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Notice of Annual General Meeting.
Bayerische Motoren Werke
Aktiengesellschaft, Munich.


Notice is hereby given that the 87th Annual General
Meeting of the Company will be held at the
Olympiahalle of the Olympiapark, Coubertinplatz,
80809 Munich, Federal Republic of Germany, on
Tuesday, 15 May 2007 at 10:00 a.m. local time.


Agenda.


1. Presentation of the Annual Financial
Statements and the Group Financial
Statements for the financial year ended
31 December 2006, as approved by
the Supervisory Board, together with
the combined Company and Group
Management Report and the Report of
the Supervisory Board.


2. Resolution on the utilisation of
unappropriated profit.


The Board of Management and Supervisory
Board propose that the unappropriated profit
for the financial year 2006 amounting to euro
458,481,523.84 be utilised to pay a dividend
of euro 0.70 for each share of common stock
entitled to receive a dividend and to pay a divi-
dend of euro 0.72 for each share of preferred
stock entitled to receive a dividend. Any amount
remaining thereafter shall be carried forward.


3. Ratification of the acts of the Board of
Management.


The Board of Management and the Super-
visory Board propose that the acts of the
members of the Board of Management in the
financial year 2006 be ratified.


4. Ratification of the acts of the Supervisory
Board.


The Board of Management and the Super-
visory Board propose that the acts of the
members of the Supervisory Board in the
financial year 2006 be ratified.


5. Appointment of Company and Group
auditors for the financial year 2007.


The Supervisory Board proposes that the
following resolution be taken:


KPMG Deutsche Treuhand-Gesellschaft
Aktiengesellschaft Wirtschaftsprüfungs-
gesellschaft, Munich, shall be appointed as
Company and Group auditors for the financial
year 2007. 
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6. Approval for electronic transmission of
information to shareholders.


The Transparency Directive Implementation
Act that came into force in January 2007
requires that the electronic transmission of
information to shareholders after 31 Decem-
ber 2007 is approved by the Annual General
Meeting, irrespective of whether shareholders
have given their individual agreement to this
form of transmission. This is relevant in par-
ticular for giving notice of the Annual General
Meeting by means of electronic media. In
order for the Company to remain entitled to
provide information to shareholders electron-
ically when it has received their individual
agreement, the Company intends to obtain the
necessary approval of the Annual General
Meeting pursuant to § 30b (3) no. 1. a) of the
German Securities Trading Act. 


The Board of Management and the Super-
visory Board therefore propose that the
following resolution be taken:


The Annual General Meeting shall approve the
electronic transmission of information to the
bearers of the Company’s shares that are listed
on the stock exchange.


7. Resolution for a new authorization to
acquire treasury shares and to withdraw
them from circulation.


The Board of Management and the
Supervisory Board propose that the following
resolution be taken:


7.1 The Company shall be authorised to acquire
shares of common and/or non-voting preferred
stock of the Company via the stock exchange,
up to a maximum of 10 % of the share capital
in place at the date of the resolution. 


The consideration paid by the Company per
share of common or non-voting preferred
stock (excluding transaction costs) shall not be
more than 10% above or below the market
price as determined by the opening auction on
the date of trading for the relevant category of
stock in the XETRA trading system (or compa-
rably functioning successor system). 


This new authorisation to acquire shares shall
remain valid until 14 November 2008. The
authorisation may be exercised fully or in partial
amounts, in the latter case also on several
occasions. The Company’s shares shall not be
acquired for the purpose of trading. The autho-
risation resolved at the Company’s Annual
General Meeting on 16 May 2006 (point 7.1 
of the Agenda to the Annual General Meeting
2006) to acquire treasury shares shall be
rescinded as soon as the new authorisation
passed by the Annual General Meeting on
15 May 2007 becomes valid.


7.2 The Board of Management shall be authorised
to withdraw from circulation any shares of
common and/or non-voting preferred stock
acquired on the basis of the new authorisation,
without any requirement for a further resolution
to be passed at the Annual General Meeting to
withdraw those shares from circulation. The
authorisation may be exercised fully or in partial
amounts, in the latter case also on several
occasions.







In order to meet the requirements for attendance
described above, shareholders are requested to
contact their custodian bank and to apply for an
attendance card as soon as possible.


At the date on which notice of the Annual General
Meeting is given, the Company’s share capital
amounts to EUR 654,191,358 and is sub-divided in
654,191,358 shares  with a par value of EUR 1 each,
comprising 601,995,196 shares of common stock,
to which 601,995,196 votes are attached, and
52,196,162 non-voting shares of preferred stock.
The voting power attached to each share for which
the statutory minimum contribution has been paid
up corresponds to its par value, with each EUR 1 of
par value of the share capital represented at a vote
giving an entitlement to one vote. Only the share-
holders of common stock are entitled to vote on the
agenda points listed above.


Requirements for participation and the
exercise of voting rights.


Shareholders are only entitled to participate at the
Annual General Meeting and exercise their voting
rights if, prior to the meeting, they have given notice
(in the form specified by § 126b of the German
Civil Code), either in German or English, of their
intention to participate at the meeting. 


Shareholders are also required to provide evidence
of their entitlement to participate and to exercise
their voting rights. For this purpose, documentary
evidence of the shareholding, issued by the
custodian bank (in the form specified by § 126b
BGB), in either English or German, is required. 
The documentary evidence must refer to the
beginning of 24 April 2007. 


It must be received by the Company at the latest by
the end of 8 May 2007 and must be sent, like the
notification of attendance, to the following address:


Bayerische Motoren Werke Aktiengesellschaft
c/o Bayerische Hypo- und Vereinsbank AG
FMS5HV
80311 Munich
Telefax: 089/5400-2519
E-mail: hauptversammlungen@hvb.de







Proxies.


Shareholders who meet the participation require-
ments described above, but who do not wish to
attend the Annual General Meeting in person, may
exercise their rights, and in particular their voting
rights, via an authorised proxy, e. g. a bank or a
shareholders’ association.


In addition, Bayerische Motoren Werke Aktienge-
sellschaft provides shareholders the opportunity of
exercising their rights via representatives appointed
by the Company and bound to vote in accordance
with the shareholder’s instructions. 


Shareholders who wish to make use of this service
must also obtain an attendance card for the
Annual General Meeting. In order to ensure that the
attendance card is obtained in good time, applica-
tions should also be made to the custodian bank as
soon as possible.


If a proxy is granted to Company representatives,
the appropriate voting instructions must be issued.
The proxy authorisation is invalid if this is not the
case. The Company representatives are obliged to
vote in accordance with the instructions given. 


Proxies and instructions given to Company
representatives must be submitted in writing using
the proxy forms provided or electronically via the
Internet, using the procedure made available at
www.bmwgroup.com. Proxies to other authorized
persons must be in writing. Shareholders will
receive further information with regard to proxies,
instructions and proxy forms together with their
attendance card.


Counter-proposals and nominations for
election.


Counter-proposals and nominations for election
pursuant to §§ 126, 127 AktG relating to specific
points of the agenda must be sent to:


Postal address: BMW AG, Dept. FF-2, 
80788 Munich


Telefax: 089/382-14661
E-mail: hv@bmw.de


All counter-proposals and nominations for election
received at this address no later than two weeks
prior to the date of the Annual General Meeting and
which are required to be made accessible to other
shareholders, will be posted on the BMW Group
Internet website at www.bmwgroup.com. 


Notice of the Annual General Meeting has been
published in the electronic version of the German
Federal Gazette on 22 March 2007.


Munich, 22 March 2007 


Bayerische Motoren Werke
Aktiengesellschaft
The Board of Management 


Non-Binding English Translation: To the extent that a conflict between the English and the German version
of this notice of Annual General Meeting should arise, the German version applies.
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2006 2005 Change
in %


1] including assembly of BMW G 650 X by Piaggio S.p.A.
2] Registered profit-sharing certificates, pension provision, liability to BMW Unterstützungsvereins e.V., liabilities falling due later than one year
3] Equity, long-term liabilities
4] Proposed by the Board of Management
5] before buy-back of treasury shares


Revenues euro million 42,417 41,801 1.5


Export ratio % 74.3 73.0


Production


Automobiles units 1,366,838 1,323,119 3.3


Motorcycles1] units 103,759 92,012 12.8


Sales volume


Automobiles units 1,358,119 1,334,426 1.8


Motorcycles1] units 102,786 95,343 7.8


Capital expenditure euro million 1,324 1,472 –10.1


Depreciation and amortisation euro million 1,765 1,770 – 0.3


Workforce at year-end 76,156 76,536 – 0.5


of which wage-earners 40,558 41,272 –1.7


of which salary-earners 29,699 29,371 1.1


Tangible, intangible and investment assets euro million 10,171 10,577 – 3.8


Current assets and prepayments euro million 10,874 9,225 17.9


Subscribed capital euro million 654 661 –1.1


Reserves euro million 3,809 4,023 – 5.3


Equity euro million 4,921 5,108 – 3.7


as % of tangible, intangible and investment assets % 48.4 48.3


Long-term liabilities2] euro million 4,786 4,723 1.3


Long-term equity and liabilities3] euro million 9,707 9,831 –1.3


as % of tangible, intangible and investment assets % 95.4 92.9


Balance sheet total euro million 21,045 19,802 6.3


Cost of materials euro million 31,867 31,010 2.8


Personnel costs euro million 5,503 6,128 –10.2


Taxes euro million 75 – 37


Net profit euro million 485 424 14.4


Dividend euro million 4584] 4245] 8.0


per share of common stock with a par value of euro 1 each euro 0.704] 0.64


per share of preferred stock with a par value of euro 1 each euro 0.724] 0.66







The BMW AG Financial Statements and Management
Report for the financial year 2006 will be submitted
to the operator of the electronic version of the
German Federal Gazette and can be obtained via
the Company Register website. The Management
Report of BMW AG is combined with the Group
Management Report and published in the BMW Group
Annual Report 2006.


BMW AG
Financial Statements


03







BMW AG
Balance Sheet at 31 December


04


2 BMW AG in figures
4 Balance Sheet at 31 December
5 Income Statement
6 Notes


19 Auditors’ Report
20 Members of the 


Supervisory Board
23 Members of the Board


of Management
24 Principal Subsidiaries BMW AG
26 BMW AG 10-year Comparison


in euro million Notes 2006 2005


Assets


Intangible assets [1] 80 86


Property, plant and equipment 5,268 5,717


Investments [2] 4,823 4,774


Tangible, intangible and investment assets 10,171 10,577


Inventories [3] 2,866 2,764


Trade receivables [4] 1,075 1,054


Receivables from subsidiaries [4] 4,478 2,751


Other receivables and other assets [4] 693 558


Marketable securities [5] 1,583 1,488


Cash and cash equivalents [6] 106 518


Current assets 10,801 9,133


Prepayments 73 92


21,045 19,802


Equity and liabilities


Subscribed capital [7] 654 674


Par value of Treasury shares – 13


Issued share capital 661


Capital reserves [7] 1,991 1,971


Revenue reserves [8] 1,818 2,052


Unappropriated profit available for distribution 458 424


Equity 4,921 5,108


Registered profit-sharing certificates [9] 34 35


Special untaxed reserve for emission rights granted free of charge 1 –


Pension provisions 4,347 4,174


Other provisions 6,131 6,447


Provisions [10] 10,478 10,621


Liabilities to banks 607 500


Trade payables 2,046 1,858


Liabilities to subsidiaries 1,618 941


Other liabilities 1,313 710


Liabilities [11] 5,584 4,009


Deferred income 27 29


21,045 19,802
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in euro million Notes 2006 2005


Revenues [12] 42,417 41,801


Cost of sales – 36,364 – 36,379


Gross profit 6,053 5,422


Sales costs – 2,560 – 2,731


Administrative costs – 917 – 904


Research and development costs – 2,966 – 2,917


Other operating income and [13]


expenses [14] 654 893


Result from investments [15] 304 647


Net interest result [16] – 8 – 23


Profit from ordinary activities 560 387


Income taxes [17] – 60 50


Other taxes –15 – 13


Net profit 485 424


Accumulated profit brought forward 4 –


Transfer to revenue reserves – 31 –


Unappropriated profit available for distribution 458 424







BMW AG
Notes to the Financial Statements
Analysis of changes in tangible, intangible and investment assets in 2006
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in euro million Acquisition and manufacturing cost


1.1.2006 Additions Reclassifi- Disposals 31.12.2006
cations


Intangible assets 262 35 – 44 253


Land, titles to land, buildings, 


including buildings on third party land 2,782 100 61 15 2,928


Plant and machinery 14,791 908 194 1,174 14,719


Other facilities, factory and office equipment 1,178 91 6 122 1,153


Advance payments made and construction in progress 273 190 – 261 1 201


Property, plant and equipment 19,024 1,289 – 1,312 19,001


Investment in subsidiaries 4,762 50 – 1 4,811


Investment in other companies 16 – – – 16


Other non-current loans receivable 1 – – – 1


Investments 4,779 50 – 1 4,828


Tangible, intangible and investment assets 24,065 1,374 – 1,357 24,082


* including impairment loss of euro 6 million
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Depreciation and amortisation Net book values


1.1.2006 Current year Disposals 31.12.2006 31.12.2006 31.12.2005


176 40 43 173 80 86


1,201 79* 10 1,270 1,658 1,581


11,188 1,533* 1,169 11,552 3,167 3,603


918 113 120 911 242 260


– – – – 201 273


13,307 1,725 1,299 13,733 5,268 5,717


– – – – 4,811 4,762


4 – – 4 12 12


1 – – 1 – –


5 – – 5 4,823 4,774


13,488 1,765 1,342 13,911 10,171 10,577







In order to improve clarity, individual items are aggre-
gated in the balance sheet and income statement
and presented separately in the notes to the financial
statements.


