ratio for the year to the end of September 2010 dropped to 0.58% from 


0.71% in the same period last year.  


Overall, North America and Europe are trending differently. In North America, used car 


markets have further stabilised. We expect this trend to continue and default risks to 


keep falling. In certain European markets, on the other hand, we predict that the recent 


positive trend in the level of risk will slow. This is true for both used car markets and the 


loan business. This situation is based on the economic slowdown in certain European 


countries. 


The positive development in North America and European markets led to an improved 


end-of-lease business. In the third quarter, this had an additional impact on the earnings 


in the low double-digit million Euros range.  


However, there is still a degree of uncertainty in the capital markets and in some of the 


used car markets. We expect this volatility to last and will take proactive, forward-looking 


measures. 
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The Motorcycles Segment performed exceptionally well in a difficult market 


environment. We delivered around 24,500 BMW motorcycles to customers in the third 


quarter. Against the overall market trend, we increased sales by almost 8% from the 


same period last year.  


In Europe alone, we increased sales by 18% in the first nine months of 2010. We are 


now the market leader in the key motorcycle markets of Germany, Italy and Spain in our 


relevant segment above 500 cc – as well as in Belgium, the Netherlands and Austria. 


Between January and September we generated revenues of nearly 1.1 billion Euros in 


the Motorcycles Segment. The EBIT of 88 million Euros was 73% higher year-on-year.  


Further details on our individual segments can be found in our quarterly report. 


The BMW Group is currently enjoying the benefits of three effects: our highly attractive 


products, the current economic recovery and the company’s increased earnings power. 


The measures defined by our strategy are clearly taking effect, and we are optimising 


both our costs and performance on a continuous basis. Gradual improvements in 


profitability and positive product momentum over the next few years are evidence of the 


success of our strategic measures.  


Despite the uncertainties that remain in the global financial markets, we expect the 


BMW Group to enjoy dynamic sales and earnings growth for the rest of the year: On the 


one hand, this is due to our attractive new models which are in high demand. And, on 


the other, it is thanks to the recovery we are experiencing in many markets.  


The improved outlook allows us to raise the forecast we made in the summer. From the 


current perspective, we will exceed our previously announced an EBIT margin of more 


than 5% for the Auto Segment by the end of the year: We are currently forecasting an 


EBIT margin of above 7% for the full 2010 financial year. And we are still targeting a 


return on equity of more than 18% in the Financial Services Segment. At Group level, 


we expect to see a significant increase in our profit before tax compared to 2009. 
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Our goal remains the same: sustainable, profitable growth. That means further 


strengthening our company’s earnings power – and at the same time, constantly 


focusing on our premium claim. The BMW Group aims to be the leading provider of 


sustainable, premium cars and services for individual mobility.  


We have the right strategy, capabilities and financial resources needed to clearly meet 


the challenges of the future. We will continue taking right steps to assure our ongoing 


success. Thank you.  
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BMW Group.


Summary.


 Automobiles segment aiming for EBIT margin above 7%.


 Adjusted Free cash flow Automobiles of euro +2,131 million.


 Return on Equity of more than 18% in 2010 in segment financial services.


 Group revenues first nine months 2010:  euro 43,731million (20.7%). 


 Group EBIT in the first nine months: 
euro 3,358 million (euro 1,192 million in Q3-2010).


 Automobiles EBIT in the first nine months:
euro 2,760 million (euro 1,152 million in Q3-2010).


 Deliveries Automobiles 09/2010 YTD:  1,062,216 units (13.1%)


 BMW Automobile 892,737 units (14.8%)


 MINI Automobile     167,751 units (3.8%)


 Rolls-Royce Automobile                  1,728 units (274.8%)


 Deliveries BMW Motorcycles 81,508 units (16.9%)
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BMW Group.


Key figures third quarter 2010.


euro million
2010


1 July – 30 Sept.
2009


1 July – 30 Sept.
Change 


in %


Revenues 15,940 11,759 35.6


Loss / profit before financial result (EBIT) 1,192 55 .


Automobiles 1,152 -76 .


Motorcycles 2 -3 .


Financial Services 308 89 .


Other entities 0 8 .


Eliminations -270 37 .


Profit before tax 1,359 126 .


Net profit 874 78 .


EPS in Euro (common / preferred) 1.33/1.33 0.12/0.12 .


Operating Cash flow (Automobiles) 1,764 654 .
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BMW Group.