Purchased intangible assets are valued at acqui-
sition cost and amortised over their estimated useful
lives using the straight-line method.


Property, plant and equipment are measured at
acquisition or at manufacturing cost based on tax reg-
ulations, less accumulated depreciation. Deprecia-
ble items of property, plant and equipment with a
useful life of more than five years are depreciated as
a general rule using the reducing balance method
based on the highest rates permitted for tax purposes.
The Company applies straight-line depreciation as
soon as this gives rise to a higher depreciation ex-
pense. Expenditure on low value tangible, intangible
and investment assets is written off in full in the year
of acquisition.The Company applies all special de-
preciation permitted under German tax legislation.


Factory and office buildings and distribution
facilities which form an inseparable part of such build-
ings are depreciated over 8 to 33 years, residential
buildings over 25 to 50 years, plant and machinery
over 5 to 10 years and other facilities, factory and
office equipment mainly over 5 years. For machinery
used in multiple-shift operations, depreciation rates
are increased to account for the additional utilisation.


Investments in subsidiaries and in other com-
panies are stated at cost or, if lower, at their fair value.
When the reasons for an impairment no longer exist,
impairment losses previously recorded are reversed
in accordance German accounting law, at a maximum
up to the level of original cost. Loans which bear
no or below market rate of interest are discounted to
their present value.


Inventories of raw materials, supplies and goods
for resale are stated at the lower of cost and net real-
isable value. Work in progress and finished goods
are stated at direct material and manufacturing cost.
Write-downs are made to cover risks arising from
slow-moving items or obsolescence. Leased products
are stated at direct material and manufacturing cost
plus an appropriate portion of material and produc-
tion overheads, and depreciated using the reducing
balance method and the highest rates permitted for
tax purposes.


Receivables and other assets are stated at the
lower of their nominal value or net realisable value.


Investments in marketable securities are
measured at cost or, if lower, at their fair value at the
balance sheet date.


Provisions for pensions and similar obligations
are measured using the projected unit credit method
in accordance with IAS 19 (Employee Benefits) ap-
plying an interest rate of 4.40%. The computation is
based on the assumptions set out in the biometric
tables of Prof. Dr. Klaus Heubeck (2005 G). In addi-
tion, future salary and pension increases and as-
sumptions relating to fluctuation are also taken into
account in the calculation. For reasons of consistency,
the provision for long-service awards is measured
using the same method. Other provisions are recog-
nised to take account of all identified risks. In addi-
tion, provisions are recognised for deferred expendi-
ture.


Liabilities are stated at their settlement amount
at the balance sheet date.


Foreign currency assets and liabilities are trans-
lated at exchange rates prevailing on the date of the
transaction. Foreign currency balance sheet items
are generally hedged; any unhedged losses arising
from changes in exchange rates are recognised by
restating the foreign currency amount in the balance
sheet to the closing rate.


The Company uses derivative financial instru-
ments to hedge currency, interest rate and com-
modity price risks arising in conjunction with operat-
ing activities. Financing requirements resulting from
operating activities are also hedged. Where there is
a direct hedging relationship, the derivative financial
instrument and the hedged item are accounted for
as a valuation unit. If there is no hedging relationship,
or if the hedging relationship is deemed to be insuf-
ficient, provisions are recognised to cover these un-
realised losses.


Revenues from the sale of vehicles to car rental
companies are not recognised when there is an
obligation to repurchase the vehicles. In accordance
with the draft financial reporting pronouncement
“Specific Issues relating to the Transfer of Beneficial
Ownership and Profit Realisation in accordance with
HGB” (IDW ERS HFA 13) dated 1 July 2004 issued
by the German Institute of Public Accountants (IDW),
vehicles remain on the balance sheet, measured at
amortised cost, because, on the basis of the criteria
set out in the pronouncement, beneficial ownership
has not been transferred to the car rental companies.


BMW AG
Notes to the Financial Statements
Accounting Policies and Principles
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Intangible assets
Intangible assets comprise mainly purchased soft-
ware, franchises and licenses.


Investments
Additions to investments in subsidiaries is due to a
share capital increase at the level of BMW Holding
B.V., The Hague.


Inventories


The list of investments of BMW AG is shown on
pages 24 and 25.


BMW AG
Notes to the Financial Statements
Notes to the Balance Sheet


09


[1]


[2]


[3]


Receivables and other assets[4]


[5]


in euro million 31.12.2006 31.12.2005


in euro million 31.12.2006 31.12.2005


Receivables from subsidiaries relate to trade and
financing receivables.


Marketable securities


Other assets comprise mainly tax reimburse-
ments as well as receivables in connection with
Land Rover activities.


Raw materials and supplies 486 494


Work in progress, unbilled contracts 156 153


Finished goods and goods for resale 2,021 1,932


Leased products 203 185


2,866 2,764


Trade receivables 1,075 1,054


Receivables from subsidiaries 4,478 2,751


Other receivables and other assets:


Receivables from other companies in which an investment is held 195 69


Other assets 498 489


– thereof due later than one year: euro 136 million (2005: euro 54 million)


693 558


6,246 4,363


in euro million 31.12.2006 31.12.2005


Other marketable securities 1,311 1,270


Deferred remuneration retirement scheme 272 218


1,583 1,488


Other marketable securities include shares in security
funds as well as in variable and fixed interest securi-
ties. The deferred remuneration retirement scheme


(Persönliches Vorsorgekapital) comprises employees’
remuneration which has been converted into pen-
sion entitlements and invested in investment funds.







Cash on hand and at bank 106 518


– of which held by subsidiaries: euro 11 million (2005: euro 108 million)


At the Annual General Meeting of BMW AG on
12 May 2005, the shareholders authorised the
Board of Management to acquire treasury shares
via the stock exchange, up to a maximum of 10%
of the share capital in place at the date of the reso-
lution and to withdraw these shares from circulation
without any further resolution by the Annual General
Meeting. The authorisation for the buy-back was
valid until 11 November 2006.


In conjunction with this authorisation, the Board
of Management of BMW AG resolved on 20 Sep-
tember 2005 to put a programme in place to buy
back shares via the stock exchange. Under this pro-
gramme, 3% of BMW AG’s common stock was
acquired.


Up to 17 February 2006, a total of 20,232,722
treasury shares of common stock were bought back
via the stock exchange at an average price per share
of euro 37.47 and at a total acquisition cost of euro
758 million; these shares were withdrawn from cir-
culation in accordance with the resolution taken by
the Board of Management on 21 February 2006. Of
the shares withdrawn from circulation, 13,488,480


shares had been bought back in 2005 at a total cost
of euro 506 million and were held by BMW AG at
31December 2005. The par amount of the shares
(euro 13 million) was offset against subscribed capital
at 31 December 2005 on the face of the balance
sheet.


The withdrawal of shares reduced BMW AG’s
subscribed capital by euro 20 million. An amount
corresponding to the par value of the shares with-
drawn from circulation was transferred to capital
reserves in accordance with §237 (5) AktG.


BMW AG’s issued share capital of euro 654 mil-
lion (2005: euro 674 million) comprises 601,995,196
shares of common stock (2005: 608,739,438
shares of common stock), each with a par value of
euro1, and 52,196,162 shares of non-voting preferred
stock, each with a par value of euro 1. Preferred
stock bears an additional dividend of euro 0.02 per
share. All of the company’s stock is issued to bearer.


At the Annual General Meeting on 16 May 2006,
the shareholders authorised the Board of Manage-
ment to acquire treasury shares via the stock
exchange, up to a maximum of 10% of the share
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in euro million 31.12.2006 31.12.2005


Cash and cash equivalents


Subscribed capital and capital reserves


in euro million 31.12.2006 31.12.2005


Subscribed capital


Balance brought forward 674 674


Withdrawal from circulation of bought-back shares – 20 –


654 674


Par amount of bought-back shares intended for withdrawal from circulation –13


Issued capital 661


Capital reserves


Balance brought forward 1,971 1,971


Transfer to capital reserves pursuant to §237 (5) AktG 20 –


1,991 1,971


Other marketable securities include euro 65 mil-
lion assigned as collateral to Deutsche Treuinvest
Stiftung, Frankfurt am Main, to secure obligations


relating to pre-retirement part-time work arrange-
ments.







Registered profit-sharing certificates
Up to 1989, employees were entitled to subscribe to
registered profit-sharing certificates in conjunction
with a wealth accumulation scheme for employees.


Pension provisions comprise euro 2,869 million for
vested pension entitlements for employees and
euro 1,140 million for current pensions in payment.
A further euro 338 million relates to the deferred
remuneration retirement scheme, Persönliches Vor-
sorgekapital. All pension obligations of BMW AG are
fully covered by provisions.


Other provisions mainly comprise of obligations
for warranties, personnel-related expenses, dealer
bonuses and other sales-related obligations, risks


Provisions


This was replaced by the current scheme to sub-
scribe to preferred stock.


relating to the Land Rover disengagement, collec-
tion and recycling of end-of-life vehicles and manu-
facturer’s liability.


Provisions are also made relating to risks from
legal disputes, guarantees and service contract
obligations. In addition, the Company recognises
provisions for maintenance expenses deferred to
within the first three month of the new financial year
and a provision for major overhauls.
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[8]


[9]


[10]


in euro million 31.12.2006 31.12.2005


in euro million 31.12.2006 31.12.2005


revenue reserves. The transfer to capital reserves
in accordance with §237 (5) AktG reduced revenue
reserves.


The difference between purchase price and the par
value of shares acquired in 2005 and in 2006 for
withdrawal from circulation has been offset against


to acquire treasury shares was rescinded. The
authorisation from 16 May 2006 is valid until 15 No-
vember 2007.


capital in place at the date of the resolution and to
withdraw these shares from circulation without any
further resolution by the Annual General Meeting. At
the same time, the authorisation from 12 May 2005


Statutory reserves 1 1


Other revenue reserves


Balance brought forward 2,051 2,544


Transfer from net profit 31 –


Offset against Treasury shares – 245 – 493


Transfer to capital reserves pursuant to §237 (5) AktG – 20 –


1,817 2,051


1,818 2,052


Pension provisions 4,347 4,174


Taxes 66 82


Other provisions 6,065 6,365


10,478 10,621


Revenue reserves
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Liabilities


Contingent liabilities


in euro million 31.12.2006 31.12.2005


Contingent liability under bills of exchange 1 15


Guarantees for bonds issued by


– BMW Finance N.V., The Hague 5,045 3,391


– BMW US Capital, LLC, Wilmington, Del. 4,217 3,552


– BMW Coordination Center V.o.F., Bornem 1,339 1,314


– BMW Australia Finance Ltd., Melbourne, Victoria 575 –


– BMW (UK) Capital plc, Bracknell 405 591


Guarantees for bonds and notes issued by


– BMW US Capital, LLC, Wilmington, Del. 3,379 3,554


– BMW Finance N.V., The Hague 1,465 1,288


– BMW Japan Finance Corp., Tokyo 1,408 822


– BMW Australia Finance Ltd., Melbourne, Victoria 856 1,308


– BMW Coordination Center V.o.F., Bornem 475 1,753


– BMW (UK) Capital plc, Bracknell 163 4


Guarantees on behalf of


– BMW (UK) Capital plc, Bracknell 178 320


– BMW US Capital, LLC, Wilmington, Del. 44 158


– BMW Finance N.V., The Hague 10 15


Other 802 789


Guarantees 20,361 18,859


– thereof on behalf of affiliated companies (497) (647)


Guarantee letter on behalf of


– BMW Bank GmbH, Munich 5,102 5,420


31 December 2006 2006 2006 2005
in euro million thereof due thereof due


within later than
one year five years


Liabilities to banks 607 213 6 500


Trade payables 2,046 2,043 – 1,858


Liabilities to subsidiaries 1,618 1,618 – 941


Other liabilities


Advance payments received on orders 9 9 – 7


Liabilities to BMW Unterstützungsverein e.V. 5 – 5 5


Sundry other liabilities 1,299 1,296 – 698


– thereof euro 421 million secured by 


the assignment of finished goods as collateral


– thereof for social security (23) (23) – (102)


1,313 1,305 5 710


5,584 5,179 11 4,009


[11]
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Joint and several liability applies in the case of in-
vestments in general partnerships.