Key figures first nine months 2010.


euro million
2010


1 Jan. - 30 Sept.
2009


1 Jan. - 30 Sept.
Change 


in %


Revenues 43,731 36,239 20.7


Loss / profit before financial result (EBIT) 3,358 169 .


Automobiles 2,760 -358 .


Motorcycles 88 51 72.5


Financial Services 900 234 .


Other entities -74 46 .


Eliminations -316 196 .


Loss / profit before tax 3,166 79 .


Net loss / net profit 2,032 47 .


EPS in Euro (common / preferred) 3.09/3.10 0.06/0.07 .


Operating Cash flow (Automobiles) 4,172 2,763 51.0


Equity 21,722 19,939 8.9
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BMW Group.


Revenues by segment third quarter 2010.


euro million
2010


1 July - 30 Sept.
2009


1 July - 30 Sept.
Change 


in %


BMW Group 15,940 11,759 35.6


Automobiles 14,210 10,178 39.6


Motorcycles 291 239 21.8


Financial Services 4,278 3,831 11.7


Other Entities 1 1 .


Eliminations -2,840 -2,490 14.1
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BMW Group.


Revenues by segment first nine months 2010.


euro million
2010


1 Jan. - 30 Sept.
2009


1 Jan. - 30 Sept.
Change 


in %


BMW Group 43,731 36,239 20.7


Automobiles 38,551 30,610 25.9


Motorcycles 1,081 865 25.0


Financial Services 12,480 12,058 3.5


Other Entities 3 3 .


Eliminations -8,384 -7,297 14.9
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BMW Group.


EBIT-Margin, Return on Sales, third quarter 


2010.


EBIT-Margin ¹
in %


2010
1 July – 30 Sept.


2009
1 July – 30 Sept.


BMW Group 7.5 0.5


Automobiles 8.1 -0.7


Motorcycles 0.7 -1.3


Financial Services 7.2 2.3


¹ EBIT / revenues
2 Profit before tax / revenues


Return on Sales 2


in %


2010
1 July – 30 Sept.


2009
1 July – 30 Sept.


BMW Group 8.5 1.1


Automobiles 9.0 -1.5


Motorcycles 0.0 -2.1


Financial Services 7.4 2.5
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BMW Group.


EBIT-Margin, Return on Sales, first nine months 


2010.


EBIT-Margin ¹
in %


2010
1 Jan. – 30 Sept.


2009
1 Jan. – 30 Sept.


BMW Group 7.7 0.5


Automobiles 7.2 -1.2


Motorcycles 8.1 5.9


Financial Services 7.2 1.9


¹ EBIT / revenues
2 Profit before tax / revenues


Return on Sales 2


in %


2010
1 Jan. – 30 Sept.


2009
1 Jan. – 30 Sept.


BMW Group 7.2 0.2


Automobiles 6.3 -2.6


Motorcycles 7.7 5.2


Financial Services 7.4 2.0
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BMW Group.


Income Statement third quarter 2010.


euro million
2010


1 July - 30 Sept.
2009


1 July - 30 Sept.
Change 


in %


Revenues 15,940 11,759 35.6


Cost of sales -13,290 -10,458 27.1


Gross profit 2,650 1,301 .


Sales and administrative costs -1,355 -1,275 6.3


Other operating income 200 154 29.9


Other operating expenses -303 -125 .


Profit before financial result 1,192 55 .


Financial result 167 71 .


Profit before tax 1,359 126 .


Income taxes -485 -48 .


Net profit 874 78 .


Earnings per share (common/preferred) 1.33/1.33 0.12/0.12 .
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BMW Group.


Income Statement first nine months 2010.


euro million
2010


1 Jan. - 30 Sept.
2009


1 Jan. - 30 Sept.
Change 


in %


Revenues 43,731 36,239 20.7


Cost of sales -36,132 -32,358 11.7


Gross profit 7,599 3,881 95.8


Sales and administrative costs -3,996 -3,734 7.0


Other operating income 573 561 2.1


Other operating expenses -818 -539 51.8


Profit before financial result 3,358 169 .


Financial result -192 -90 .


Profit before tax 3,166 79 .


Income taxes -1,134 -32 .


Net profit 2,032 47 .


Earnings per share (common/preferred) 3.09/3.10 0.06/0.07 .
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BMW Group.