The usual commercial guarantees have been
given in relation to the sale of Rover Cars and Land
Rover activities.


Provisions of euro 12 million were recognised
to cover negative fair values. The nominal amounts
of derivative financial instruments correspond to
the purchase or sale amounts or to the contracted
amounts of hedged items. The fair values shown are
measured on the basis of market information avail-


able at the balance sheet date or using appropriate
measurement techniques e.g. the discounted cash
flow method. The fair values of derivative financial
instruments derived for the relevant nominal values
do not take account of any offsetting change in the
fair value of the hedged items.


in euro million 31.12.2006


Other financial obligations
The present value of commitments under rental and


lease agreements amounts to euro 1,818 million,
analysed by due date as follows:


Of these amounts, euro 1,006 million relates to
subsidiaries.


Purchase commitments for capital expenditure
amount to euro 790 million.


Derivative financial instruments
The Company is exposed to interest rate, exchange
rate and commodity price risks from underlying and
forecast transactions. The related risks are hedged


by derivative financial instruments. At 31 December
2006, the following derivative financial instruments
were in place:


in euro million Nominal Net fair
volume values


2007 667


2008 – 2011 587


later than 2011 564


Currency-related instruments


Forward currency contracts 1,461 –12


Cross currency swaps 777 – 57


FX options 123 –


2,361 – 69


Interest rate-related instruments


Interest rate swap 265 – 1


Purchasing-related instruments


Commodities 267 41
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– “Stefan Quandt, Bad Homburg v.d.H., has given
notice to the Board of Management pursuant
to §41 (2) sentence 1 of the German Securities
Trade Act (in conjunction with §§ 21 (1), 22 (1)
sentence 1 no. 1 of that Act) that he holds 17.4%
of the voting rights in Bayerische Motoren Werke
Aktiengesellschaft, Munich on 1 April 2002*. He
has also given notice that 16.1% of these voting
rights are attributable to him pursuant to §22 (1)
sentence 1 no. 1 of the German Securities Trade
Act.”


– “Stefan Quandt GmbH & Co. KG für Automobil-
werte, Bad Homburg v.d.H., has given notice to
the Board of Management pursuant to §41 (2)
sentence 1 of the German Securities Trade Act
(in conjunction with §21 (1) of that Act) that it
holds 16.1% of the voting rights in Bayerische
Motoren Werke Aktiengesellschaft, Munich on
1 April 2002*.”


Notifications pursuant to §26 (1) of the German
Securities Trade Act on 14 February 2007:


– “Allianz SE, which has its registered office in
Munich in Federal Republic of Germany, has given
notice to BMW AG’s Board of Management in a
letter dated 13 February 2007 pursuant to §21 (1)
of the German Securities Trade Act that its voting
rights in the Company stood at 1.18 % at 9 February
2007, and hence below the mandatory reportable
threshold of 3%. These voting rights are attribut-
able to Allianz SE pursuant to §22 (1) sentence 1
no. 1 of the German Securities Trade Act.”


The voting power percentages disclosed above
may have changed subsequent to the dates stated
above, if these changes were not required to be
reported to the Company. Due to the fact that the
Company’s shares are issued to bearer, the Com-
pany is generally only aware of changes in share-
holdings if such changes are subject to mandatory
notification rules.


Other disclosures


Notifications pursuant to § 25 (1) of the German
Securities Trade Act on 9 April 2002:
– “Johanna Quandt, Bad Homburg v.d.H., has given


notice to the Board of Management pursuant
to §41 (2) sentence 1 of the German Securities
Trade Act (in conjunction with §§21 (1), 22 (1)
sentence 1 no. 1 of that Act) that she holds
16.7% of the voting rights in Bayerische Motoren
Werke Aktiengesellschaft, Munich on 1 April
2002*. She has also given notice that 15.4% of
these voting rights are attributable to her pursuant
to §22 (1) sentence 1 no. 1 of the German Secu-
rities Trade Act.”


– “Johanna Quandt GmbH & Co. KG für Automobil-
werte, Bad Homburg v.d.H., has given notice to
the Board of Management pursuant to §41 (2)
sentence 1 of the German Securities Trade Act
(in conjunction with §21 (1) of that Act) that it
holds 15.4% of the voting rights in Bayerische
Motoren Werke Aktiengesellschaft, Munich on
1 April 2002*.”


– “Susanne Klatten, Bad Homburg v.d.H., has given
notice to the Board of Management pursuant
to §41 (2) sentence 1 of the German Securities
Trade Act (in conjunction with §§21 (1), 22 (1)
sentence 1 no. 1 of that Act) that she holds
12.5% of the voting rights in Bayerische Motoren
Werke Aktiengesellschaft, Munich on 1 April
2002. She has also given notice that 11.5% of
these voting rights are attributable to her pursuant
to §22 (1) sentence 1 no. 1 of the German Secu-
rities Trade Act.”


– “Susanne Klatten GmbH & Co. KG für Automobil-
werte, Bad Homburg v.d.H., has given notice to
the Board of Management pursuant to §41 (2)
sentence 1 of the German Securities Trade Act
(in conjunction with §21 (1) of that Act) that it
holds 11.5% of the voting rights in Bayerische
Motoren Werke Aktiengesellschaft, Munich on
1 April 2002.”


* confirmed by balance notifications as at 20 January 2007.







Revenues


Other operating income
Other operating income in 2006 amounted to euro
1,014 million (2005: euro 1,223 million) and com-
prises mainly income from the reversal of provi-


Other operating expenses
Other operating expenses, amounting to euro
360 million in the year under report (2005: euro


sions, amounts charged to group companies and ex-
change gains.


330 million) comprises mainly expenses for alloca-
tions to provisions and exchange losses.


BMW AG
Notes to the Financial Statements
Notes to the Income Statement


15


in euro million 2006 2005


Automobiles 36,093 35,876


Motorcycles 887 848


Other revenues 5,437 5,077


42,417 41,801


Germany 10,896 11,294


United Kingdom 4,251 4,372


Rest of Europe 10,532 9,978


North America 10,527 10,096


Asia 4,266 4,068


Other regions 1,945 1,993


42,417 41,801


[12]


[13]


[14]







16


2 BMW AG in figures
4 Balance Sheet at 31 December
5 Income Statement
6 Notes


19 Auditors’ Report
20 Members of the 


Supervisory Board
23 Members of the Board


of Management
24 Principal Subsidiaries BMW AG
26 BMW AG 10-year Comparison


Income taxes
The recoverability of corporation tax credits was pre-
viously linked to profit distributions. In accordance
with provisions of §37 (5) of the German Corporation
Tax Act (new version), corporation tax credits will
now be reimbursed in equal annual amounts over a


ten year period between 2008 and 2017. The
present value of the tax reimbursement receivable
amounted to euro 123 million and has have been
recognised in full as an asset.


[17]


Result from investments[15]


Net interest result[16]


in euro million 2006 2005


Income from investments 11 389


– thereof from subsidiaries: euro 11 million (2005: euro 383 million)


Income from profit and loss transfer agreements 293 258


304 647


in euro million 2006 2005


Other interest and similar income 189 113


– thereof from subsidiaries: euro 91 million (2005: euro 32 million)


Interest and similar expenses 197 136


– thereof to subsidiaries: euro 101 million (2005: euro 67 million)


– 8 – 23
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Cost of materials


Personnel costs


in euro million 2006 2005


in euro million 2006 2005


Average workforce during the year 2006 2005


Fee expense


in euro million 2006 2005


The item “Year-end audits” includes fees for the
audit of the annual financial statements of BMW AG
and of the Group financial statements.


The item “Tax advisory services” relates princi-
pally to fees for services provided to employees
seconded abroad.


Purchased raw materials and supplies 30,913 30,178


Purchased services 954 832


31,867 31,010


Wages and salaries 4,516 4,501


Social security, pension and welfare costs 987 1,627


– thereof pension costs: euro 262 million (2005: euro 912 million)


5,503 6,128


Head office and Munich plant 27,324 27,557


Dingolfing plant 19,809 20,153


Regensburg plant 9,902 10,161


Landshut plant 3,246 3,318


Leipzig plant 2,253 1,989


Berlin plant 2,663 2,733


Branches 5,445 5,460


70,642 71,371


Apprentices and students gaining work experience 5,732 5,765


76,374 77,136


Year-end audits 1 1


Tax advisory services 2 2


3 3







Declaration with respect to the Corporate
Governance Code
The Declaration on the Corporate Governance Code
pursuant to §161 AktG is disclosed in the BMW
Group Annual Report 2006 and, in addition, is also
available to shareholders on the BMW Group web-
site under the address www.bmwgroup.com/ir.


Total compensation of the Board of
Management and the Supervisory Board
Subject to the approval of the proposed dividend
at the Annual General Meeting of Shareholders, the
remuneration of current members of the Board of
Management for the financial year 2006 amounts
to euro 14.5 million (2005: euro 12.2 million). This
comprises fixed components of euro 2.3 million
(2005: euro 2.0 million) and variable components of
euro 12.2 million (2005: euro 10.2 million).


The remuneration of former Board members
and their surviving dependants amounts to euro
3.8 million (2005: euro 2.6 million).


Pension obligations to former members of the
Board of Management and their surviving depen-
dants are fully covered by pension provisions amount-
ing to euro 38.8 million (2005: euro 37.0 million).


Subject to the approval of the proposed dividend
at the Annual General Meeting of Shareholders,
the remuneration of the Supervisory Board for the


financial year 2006 amounts to euro 2.7 million
(2005: euro 2.5 million). This comprises fixed com-
ponents of euro 0.1 million (2005: euro 0.1 million)
and variable components of euro 2.6 million (2005:
euro 2.4 million).


Further details about the remuneration of cur-
rent members of the Board of Management and of
the Supervisory Board can be found in the Com-
pensation Report on pages 121 to 124. The Com-
pensation Report is a sub-section of the manage-
ment report.


Munich, February 2007


Bayerische Motoren Werke
Aktiengesellschaft


The Board of Management


BMW AG
Notes to the Financial Statements
Other disclosures
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We have audited the annual financial statements,
comprising the balance sheet, the income state-
ment and the notes to the financial statements, to-
gether with the bookkeeping system and its report
on the position of the Company and the Group
prepared by the Bayerische Motoren Werke Aktien-
gesellschaft, Munich, for the business year from
1January to 31 December 2006.The maintenance
of the books and records and the preparation of
the annual financial statements and management
report in accordance with German commercial
law (and supplementary provisions of the share-
holder agreement/articles of incorporation) are the
responsibility of the Company’s management.
Our responsibility is to express an opinion on the
annual financial statements, together with the
bookkeeping system, and the management report
based on our audit.


We conducted our audit of the annual financial
statements in accordance with §317 HGB and
German generally accepted standards for the audit
of financial statements promulgated by the Institut
der Wirtschaftsprüfer (IDW). Those standards re-
quire that we plan and perform the audit such that
misstatements materially affecting the presenta-
tion of the net assets, financial position and results
of operations in the annual financial statements
in accordance with German principles of proper
accounting and in the management report are de-
tected with reasonable assurance. Knowledge of
the business activities and the economic and legal
environment of the Company and expectations as
to possible misstatements are taken into account
in the determination of audit procedures.