Cash flow statement.


euro million
2010


1 Jan. - 30 Sept.
2009


1 Jan. - 30 Sept.


Cash inflow from operating activities 8,482 7,234


Cash outflow from investing activities -7,071 -7,020


Cash inflow from financing activities -2,226 773


Effect of exchange rate and changes in composition of 
group on cash and cash equivalents


181 -18


Change in cash and cash equivalents -634 969


Cash and cash equivalents at 1 January 7,767 7,454


Cash and cash equivalents at 30 September 7,133 8,423
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BMW Group.
Net interest-bearing assets Automobiles 
segment.


+ 5,820
+ 1,185


+ 3,981 -1,594


9,571


in euro million


09/30/2010


Cash and cash
equivalents


Marketable
securities


Financial
liabilities


Net interest-
bearing assets


Internal net 
financial 


Receivables from
Financial Services 


Segment


+ 179


Internal net 
financial 


Receivables from
Other Entities 


Segment


in euro million


12/31/2009


Cash and cash
equivalents


Marketable
securities


Financial
liabilities


Net interest-
bearing assets


Internal net 
financial 


Receivables from
Financial Services 


Segment


Internal net 
financial 


Receivables from
Other Entities 


Segment
10,041


+ 4,331
+ 1,129


- 4,770


8,962


+ 4,247


+ 4,025
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BMW Group.


Deliveries to customers, third quarter 2010.


Deliveries of automobiles (in units) 3nd Quarter 2010 3nd Quarter 2009 Change in %


BMW total 306,982 263,864 16.3


1 series 47,862 54,771 -12.6


3 series 96,581 99,280 -2.7


5 series 60,949 41,887 45.5


6 series 2,064 2,152 -4.1


7 series 16,638 12,930 28.7


X1 25,589 - .


X3 10,411 13,413 -22.4


X5 28,196 20,039 40.7


X6 12,291 10,612 15.8


Z4 6,401 8,780 -27.1


MINI total 58,450 60,104 -2.8


Hatch 40,583 39,840 1.9


Convertible 8,880 10,074 -11.9


Clubman 7,224 10,190 -29.1


Countryman 1,763 - .


Rolls-Royce total 758 132 .


Phantom 74 64 15.6


Phantom Coupé 16 37 -56.8


Phantom Drophead Coupé 17 31 -45.2


Ghost 651 - .


BMW Group 366,190 324,100 13.0
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BMW Group.


Deliveries to customers, first nine months 2010.


Deliveries of automobiles (in units) Jan. – Sept. 2010 Jan. – Sept. 2009 Change in %


BMW total 892,737 777,455 14.8


1series 151,681 164,114 -7.6


3series 295,608 292,466 1.1


5series 155,648 127,363 22.2


6series 5,149 7,078 -27.3


7series 47,349 33,409 41.7


X1 72,294 - .


X3 35,252 41,368 -14.8


X5 74,655 64,270 16.2


X6 34,464 30,459 13.1


Z4 20,637 16,928 21.9


MINI total 167,751 161,638 3.8


Hatch 116,663 110,611 5.5


Cabrio 25,838 22,271 16.0


Clubman 23,487 28,756 -18.3


Countryman 1,763 - .


Rolls-Royce total 1,728 461 .


Phantom 229 191 19.9


Coupé 53 122 -56.6


Drophead Coupé 78 148 -47.3


Ghost 1,368 - .


BMW Group 1,062,216 939,554 13.1
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BMW Group.


Deliveries to customers by region third quarter 


2010.


Deliveries of automobiles
(in units)


2010
1 July - 30 Sept.


2009
1 July - 30 Sept.


Change
in %


Europe 187,795 184,482 1.8


thereof Germany 59,313 59,939 -1.0


North America 78,961 73,147 7.9


thereof USA 70,657 64,816 9.0


Asia 77,645 47,845 62.3


thereof Japan 11,230 10,358 8.4


thereof Chinese markets 50,463 26,447 90.8


Rest of the world 21,789 18,626 17.0


BMW Group 366,190 324,100 13.0
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BMW Group.


Deliveries to customers by region first nine 


months 2010.


Deliveries of automobiles
(in units)


2010
1 Jan. - 30 Sept.


2009
1 Jan. - 30 Sept.


Change
in %


Europe 577,626 559,487 3.2


thereof Germany 191,579 201,601 -5.0


North America 215,940 201,076 7.4


thereof USA 192,569 179,364 7.4


Asia 206,490 129,557 59.4


thereof Japan 32,151 30,963 3.8


thereof Chinese markets 132,270 67,463 96.1


Rest of the world 62,160 49,434 25.7


BMW Group 1,062,216 939,554 13.1
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PnL Q3

		BMW Group

		Income Statement for Group and Segments for the third quarter

				Group						Automobiles						Motorcycles						Financial						Other						Eliminations

																						Services						Entities

		in euro million		2010		2009				2010		2009				2010		2009				2010		2009				2010		2009				2010		2009

		Revenues		15,940		11,759				14,210		10,178				291		239				4,278		3,831				1		1				-2,840		-2,490

		Cost of sales		-13,290		-10,458				-11,745		-9,175				-258		-213				-3,803		-3,599				-		-				2,516		2,529

		Gross profit		2,650		1,301				2,465		1,003				33		26				475		232				1		1				-324		39

		Sales and administrative costs		-1,355		-1,275				-1,166		-1,093				-32		-29				-150		-145				-3		-5				-4		-3

		Other operating income		200		154				131		114				1		1				11		6				70		45				-13		-12

		Other operating expenses		-303		-125				-278		-100				-		-1				-28		-4				-68		-33				71		13

		Profit/loss before financial result		1,192		55				1,152		-76				2		-3				308		89				0		8				-270		37

		Result from equity accounted investments		36		9				36		10				-		-				-		-				-		-1				-		-

		Interest and similar income		187		229				148		140				2		1				2		-				458		436				-423		-348

		Interest and similar expenses		-214		-245				-182		-244				-4		-3				-1		-1				-436		-459				409		462

		Other financial result		158		78				131		16				-		-				9		6				18		56				-		-

		Financial result		167		71				133		-78				-2		-2				10		5				40		32				-14		114

		Profit/loss before tax		1,359		126				1,285		-154				0		-5				318		94				40		40				-284		151

		Income taxes		-485		-48				-459		42				-		1				-109		-36				-11		15				94		-70

		Net profit/net loss		874		78				826		-112				0		-4				209		58				29		55				-190		81

		Attributable to minority interest		3		2				3		2				-		-				-		-				-		-				-		-

		Attributable to shareholders of BMW AG		871		76				823		-114				-		-4				209		58				29		55				-190		81

		Earnings per share of common stock in euro		1.33		0.12

		Earnings per share of preferred stock* in euro		1.33		0.12

		* In computing earnings per share of preferred stock, earnings to cover the additional dividend of euro 0.02 per share of preferred stock are spread over the quarters of the corresponding financial year.





PnL 9M

		BMW Group

		Income Statement for Group and Segments for the period from 1 January to 30 September

				Group						Automobiles						Motorcycles						Financial						Other						Eliminations

																						Services						Entities

		in euro million		2010		2009				2010		2009				2010		2009				2010		2009				2010		2009				2010		2009

		Revenues		43,731		36,239				38,551		30,610				1,081		865				12,480		12,058				3		3				-8,384		-7,297

		Cost of sales		-36,132		-32,358				-32,144		-27,706				-896		-722				-11,112		-11,412				-		-				8,020		7,482

		Gross profit		7,599		3,881				6,407		2,904				185		143				1,368		646				3		3				-364		185

		Sales and administrative costs		-3,996		-3,734				-3,446		-3,206				-99		-93				-440		-416				-11		-12				-		-7

		Other operating income		573		561				419		263				2		2				39		15				151		298				-38		-17

		Other operating expenses		-818		-539				-620		-319				-		-1				-67		-11				-217		-243				86		35

		Profit/loss before financial result		3,358		169				2,760		-358				88		51				900		234				-74		46				-316		196

		Result from equity accounted investments		47		23				47		26				-		-				-		-				-		-3				-		-

		Interest and similar income		477		588				375		411				5		2				3		1				1,303		1,347				-1,209		-1,173

		Interest and similar expenses		-650		-692				-578		-743				-10		-8				-3		-3				-1,338		-1,403				1,279		1,465

		Other financial result		-66		-9				-161		-119				-		-				19		15				76		95				-		-

		Financial result		-192		-90				-317		-425				-5		-6				19		13				41		36				70		292

		Profit/loss before tax		3,166		79				2,443		-783				83		45				919		247				-33		82				-246		488

		Income taxes		-1,134		-32				-872		270				-30		-16				-321		-96				12		5				77		-195

		Net profit/net loss		2,032		47				1,571		-513				53		29				598		151				-21		87				-169		293

		Attributable to minority interest		7		5				7		5				-		-				-		-				-		-				-		-

		Attributable to shareholders of BMW AG		2,025		42				1,564		-518				53		29				598		151				-21		87				-169		293

		Earnings per share of common stock in euro		3.09		0.06

		Earnings per share of preferred stock* in euro		3.10		0.07

		* In computing earnings per share of preferred stock, earnings to cover the additional dividend of euro 0.02 per share of preferred stock are spread over the quarters of the corresponding financial year.