The effectiveness of the accounting-related in-
ternal control system and the evidence supporting
the disclosures in the books and records, the annual
financial statements and the management report are
examined primarily on a test basis within the frame-
work of the audit.The audit includes assessing the
accounting principles used and significant estimates
made by management, as well as evaluating the
overall presentation of the annual financial state-
ments and management report. We believe that our
audit provides a reasonable basis for our opinion. 


Our audit has not led to any reservations.


In our opinion, based on the findings of our au-
dit, the annual financial statements comply with the
legal requirements (and supplementary provisions
of the shareholder agreement/articles of incorpora-
tion) and give a true and fair view of the net assets,
financial position and results of operations of the
Company in accordance with German principles of
proper accounting. The management report is con-
sistent with the annual financial statements and as
a whole provides a suitable view of the Company’s
position and suitably presents the opportunities and
risks of future development.


Munich, 2 March 2007


KPMG Deutsche Treuhand-Gesellschaft
Aktiengesellschaft
Wirtschaftsprüfungsgesellschaft


Dr. Schindler Höfer
Wirtschaftsprüfer Wirtschaftsprüfer


BMW AG
Auditors’ Report
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Members of the Supervisory Board


* Employee representative
** Mandates at 31 December 2006 or on final day of office


Membership of other statutory supervisory boards
Membership of equivalent national or foreign boards


Prof. Dr.-Ing. Dr. h. c. Dr.-Ing. E. h. 
Joachim Milberg
Chairman
Former Chairman of the Board of 
Management of BMW AG


Chairman of the Presiding Board, 
Personnel Committee, Audit Committee 
Member of the Mediation Committee


Mandates**


Bertelsmann AG
FESTO AG
MAN AG (Deputy Chairman)


Deere & Company


Manfred Schoch*


Deputy Chairman
Chairman of the General Works Council


Member of the Presiding Board, 
Personnel Committee, Audit Committee 
and Mediation Committee


Stefan Quandt
Deputy Chairman
Industrial Engineer


Member of the Presiding Board, 
Personnel Committee, Audit Committee 
and Mediation Committee


Mandates**


DELTON AG (Chairman)
Dresdner Bank AG


DataCard Corp.


Konrad Gottinger*


Deputy Chairman
Member of the Works Council, Dingolfing


Member of the Presiding Board, 
Personnel Committee, Audit Committee 
and Mediation Committee


Dr. Hans-Dietrich Winkhaus
Deputy Chairman
Former Chairman of the Board of 
Henkel KGaA


Member of the Presiding Board, 
Personnel Committee and Audit Committee


Mandates**


Deutsche Lufthansa AG
ERGO Versicherungsgruppe AG


Henkel KGaA


Volker Doppelfeld
(until 16.05.2006)
Former member of the Board of 
Management of BMW AG


Mandates**


Bizerba GmbH & Co. KG
UniCredit S.p.A.
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Ulrich Eckelmann*


Head of Division Industry, Technology and 
Environment with the Executive Board of IG Metall


Bertin Eichler*


Executive Member of the 
Executive Board of IG Metall


Mandates**


ThyssenKrupp AG (Deputy Chairman)
BGAG Beteiligungsgesellschaft der 
Gewerkschaften GmbH (Chairman)


Werner Eisgruber*


(until 31.12.2006)
Member of the Works Council, Dingolfing


Franz Haniel
Engineer, MBA


Mandates**


DELTON AG (Deputy Chairman)
Franz Haniel & Cie. GmbH (Chairman)
Heraeus Holding GmbH
secunet Security Networks AG


Giesecke & Devrient GmbH


Arthur L. Kelly
Managing Partner of KEL
Enterprises L.P.


Mandates**


BASF AG


DataCard Corp.
Deere & Company
Northern Trust Corp.
Robert Bosch Corp.
Snap-on Inc.


Susanne Klatten
BSc., MBA
Honorary Senator of the 
Technical University of Munich


Mandates**


ALTANA AG (Deputy Chairman)
ALTANA Pharma AG


UnternehmerTUM GmbH
Technical University of Munich


Willibald Löw*


Chairman of the Works Council, Landshut
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Prof. Dr. rer. nat. Drs. h. c. mult. Hubert Markl
Former President of Max-Planck-Gesellschaft 
zur Förderung der Wissenschaften e.V.
Professor of Biology (retired)


Mandates**


Münchener Rückversicherungs-Gesellschaft AG


Georg von Holtzbrinck GmbH
Sanofi-Aventis S.A.


Wolfgang Mayrhuber
Chairman of the Board of Management of
Deutsche Lufthansa AG


Mandates**


Eurowings Luftverkehrs AG
Fraport AG
LSG Lufthansa Service Holding AG
Lufthansa Cargo AG
Lufthansa Technik AG
Münchener Rückversicherungs-Gesellschaft AG
Thomas Cook AG (Deputy Chairman)


HEICO Corp.
SWISS International Air Lines AG


Heinz-Joachim Neubürger
(from 16.05.2006)
Export Merchant, MBA


Mandates**


Allianz Versicherungs-AG


KKR Guernsey GP Limited
Gruppo Banca Leonardo S.p.A.


Werner Neugebauer*


Regional Executive Officer of IG Metall Bavaria


Franz Oberländer*


Member of the Works Council, Munich


Anton Ruf*


Director Product Line L7


Stefan Schmid*


(from 03.01.2007)
Chairman of the Works Council, Dingolfing


Prof. Dr. Jürgen Strube
Chairman of the Supervisory Board of BASF AG


Mandates**


Allianz Deutschland AG
BASF AG (Chairman)
Bertelsmann AG (Deputy Chairman)
Commerzbank AG
Fuchs Petrolub AG (Chairman)
Hapag-Lloyd AG
Linde AG


Werner Zierer*


Chairman of the Works Council, Regensburg


* Employee representative
** Mandates at 31 December 2006 or on final day of office


Membership of other statutory supervisory boards
Membership of equivalent national or foreign boards
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** Mandates at 31 December 2006 or on final day of office 
Membership of other statutory supervisory boards
Membership of equivalent national or foreign boards


Dr.-Ing. Norbert Reithofer
Chairman (from 01.09.2006)


Dr. Helmut Panke
(until 31.08.2006)
Chairman


Mandates**


Microsoft Corp.
UBS AG


Frank-Peter Arndt
(from 01.09.2006)
Production


Mandates**


BMW Motoren GmbH (Chairman)
BMW (South Africa) (Pty) Ltd. (Chairman)


Leipziger Messe GmbH


Ernst Baumann
Human Resources, Industrial Relations Director


Mandates**


Krones AG


Dr.-Ing. Klaus Draeger
(from 01.11.2006)
Development and Purchasing


Dr. Michael Ganal
Sales and Marketing


Mandates**


BMW Brilliance Automotive Ltd. (Deputy Chairman)


Prof. Dr.-Ing. Dr.-Ing. E. h. Senator E. h.
Burkhard Göschel
(until 31.10.2006)
Development and Purchasing


Stefan Krause
Finance


Mandates**


Allianz Deutschland AG


General Counsel:
Dr. Dieter Löchelt
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Principal subsidiaries of BMW AG Equity Net result Capital investment
at 31 December 2006 in euro million in euro million in %


1] In the case of German subsidiaries, based on financial statements drawn up in accordance with HGB.
2] profit and loss transfer agreement with BMW AG
3] profit and loss transfer agreement with a subsidiary of BMW AG
4] below euro 0.5 million
5] In the case of foreign subsidiaries, based on financial statements drawn up in accordance with uniform IFRSs accounting policies. 


Equity and net result are translated at the closing rate.


Domestic1]


BMW Bank GmbH, Munich2] 268 – 100


BMW Finanz Verwaltungs GmbH, Munich 176 – 40 100


BMW INTEC Beteiligungs GmbH, Munich2] 113 – 100


softlab GmbH für Systementwicklung und EDV-Anwendung, Munich 57 2 100


BMW Ingenieur-Zentrum GmbH + Co., Dingolfing 47 10 100


BMW Maschinenfabrik Spandau GmbH, Berlin 40 4] 100


BMW Leasing GmbH, Munich2] 16 – 100


BMW Hams Hall Motoren GmbH, Munich3] 15 – 100


BMW Fahrzeugtechnik GmbH, Eisenach2] 11 – 100


BMW M GmbH Gesellschaft für individuelle Automobile, Munich2] 4] – 100
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Principal subsidiaries of BMW AG Equity Net result Capital investment
at 31 December 2006 in euro million in euro million in %


Foreign5]


BMW Österreich Holding GmbH, Steyr 1,260 95 100


BMW Motoren GmbH, Steyr 897 209 100


BMW Russland Trading OOO, Moscow 110 40 100


BMW China Automotive Trading Ltd., Beijing 64 40 100


BMW Austria Gesellschaft m.b.H., Salzburg 54 8 100


BMW Holding B.V., The Hague 5,789 703 100


BMW Australia Finance Ltd., Melbourne, Victoria 453 37 100


BMW Finance N.V., The Hague 406 –19 100


BMW Overseas Enterprises N.V., Willemstad 61 1 100


BMW (South Africa) (Pty) Ltd., Pretoria 391 131 100


BMW (Schweiz) AG, Dielsdorf 322 23 100


BMW Japan Corp., Tokyo 274 20 100


BMW Japan Finance Corp., Tokyo 244 19 100


BMW Italia S.p. A., Milan 255 101 100


BMW Canada Inc., Whitby 197 46 100


BMW France S.A., Montigny le Bretonneux 169 40 100


BMW Belgium Luxembourg S.A. /N.V., Bornem 149 76 100


BMW Australia Ltd., Melbourne, Victoria 78 27 100


BMW Portugal Lda., Lisbon 44 30 100


BMW Korea Co., Ltd., Seoul 44 20 100


BMW Hellas Trade of Cars SA, Athens 44 15 100


BMW Sverige AB, Stockholm 43 10 100


BMW Nederland B.V., The Hague 31 18 100


BMW Automotive (Ireland) Ltd., Dublin 25 8 100


BMW New Zealand Ltd., Auckland 10 –1 100


BMW (UK) Holdings Ltd., Bracknell 1,594 46 100


BMW (UK) Manufacturing Ltd., Bracknell 899 227 100


BMW (UK) Ltd., Bracknell 729 272 100


BMW Financial Services (GB) Ltd., Hook 344 29 100


BMW (UK) Capital plc, Bracknell 174 26 100


BMW Malta Ltd., Valletta 776 68 100


BMW Malta Finance Ltd., Valletta 658 49 100


BMW Coordination Center V.o.F., Bornem 590 –1 100


BMW España Finance S.L., Madrid 295 49 100


BMW Ibérica S.A., Madrid 227 84 100


BMW de Mexico, S.A. de C.V., Mexico City 19 7 100


BMW (US) Holding Corporation, Wilmington, Del. 1,259 429 100


BMW Financial Services NA, LLC, Wilmington, Del. 564 127 100


BMW Manufacturing, LLC, Wilmington, Del. 497 20 100


BMW of North America, LLC, Wilmington, Del. 424 55 100


BMW US Capital, LLC, Wilmington, Del. 282 –1 100
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2006 2005


1] up to 1999 including BMW F650 assembly at Aprilia S.p.A.; from 2000 including C1; from 2006 including BMW G 650 X assembly by Piaggio S.p.A.
2] Registered profit-sharing certificates, special untaxed reserve (only to 2002), pension provisions, liability to BMW Unterstützungsvereins e.V., liabilities falling due later than one year
3] Equity, long-term liabilities
4] Proposed by the Board of Management
5] before buy-back of treasury shares
6] until 1998 nominal value of DM 50 per share; from 1999 nominal value of euro 1 per share