BS - Assets

		BMW Group

		Balance Sheets for Group and Segments

		Assets

				Group						Automobiles						Motorcycles						Financial						Other						Eliminations

																						Services						Entities

		in euro million		30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009

		Intangible assets		5,043		5,379				4,903		5,230				39		39				101		110				-		-				-		-

		Property, plant and equipment		10,912		11,385				10,735		11,181				161		184				16		20				-		-				-		-

		Leased products		17,284		17,973				175		187				-		-				20,108		20,608				-		-				-2,999		-2,822

		Investments accounted for using the equity method		174		137				151		114				-		-				-		-				23		23				-		-

		Other investments		152		232				2,836		2,678				-		-				8		8				5,097		5,380				-7,789		-7,834

		Receivables from sales financing		25,497		23,478				-		-				-		-				25,497		23,478				-		-				-		-

		Financial assets		2,022		1,519				760		475				-		-				8		28				1,672		1,186				-418		-170

		Deferred tax		1,298		1,266				1,594		1,514				-		-				616		575				370		355				-1,282		-1,178

		Other assets		707		640				2,240		2,114				-		-				1,185		1,375				12,109		10,389				-14,827		-13,238

		Non-current assets		63,089		62,009				23,394		23,493				200		223				47,539		46,202				19,271		17,333				-27,315		-25,242

		Inventories		7,692		6,555				7,440		6,289				244		258				8		9				-		-				-		-1

		Trade receivables		2,134		1,857				1,860		1,608				96		123				177		123				1		3				-		-

		Receivables from sales financing		17,639		17,116				-		-				-		-				17,639		17,116				-		-				-		-

		Financial assets		3,431		3,215				2,042		1,666				-		-				828		924				947		916				-386		-291

		Current tax		1,057		950				954		789				-		-				14		28				89		133				-		-

		Other assets		2,815		2,484				13,597		14,863				-		-				3,282		4,071				27,167		27,179				-41,231		-43,629

		Cash and cash equivalents		7,133		7,767				5,820		4,331				-		-				1,209		2,803				104		633				-		-

		Current assets		41,901		39,944				31,713		29,546				340		381				23,157		25,074				28,308		28,864				-41,617		-43,921

		Total assets		104,990		101,953				55,107		53,039				540		604				70,696		71,276				47,579		46,197				-68,932		-69,163





BS - Equity & Liabilities

		BMW Group

		Balance Sheets for Group and Segments

		Equity and liabilities

				Group						Automobiles						Motorcycles						Financial						Other						Eliminations

																						Services						Entities

		in euro million		30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009

		Subscribed capital		655		655

		Capital reserves		1,921		1,921

		Revenue reserves		22,254		20,426

		Accumulated other equity		-3,127		-3,100

		Minority interest		19		13

		Equity		21,722		19,915				22,937		22,101				-		-				4,573		4,268				5,048		4,118				-10,836		-10,572

		Pension provisions		2,366		2,972				973		1,652				44		74				29		24				1,320		1,222				-		-

		Other provisions		2,644		2,706				2,293		2,295				72		68				249		311				30		32				-		-

		Deferred tax		3,116		2,769				1,749		1,694				2		2				3,593		3,191				13		9				-2,241		-2,127

		Financial liabilities		38,313		34,391				760		259				-		-				14,282		10,848				23,689		23,454				-418		-170

		Other liabilities		2,623		2,281				2,958		3,401				252		257				12,663		10,455				118		133				-13,368		-11,965

		Non-current provisions and liabilities		49,062		45,119				8,733		9,301				370		401				30,816		24,829				25,170		24,850				-16,027		-14,262

		Other provisions		2,244		2,058				1,811		1,759				16		21				316		274				98		1				3		3

		Current tax		558		836				390		650				-		-				112		85				56		101				-		-

		Financial liabilities		22,069		26,934				1,372		4,736				-		-				11,696		13,673				9,387		8,816				-386		-291

		Trade payables		4,564		3,122				3,957		2,556				148		167				451		385				8		14				-		-

		Other liabilities		4,771		3,969				15,907		11,936				6		15				22,732		27,762				7,812		8,297				-41,686		-44,041

		Current provisions and liabilities		34,206		36,919				23,437		21,637				170		203				35,307		42,179				17,361		17,229				-42,069		-44,329

		Total equity and liabilities		104,990		101,953				55,107		53,039				540		604				70,696		71,276				47,579		46,197				-68,932		-69,163





Cash Flow

		BMW Group

		Cash Flow Statements for Group and Segments for the period from 1 January to 30 September

				Group						Automobiles						Financial Services

		in euro million		2010		2009				2010		2009				2010		2009

		Net profit/loss		2,032		47				1,571		-513				598		151

		Depreciation of leased products		4,119		3,899				5		5				3,772		4,139

		Depreciation and amortisation of tangible, intangible and investment assets		2,848		2,647				2,773		2,576				17		20

		Change in provisions		-57		-607				-142		-525				-27		-22

		Change in deferred taxes		518		-56				347		-344				183		65

		Changes in working capital and other items		-978		1,304				-382		1,564				-842		686

		Cash inflow from operating activities		8,482		7,234				4,172		2,763				3,701		5,039

		Investment in intangible assets and property, plant and equipment		-1,864		-2,248				-1,827		-2,212				-4		-7

		Net investment in leased products and receivables from sales financing		-3,664		-2,703				7		34				-3,671		-2,805

		Other		-1,543		-2,069				-1,884		-2,044				106		-41

		Cash outflow from investing activities		-7,071		-7,020				-3,704		-4,222				-3,569		-2,853

		Cash outflow/inflow from financing activities		-2,226		773				910		1,981				-1,756		-1,599

		Effect of exchange rate and changes in composition of Group

		on cash and cash equivalents		181		-18				111		-34				30		20

		Change in cash and cash equivalents		-634		969				1,489		488				-1,594		607

		Cash and cash equivalents as at 1 January		7,767		7,454				4,331		5,073				2,803		2,053

		Cash and cash equivalents as at 30 September		7,133		8,423				5,820		5,561				1,209		2,660





Segment Information Q3

		BMW Group

		Segment information by operating segment for the third quarter

				Automobiles						Motorcycles						Financial						Other Entities						Reconciliation to						Group

																Services												Group figures

		in euro million		2010		 2009				 2010		 2009				 2010		 2009				 2010		 2009				 2010		 2009				 2010		 2009

		External revenues		11,734		8,142				287		237				3,918		3,380				1		-				-		-				15,940		11,759

		Inter-segment revenues		2,476		2,036				4		2				360		451				-		1				-2,840		-2,490				-		-

		Total revenues		14,210		10,178				291		239				4,278		3,831				1		1				-2,840		-2,490				15,940		11,759

		Segment result		1,152		-76				2		-3				318		94				40		40				-153		71				1,359		126

		Capital expenditure on non-current assets		730		770				17		9				2,782		2,108				-		-				-773		-413				2,756		2,474

		Depreciation and amortisation on non-current assets		878		890				18		17				1,361		1,143				-		-				-476		-501				1,781		1,549

				Automobiles						Motorcycles						Financial						Other Entities						Reconciliation to						Group

																Services												Group figures

		in euro million		30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009

		Segment assets		10,331		11,887				362		389				4,573		4,268				42,106		40,400				47,618		45,009				104,990		101,953





Segment Information 9M

		BMW Group

		Segment information by operating segment

				Automobiles						Motorcycles						Financial						Other Entities						Reconciliation to						Group

																Services												Group figures

		in euro million		 2010		 2009				 2010		 2009				 2010		 2009				 2010		 2009				 2010		 2009				 2010		 2009

		External revenues		31,391		24,626				1,070		857				11,269		10,755				1		1				-		-				43,731		36,239

		Inter-segment revenues		7,160		5,984				11		8				1,211		1,303				2		2				-8,384		-7,297				-		-

		Total revenues		38,551		30,610				1,081		865				12,480		12,058				3		3				-8,384		-7,297				43,731		36,239

		Segment result		2,760		-358				88		51				919		247				-33		82				-568		57				3,166		79

		Capital expenditure on non-current assets		1,953		2,372				33		29				8,695		7,059				-		-				-1,838		-1,327				8,843		8,133

		Depreciation and amortisation on non-current assets		2,686		2,581				55		51				3,789		4,159				-		-				-1,496		-1,572				5,034		5,219

				Automobiles						Motorcycles						Financial						Other Entities						Reconciliation to						Group

																Services												Group figures

		in euro million		30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009				30.9.2010		31.12.2009

		Segment assets		10,331		11,887				362		389				4,573		4,268				42,106		40,400				47,618		45,009				104,990		101,953