Revenues euro million 42,417 41,801


Change % 1.5 3.0


Export ratio % 74.3 73.0


Production


Automobiles units 1,366,838 1,323,119


Motorcycles1] units 103,759 92,012


Sales volume


Automobiles units 1,358,119 1,334,426


Motorcycles1] units 102,786 95,343


Capital expenditure euro million 1,324 1,472


Depreciation and amortisation euro million 1,765 1,770


Workforce at year-end 76,156 76,536


thereof wage-earners 40,558 41,272


thereof salary-earners 29,699 29,371


Tangible, intangible and investment assets euro million 10,171 10,577


Current assets and prepayments euro million 10,874 9,225


Subscribed capital euro million 654 661


Reserves euro million 3,809 4,023


Equity euro million 4,921 5,108


as % of tangible, intangible and investment assets % 48.4 48.3


Long-term liabilities2] euro million 4,786 4,723


Long-term equity and liabilities3] euro million 9,707 9,831


as % of tangible, intangible and investment assets % 95.4 92.9


Balance sheet total euro million 21,045 19,802


Cost of materials euro million 31,867 31,010


Personnel costs euro million 5,503 6,128


Taxes euro million 75 – 37


Net profit euro million 485 424


Dividend euro million 458 4] 4245]


per share of common stock6] euro 0.70 4] 0.64


per share of preferred stock6] euro 0.724] 0.66
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2004 2003 2002 2001 2000 1999 1998 1997


40,597 36,881 35,315 29,993 25,276 21,770 19,828 18,340


10.1 4.4 17.7 18.7 16.1 9.8 8.1 10.6


72.5 72.8 72.3 68.8 66.1 62.6 61.1 60.8


1,250,345 1,118,940 1,090,258 946,730 834,519 755,547 706,426 672,238


93,836 89,745 97,553 100,213 93,608 69,316 60,152 54,933


1,241,659 1,117,267 1,082,735 939,521 831,975 753,084 702,788 665,630


91,797 93,625 102,418 98,146 88,194 68,094 58,652 55,983


2,321 2,293 2,140 1,610 1,215 1,104 1,004 1,046


1,535 1,322 1,222 1,093 893 869 881 821


77,252 75,969 73,283 69,939 66,262 63,785 62,747 60,593


41,741 41,933 41,239 40,385 38,546 37,774 38,241 37,244


29,532 28,404 26,894 24,997 23,513 21,970 20,697 19,829


10,893 11,386 10,469 9,106 8,333 4,372 5,308 5,198


8,910 8,096 6,385 6,359 7,124 6,424 5,758 4,507


674 674 674 673 672 671 658 506


4,516 4,188 4,171 3,890 3,867 3,846 3,840 2,844


5,609 5,254 5,196 4,913 4,849 4,786 4,732 3,553


51.5 46.1 49.6 54.0 58.2 109.5 89.2 68.4


3,849 2,834 2,316 1,985 1,650 1,518 1,384 1,239


9,458 8,088 7,512 6,898 6,499 6,304 6,116 4,792


86.8 71.0 71.8 75.8 78.0 144.2 115.2 92.2


19,803 19,482 16,854 15,465 15,457 10,796 11,066 9,705


29,501 26,190 24,857 21,341 17,355 14,418 13,174 11,734


5,888 5,398 4,762 4,596 4,002 3,722 3,516 3,198


327 118 48 15 – 60 12 257 318


747 392 615 350 310 269 291 322


419 392 351 350 310 269 234 203


0.62 0.58 0.52 0.52 0.46 0.40 10.23 10.23


0.64 0.60 0.54 0.54 0.48 0.42 10.74 10.74







Financial Calendar
Interim Report to 31 March 2007 3 May 2007
Annual General Meeting 15 May 2007
Interim Report to 30 June 2007 1 August 2007
Interim Report to 30 September 2007 6 November 2007


Contacts
Business Press
Telephone +49 89 382-2 33 62


+49 89 382-2 41 18
Fax +49 89 382-2 44 18
E-mail presse@bmwgroup.com


Investor Relations
Telephone +49 89 382-2 42 72


+49 89 382-2 53 87
Fax +49 89 382-2 44 18
E-mail ir@bmwgroup.com


Further information about the BMW Group 
is available on the internet address 
http://www.bmwgroup.com


Published by
Bayerische Motoren Werke
Aktiengesellschaft
80788 Munich
Germany
Telephone +49 89 382-0
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Results of the 87th Annual General Meeting of BMW AG. 
A total of 468,349,468 shares (77.80%) of the share capital carrying voting rights was represented at the 87th 
Annual General Meeting of BMW AG held on 15 May 2007 in Munich (total number of shares of common stock: 
601,995,196). The results of the voting on items 2 to 7 of the agenda were as follows:  
 
Agenda item 2: Resolution on the utilisation of unappropriated profit of BMW AG. 
The proposal of the Board of Management and the Supervisory Board that the unappropriated profit for the 
financial year 2006 amounting to euro 458,481,523.84 be utilised to pay a dividend of euro 0.70 for each share of 
common stock entitled to receive a dividend and to pay a dividend of euro 0.72 for each share of preferred stock 
entitled to receive a dividend and to carry forward an amount of euro 540,000 which remains after deduction of 
the amount of euro 457,941,523.84 paid out as dividend, was carried by  
- 423,807,478 votes for (90.52%)  
- 44,405,624 votes against  
- 130,226 abstentions.  
 
Agenda item 3: Ratification of the acts of the Board of Management. 
The proposal of the Board of Management and the Supervisory Board that the acts of the members of the Board 
of Management of BMW AG be ratified was carried by  
- 464,619,622 votes for (99.26%)  
- 3,447,811 votes against  
- 240,495 abstentions  
 
Agenda item 4: Ratification of the acts of the Supervisory Board. 
The proposal of the Board of Management and the Supervisory Board that the acts of the members of the 
Supervisory Board of BMW AG be ratified was carried by  
- 285,998,291 votes for (99.48%)*  
- 1,482,455 votes against  
- 284,838 abstentions*. 
 
*) Shareholders who are members of the Supervisory Board of BMW AG were not entitled to vote on this 
resolution.  
 
Agenda item 5: Appointment of Company and Group auditors for the financial year 2007. 
The proposal of the Supervisory Board that KPMG Deutsche Treuhand-Gesellschaft Aktiengesellschaft 
Wirtschaftsprüfungsgesellschaft, Munich, be appointed as Company and Group auditors for the financial year 
2007 was carried by  
- 466,420,348 votes for (99.69%) 
- 1,452,801 votes against  
- 433,544 abstentions. 
 
Agenda item 6: Approval for electronic transmission of information to shareholders.  
The proposal of the Board of Management and the Supervisory Board that the electronic transmission of 
information to the bearers of the Company’s shares that are listed on the stock exchange be approved, was 
carried by  
- 468,116,956 votes for (99.99%) 
- 27,929 votes against  
- 159,852 abstentions. 
 
 
 







Agenda item 7: Resolution for a new authorisation to acquire treasury shares and to withdraw them from 
circulation. 
The proposal of the Board of Management and the Supervisory Board to cancel the existing authorization and to 
resolve on a new authorization of the Company to acquire shares of common and/or non-voting preferred stock of 
the Company via the stock exchange, up to a maximum of 10% of the share capital in place at the date of the 
resolution, such new authorization being valid until 14 November 2008, and the proposal to authorize the Board of 
Management to withdraw such shares from circulation without any requirement for a further resolution to be 
passed at the Annual General Meeting, was carried by 
- 465,718,298 votes for (99.91%) 
- 403,422 votes against  
- 2,184,997 abstentions. 
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Statement by 
Dr. Norbert Reithofer 
Chairman of the Board of Management of BMW AG 
87th Annual General Meeting of BMW AG 
Munich, 15 May 2007, 10:00 a.m. 
 
 
Dear Shareholders and Shareholder’s Representatives, 


Dear Associates, 


Dear Guests of Honor, 


Ladies and Gentlemen, 


 


Welcome to the 87th Annual General Meeting of BMW AG here at the Olympic 


Hall in Munich. Welcome also to all the participants following this event via 


internet. 


On September 1, I succeeded Dr. Panke as the head of this company – a 


company that is in great shape. Twenty years after joining the BMW Group, I am 


now looking forward to leading this strong and unique company into the future, 


together with my colleagues on the board of management! 


You are our shareholders, our investors. We will make sure that your 


commitment pays off. 


What distinguishes the BMW Group? 


• It is a company that is the number one in its industry – as the leading 


manufacturer of premium vehicles. 


• At the same time, the BMW Group is a company that owns three globally 


known and authentic premium brands BMW, MINI and Rolls-Royce. 


Products that stir emotions and that are thus vastly popular with 


customers.  


BMW is the most valuable German brand. 
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In Europe, it ranks second among all brands, worldwide we are the 


number 14. The BMW Group ranks far ahead of all other German brands. 


This is the result of a current study carried out by marketing research 


group Millward Brown and the Financial Times. According to this study, 


BMW’s brand value amounts to over 25 billion dollars. For you, our 


shareholders, our brands hold value. 


• The BMW Group is a company that has been expanding its presence on 


the global markets strategically with its product and market initiative, 


initiated in 2001. At the end of the year 2000, we had 24 sales 


subsidiaries. By the end of 2006, this number grew to 37. At the same 


time, we are targeting new customer groups with our trendsetting 


products. A 67 per cent increase in retail volume over the last six years 


and a 34 per cent increase in motorcycle retail over the same time period 


speak for themselves. 


• The BMW Group is a company that follows a long-term growth strategy. 


Our goal is never a flash in the pan that burns bright for a short while and 


dies fast. We do not strive for maximizing profits as quickly as possible. 


We go our own way, in a straightforward, typical BMW manner. Over the 


last 30 years, our pre-tax profits have risen by more than 10 per cent a 


year on average. 


• The BMW Group is a company that raises efficiency in all areas. This 


helps us to offset to a large extent the external effects arising from 


increasing raw material prices or currency fluctuations. We do not carry 


around unnecessary weight. We completely concentrate our efforts on 


generating profitable growth.  


• The BMW Group is a company that puts the customer at the center of all 


activities.  


The customer alone decides what is success or failure. The customer 


signs a sales contract – or doesn’t. 







 


 


 


  Media Information 
Date  15 May 2007 


Subject  Statement by Dr. Norbert Reithofer, Chairman of the Board of Management  
of BMW AG, Annual General Meeting 2007 


Page  3 
 


 


 


 


 


• The BMW Group is a company that takes into account the best interest 


of its shareholders as well as that of all other stakeholders. 


• At the same time, the BMW Group is a company that assures a 


successful future by means of technological expertise and innovative 


strength. With new technologies, we meet the requirements of future 


mobility. 


• And finally, the BMW Group is a company that is deep-rooted in society. 


We deliberately assume active responsibility at all locations and in all 


markets. This also applies to our associates and their families. For us, 


economic success and responsibility go hand-in-hand. 


For all these reasons, your company, dear Shareholders, is a very special one. 


This is why the BMW Group will continue to be successful in the future. And it 


will remain a profitable investment for you. 


Review 2006 


What did we accomplish in the business year 2006? 


• 2006 was the most successful year so far in the BMW Group’s 90-year 


history. 


• We achieved new records as regards retail, revenues and earnings. 


All three business segments contributed to this success: 


1. Our automotive business: 


 


More customers than ever before put their confidence in us. They decided to 


buy a BMW, MINI or Rolls-Royce. All in all, this amounts to more than 1.37 


million vehicles, 3.5 per cent more than in 2005. At the same time, it is a new 


retail record for the BMW Group. 
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All our three premium brands continue to be the market leaders in their 


respective competitive environment: 


• BMW is the world’s most successful premium brand – ahead of 


Mercedes-Benz, Audi and Lexus. 


• MINI clearly remains the most successful premium brand in the small 


car segment. 


• And Rolls-Royce is the undisputed number one in the ultra-luxury 


segment. 


 


2. Our motorcycle business: 


 


For the first time ever, more than 100,000 motorcycles a year have been 


delivered to customers in 2006. This is an increase of 2.7 per cent compared to 


the previous year, achieved within the heterogeneous environment of the world’s 


motorcycle markets.  


3. Our financial services: 


 


Our financial services business has grown again as well. The number of 


administered leasing and financing contracts rose to over 2.2 million. This is an 


increase of 8.8 per cent over 2005. 


Given the development of all three business segments, we were also able to 


show new records for group revenues and earnings: 


• Revenues rose by 5 per cent to a new record of about 49 billion 


Euros. 
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• The group pre-tax profit exceeded our target. For the first time, we 


beat the magic mark of four billion Euros, achieving exactly 4.124 


billion. We managed this thanks to a strong impetus. This result 


includes a one-off book gain of 372 million Euros arising from the 


exchangeable bond in shares of Rolls-Royce plc. However, I would 


like to emphasize: Even without this effect, we increased earnings by 


three per cent. 


• At more than 2.87 billion Euros, our after-tax profit also reached a 


new record level – 28.4 per cent over the previous year’s reference 


value. 


So, taking stock of the business year 2006, I can state: 


We met and – to some extent – even exceeded our targets. 


These accomplishments were achieved in an extremely competitive automotive 


market and despite additional burdens: 


• Raw materials such as steel and noble metals, which we need for 


example for emission control systems, are still very expensive.  


• The weak dollar and the undervalued yen also have a negative effect on 


our result – exactly because we are so successful in the USA and in 


Japan. In our biggest single market, the US, for example, we sell 


considerably more vehicles than we produce there. This cash inflow has 


to be converted into Euros. At the end of 2006, for instance, the US 


dollar had eased by another 12 per cent compared to the beginning of 


the year.  


Overall, additional burdens in 2006 – just like in the previous year – have 


amounted to over one billion Euros. 


That, Ladies and Gentlemen, is quite a burden to shoulder. 
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We have accepted this challenge and have closed the gap. And more than that, 


we have taken our result to a new record level.  


We are high-performers. 


• We have the potential to grow further in terms of retail. 


• We have the potential to raise our efficiency further. 


• And we have associates who are highly motivated to implement this 


potential. 


Effectiveness and efficiency are key strengths of the BMW Group. 


As the Head of Production, I used to work persistently on improving value 


creation within our international production network. As the Chairman of the 


Board, I am now going to implement this approach throughout the entire 


company. 


Why is efficiency so important to me? 


• First – because it promotes our company’s growth. 


• Second – because the considerate use of resources is in our genes. This 


is also what our BMW EfficientDynamics strategy shows. It is reflected by 


both our corporate culture and our products, and definitely not to the 


disadvantage of their quality – on the contrary: 


In the latest ADAC breakdown statistics, the current BMW and MINI 


models achieved excellent results, including two category victories as 


well as another four top-three positions in the respective segments. 


This is evidence of our vehicle‘s high quality and reliability in all vehicle 


classes. 


• Third – because only an efficient company is agile and productive and 


can master the challenges faced by the BMW Group. High efficiency 


provides us with sufficient leeway. 
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All our executives will be measured how they achieve their efficiency targets. 


This approach pays off. Over the last three years alone, we have thus saved over 


900 million Euros. And we are proud to say that this is not the result of a painful 


reorganization program, but of a continuous and effective process. 


Ladies and Gentlemen, 


Against the background of the very successful development in the year 2006, 


the Board of Management and the Supervisory Board are again proposing a 


considerably raised dividend to you at this Annual General Meeting. 


It amounts to 70 cents per common stock – this is an increase of 9.4 per cent – 


and to 72 cents per preferred stock – an increase of 9.1 per cent – respectively. 


Overall, the amount distributed to you, dear Shareholders, as a dividend will be 


458 million Euros. 


In addition, we spent 253 million Euros on our share buyback program in the 


business year 2006. All in all, we bought about 20.2 million in common stock 


between September 2005 and February 2006, in other words: three per cent of 


the equity capital of 759 million Euros. 


In order to provide us with the possibility to buy further stock of the company in 


the future, we are proposing another authorization for a share buyback. Again, it 


is to be valid for 18 months. To what extent we are going to use this 


authorization for further share buybacks will be decided at a later point. 


Considering our strategic process, we obviously want to keep all options open. 


At this point, I would also like to mention that we are providing further information 


on stock corporation law and contractual conditions on pages 41 and the 


following of our annual report in order to make these issues even more 


transparent. And I would like to second the additional explanations in the report 


of the Supervisory Board. 
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A few words about the BMW stock. 


At the last trading day of 2006, BMW common stock was listed 17 per cent 


higher than at the beginning of the year. In the same time period, BMW preferred 


stock soared by 34.3 per cent. Over the last ten years, BMW stock has gained 


more than 150 per cent in value. So it has grown more strongly than the German 


DAX. 


The BMW stock is a long-term growth investment. 


Thanks to its positive development – at low volatility – it reflects the continuous 


development of the company. It reflects our company’s basic principles: 


• Long-term thinking 


• Lon-term actions 


• Long-term growth. 


This is also to the best interest of our 106,575 associates. 


People enjoy working for us – assembly line workers and executives alike. I know 


that from many personal conversations. 


People enjoy working for us 


• because their job is secure 


• because they are passionate about mobility 


• because they identify with the company and its products 


• because we request high performance and reward it by paying 


above-average wages and salaries as well as extended benefits 


• and because we have shared profits with our associates for over 30 


years.  
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There can be no question about the BMW Group being an attractive employer. 


BMW has a young image and is thus fascinating – to young people in particular. 


Last year, about 1,200 adolescents started again an apprenticeship with our 


company. At the end of 2006, the BMW Group employed a total of over 4,300 


apprentices and trainees. 


You see: We take care of future generations and suitable junior staff. This is 


something I call sustainability as well. 


For the year 2006, all eligible associates subject to collective agreements will 


receive a profit sharing contribution of up to 156.3 per cent of their gross 


monthly salary, provided that you as the shareholders agree to the proposed 


increase in dividend today. 


As far as I know, none of our competitors – and probably also no other company 


in Germany – offers its associates a comparable profit sharing contribution. 


Our experience tells us: These additional contributions pay off. 


• They further raise motivation. 


• They raise the associates’ willingness to accept personal responsibility. 


 


And this is what makes us strong. 


After all, it makes a tremendous difference whether people just do their jobs or 


whether all of them work together to reach one common goal – success. 
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On behalf of the entire Board of Management – and I am sure also on behalf of 


you, Ladies and Gentlemen – I would like to thank all associates for everything 


they have accomplished in 2006! 


A key to success is the factual and result-oriented cooperation between the 


Board of Management and the Works Council. 


I am sure that you have read in the press about current difficulties at some 


companies concerning codetermination and the actions of people involved on 


the employer’s and the employee’s side. 


We always struggle to reach the best solution through tough but fair 


negotiations. When a compromise has been reached, it is supported by all those 


involved – and with a clear conscience at that. Our constructive cooperation 


distinguishes us from our competitors. This is definitely a trump card. 


So thank you very much, Mr. Schoch, to you and your colleagues! 


Challenges for the premium manufacturer BMW Group 


The BMW Group is successful. But: Today’s success is only worth as much as 


the perspectives it offers for tomorrow. 


The world around us is changing: 


• our industry 


• the environment in which we work 


• and the conditions accompanying our entrepreneurial activities. 
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So what are the main challenges for us? 


• First, intense competition is in full swing. 


In the mass market, but also in the premium segment, in which the 


BMW Group operates. The automotive industry is in a process of 


consolidation, as is the supplier industry. This has an effect on 


purchasing conditions – in particular for an independent manufacturer 


such as the BMW Group. Therefore, we need to establish strong ties 


with the right partners. In the automotive industry, many 


manufacturers cooperate in individual areas. I think that only those 


with an ability to cooperate can be competitive today. We always look 


for the right partner in the particular case without giving up our 


independence.  


Intense competition also arises from the market entry of new 


manufacturers. Toyota is trying to gain a foothold in Europe with its 


Lexus brand. Chinese carmakers offer their vehicles in the mass 


segment also beyond China. 


• A second major challenge is the shift in global growth regions. 


Twenty years from now, Asia will have replaced the United States as 


the world’s largest automotive market. Demand for premium vehicles 


is still strongest in the G6 industrial nations. But the strongest growth 


rates are achieved in China and India as well as in markets such as 


Brazil and Russia.  


We keep both things in mind – the mature markets and the young, 


emerging markets. In China, for example, our retail volume rose by 65 


per cent between the end of 2003 and 2006. In India, we are just at 


the beginning of this development. In March, I inaugurated our BMW 


assembly plant at Chennai in Southern India. For the time being, we 


can produce up to 1,700 cars a year there. 
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• A third major challenge for all OEMs is the demographic 


development. 


This is true for company internal matters. We can expect the average 


age of our workforce to rise, so we have to be prepared for this 


change. We have to make sure that we will continue to deliver 


maximum performance and innovations. 


But it also applies to external matters, namely as regards our 


customers. Our target groups are going to change, and so are the 


demands an aging society makes on auto manufacturers and their 


products. 


• A fourth challenge is the mobility in the world’s largest cities. 


We expect mega-cities such as Shanghai, Tokyo, Mexico City, Rio de 


Janeiro or Los Angeles, but also London and Paris, to grow further. 


Traffic density in crowded urban spaces is rising dramatically. 


Already today, some cities are trying to intervene by implementing 


regulations on traffic flow. So for us, the question is: What 


consequences does this trend have for us? 


• Closely connected to this point is the fifth main challenge for our 


entire industry – the development of powertrains requiring less or no 


fossil fuels. 


All manufacturers are trying to find their silver bullet here. On the one 


hand, resources are limited. So there is a natural time limit for 


traditional combustion engines as well. On the other hand, it is our 


common task to protect the environment. 


Politicians intend to reduce the emission of greenhouse gases, 


mainly of carbon dioxide. In Europe, the focus is on individual traffic, 


despite the fact that vehicles only have a relatively small share in 


emitting carbon dioxide. 
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We have long thought that environmental protection concerns all of 


us. As the leading premium manufacturer, we assume responsibility. 


 


You see: These new challenges are extremely complex and demanding. 


They are closely connected to further challenges we as a transnational 


corporation have to face. 


• There are, for example, trade barriers such as import duties in different 


regions of the world.  


In India, a customer has to pay double the price for a BMW than in 


Germany, due to high customs duties. Thanks to our local production, 


these duties do not apply. In China, protection of intellectual property is 


still an open issue. 


• And let us not forget currency risks. 


I have explained the burdens arising from currency effects. This is why 


we have decided to expand capacities at our Plant Spartanburg in the US 


from currently 140,000 to over 200,000 units a year. This is one part of 


our future strategy that helps us to lower currency risks in the US dollar. 


 


There is one point I would like to emphasize: We see all these challenges as 


opportunities! 


It is a simple equation: Those who are most successful in mastering the 


challenges manage to gain a competitive edge.   
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These trends and others I have not mentioned have been included in an 


environmental analysis which is an element in our strategic considerations. 


• How are we going to position the BMW Group for the future? 


• In which areas can we rely on our strengths? 


• In which areas do we have to change? 


 


New technologies assure our future 


Ladies and Gentlemen, 


In this context, climate change also plays an important role. So allow me a few 


remarks on this subject. 


The issue of climate protection and carbon emissions is here to stay. Public 


awareness is going to change. 


The UN climate report states the unvarnished truth. The number of 


environmental disasters around the world is rising. And the report clearly shows 


how fast climate change is happening, even though this is not visible to the 


naked eye. 


Everybody has to be prepared to make a contribution to climate and 


environmental protection.  


The BMW Group has long been working on sustainable mobility concepts: 


• For the long term: hydrogen 


• For the medium term: hybrid 


• At present: efficient engines and hybridization. 
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Let me briefly comment on these points: 


First, Hydrogen. 


Against the background of current standards of technology, hydrogen is the only 


energy source that can be burned almost without emissions. We have done 


research in this field for 25 years which demonstrates: The development of 


alternative powertrains cannot be achieved overnight. 


Our Hydrogen 7 is the world’s first premium sedan that runs both on hydrogen 


and petrol.  


This is proof that driving without fossil fuels and without carbon emissions is 


feasible. 


Of course, this is not the end of the story. Of course, there are still questions to 


be answered, such as the generation of hydrogen from regenerative energies. 


And of course, a comprehensive infrastructure has to be established. 


But: The first step has been taken. The technology is there. It works. And it is 


suitable for series production. 


At present, political and business leaders are experiencing the H7 in everyday 


life. We are also showcasing this vehicle here at today’s AGM. 


Second, Hybrid. 


Today’s hybrid systems are not the solution to the problem of zero-emission 


driving. They can only be an intermediate step. The environment does not really 


stand to benefit from the combination of an inefficient combustion engine with 


an electric motor and a battery – followed by a PR campaign that sounds as if the 


perpetual motion machine has just been invented. The current hybrid hype 


clearly does not match market realities. 
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We are developing hybrid systems for large vehicles such as the BMW 7 Series 


in cooperation with DaimlerChrysler. This hybrid is supposed to offer 


considerable fuel consumption advantages also outside of towns and cities, in 


overland traffic. This is a weak point of the hybrids currently available on the 


market. 


We are planning to launch a mature, typical BMW solution in 2009. 


Third, the further optimization of combustion engines and hybridization. 


We have been lowering our vehicles’ fuel consumption and improving driving 


dynamics at the same time for years. 


BMW stands for Bayerische Motoren Werke, Bavarian Engine Works. Engine 


manufacture is one of our core competences – maybe even the core 


competence. And the traditional combustion engine is going to dominate our 


streets for decades to come. 


In Germany alone, we have lowered BMW fleet consumption by almost 30 per 


cent between 1990 and 2005. We managed this despite the fact that new safety 


standards such as airbags and side-collision protection as well as legal 


regulations on exhaust gas treatment have actually increased a vehicle’s weight 


and their consumption. 


We have met our customers demand for sheer driving pleasure and have 


protected the environment. This is progress. 


Our BMW EfficientDynamics strategy assures future success. 


No other manufacturer has a concept that can, even to some extent, bear 


comparison. With this concept, we have set new standards in our industry. 
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This mainly applies to our efficient engines. Above all to the new BMW four-


cylinder petrol engines with direct injection and lean-burn mode as well as the 


latest generation of BMW four-cylinder diesel engines. 


Together with the other measures, they lower consumption, depending on the 


model, by up to 20 per cent. As an engineer, I can tell you: This is truly an 


enormous leap. 


• The new BMW 118i, for example, uses 5.9 liters of fuel per 100 


kilometers. Its predecessor from 2004 needed 7.3 liters. 


• The new 118d consumes 4.7 liters of diesel per 100 kilometers. 


As regards efficient diesel engines, BMW has long been in the lead.  


From next year on, we are going to offer our Clean Diesels also in the United 


States. As a result, we are expecting another surge on the US market. Just 


consider that in some European countries, 90 per cent of all BMW vehicles 


delivered to customers are equipped with a diesel engine.  


With our clean diesel engines, we will meet the different and challenging 


environmental requirements in all 50 American states. 


Apart from efficient engines, BMW EfficientDynamics comprises a variety of 


measures: 


• light-weight construction 


• optimized aerodynamics 


• brake energy recovery 


• electrical steering 


• air damper control 


• shift-point display 


• tires with low rolling resistance 
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• and automatic start/stop function. 


 


Some of these measures serve the purpose of hybridizing the powertrain. A 


comprehensive electrification of the powertrain in turn is the prerequisite for an 


efficient overall hybrid system, such as the one we are currently developing.  


Our economic engines and all other BMW EfficientDynamics measures are to be 


applied to the entire fleet step by step. 


We do not need any token models as showcases. What we want is a broad 


effect. 


With EfficientDynamics, we remain true to our motto “Sheer driving pleasure”. 


This also applies to the new BMW models we already launched this year: 


• the new 3 Series Convertible, equipped for the first time with a 


retractable hardtop  


• the new X5, now also available in Europe and Asia  


• the model updates of the BMW 5 Series Sedan and Touring as well 


as the new M5 Touring 


• the model update of the BMW 1 Series. 


• On 26 May, we are furthermore introducing a completely new three-


door variant of the BMW 1 Series.   


As regards MINI, the new MINI generation was launched in the US in February 


and in Japan in March. In late April, the MINI family was complemented by the 


MINI Cooper D, the new diesel model. It sets new standards in terms of fuel 


consumption and carbon emissions: 4.4 liters of diesel per 100 kilometers and 


118 grams of carbon emissions per kilometer. 
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I can promise you: Further models are to follow: 


• In fall, BMW is going to launch the new M3, a car many customers 


are already waiting for. We also stand behind this vehicle. The M 


models promote our image of driving dynamics and sporting flair. As 


far as carbon emissions are concerned, they are negligible, due to 


their low quantity. And there is a lot to look forward to at the IAA in 


Frankfurt. 


• The MINI family is going to get a new member in late 2007– the MINI 


Clubman, a completely new model. 


• Rolls-Royce is going to introduce the Phantom Drophead Coupé this 


summer. By the way, the scheduled 2007 production volume for this 


luxury convertible is already completely sold out. In the next years, 


there will also be another model below the Phantom. 


 


From 2008 on – this has been known for quite some time now – we are going to 


launch two completely new BMW model series: 


• the X6 


• and the Luxury Sports Cruiser. 


 


Carbon emissions are always considered in our product decisions. Next year, 


about one third of our new vehicles in Europe are going to emit less than 140 


grams of CO2 per km. 


As early as the end of this year, this product range will comprise a number of 


vehicles from the MINI Cooper Diesel to the BMW 520d. 
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We are thus making a considerable contribution to the voluntary commitment of 


the European manufacturers, which is an average value for all new cars 


registered in Europe. 


Due to our product portfolio, we as a premium manufacturer come from a totally 


different level than a volume manufacturer that mainly produces small cars.  


If the EU really intends to lower carbon emissions in traffic, it has to act 


persistently and require all vehicles to make a contribution. This would only be 


fair, not least of all due to the substantially higher number of small cars on the 


market compared to larger premium vehicles.  


Here is an example from our product portfolio: Why should we in the future only 


reduce carbon emissions for our large BMW vehicles and ignore the same point 


when it comes to MINI? In 2006, we sold about 50,000 BMW 7 Series vehicles, 


compared to 188,000 MINIs for the same time period. So which model causes 


the stronger environmental effect when we lower carbon emissions? For the 


environment – this much is a given – the impact of each gram of carbon dioxide 


is the same.  


A reasonable regulation for carbon emissions in Europe should thus reflect the 


different vehicle classes and types. 


We do not want a market distortion. And the customer should continue to have 


the choice between different vehicle concepts.  


For efficient climate protection, all polluters have to be involved. In this context, it 


should also be considered in which areas carbon emissions can be reduced at 


low costs. 
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We assume responsibility in a comprehensive manner. 


Dear Shareholders, 


With new products and innovative technologies, we meet our customers’ 


requirements as well as the demands on future mobility.  


But: Sustainability is much more than lowering carbon emissions. 


We do not limit our efforts to the reduction of carbon emissions of our vehicles 


and the development of alternative powertrains. As I see it, the current debate is 


rather one-dimensional.  


How do we handle valuable resources and energy sources – such as water, 


electricity and others? 


We guarantee sustainability in all its aspects. 


This is why the BMW Group often takes top positions in rankings regarding 


environmental protection, use of natural resources and social commitment. 


• In 2006, we were again the number one in the automotive industry in 


the Dow Jones Sustainability Rating. 


• The Berlin Institute for Future Studies and Technology Evaluation 


sees the BMW Group as the number one among 28 German 


companies concerning sustainable business development. 


 


Our entire production network makes efficient and environmentally-sound use of 


resources. Just think about energy. Over the last ten years alone, we have 


lowered group energy consumption by 26 per cent and carbon emissions by 24 


per cent per vehicle. Or water: Water consumption per vehicle produced has 


dropped by almost 50 per cent since 1996. 
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Two examples here: 


• Our engine plant Steyr in Austria has developed an innovative water 


and wastewater concept. As a result, the plant now saves 30 million 


liters of water a year. 


• Last year, BMW Plant Spartanburg reduced carbon emissions by 


more than 53,000 tons – thanks to energy recovery from methan gas 


generated at a landfill. 


 


This economic use of natural resources saves us a lot of money which we can 


use for the development of new products and powertrains.  


At our 23 production locations in 13 countries as well as in all markets, we act 


responsibly and environmentally-friendly. This includes a variety of activities in 


the field of social and cultural commitment. 


Thanks to our economic success, we can act sustainably within society. On the 


other hand, our success is not only based on economic key data, but also on the 


strong integration of our company in society. 


 


Outlook 2007 


We intend to continue our successful development this year. 


Our goals for 2007 are as follows: 


• We expect new retail records for all three brands. Group retail is going to 


increase in the higher one-digit percentage range. All in all, we are talking 


about over 1.4 million vehicles. 
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• Excluding the one-off book gain from the Rolls-Royce exchangeable 


bond in 2006, we intend to achieve a pre-tax group profit above the 


previous year’s level.  


To what extent we will be able to outperform our 2006 result will depend 


on the development of our business environment.  


There are again numerous risks to be faced in 2007 – from fierce 


competition and rising interest rates to high raw material prices and the 


weak exchange rate for the dollar and the yen. We are going to take 


active countermeasures by raising our retail volume and by improving our 


effectiveness and efficiency. 


You can rely on one thing: We are going to make best use of all 


opportunities in order to further improve our result. 


 


Ladies and Gentlemen, 


As the Chairman of the Board of Management, I have a particular responsibility 


towards you as our shareholders, but also towards our associates all around the 


world, our partners and society in general. 


I am also responsible to our customers. Our customers are among the most loyal 


in the entire automotive industry. We are determined to further strengthen their 


bond with the BMW brand. 


Right here, next to the Olympic Hall, we are setting up our new delivery center – 


the so-called BMW Welt – a charismatic building. This is where customers are 


going to experience a very special day when they come to pick up their new 


BMW.  


The official opening of BMW Welt is going to take place on October 17. I would 


already like to invite you to join us at the open days on October 20 and 21. 
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Experience for yourself what the passion for BMW is all about. This passion and 


the confidence in our products are what our customers all over the world have in 


common. 


As I have stated in the beginning: I am looking forward to leading this strong and 


unique company into the future, together with my colleagues on the board of 


management! 


I want the BMW Group to remain a profitable investment for you as the 


shareholders. This is what I am working for, together with all the executives, 


associates, our retail network and our partners. 


Today we are setting the future direction so that the value of your company will 


continue to increase in the future. 


 


Thank you very much for your attention! 
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2 BMW Group
List of Shareholdings


List of shareholdings of the BMW Group at 31 December 2006 Capital
investment


in %


1. Subsidiaries


1.1. Consolidated


Domestic


Alphabet Fuhrparkmanagement GmbH, Munich 100


arcensis GmbH, Stuttgart 100


axentiv AG, Darmstadt 100


BAVARIA-LLOYD Reisebüro GmbH, Munich 51


Bavaria Wirtschaftsagentur GmbH, Munich 100


BMW Anlagen Verwaltungs GmbH, Munich 100


BMW Bank GmbH, Munich 100


BMW Fahrzeugtechnik GmbH, Eisenach 100


BMW Finanz Verwaltungs GmbH, Munich 100


BMW Hams Hall Motoren GmbH, Munich 100


BMW Ingenieur-Zentrum GmbH + Co., Dingolfing 100


BMW Ingenieur-Zentrum Verwaltungs GmbH, Dingolfing 100


BMW INTEC Beteiligungs GmbH, Munich 100


BMW Leasing GmbH, Munich 100


BMW Maschinenfabrik Spandau GmbH, Berlin 100


BMW M GmbH Gesellschaft für individuelle Automobile, Munich 100


BMW Vertriebs GmbH, Munich 100


BMW Vertriebs GmbH & Co. oHG, Dingolfing 100


BMW Vertriebszentren Verwaltungs GmbH, Munich 100


BMW Verwaltungs GmbH, Munich 100


Bürohaus Petuelring GmbH, Munich 100


Bürohaus Petuelring GmbH & Co. Vermietungs KG, Munich 94


entory AG, Ettlingen 100


F.A.S.T. Gesellschaft für angewandte Softwaretechnologie mbH, Munich 100


GVK Gesellschaft für Vermietung und Verwaltung von Kraftfahrzeugen mbH, Munich 100 


MITEC Mikroelektronik Mikrotechnik Informatik GmbH, Dingolfing 100


Nexolab GmbH, Munich 100


Parkhaus Oberwiesenfeld Gesellschaft mit beschränkter Haftung, Munich 100


Rolls-Royce Motor Cars GmbH, Munich 100


Silverstroke AG, Ettlingen 100


softlab GmbH für Systementwicklung und EDV-Anwendung, Munich 100


Foreign


Europe


Alphabet Belgium N.V., Bornem 100


BMW Belgium Luxembourg S.A./N.V., Bornem 100


BMW Coordination Center V.o.F., Bornem 100


BMW Financial Services Belgium S.A./N.V., Bornem 100


BMW Services Belgium S.A./N.V., Bornem 100


BMW Danmark A/S, Kolding 100


Oy BMW Suomi AB, Helsinki 100


Alphabet France SAS, Guyancourt 100


BMW Finance S.N.C., Guyancourt 100


BMW France S.A., Montigny-le Bretonneux 100


BMW Lease S.N.C., Guyancourt 100


BMW Location S.N.C., Guyancourt 100
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List of shareholdings of the BMW Group at 31 December 2006 Capital
investment


in %


BMW Hellas Trade of Cars SA, Athens 100


ALPHABET (GB) Ltd., Hook 100


APD Industries plc, Bracknell 100


Barling Invicta Holdings Ltd., Bracknell 100


BL International Ltd., Bracknell 100


BLMC Ltd., Bracknell 100


BMW Financial Services (GB) Ltd., Hook 100


BMW (UK) Ltd., Bracknell 100


BMW Leasing (GB) Ltd., Hook 100


BMW Services Ltd., Bracknell 100


BMW (UK) Capital plc, Bracknell 100


BMW (UK) Holdings Ltd., Bracknell 100


BMW (UK) Investments Ltd., Bracknell 100


BMW (UK) Manufacturing Ltd., Bracknell 100


BMW (UK) Supplementary Trustees Ltd., Redditch 100


British Motor Holdings Ltd., Bracknell 100


LRL International Holdings Ltd., Bracknell 100


Midland Gears Ltd., Bracknell 100


Park Lane Ltd., Bracknell 100


Riley Motors Ltd., Bracknell 100


Rolls-Royce Motor Cars Limited, Bracknell 100


Rover Credit Ltd., Bracknell 100


Rover Group Central Pension Trustees Ltd., Redditch 100


Rover Leasing Ltd., Bracknell 100


Rover Trustees Ltd., Redditch 100


Softlab Ltd., Birmingham 100


Swindon Pressings Ltd., Bracknell 100


The British Motor Corporation Ltd., Bracknell 100


Triumph Motor Company Ltd., Bracknell 100


Bavaria Insurance Company Ltd., Dublin 100


BL Reinsurance Company Ltd., Dublin 100


BMW Automotive (Ireland) Ltd., Dublin 100


Alphabet Italia S.p.A., Milan 100


BMW Financial Services Italia S.p.A., Milan 100


BMW Italia S.p.A., Milan 100


entory S.A. Luxembourg, Luxembourg 100


Bavaria Reinsurance Malta Ltd., Valletta 100


BMW Malta Finance Ltd., Valletta 100


BMW Malta Ltd., Valletta 100


Alphabet B.V., Rijswijk 100


BMW Finance N.V., The Hague 100


BMW Financial Services B.V., Rijswijk 100


BMW Holding B.V., The Hague 100


BMW International Investment B.V., Rijswijk 100


BMW Nederland B.V., The Hague 100


BMW Norge AS, Oslo 100
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List of shareholdings of the BMW Group at 31 December 2006 Capital
investment


in %


Alphabet Austria Fuhrparkmanagement GmbH, Salzburg 100


BMW Austria Bank GmbH, Salzburg 100


BMW Austria Ges.m.b.H., Salzburg 100


BMW Austria Leasing GmbH, Salzburg 100


BMW Motoren GmbH, Steyr 100


BMW Österreich Finanzierungs GmbH, Steyr 100


BMW Österreich Holding GmbH, Steyr 100


softlab Gesellschaft für Systementwicklung und EDV-Anwendung Ges.m.b.H., Vienna 100


BMW Portugal Lda., Lisbon 100


Sociedade Anglo - Portugese de Automoveis Sarl, Lisbon 100


BMW Russland Trading OOO, Moscow 100


BMW Financial Services Scandinavia AB, Solna 100


BMW Sverige AB, Stockholm 100


Alphabet Fuhrparkmanagement (Schweiz) AG, Dielsdorf 100


BMW Finanzdienstleistungen (Schweiz) AG, Dielsdorf 100


BMW (Schweiz) AG, Dielsdorf 100


softlab AG, Zürich 100


Alphabet Fleet Services Espana S.L., Madrid 100


BMW Espana Finance S.L., Madrid 100


BMW Financial Services Iberica, E.F.C., S.A., Madrid 100


BMW Iberica S.A., Madrid 100


BMW Renting Iberica S.L., Madrid 100


The Americas


BMW Auto Leasing, LLC, Wilmington, Del. 100


BMW Bank of North America, Inc., Salt Lake City, Ut. 100


BMW Facility Partners, LLC, Wilmington, Del. 100


BMW Financial Services NA, LLC, Wilmington, Del. 100


BMW FS Funding Corporation, Wilmington, Del. 100


BMW FS Receivables Corporation, Wilmington, Del. 100


BMW FS Securities, LLC, Wilmington, Del. 100


BMW Insurance Agency, Inc., Wilmington, Del. 100


BMW Manufacturing, LLC, Wilmington, Del. 100


BMW Manufacturing L.P., Woodcliff Lake, N.J. 100


BMW of North America, LLC, Wilmington, Del. 100


BMW US Capital, LLC, Wilmington, Del. 100


BMW (US) Holding Corp., Wilmington, Del. 100


Financial Services Vehicle Trust, Wilmington, Del. 100


Rolls-Royce Motor Cars NA, LLC, Wilmington, Del. 100


SB Acquisitions, LLC, Wilmington, Del. 100


BMW Canada Inc., Whitby 100


BMW Overseas Enterprises N.V., Willemstad 100


BMW do Brasil Ltda., Sao Paulo 100


BMW de Mexico, S.A. de C.V., Mexico City 100
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List of shareholdings of the BMW Group at 31 December 2006 Capital
investment


in %


BMW Financial Services de Mexico S.A. de C.V., Mexico City 100


BMW Leasing de Mexico S.A. de C.V., Mexico City 100


Africa


Aveling Barford Manufacturing (Pty) Ltd., Cape Town 100


BMW Financial Services (South Africa) (Pty) Ltd., Pretoria 100


BMW (South Africa) (Pty) Ltd., Pretoria 100


Rover South Africa (Pty) Ltd., Cape Town 100


Asia


BMW China Automotive Trading Ltd., Peking 100


BMW Japan Corp., Tokyo 100


BMW Japan Finance Corp., Tokyo 100


BMW Tokyo Corp., Tokyo 100


BMW Financial Services Korea Co., Ltd., Seoul 100


BMW Korea Co., Ltd., Seoul 100


BMW Asia Technology Centre Sdn Bhd, Kuala Lumpur 100


BMW Holding Malaysia Sdn Bhd, Kuala Lumpur 100


BMW Malaysia Sdn Bhd, Kuala Lumpur 51


BMW Leasing (Thailand) Co., Ltd., Bangkok 74


BMW Manufacturing (Thailand) Co., Ltd., Bangkok 100


BMW (Thailand) Co., Ltd., Bangkok 100


Oceania


BMW Australia Finance Ltd., Melbourne, Victoria 100


BMW Australia Ltd., Melbourne, Victoria 100


Lingford Australia Pty Ltd., Sydney 100


BMW New Zealand Ltd., Auckland 100


In addition, 14 domestic and three foreign special funds as well as 19 special purpose entities were consolidated in accordance with IAS 27


(Consolidated Financial Statements and Accounting for Investments in Subsidi¬aries) as interpreted by SIC 12 (Consolidation – Special


Purpose Entities).
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List of shareholdings of the BMW Group at 31 December 2006 Capital
investment


in %


1.2. Non-consolidated


Domestic


Bavaria Betriebs-Gastronomie GmbH, Munich 100


BMW Apparatebau (8) GmbH, Munich 100


BMW Car IT GmbH, Munich 100


BMW Forschung und Technik GmbH, Munich 100


Laja Mobilien Verwaltungs GmbH, Grünwald 100


Laja Mobilien-Verwaltungsgesellschaft mbH & Co. KG, Grünwald 100


Foreign


Europe


BMW Financial Services Danmark A/S, Kolding 100


BMW Distribution S.A.S., Montigny le Bretonneux 100


BMW Car Club Ltd., Bracknell 100


BMW Drivers Club Ltd., Bracknell 100


BMW Motorsport Ltd., Bracknell 100


BMW (P + A) Ltd., Bracknell 100


BMW (GB) Ltd., Bracknell 100


BMW (UK) Pensions Services Ltd., Redditch 100


Excelport Ltd., Bracknell 100


Impactmart Limited, Hook 100


Metalake Ltd., Bracknell 100


Rover Group Benefit Trust Ltd., Bracknell 100


Tipevent Limited, Bracknell 100


BMW Milano S.r.l., Milan 100


BMW Roma S.r.l., Rome 100


BMW Sauber Holding AG, Vaduz 60


BMW Amsterdam B.V., Amsterdam 100


BMW Den Haag B.V., The Hague 100


BMW Den Haag Centrum B.V., The Hague 100


BMW Heemstede B.V., The Hague 100


BMW Retail Nederland B.V., Haaglanden 100


Hessels Zoetermeer B.V., Haaglanden 100


softlab B.V., Hilversum 100


BMW Vertriebs GmbH, Salzburg 100


BMW Polska Sp. z o. o., Warsaw 100


BMW Renting (Portugal) Lda., Lisbon 100


BMW Russland OOO, Moscow 75


BMW Sauber Aerodynamik AG, Hinwil 60 


BMW Sauber AG, Hinwil 60


BMW Sauber Engineering AG, Hinwil 100
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List of shareholdings of the BMW Group at 31 December 2006 Capital
investment


in %


BMW Madrid S.L., Madrid 100


BMW Magyarorszàg KFT, Budapest 100


The Americas


BMW Hybrid Technology Corp., Troy, Mi. 100


BMW of Manhattan, Inc., Wilmington, Del. 100


BMW Operations Corp., Wilmington, Del. 100


Designworks / USA, Inc., Newbury Park, Cal. 100


Northwest Auto. Inv. Grp., Inc., Wilmington, Del. 100 


Westchester BMW, Inc., Wilmington, Del. 100


217-07 Northern Boulevard Corp., Wilmington, Del. 100


BMW Experience Centre Inc., Whitby 100


BMW de Argentina S.A., Buenos Aires 100


BMW Acquisitions Ltda., Sao Paulo 100


BMW Financeira S.A. Credito, Financiamento e Investimento, Sao Paulo 100


BMW Leasing do Brasil, S.A., Sao Paulo 100


Toluca Planta de Automoviles, S.A. de C.V., Lerma 100


BMW de Latinoamerica, S.A., Panama City 100


Africa


BMW Automobile Distributors (Pty) Ltd., Rosslyn 100


BMW Property Holdings Ltd., Rosslyn 100


BMW Waterfront (Pty) Ltd., Pretoria 100


BPF Midrand Property Holdings (Pty) Ltd., Midrand 100


Midlands Trim (Pty) Ltd., Rosslyn 100


Multisource Properties (Pty) Ltd., Pretoria 100


SA Trim (Pty) Ltd., Pretoria 100


Asia


BMW India Pvt. Ltd., New Delhi 100


PT BMW Indonesia, Jakarta 100


BMW Philippines Corp., Manila 70


BMW Asia Pte. Ltd., Singapore 100


THEPSATRI Co., Ltd., Bangkok 49*


Oceania


BMW Melbourne Pty. Ltd., Melbourne, Victoria 100


BMW Sydney Pty. Ltd., Sydney 100


Super Annuation Plan Pty. Ltd., Melbourne, Victoria 50


BMW Financial Services New Zealand Ltd., Auckland 100
* including power to appoint representative bodies
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List of shareholdings of the BMW Group at 31 December 2006 Capital
investment


in %


2. Joint Ventures


Domestic


–


Foreign


TRITEC Motors Ltda., Campo Largo 50


BMW Brilliance Automotive Ltd., Shenyang 50


3. Investments in other companies


Domestic


Deutsches Forschungszentrum für Künstliche Intelligenz GmbH, Kaiserslautern 7.1


Foreign


Genecomi S.A., Puteaux 31


Rolls-Royce plc, London 1.6


GPWC Holdings B.V., Amsterdam 20


Leyland Nigeria Ltd., Ibadan Oyo State 40.3
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1BMW Group
Investments in third party companies which are not of minor importance for
the Group at 31 December 2006


Equity Net result Capital
euro million euro million investment


in %


Foreign


Europe


Rolls-Royce plc, London 2,238* 516* 1.6


The Americas


TRITEC Motors Ltda., Campo Largo 100 33 50


Asia


BMW Brilliance Automotive Ltd., Shenyang 121 8 50
* Financial Statements at 31 December 2005










